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AN efficient Bookkeeping Machine 

must embrace proofs of accuracy. 
These Underwood Star keys furnish this. 
They are the best insurance the business 
house can have against mistakes in its 
Bookkeeping Department. 


They are actual Stars of proof. 


The Underwood Bookkeeping Machine 
will bring to your records accuracy far in 
advance of all other methods. 


UNDERWOOD TYPEWRITER COMPANY, Inc. 
UNDERWOOD BUILDING, NEW YorK Clty. 
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special articles upon subjects germane to its field have 
given it unusual prestige. It serves a clientele composed 
of managers and agents for the various office machines, 
devices and supplies, commercial stationery dealers and 
many of the largest corporations in the United States. It 
also reaches some dealers in fifty-four other countries 
who deal in American office equipment. 
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The Service Bureau of Office Appliances is for 
the Exclusive Use of Subscribers and 


Advertisers 


{n the execution of its various commissions this bureau calls upon practically every member of the staff. 
It answers by personal letters all inquiries upon matters germane to the field, it furnishes special 
reports upon articles of office equipment, supplies names of manufacturers of any article 
wanted, puts man and job together, prepares advertising copy, furnishes lists of 
desirable agents and dealers in nearly every country, aids foreign dealers 
in securing U. S. A. lines and in many other ways performs useful 
service, all without charge. Subscribers in every land 
have made, and are making, good use of this 
bureau; manufacturers in every section of the 
field have had evidence of the service. 












It’s only the 
man who has 
no message & 
\g who is too 
fastidious \Z ‘x 
\¢ to beat the 
drum at the 
door of his Sg 
booth. 


—G. Bernard Shaw. 
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LOOKING AHEAD 


A FEW WORDS AS A REMINDER 


OF SOME OF 
AND FU1URE 
PORTANCE IN 
HE 


in the commercial field, and in this department 


fall of the year is always a time of activity 


of industry as a rule this season is filled with 
events of interest and activities which reflect the pulse 
of the entire business and set the pace for the winter 
months to come. 

Last month we noted the annual meeting of the Na 
tional Association of Office Appliance Manufacturers 
and the election of officers for the coming year. Else- 
where in the present issue we present a report of this 
meeting, including a list of the new officers and direct- 
ers with their portraits. A glance at this list shows 
that they are all strong men and that the association 
has selected them with a view to real accomplishment 
during the year. Ina future issue we expect t) pre- 
sent one or more of the addresses given at this meet- 
ing. These addresses show what the leaders cf the 
industry are thinking about and give one an insight 
into the methods by which they accomplish results. 

During the present month there are several events 
of prime importance scheduled. These events include 
\ssociation of 
the 


the annual meeting of the National 
Stationers and Manufacturers at Richmond, Va. ; 
National Business Efficiency Exposition, held in New 
York under the auspices of the Annual Business Show 
Company, and meetings of various associations in this 
field, such as steel furniture manufacturers, chair 
manufacturers and others. 

In noting organization activities we must not forget 
to mention the pencil manufacturers, who have wise-y 
determined to continue their War Service Committee 
as a national organization with the 
Elsewhere is a report of the first annual meeting and 


usual officers. 


election of officers. Those who will for the first year 
guide the policies of the new association will be rec- 
ognized as men of foremost character and ability. 
Probably the most important meeting of the month 
will be that of the National Association of Stationers 
and Manufacturers. This will be something more than 
the usual meeting of the organization. Some of the 
most active and prominent members are determined 


that the meeting this year shall st2rd as a record of 
things as they ought to be, instead cf a following cut 
of things as they are. In other words, there are mony 


THE CURRENT 
EVENTS OF IM- 
THIS FIELD 


who beiieve that the association's original scheme, ex- 
cellent as it was when made, now no longer fits the or- 
ganization. They want certain important changes. 
They want to see the association put upon a business 
basis, just as they know their own businesses must be 
run. From the indications available at the present 
time it seems that the progressives will win their 
points and that we shall go into the new association 
year under a different plan of work—a plan which, 
we confidently believe, will add enormously to the 
strength and the influence of the association, and aug- 
ment to a very considerable degree its genuine service 
possibilities. 

Equal in importance this month is the National 
Business Efficiency Exposition. Here the office equip- 
ment manufacturers gather and show whatever they 
have that is the final word in their respective lines. It 
may be regarded as symptomatic of the forward-look- 
ing tendency of the times that in the number and va- 
riety of the exhibits the exposition is in better condition 
this year than it has been for a long time. It has al- 
ways been a good show;; but this year it will be partic- 
ularly good. Not since the old days when the idea of 
a business show was a novelty and exhibitors almost 
stood in line for a chance to take space has such gen- 
uine interest been manifested in this exposition. What 
is true of the New York show appties also to the one 
which will follow it in Chicago next month. 

All of these and other activities which are manifest 
in this field at the present time both indicate and sup- 
ply a powerful stimulus to business. To be sure, we 
have strikes still with us, but in this department of our 
national life they are either settled or are rapidly be- 
ing adjusted. There have been a few changes, some 
advances in wages and prices, but nowhere has it been 
impossible to reach reasonab‘e adjustments. Strikes 
in the typewriter industry are over, it may be said, ex- 
cept for a minor disturbance of conditions among re- 
pairmen in one or two Chicago shops. Conditions in 
the typewriter industry give promise of a wonderful 
year. 

Taking a gcneral review of the entire situation, we 
may therefore conclude that the office equipment in- 
dustry can leok forward with cenfidence to one of the 


best years in its history. 
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HOW FRENCHMEN REGARD AMERICANS 


BEING AN EXPRESSION BY 


TWO PROMINENT FRENCH- 


MEN AS TO HOW THE PEOPLE OF FRANCE SEE AND 


JUDGE THE PEOPLE OF AMERICA 


BY C. MAMET AND 


F. MAURICE 


T IS, without doubt, very difficult to give an opin- 
ion on such a vast subject; and it seems, at first, 
that one cannot give a general idea of every indi- 

vidual opinion. However, in this particular case, the 
task appears to be easier, for French opinion seems 
to be crystallized in the thought that the French peo- 
ple love the American people. 

A profound sentiment of brotherhood exists be- 
tween the two nations, both actuated by the same ideals 
of republican liberty, and in the eyes of the French 
people the people of America and Pershing’s soldiers 
came to reaffirm on l’rench soil the ties of friendship 
formed in time of old by the soldiers of Lafayette. 

The events of the war have definitely fixed the feel- 
ings of Frenchmen toward Americans. 

The results of these events are especially to bring 
about the better acquaintance of the two people who 
were once almost ignorant of each other. It is inter- 
esting to know how the French used to judge the 
Americans before the war, how they regarded them 
during the war and how they judge them since the 
peace. 

It must be confessed that before the war the greater 
part of the French people knew very little about the 
people of America. The ignorance of the language 
was the chief difficulty which stood in the way of a 
better acquaintance, and that language itself supplied 
a reason for the common confusion. 

To the French, an American and an Englishman 
were identical. The average person knew only the 
tourists who came to Paris, to the watering places and 
the seaside, and such tourists, both from the United 
States and from England, were called by the same 
name: types of Englishmen. They were noticed by 
their jargon, their love of souvenirs, their facility in 
giving tips, their frequently laughable contests with 
cab drivers, and their habit of coming in large troops 
with a cicerone and suddenly making a noisy irruption 
into our buildings and museums. 

These were the characteristics which 
observed from the Americans themselves. 


Frenchmen 
Moreover, 
America was looked upon as a country of marvels, of 
extraordinary inventions and ideas, a country of gold, 
The term “the 
was ordinarily used to indicate 


skyscrapers, of colossal fortunes. 


country of dollars” 
America, and a golden legend was formed around 
the “king of steel,” the “king of petroleum” and other 
transatlantic “princes” so-called. 

The same idea of the marvelous is again found in 
popular expressions pointing out the idea of novelty 
or originality. The term “to have an American eye” 
was used in France for one who has quick and ac- 


curate eyesight. The term “American theft” is eve 
emp.oyed to designate a certain bold way of stealing 
used by some professional highwaymen; then, look 
at the signboards on the shops, “American Bar,” 
“American Tailor’ and even “American Lavatory,” 
and the extraordinary expressions used by some hair 
dressers who boast of improved service. 

The French people knew that from America came 
the engines which produced work so nearly apprext- 
mating that of human hands—tools which were de 
signed under the name of American machines 

Edison's universal and even legendary fame is duc 
to the impression produced in France by his inven 
tions and especially by the talking machine. The type 
writing machine itself at the beginning was the sub 
ject of amusement as an exaggerated manifestation of 
the American tendency to do everything mechanically. 
It must be admitted that before the war the opinions 
of the greater part of the French people as to America 
and Americans was made up of legendary and stealthy 
impressions, in a word, of ignorance. 

But it should be said that no proper literature was 
sent to France calculated to give us more exact ideas. 
The best known American author in France is [eni- 
more Cooper, whose tales emphasize the idea of the 
marvelous in American affairs. The type of the ex- 
cessively rich man whose pretty daughter fell, at the 
end and after a thousand changes of fortune, into the 
arms of the young and intrepid French man who 
saved her life, was spread broadcast by the novel and 
the cinema; the types of Buffalo Bill and the cow- 
boys were also excessively popular in I*rance 

But the war came, and the French were obliged to 
look on the American people more seriously and more 
attentively; and rapidly the political and economic 
reality replaced the more or less marvelous legends. 

From the very beginning of the war, the French- 
man, savagely assaulted by the eager Hun who was 
prepared for all the 
America where he felt there was an enormous reserve 


violences, turned himself to 


of all the most necessary forces of war—men, money, 
ammunition, motor-cars, metal, tools and every ma 
terial thing he needed. 

The people of France well knew at the beginning 
of the war that they had no immediate right to the 
spontaneous help of America. 

The American nation, composed of so many mixed 
races and so unacquainted.with European affairs, 
could not immediately take part without being led to 
action by overpowering reasons. 

But we knew, indeed, that then the American peo- 
ple did fully understand the serious import of the 
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war; that when they had seen the French and Bel- 
gians defending their soil step by step, and knew, that 
after all they would themselves be injured by the sub- 
marine aggressions, America would understand that 
the war was one of Right against Might, of Liberty 
and Civilization against Brutality and Slavery, and 
that they would then come and take their place at the 
side of the French and the Allies. 

The French idea of the “marvels of America” was 
not at all altered by the manner in which the American 
people came into the struggle, but that feeling became 
more positive because based on indisputable facts. 

When America declared war, the unanimity of her 
opinion made a formidable impression in France and 
everybody understood at that moment that it was bet- 
America had waited rather than to have in- 
had 


ter that 
tervened before national opinion in America 
crystallized into the will to wage war. 

Contact with the American troops has taught the 
French population to know their new allies and theit 
friends of always. 

In viewing the rapidity and the certainty with which 
the troops and materials were brought over, the 
camps pitched, the railways or harbors made ready, 
more than one Frenchman has learned what it means 
to act quickly, surely and in a big way. 

As to the military point of view, the Americans im- 
mediately understood that our military past and all 
the glories of our story gave to our commanders-in- 
chief a science and an experience that theirs could 
not possess, and they came under the orders of the 
l‘rench general staff with a smartness which has been 
highly appreciated in France. 

The French people who have come in contact with 
the American soldier have been deeply impressed by 
him. The French soldier who saw him in battle, pro- 
foundly admires his courage, which sometimes became 
a dangerous and useless rashness. In many a case the 
\merican soldier has given up his life in contempt of 
danger through inexperience of the battlefield. We 
shall never forget Chateau-Thierry and Saint Muihiel. 

The background of the French impression of the 
“Yank” is that of tall and solid boys, amiable and 
cherry, always in a good temper. Their laughter and 
their games which sometimes look juvenile, give us 
an exact idea of the moral steadiness of men who 
know how to keep their good temper so far away 
from their own country and families, and in materia! 
conditions which indeed are not those of their homes. 

All those Frenchmen, including the writers of these 
lines, who were among those who had the pleasure of 
becoming personally acquainted and, in a manner of 
speaking, a little intimate with American soldiers and 
officers, have been struck by the fact that these men, 
who performed their duty on the battle field so 
bravely, are in fact so little soldier-like in the Euro- 


pean sense of the word. One realizes perfectly well 
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that the army of America is composed of free citizens 
who have only taken the uniform to defend a sacred 
cause. One feels, in fact, one knows that, as Ger- 
mania has been the country of military system, so 
America is the contrary. 

And it was a surprise to the people of Paris to see 
how the American troops, who were at the head of the 
‘“Defile de la Victoire,” marched correctly and with 
Parisians were keenly interested to 
see and realize how the habit of sportsmanship, the 
voluntary discipline, made those beautiful and solid 
fellows march with a cadence and in such straight 
lines as William’s heavy soldiers might have envied. 

In speaking of Americans, Frenchmen do not for- 
get the first of them—Mr. Wilson. 

The sentiments of Frenchmen toward Mr. Wilson 
are well known to those who were present at Mr. 
Wilson’s reception in France and those who read ac- 
The same frenzied impulse raised up 
all French hearts towards this man, changed for a 
moment into a sort of overseas half-god, who had 
thrown into the balance for universal right all the 
formidable weight of the American forces and had 
come now to dictate a peace of justice. 


military bearing. 


counts of it. 


Let it be permitted to old and sincere friends of 
America to say that the feeling of unanimous enthusi- 
asm toward Mr. Wilson has since the peace been a 
Why? History will no doubt judge this 
peace in all equity, but now, even if the mass of the 
German people judge it to be too hard, the greatest 
part of the French people find it not hard enough. 

The people of France, with the Belgians, have suf- 
fered and shed blood more than any other people in 
very family is in mourning and every- 
one cries from the bottom of his heart-—‘‘ Vengeance!” 

This feeling is quite natural and human. 

Perhaps Mr. Wilson has placed himself above the 
passionate feelings of the present; perhaps it is from 
the apex of a tower of superhuman wisdom that he 
has dictated a peace he considered as conforming to 
justice, and perhaps history will give him good reason. 
But now, the French people reproach him, not directly, 
but with a sort of unreasoned impulsion because, in 
their view point, he has treated the Hun with too 
much generosity. 

for forty-four years France lived in a constant an- 
guish of apprehension, realizing that the aggression 
which happened in 1914 was always impending, and 
she would have liked after the war to be able to live 
without this eastern menace. 

President Wilson’s treaty of peace does not give 
her this security, or perhaps it were better to say that 
French people have not this feeling of security from 
the treaty of peace. 

This is why Mr. Wilson has lost a little of his pop- 
The future, however, will judge of 


little cooler. 


the world. 


ularity in France. 
this matter. 











PRESENT EXPORT OPPORTUNITIES 


NOW IS AMERICA’S CHANCE TO WIN A LEADING PLACE 


IN WORLD TRADE.—BY HARVEY P. ROCKWELL. PUB- 
LISHED BY THE WILLIAM EDWARD ROSS SERVICE OF 
NEW YORK IN THE SALES MANAGER WEEKLY, NO. 32. 
REPRINTED BY PERMISSION 
(Copyrighted, 1919, by William Edward Ross 


“Know your markets” is an admonition so old that it has become trite. Notwithstanding its triteness, however, it 1s 
such an effective saying, so essential to sales sucess that the man who knows his markets is the man who makes sales. 

H. P. Rockwell, Manager Export Department, Yawman and Erbe Mfg. Co., has made a signal sucess of marketing his 
products in Europe and South America because he knows every inch of the territory which he covers besides knowing the 
characteristics of the men and the nations to whom he sells 

Born at Crown Point, Indiana, “H. P.” migrated to Chicago with his parents when very young and obtained his edu 
cation in the Windy City. Mr. Rockwell's first commercial adventure was with Gage Brothers & Co., Wholesale Milliners 
of Chicago. After two and a half years with this company, he transferred his time and abilities to Carson, Pirie, Scott & 
Co., who held his affections for three years. At the end of that time, Mr. Rockwell connected himself with the Yawman & 
Erbe Manufacturing Co., as one of their Chicago salesmen, then traveled for the same company, after which he was 
placed in charge of their domestic agencies, a position he filled for eleven and a half years, since which time he has been 
manager of the Company's Export Department. Seventeen years with one company as well as many trips abroad in the 
interest of marketing, has given him a knowledge of export conditions that is invaluable to everyone interested in foreign 


markets. 


ATURALLY, the first thing one must consider 
when attempting to do business outside of the 
United States is the customs of the people with 

whom he desires to deal. In America the salesman 
fills a place of unlimited importance in the business 
world. In England he is considered of minor impor- 
tance—of an importance no greater, perhaps, than we 
consider our peddlers—the English business man not 
yet realizing the importance of having efficient men 
visit the trade. On the other hand, no matter how 
busy the American business man may be, he always 
finds time to see salesmen, while in Europe it is almost 
impossible to see the English business man because 
he is hedged about with, let us say, custom. 

Any manufacturer in the United States has a greater 
opportunity to do business in Europe at this time than 
ever before. In the first place, every country in Eu- 
rope needs construction material of all kinds; in the 
second place, Europe has achieved a great admiration 
for the American ways of getting things done. This is 
due to the fact that America accomplished so much in 
so short a time during the war, due to her efficient 
methods as well as her tools and equipment 

Great interest is displayed in France 
and Belgium as to what chance there 
may be of obtaining American-made 
goods. Not only is this true of France 
and Belgium, but it stands to reason 
that all our allies look with favor on 
American goods because of our war ac- 
complishments. This being so, it is up 
to America to manufacture goods 
quickly and cheaply while producing 
quality. 

The 
rope 15 years in efficiency. 
therefore, that manufactures a highly 


continental Eu- 


Any firm, 


war advanced 


efficient specialty or necessity, will find 
favor in Europe. Only recently buying 
commissions came to America from va- 
com- m=. 2. 


rious foreign countries. These 
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missions were made up of three parts: first, statesmen ; 
second, financial men; third, business men. These 
were made up in this way because it was believed the 
statesmen or politicians could get in touch with Wash 

ington, thus establishing prestige; that the bankers 
would meet our financial men and establish satisfac- 
tory credits; that the business men would do the buy 

ing, arrange the contracts. 

The members of these commissions not only visited 
Washington and saw our government in action, but 
visited our biggest institutions, obtained an idea of our 
efficient methods, and saw our filing cabinets, our add- 
ing machines, our typewriters, and our factory equip- 
with 


These men impressed 


When they return home, 


ments in action. were 
American modern efficiency. 
the majority of them will use our efficiency office ap- 
pliances, and, if they use them, everyone else will fol- 
low suit. Therefore, the stage is set for all lines of 
modern equipments. 

One of the greatest complaints that the foreign mar 
ket has had to offer was their inability to purchase 
direct from the United States, instead of, as has gener- 
illy been the case, through an agency located in some 

other European country. There is a 
great merchandising point to be learned 
here, and that is, that the American 
manufacturer who desires to make 
good in the export field will send sales 
men to, or make agencies direct, with 
all the individual countries with whom 
he desires to do business. 

The war helped the United States 
and American business men, because it 
enabled us to show our samples. All 
American-made 


Kurope is sold on 


goods. 

Perhaps a word as to our South 
American relations might be of inter 
est and value here. Before the war 
our South American friends leaned to- 
198.) 
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HOW NOT TO EXTEND UNITED STATES EXPORTS 


SOME PRACTICES WHICH 


NOT ONLY 


PUT AMERICAN 


BUSINESS IN BAD REPUTE, BUT REFLECT ON BUSINESS 


METHODS IN 


have whom, once 


OME 


warned his readers against the danger of gen- 


writer, we forgotten 


eralities, and he was right. One cannot measure 
the average American by the performance of a few, 
nor the average Frenchman nor the average Eng- 
lishman. In all nations there are bad men and among 


business firms everywhere there are a few whose 


practices will not square with morality. Once in a 
while we hear criticisms of so called American busi- 
ness methods, but not all of these criticisms are well 
grounded. American business principles as a whole 
should not be judged by the bad practices of a few 
firms. 
is not the favorite outdoor sport in Chicago, despite 


Holding up a pedestrian for his pocket book 


the police records, neither are the performai:ces at 
some of the cafes of the lower order in Paris repre 
sentative of the sentiment or life of the French peo- 
ple. All of this is prefatory to the description of two 
incidents which we are happy to say did not occur 
in the office equipment field. These incidents, how- 
ever, vividly portray what we should not do to obtain 
and hold foreign business. lusiness is based on re- 
spect and confidence and no concern which does not 
enjoy both from its customers need expect to make 
permanent progress either at home or abroad. But 
to go on with our story. 

The foreign buyer who has shown the way to secure 
goods that were exclusively represented in his coun 
try is a large distributor of American office devices. 
American business abroad will not be extended by the 
mentioned below. 


practices of the manufacturers 


Such practices reflect upon the integrity of Ameri- 
cans. 

An Australian firm took the agency for the product 
\ comparative'y smal! 
The 


firm opened a considerable advertising campaign for 


of an American manufacturer. 
initial order was placed for the goods. \ustralian 
the article, but only a small number was sold because 
of certain conditions which prevailed in Australia at 
the The that 
restoration of normal conditions a fair volume could 


time. firm knew, however, upon the 
be done, so the advertising was continued until a great 
deal more had been spent for it than was represented 
by the purchase of the merchandise. Another firm in 


the agent's own city, observing the advertisement, 
jumped to the conc'usion that large sales were being 
made and instructed their agents in the United States 
to place a large cash in hand order with the manu- 
facturer. The manufacturer accepted the order from 
the buying agents because no further order had been 
received from the first agent and here was a volume 
of business which represented as much as they had 
With the accept- 
ance of the order, they gave the second firm the ex- 
It did not take the Australian buyers 


expected could be done in a year. 


clusive agency. 


THIS COUNTRY 


long to discover that they had made an error of judg- 
ment. The goods did not move and fearing they might 
lose quite a sum, they called upon the firm who had 
advertised the article and offered to present them 
with the exclusive sel.ing agency if they would relieve 
them of the merchandise. 

The manufacturer gained nothing and lost consid- 
erable prestige. 

Second A firm abroad which handles 
twenty American lines, several of them in the office 
equipment field, wrote to the manufacturer of a cer- 
tain article in another industry regarding his product. 
The goods of this manufacturer are well known na- 
tionally and one would expect that the highest busi- 
ness principles would be employed in the conduct of 
this business. The manufacturer stated boldly in his 
letter of reply that the goods were distributed in the 
country of the correspondent by an exclusive agency 
and the manufacturers were therefore not in position 
to fill But, continued the manufacturer, 
large quantities of our goods are sold to resident buy- 
ing agencies of firms When they are sold 
to these concerns, we do not know their destination. 
If you should happen to have buying agents in New 
York, they could buy goods to any amount. Then 


followed the scale of prices and discounts. 
o* ok 


instance. 


his order. 


abroad. 


A visitor from abroad who is the principal in one 
of the oldest and large office equipment establishments 
in Europe called not long ago at a certain export of- 
United States. The office boy took his 
card to the manager who returned it with the laconic 
message “Not interested.” Having come a long way 
he was naturally not content with the reply. He 
therefore directed the office boy to return with the 
card with the request that the manager grant him 
few He was not a little annoyed 
when the boy came back the second time with the 
statement that if the visitor would place a $25,000 
cash order, the manager would give him an exclusive 
agency. He left the office without further comment. 
later he told this experience to the executive of one 
of our great American business organizations who 
gave him a letter of introduction to the president of 
the concern of which the export agent was a branch. 

We mention this example not because it is char- 
Such stupidity 
So rare it is, that we might omit mention 
of it were it not for the fact that it is sometimes in- 
teresting to point out the maximum of boneheaded- 


fice in the 


even a minutes. 


acteristic of America, for it is not. 


is rare. 


ness. 


Failure to acknowledge letters of inquiry if the re- 
cipient on this side does not happen to be interested 
is one of the faults of the American 

(Continued on page 177.) 
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AMERICAN EXECUTIVE APPRAISES EUROPE 


JOHN H. PATTERSON, PRESIDENT OF THE NATIONAL 


CASH REGISTER COMPANY, 
LOCAL CONDITIONS. ON HIS 


EUROPE STUDYING THE 


RETURN, HIS IMPRESSIONS 
COMPANY’S HOUSE ORGAN, 


SPENT FORTY DAYS IN 


WERE STATED IN THE 
THE N. C. R., AND ARE 


REPRINTED HERE IN ABRIDGED FORM 


R. PATTERSON’S object in visiting Europe 
was to visit the company’s plants and agencies 
in Europe; to study the problems of capital 

and labor abroad; to secure first-hand information 
about the League of Nations; to investigate credit and 
exchange conditions. Mr. Patterson landed at Havre, 
and was met by various European representatives, as 
well as the National general sales manager for the 
world, Mr. Steffey. 


Conditions in France appeared better than we had 
expected to find them. We naturally expected to see, 
immediately upon arrival, much of the horrible results 
of the war. We had forgotten that after all only 
about one-third of the country had been fought over. 
It was harvest time, and the crops looked very well. 
The people were working in the fields. Judging from 
the smokestacks, the business in the manufacturing 
centers appeared to be getting back to normal. It was 
most encouraging to see the people in Paris active and 
going about their business so cheerfully. The streets 
were busy; the cafes and theaters were well patron- 
ized. In short, Paris seemed to have already returned 
to normal life. 

In Paris we were fortunate in meeting Mr. Wal- 
lace, the American Ambassador to France; also Mr. 
Henry White and General Tasker Bliss, American 
representatives to the Peace Conference, all of whom 
assisted us greatly in our efforts to reach Berlin. They 
gave us much valuable information. We also met Mr 
Felix Potin, who has several factories and nearly a 
thousand retail stores in France. We discussed labor 
and business problems with him. We felt compli- 
mented to have the then managing director of Credit 
Lyonnais banking system give our questions on finance 
so much consideration. 

At Soissons some of our party saw the well-kept 
graves of 2,600 American soldiers. They spent a 
night at Rheims, which, before the war, had a pop- 
ulation of about 200,000, wonderful public buildings, 
and beautiful churches. Today, the streets are filled 
with debris from buildings destroyed by shell fire; 
in fact, they did not see a single building that had 
not suffered to some extent from shells. They were 
told that only about 2,000 people had returned to the 
city. 

Devastated Regions Being Reclaimed. 

They saw the French people returning to their de- 
stroyed farms and engaged in reclaiming the waste 
land. The trenches and shell holes were being re- 
filled, the ground was being leveled. They were re- 
moving or destroying the debris of war, such as guns, 


barbed wire, railroad track, tanks, camouflaged ma- 
terial, lumber, ammunition, etc. At some points they 
were rebuilding homes and other buildings. They 
were being helped by the prisoners of war, also by 
Chinese laborers. The work that the French people 
are doing today in these devastated regions is an evi- 
dence of the character of the people—industrious. 
law-abiding, thrifty, and ambitious. 

| have high hopes that the French nation will get 
back to normal quicker than she did after the Franco- 
Prussian war. In the recent world war, France lost 
temporarily the devastated regions, which were rich 
in minerals and agriculture, but we must remember 
she gained about seven times as much territory as she 
lost, including the many industries of Alsace-Lorraine. 

In the Franco-Prussian war, France promptly paid 
her indemnity to Germany and at the same time lost 
the revenue from Alsace-Lorraine. Today the indem- 
nity payments from Germany will greatly help her 
to rehabilitate and to pay her war debt. 

French People Learned Much by War. 

‘rom a business point of view, France learned 
much from the war. She learned from America im- 
proved methods of railroad construction and opera- 
tion; also rapidity of construction of concrete docks 
and warehouses. 

These American-built railroads, docks and ware- 
houses were sold to the French and are now available 
for use by the French people. Americans introduced 
modern machinery which will stimulate the French to 
use more labor-saving devices and more up-to-date 
scientific methods of production. 

The French people want the United States to ratify 
the peace treaty and the League of Nations promptly 
They would regard the rejection of the League of Na- 
tions as a great calamity to the world, blasting the 
hopes of mankind. 

We owe France, as well as all our other allies a 
debt of gratitude which we never can repay. France 
lost a million and a half men. If America had lost as 
many in proportion to her population, every man who 
wore the U. S. uniform would be dead. 

Retail Business Seemed Good. 

We traveled from Paris to Berlin on military 
passes, going by way of Coblenz and Cologne, which 
are in occupied territory, which means that territory 
in Germany occupied by the Allied army, Coblenz by 
Americans, Cologne by British and other sections by 
French. . 

In Cologne, on the public square we saw more Brit- 
ish soldiers than civilian men. In both of these cities 
retail business seemed to be good. Street cars and 
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other means of transportation appeared normal, more 
so, | discovered later, than in the unoccupied parts of 
Germany. We found, for example, that the retail 
merchants in this occupied territory could not get 
enough goods, especially of the luxury type. 

From Cologne we went to Berlin, where our larg- 
est continental interests are located. Dr. Simon, the 
government representative, was in charge of our bus 
iness as sequester, which means an official receiver 
He is a wealthy merchant, and welcomed us most 


courteously at his beautiful home, where we dis- 
cussed our own factory and general business condi- 
tions. 

\ll through the war the plant was kept going on 
work for the users of machines, and 


service our 


thanks to Dr. Simon and Mr. Wark, our manager, 
and his staff, the business was run at only a small 
loss. The government was in so great need of brass 
for war material that orders were received to remove 
all brass cabinets from more than 150,000 machines 
in use by storekeepers and substitute sheet-iron cabi- 
nets. But at the time the armistice was signed, only 
a few cabinets had been changed. 

After the overthrow of the Kaiser, the new gov- 
ernment put new regulations into effect governing the 
running of industries. The first workmen’s represent- 
ative in our factory was a Bolshevistic sympathizer. 
This soon made trouble and a second representative 
was chosen. He proved no better than the first and a 
He is still in office. I had a very 
I told him something 


third was elected. 
frank, friendly talk with him. 
of how we treated our employes in Dayton, and that 
I would welcome any suggestions he could make for 
the improvement of the working conditions in the 
plant in Berlin. 

Workers Are Well Treated. 

He stated that our workers were being so well 
treated in every respect that there was nothing to 
complain about, and that he had no important sugges- 
tions to offer. He told me that the workers all appre- 
ciated the fact that the company was doing the right 
thing by them, and that there was no disposition on 
their part to interfere with the successful running of 
the factory. 

The impressions I gathered from many conversa- 
tions with bankers, business men, officers, and work- 
men in Germany is that the country will recuperate 
Mr. Wark. 


who was born and raised in Germany, came to this 


more rapidly than is generally expected. 


country and was trained in our business. He ex- 
pressed the German attitude very well in these words: 
“The German people say frankly, ‘We fought and got 
licked. 
Nowhere did I find any expressed intention to evade 
The 


have been taught to respect 


We must now pay the penalty of defeat.’ ” 


payment of indemnity. Germans for decades 
force, and apparently 
they realize that they must abide by the result of the 
struggle. 


We had an almost continuous convention for six 
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the Adlon Hotel, in Berlin. 
Messrs. Wark, Boysen, Rist, Schmidt, Rosin, Fabry 
Their wives attended 


days and evenings in 


and Mr. Steffey were present. 
the last evening session. 

Her rail- 
road system and rolling stock have depreciated great- 
ly. The value of the mark has fallen below four cents 
in American money. Her war debts are very large, 
but mostly owed to her own people. The new gov- 
It seems to have 


Germany has been hard hit by the war. 


ernment is taxing the well-to-do. 
the support of the people. 
Bolshevism Seems to Be Dying Out. 

We saw marks of bullets on many buildings, includ- 
ing the Kaiser’s palace in Berlin, but the temporary 
Before 
the war the German people, as we know, had been 
burdened excessively with the cost of maintaining a 
army and ever-increasing navy. The 
country of this burden will help Ger- 
many meet her indemnity and taxes to pay the war 
debt. 

The best judgment in Berlin and elsewhere in Eu- 
rope was that Germany has passed the crisis and that 


wave of Bolshevism seems to have passed. 


large standing 
ridding of the 


the mark, while it may go a little lower, is almost cer- 
tain to increase in value. 

We met many prominent people in Germany who 
claimed that she needs: 
the peace treaty by the United 
States and other powers. 


Ratification of 


Definite fixing or limiting the maximum amount of 
indemnity. Until this is done, Germany will prob- 
ably continue to make a “poor mouth,” in order to ob- 
tain the best bargain possible. 

‘ood. Already supplies are beginning to flow into. 

The more food, the less Bolshevism. 

Steam coal for the factories, mills, mines, bakeries,. 
and other industries, as well as for the railroads. 


Germany. 


Raw materials—wool, cotton, copper, oil, hides, etc. 
Credit. The bankers I talked to impressed upon 
me that ways would have to be devised to grant Ger- 
man purchasers long credit. 
Belgians Are Proving Their Worth. 


We went from Berlin through Cologne to Brus- 
lt was encouraging to see that Belgian crops. 
were fine. And although much of Belgium’s machin- 
ery was stolen, part of it is being recovered, and 
progress is being made in re-establishing industry in. 
that country. Greater progress will be made as soon, 
as Belgium begins to receive indemnity payments. 


sels. 


from Germany. 

Belgium's people have proven their mettle through 
centuries, and we are justified in looking for a new 
demonstration of their sterling worth, their stability,. 
and their unconquerable spirit. 

From Brussels we went to Ostend, on the English 
Ostend is the “Atlantic City” of Belgium, 
Its many first-class hotels and fine beach is the favorite: 


Channel. 


(Continued on Page 189.) 
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The King and the Cardinal. 


HE people of the United States greet and acclaim Albert, 

King of the Belgians, and that distinguished prince 

of the Church, Cardinal Mercier. Though the King 
is young and in the vigor of life, and the years of the Car- 
dinal’s life are many, both men live upon the heights. Both 
led their nation in its hour of bitter agony. Both drank the 
cup of defeat and humiliation, and both at last tasted the 
joy of victory and vindication. They led _ the Belgians! 
What a wonderful thing to say when we realize that it was 
Belgium that made possible the ultimate victory by delaying 
the Hunnish tides literally with its own body! 

The recent war has developed no greater souls than those 
of Albert, the Belgian, and Cardinal Mercier. 

While we are extending words of welcome it would hardly 
be proper to omit a greeting to another distinguished visitor. 
We refer to the Prince of Wales. The main object of his 
journey to America is to visit Canada, but he spent a few 
days in the United States during his stay. The Prince of 
Wales served during the war as an officer of the British 
Army and spent the most of his time during that service in 
France and Flanders in touch with active operations. His 
youth as well as his position precluded his undertaking cer- 
tain responsibilities which fell upon the shoulders of older 
officers; but he did his part well and conducted himself 
everywhere in a manner befitting the courage and character 
of an English gentleman. Americans extend their cordial 
greetings to the representative of the people of Great Britain, 
and to the Prince as a man who has proved his character 
and his right to stand among men. 

<-> 


A Cause Which Deserves Your Money. 


HE Salvation Army is asking the people of the United 
g 3 States for funds. Considering the work of this re- 
markable organization in the war, everyone will ad- 
mit that an appeal for money coming from the Salvation 
Army deserves most sympathetic attention. The present 
campaign in Illinois is for the purpose of providing for 
Salvation Army activities in this state for one year, in- 
cluding the erection of such buildings as are immediately 
necessary, and to do away with all soliciting by ofticers 
of the organization during the year, except for the annual 
self-denial appeal for foreign missions, enabling them to 
devote all their time to service work proper, instead of 
spending a large part of their time raising funds by per- 
sonal solicitation. Finally, the home service work of the 
Salvation Army has suffered greatly during the war, and 
a special effort is necessary to reinstate the army on a 
sound financial basis to undertake all of its home service 
obligations for one year. The income of the organization 
in past years had not been nearly adequate to meet all its 
home service needs. In addition, there have been tre- 
mendously increased calls arising from the popular and 
effective work of the army in the war. 
In its official announcement the Salvation Army gives 
three endorsements, one by President Wilson, another by 


Theodore Roosevelt and a third by Wm. Howard Taft. 
These endorsements are as follows: 

President Wilson: 

“T sincerely wish Godspeed to the Salvation Army, 


which has as its main object the betterment of humanity 
and the making of bad citizens into good ones.” 
Theodore Roosevelt: 
“The Salvation Army has won its way to recognition. 


There are few serious thinkers nowadays who do not 
recognize the Salvation Army as an invaluable social 
asset.” 

William Howard Taft: 

“T am thoroughly in sympathy with your work. You 
reach people who are not reached in any other way. Your 


practical methods of charity are of the widest usefulness.” 

Office Appliances is able to add another endorsement. 
It is not, of course, from a wholly unexpected source, but 
it comes without solicitation and it comes from a dis- 


tinguished man who knows what he is talking about. In 
an address the other evening before the annwal dinner of 
the Associated Business Papers in the Gold Room of the 
Congress Hotel in Chicago, Major General Leonard Wood 


R 


asked all business and other papers to support the peace- 
time activities of such organizations as the Red Cross, 
the Salvation Army, the Jewish organizations, the Catholic 
organizations, the Y. M. C. A. and others who have given 
such wonderful service during the war. He urged that 
this service be supported and continued, and he said that 
could this be done, we could wipe out in a year prac- 
tically all the discontent and actual suffering there is in 
the United States. 
<-> 


Ludendorff Said: 


HE following sentence is from Ludendorff’s story 
T of the German side of the war. It occurs in the 

section printed in the Chicago Daily News of Sep- 
tember 29: “While the commanders were doing their 
utmost to keep these secrets, the love of talking and 
boasting that is inborn in Germans betrayed to the 
world and to our enemies things of the greatest weight 
and significance.” 


We have a saying: “Walk softly and carry a big 
stick.” If one would be sure of his place, let him be 
ready to defend it; but boast neither of place nor 
readiness. 

<-> 


Highest Quality of Goods for Export. 


i WE are to judge by what we read and what we hear, 
one of the favorite indoor sports of the European is 
more or less gently knocking the quality of American 
goods. There are not a few people abroad who are in- 
clined to say, “Oh, yes, America is the land of big things, 
big quantities, big production, but in quality their goods 
do not stand the test.” We, as Americans, who have had 
a chance to compare our own goods with those of foreign 
manufacture, know that our goods do stand the test. We 
know that there are good things produced here in tre- 
mendous quantities, as well as mediocre merchandise, and 
we likewise know, those at least who have had any ex- 
perience at all, that good as well as indifferent and poor 
merchandise is produced abroad. In sending goods to 
America, however, our friends abroad have’ been far 
sighted enough to send us only their best, even if their 
best did cost a good deal more. This perhaps accounts 
for the fact that imported goods have a high rating in this 
country. We see very little imported merchandise that 
is not excellent in quality and finish. We have seen, how- 
ever, some goods manufactured abroad and purchased 
there by the user and subsequently brought into this coun- 
try, the quality and the finish of which were neither good 
nor attractive and this fact leads us to suspect that one 
can do abroad as one can do here, buy anything which 
one wishes in the way of merchandise quality. 

But it is wise policy for Americans to send only first 
grade merchandise abroad. To sell a man goods of first 
quality is practicing no deception on him. Such goods 
are what he wants and to supply them is to pay him a 
fine sort of compliment. So in sending abroad the best 
goods we can produce, we are complimenting our cus- 
tomer across the water, we are supplying for ourselves a 
species of incentive and inspiration, and we are giving the 
customer the real advantage which comes of the posses- 
sion of the best we can produce. 

Where a part of the quality of the goods lies in their 
strength, then we should see to it that our merchandise is 
as strong as the strongest. When goods are shipped 
abroad they are subjected to rougher handling than they 
are during the progress of domestic shipment. It is 
necessary to transport them oftener from one carrier to 
another,—from rail terminal to the hold of a ship and 
from the hold of a ship to a dock, from a dock to a ware 
house, from a warehouse again perhaps to another rail- 
road for trans-shipment to the point of destination. So 
therefore we see that the goods not only receive rougher 
handling but more handling when they go abroad. This 
means that strength is a consideration when the goods 
are not of a class with watches or similar merchandise 
and that proper packing is absolutely necessary in all 
cases if we expect our merchandise to arrive in good con- 
dition. And when we come to the subject of packing, it 
is well for the exporter not to take the word of the ship- 
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ping clerk as to what is or what is not proper packing for 
shipment abroad, but to see for himself how successful 
shippers pack and imitate their example. 

<—-o-—> 


Strikes and Labor Policy. 


FFICE APPLIANCES quotes the following editorial 
O from the Chicago Tribune of September 22nd. The 

suggestions of the Tribune appear to us to be sane 
and conservative at this time and to outline a proper course 
of action. 

In private industry no one denies the right to strike, 
and no one that is honest in thought will deny that labor, 
speaking generally, has to fight for what it gets. That is, 
it has to use some form of pressure to improve its condi- 
tions and to increase its share of the common product. 
Trade unionism has succeeded through years of struggle 
in raising the standard of living of the worker and will 
go on doing so. Enlightened employers recognize this 
broad fact, although they combat unionism at times and 
certain wrong policies and conditions of unionism at all 
times. 

But while strikes seem to be a necessary method of in- 
dustrial betterment for the worker, they cost both sides a 
good deal, to say nothing of the public; and one of the 
most important reforms in unionism is to evolve a better 
control of strike policy by the rank and file of the unions, 
so that the practical interests of the worker shall not be 
so often sacrificed to the natural tendency of his leaders 
in the direction of constant agitation. Leaders sometimes 
want industrial warfare to emphasize their own impor- 
tance or to obtain tactical advantages or even personal 
profit. 

At this time the war has left us all, perhaps, in a pugna- 
cious mood, and yet what is needed is an increase of pro- 
duction, which cannot be brought about if we waste time 
in repeated strikes. Some of the strikes undoubtedly are 
justified. Pressure for increased wages at least has been 
justified in most industries by the unavoidable increase 
in the cost of living, resulting from the war. On the other 
hand. there has been a more general and rapid wage ad- 
vance than has ever occurred before, and if we may judge 
by the expe nditures among many classes of workers and 
the signs of a higher standard of living, this wage advance 
has pretty well kept pace with or overtaken the advance 
in the cost of necessities. 

Now this raises an interesting issue for the considera- 
tion of thoughtful wage earners and conscientious labor 
leaders. The wage level already reached is not going to 
be lowered unless a general era of hard times and forced 
cessation of industry occurs. If wages stay at the present 
level and the cost of living remains as it is, there will be 
no gain. But if wages remain at the present level and the 
cost of living falls, then these wages will buy more, and 
the result will be the same or better than an increase of 
wages with the cost of living remaining high. 

But how can the cost of living be reduced? Attacks 
upon profiteering is one method. It will help. We will 
not go into questions of money. There is one sure method 
of reduction and it is the most important. It is by in- 
creasing production. 

The general policy of strikes therefore comes to this. 
Perpetual strikes will decrease production and therefore 
increase the cost of living. This reduces the value of 
increases in wages, so that we are traveling in a circle 
from which there is no escape. Perpetual strikes also 
weaken industry and will bring on bad times, which will 
mean reduction of wages as well as unemployment, with- 
out relief from the high cost of living. 

But if labor adopts the policy of avoiding strikes and 
increasing production it will do two things for its own 
direct advantage. It will secure its present increased wi age 
and by reducing the cost of living it will give that wage 
a greater buying power, or, in other words, will automati- 
cally increase the wage. 

There is no question that this is the policy which labor 
pursue if it is seeking its own material advantage, 
believe its farsighted leaders will try to follow it. 

and selfish agitators will prefer to encourage 
but in so doing they will be injuring the wage 
nothing of the country. 
some strikes may not be justified. But 
American labor generally will be the gainer from indus- 
trial peace at this time. A strike policy in the main will 
cheat the wage earner of the gains he makes even when 
he wins. Whereas peace and work will surely advance 
his position. 


must 
and we 
Radicals 
strikes, 
earner, to Say 

We do not say 
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Let Absentee Citizens Vote. 


EW YORK will vote on a proposed constitutional 
N amendment for that state in November. This pro- 

posed measure is known as the “Absentee Voting 
Bill,” and specifies that a general law be enacted to enable 
voters of New York who may, on the occurrence of any 
general election, be unavoidably absent from the state or 
county of their residence because of their duty, occupation 
or business requiring them to be elsewhere within the 
United States, to vote, and for the return and canvass of 
their votes in the election districts in which they may re- 
spectively reside. It is confidently expected in New York 
that the public will ratify this measure, making it possible 
for such people as traveling salesmen, actors, business 
executives, instructors and travelers generally to have a 
voice in the administration of their respective communi- 
ties, as well as furnishing a means whereby such voters 
shall have a say in the affairs of the nation. 

In this amendment which is proposed in New York 
there is nothing of a partisan nature. It applies to citizens 
indiscriminately and seems to have the unanimous ap- 
proval of all parties. Such an amendment should be care- 
fully considered by the voters of other states. Illinois, 
which is about to hold a constitutional convention, should 
see to it that this class of people, who form such a large 
and intelligent portion of every community, should not 
be deprived of their rights because of the necessities of 
their occupation. 

The nation is in desperate need of the intelligent co- 
operation of all its units. We must have the votes of all 
intelligent, well-intentioned men to put into office those 
who will enforce the law impartially. We need popular 
respect for law, based upon popular understanding of what 
the law and its intentions are and to accomplish this there 
is nothing which will take the place of popular education 
of a sort which we do not seem to have at present. 


<*> 


Congressional Floor Leader Opposes Postal Zones. 


HE Honorable Frank W. Mondell, floor leader of the 
T majority party in Congress, has gone on record as 

being opposed to the zone system as applied by the 
post office in the distribution of second class mail. He 
believes that the maintenance of the present zone policy 
will have a harmful effect upon the American people as a 
whole, since it puts obstacles in the way of the publishers 
who are attempting the widest possible distribution of 
their publications throughout the United States. 

\s a policy, he believes that the zone system, worked 
to its logical conclusion, will tend to make us as a peo- 
ple provincial or parochial, tending to build up zones of 
influence and information. “On the other hand,” says 
Mr. Mondell, “a policy which makes equally available to 
the people in all parts of the country the journals and 
magazines which convey information, carry current argu- 
ment, analysis and entertainment, tends to maintain those 
conditions which are essential to our institutions. 

Arguments for the zone system based on its effect or 
alleged effect on postal revenues or the profits of the 
publishers, fail to cover the larger and more important 
aspects of the postal system as it affects the national life. 
The congressman believes that if it is found to be a fact 
that the flat postal rate on newspapers and magazines 
was unduly low before the adoption of the zone system, 
this in itself is no excuse for that system. There are 
other ways of producing more postal revenue—ways 
which are to his mind more equitable and more in keeping 
with the spirit of our institutions. He makes the per- 
tinent point that it does not follow that a policy is wrong 
because some people have been able to make money under 
it, many having the same opportunities and privileges and 
having failed. He believes that if we must have a zone 
system it should apply without discrimination to all classes 
of mail matter, including letters, etc. Exaggerated state- 
ments of losses to the postal revenues under the flat rate 
for second class publications do not furnish an argument 
for the zone system. The former flat rate undoubtedly 
did not fully reimburse the postal revenues, but the most 
superficial examination of the matter, says Mr. Mondell, 
renders ridiculous the exaggerated statements of alleged 
He continues: “To the argument that publica- 
tions enjoying the second class rates are devoted more 
or less to advertisements, I offer the suggestion that a 
national dissemination of attractive advertisements is not 
without its educational benefits. 

“T have neither urged nor considered this as a party 
question. It involves a national principle affecting every 


losses. 
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man, woman and child in the republic and has never been 
considered in a partisan way by any one so far as I know. 
I urged this repeal before the previous democratic con- 
gress as I shall before the present republican congress— 
not on party or partisan grounds, but on the broad plat- 
form that such a policy tends to circumscribe and pro- 
vincialize our national life to our great harm as a people.” 
<—_-o-> 
Japan Renders Important Trade Mark Decision. 
Tet Supreme Court of Japan, in a suit instituted by 


a Philadelphia lock manufacturing company for the 

protection of its trade mark rights, has recently handed 
down a decision which it is believed must rank as epochal 
in international trade. This decision upholds every es- 
sential of trade mark rights guaranteed under Japan's 
treaty agreement with the United States. It safeguards 
not only American trade mark owners, but owners in 
every other country having similar treaty agreements with 
Japan, and it places the spirit of the law of Japan squarely 
on a plane equal to that occupied by western peoples and 
affects directly and most favorably manufacturing interests 
involving annual production amounting to billions of 
dollars. 

The Supreme Court of Japan has taken a liberal view ot 
the Japanese Empire's treaty agreement with the United 
States—a view which is in full accord with the attitude of 
the courts of this country. Every American owner and 
indeed every other owner of a trade mark duly registered 
in Japan, is now assured that the courts of Japan will 
give him protection in the spirit of the treaties and the 
law. The court took the broad view of construction rather 
than the narrow view, and laid down a precedent which 
will be of inestimable value in the future. 

During the last twenty years every trade and commer- 
cial body in the world has been confronted with a rising 
tide of Oriental imitations of widely known high grade 
Occidental products. Apparently it made little difference 
whether the article imitated bore a trade mark or not. 
This practice of imitation reflected severely upon the busi- 
ness ethics of the Orient and the consequences have not 
been borne by western people alone, but began to weigh 
heavily upon the Japanese themselves, threatening to in- 
jure their reputation in international trade and eventually 
to affect even those high class and reliable products, such 
as silks, teas, potteries, lacquers and enamels, for which 
Japan has so long been famed. 

The people of Japan are to be congratulated upon the 
work of their chief judicial body. A reputation for impar- 
tial justice is a powerful factor in the establishment of 
confidence among men and nations. 

{_e > 


Ribbon and Carbon Manufacturers Take Notice. 


N ONE of our regular communications from London 
| published in this issue of Office Appliances, readers will 

observe in the last paragraph a reference to the manu- 
facture of ribbons and carbons in the British Isles. The 
correspondent makes the comment that England was 
obliged during the war to manufacture ribbons and carbon 
paper and that the quality of these goods, owing to the 
tact that British makers had to produce their own colors 
with inadequate facilities, was not up to pre-war standards. 
He comments on the fact that since the war, Britain has 
adopted protection for her dye and color industries and 
that gradually the quality of these colors is being im- 
proved. He also notes the fact, that notwithstanding the 
quality of the ribbons and carbons is not yet up to pre- 
war standards, nevertheless a distinct improvement is 
manifest. 

This suggests the idea that before many years it is quite 
possible that England may become a keen rival with 
America in the production of ribbons and carbon papers. 


<> 


American Business Active Everywhere. 


HE following analysis of the business situation is pre- 
7 sented in the October financial letter of The National 
City Bank of Chicago: 

One of the most extraordinary features of the over- 
wrought labor situation is the enormous volume of retail 
business which the country is able to do with several hun- 
dred thousand men on strike duty. Chicago is handling a 
very large business and preliminary figures indicate that 
September totals may show the largest sales of general 
merchandise ever made in a single month. The situation 
here has been helped by the resumption of work on the 
$100,000,C00 of building projects which were held up pend- 


ing adjustment of the carpenters’ strike in this city. The 
indications are that the carpenters will have plenty of work 
to do at the new rate of $1 per hour. The steel strike, 
of course, put a good many workers temporarily out of 
employment. The disturbance has been more of a factor 
here than at many eastern centers owing to the concentra- 
tion of so many plants within a radius of a few miles from 
this city. Although it caused unsettlement in general busi- 
ness, it has not been nearly as disturbing a factor as 
seemed probable when the outbreak was first reported. 

The rather striking advance in foreign exchange rates 
has given some stability to a market which has shown 
pronounced weakness for many weeks past. This has been 
due in pari to the investment buying of sterling bills, 
francs and marks and in a measure to the indications that 
an arrangement would be entered into for funding interest 
payments on the advances made by this government to 
the nations associated with it in the world war. The for- 
eign trade figures for August disclosed a suggestive turn 
in our commerce with other nations, the feature being a 
13 per cent gain for the month in exports, the account 
standing at $646,000,000, a total never before touched in a 
single month, except in April and June last. The gain over 
August, 1918, was 20 per cent. Imports on the contrary 
fell off, reaching $308,000,000, a decrease for the month of 
1034 per cent, but a gain for the year of nearly 13 per cent 
With these changes the export excess for the month 
amounted to $338,000,000 and for the eight completed 
months ending with August to the stupendous sum of 
$3,012,000,000. This was much the largest export excess 
ever shown in that period, comparing with $1,951,000,000 
in the same months last year. These figures show that 
the United States is doing an immense volume of busi 
ness with the rest of the world, notwithstanding the sen 
sational decline in the foreign exchange. 

No comprehensive plan has yet been formulated in con 
nection with the effort to finance the expansion of Amer 
ican trade with countries where dollar credits are com- 
manding an exceptionally high premium. The Edge meas 
ure when enacted will be of use in providing the machin- 
ery for the organization of some foreign trading corpora 
tions. Some of the large industrial companies of this 
country have extended liberal credits to European clients 
so as to make it possible for them to buy heavily in the 
United States. One suggestion in responsible quarters 
has been that the government may find it necessary ulti 
mately to bring ovt a large loan with the idea of offering 
abundant credit facilities to the foreign customers ot 
American firms, The best banking opinion has opposed 
strongly any attempt to utilize the rediscount facilities 
of the Federal Reserve Banks for the purpose of extend 
ing long term credits to foreign borrowers. This con 
servatism is necessary since the banks must keep their 
assets liquid and decline to undertake the sort of foreign 
trade financing which is peculiarly the province of in 
vestment institutions. The chances are, however, that the 
necessary credits will be provided as soon as it is possi 
ble to tell just what the aggregate demand is likely to be 
The situation is very interesting and takes in various 
problems which change from day to day with the fluctua 
tions in the foreign exchange market. It is of the high 
est importance that an adequate programme of credit re 
lief should be formulated so that the needs of foreign 
nations should be provided for and the surplus produce 
and products of this country should be marketed abroad. 
It is not improbable that Mr. Hoover's estimate of $3, 
000,000,000 or $4,000,000,000 of credits being required in 
connection with the efforts under way to adequately fi 
nance the nations whose productive industries were se 
riously crippled during the war period, is about correct. 

Discussion of the C ummings bill and various other leg 
islative measures has brought Congress nearer the point 
where a workable law under which the roads may be re 
turned to their owners is likely to be agreed upon, Some 
of the stronger roads are making a better showing, but 
the whole industry is in more or less confusion owing to 
the variety of problems which have to be solved intelli- 
gently in order to safeguard great properties. It is too 
early yet, however, to predict just what legislation will 
be enacted, to carry out these aims. But the one thing 
certain is that Congress is alive, as never before, to the 
necessity of protecting the roads and making it possible 
for them to render the public the sort of service to which 
it is entitled. There are many strong points in the out 
look and the wisdom and common sense of the American 
people may be depended upon to secure right decisions 
of the extremely interesting questions at issue in such 
an intricate and complicated situation as confronts the 
American people today. 
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QUIRKS & QUADRATES 


Being a page of four square stuff taken without permission from a little book by Glen Buck, pamphleteer extraordinary 
and epigrammatist superlative—by which we put the tape of Glen Buck's mental ticker in the hands of the elect. 


Every day is judgment day. 
+ 


The printed page is the greatest accomplish- 
ment of human industry. 


+ 


Time, the potter, hands you as much clay as 
the other fellow. In the vessel you fashion will 
your meat and drink be served. 


+ 
“Why” 


is the biggest word in any language. 
9 


Between him who tells everything and him 
who tells nothing—choose neither. 


+ 


All the world revolves around the point where 
you stand now. 

. 

If there were no such thing as honesty in the 
world, we would have to invent it as an effici- 
ency measure. 

+ 
Something cracks every time a hot lie is 
fitted to a cold fact. 
9 
So live that you don’t have to prove an alibi. 
*k 

A truly beautiful thing is never out of fashion 
—and seldom in it. 

iv 

The more you know, the more you'll know 
you ought to know. 

+ 

You are likely to become that which you 
persistently think you are. 

. 

Work is the best thing ever invented for 

killing time. 
fk 

The man who today doesn’t understand 
mechanical things is just as ignorant as the man 
who doesn’t understand literary things. 


__ Cold cash is often the only means of express- 
ing warm sympathy. 
+ 
You may be sure of your job if you fill it so 
tightly you can’t fall out. 


+ 
We must raise the standards of manhood if 


we are to raise the standards of business. 
+ 


A merciful Creator so arranged man’s anatomy 
that he can’t kick himself very hard. But, oh, 
you other fellow! 

ev 


Today is the day I have been looking for. 
All my life has been spent in preparation for it. 
Yesterday and tomorrow are far-away nothings— 
the one a faint memory, the other a vague prom- 
ise. But this is my day. It offers all that God 
has to give. And I’m a laggard or a coward if I 
fail to make the most of it. 


* 


If he gets only money from his labor, he is 
underpaid no matter how great his wage. 
3 


Not to the dry bones of Science, but to the 
live impulses of Art, must we look for improve- 
ment in advertising. 

* 
Enthusiasm is a flywheel, judgment its governor. 


+ 


Time is your portion of eternity. If you 


waste it you rob yourself. 
3 
It’s the wise employer who learns how to 
make all operations co-operations. 
3 
If books do not help you in your business, 
they will help you to forget your business—and 
that is more important. 
sy 
Silence is a language all people understand. 
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Whitehouse Comes Across. 

One of the special pleasures last 
month was to make the acquaintance of 
G. E. Whitehouse, London and Edin- 
burgh. Whitehouse is combination busi- 
ness man and journalist, and a success 
as both. It’s a rare combination. He 
is proprietor of The Ludgate Company, 
manufacturers of loose-leaf devices and 
distributers of many articles of office 
equipment throughout the British Isles. 
Also he is editor and publisher of that 
capital magazine, “Impressions,” which 
has a high standing among British 
periodicals. 

Because of his qualifications for such 
a mission the Canadian Government 
asked Whitehouse to make an inspection 
of the Canadian industries and prepare 
a report to be used in a general pub- 
licity campaign to promote business be- 
tween the British Isles and Canada. To 
crowd such a big job in two months, 
which was all the time Mr. Whitehouse 
could take from his business, naturally 
provided no time for an extended visit 
to the United States. The two days in 
Chicago, where he met of the 
manufacturers whose lines are handled 
by The Ludgate Company, a week-end 
with Tom Dreier at Boston, a week-end 
with Bert Hubbard at East Aurora, an 
hour and a half with Gien Buck, and a 
few days in New York, was all the time 
he could spare. This little bunch of 
samples may afford material for a story 
of “Americans as I Saw Them,” or 
something to that effect, which will be 
all right with us if he makes Tom, or 
Glen, or Bert “typical.” He had expect- 
ed to see Felix Shay but Felix is in 
Philadelphia. I hope he got over there 
and saw Felix, and Independence Hall 
and Valley Forge. 

In any event, I think Whitehouse will 
do well by us. He is a true cousin. The 
luncheon with him and Glen Buck was 
a regular family party with only “fam- 
ily” differences of opinion. The con- 
versation of Buck and Whitehouse was 
interesting. Both are young. The latter 
thirty-six and Buck about the same age. 
Both are on tiptoes. Both have fine 
ideals and high conception of business. 
Whitehouse has long preached the doc- 
trine in his publication that business is 
man’s essential industry and not mere 
trading for gain. Whitehouse is truly 


some 


OFFICE 


English, quiet of voice and calm of man- 
ner. Companionable. 

There is one thing I admire about the 
English. I think it is characteristic. 
They never “look like ready money.” 
They are as particular and as whimsical 
about their dress as others, but there is 
a pleasing absence of the ultra. There 
are, of course, some exceptions. We 
have all met them. We too frequently 
consider these exceptions as “typical.” 
There is no “typical” Englishman, Amer- 
ican, Frenchman—or any other. The in- 
dividual is never “typical” of a nation. 
He is but a sample of the group to 
which he belongs. 

Whitehouse has promised to 
again next year and stay longer. | hope 


come 


he will. I think he liked us and I know 
we liked him. 
+ 
Reason. 


In the last number of “Impressions” 
I came across this, written by White- 
house on the steamer en route to Can- 
ada. You will like it. 

“It frequently happens that intuition 
overleaps the cleverest train of reason- 
ing, and this is seen not only in repartee 
but in what we call ‘judgment.’ Preju- 
dice baffles all attempts at explanation; 
but how often has innate prejudice 
proved to be a subsconscious accuracy! 
Many laughs have been raised against ‘a 
woman’s reason,’ which is frequently ‘I 
know—because I know !’—but I doubt if 
she could give a more rational explana- 
tion for ‘knowing’ than this. Reason 
must always be in some measure arti- 
ficial, because it is built on hypothesis, 
which is only another word for ‘suppo- 
sition. The train of reasoning is tor- 
tuous and uncertain, dependent for its 
very existence upon ‘if’ or a series of 
‘ifs.’ But instinct is inexplicable and 
unanswerable; it springs from an in- 
tangible source. It is almost as inex 
plicable as conscience 

“If we trouble to analyze‘our attitude 
toward the war, I think we shall find 
that our impulse to go in and win had 
very little to do with reason. Reasons 
there were in plenty; but I strongly 
suspect it was not the careful study of 
the cause that brought us into the war 
that gave us the greatest impulse to win 
through. We felt in our inmost hearts 
that there were greater issues at stake 
than any immediate reasoning process 
could fathom. As Topsy would have 
said, ‘We could do no other way.’ We 
were instinctively steeled to resistance, 
and the reasons so eloquently expounded 
by propagandists seemed only the echo 
of our innately spontaneous conviction. 

“We are not so reasonable as we 
imagine we are. We frequently pride 
ourselves on our perfect logicality when 
in reality we have simply acted upon 
impulse and manufactured reasons aft- 
erwards ; meanwhile remaining blissfully 
ignorant of the fraud we are _ prac- 
tising on ourselves. 

“Such qualities as honor, truth, loy- 
alty, fidelity, are outside reason; to at- 
tempt to explain them seems to render 
them ridiculous. If the world were per- 


fectly, logically reasonable, it might lose 
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somewhat of its feverishness, but it 
would also lose much of its charm. I 
have no doubt that when Sir Walter 
Raleigh ruined his cloak on an impulse 
of capricious chivalry, there were ‘reas- 
onable’ people who esteemed him a very 
complete fool; but the incident never- 
theless remains one of the most pic- 
turesque in English history; typical of 
the man, too, of that fine illogicality in 
matters which might have called for 
prudence that made him a hero and a 
ssplendid benefactor of his country. 

“It was Germany’s slavish devotion to 
reason which ultimately sent her mad 
She ‘reasoned’ on the claims of honor; 
and in crushing out instinct, crushed out 
her soul. 

“I do not mean to infer that we should 
‘live by instinct.’ Reason is indispensable 
to decent living; but because its nature 
is largely that of a deterrent, its use in 
our scheme of life is definitely limited. 
There are times when all reasoning is 
utterly inadequate; when our only ref- 
uge is the ‘blind understanding’ of in- 
stinct.” 


+ 


Andrew Carnegie. 

A lot of nice things were said about 
Andrew Carnegie. I suppose he de- 
served them. Indeed, I am sure he did. 
But nevertheless it seems to me there is 
a flaw in any system that permits any man 
to accumulate so vast a sum of money. 
It doesn’t mean anything to the man. 
We talk about the power it brings. The 
only power it can bring is an imitation 
power over our fellows. And why, pray, 
should any man want that? 

Good Andrew followed the 
custom. He got a lot of things together, 
and had a lot of houses, most of them 
very much bigger than he enjoyed. He 
built them, I suppose, because other 
people who have made vast sums of 
money have built big houses. But they 
are only toys, after all. He gave away 
a lot of money for good purposes, but 
if we cast up their value in a thousand 
years of history, I fancy it would not 
be very much. 

We brought nothing into this world: 
we take nothing away. We title 
of ownership to certain things and that 
is perhaps a very good thing, but we do 
Nothing on this 
There 
is much and to spare and yet some go 
shelter. 


human 


have 


not have “possession.” 


planet is ours in the real sense. 


hungry and some are without 
A never-ceasing stream flows from the 
font of love, but we deny it to our fel- 
lows and bring a hunger of mind great- 
er than that which gnaws at our vitals. 
Some day we will do better. 
* 
Progress and Poverty. 


Glen Buck says he declines to discuss 
single tax with any man who has not 
read Henry George's and 
Poverty.” I don’t know about 
single tax because I have never properly 
read Henry George’s book. Neither do 
I know much about progress and, like 
the men of my acquaintance, I know 
altogether too little about poverty. 
Sometimes I think if more men and 


“Dp - 
rrogress 


much 
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women knew more about poverty, there 
wouldn’t be so much of it. 
+ 
George Primrose. 

The death of George Primrose re- 
leased a big fund of reminiscences of 
old-time minstrel shows because, says a 
writer in “Commerce and_ Finance,” 
Primrose “was an outstanding figure in 
what for generations had been an in- 
stitution in America and that institu- 
tion has dissolved into little more than 
a memory.” “There are men who will 
tell us that the best of vaudeville today 
is cheap and tawdry compared with the 
minstrels of long ago,” continues the 
same writer, “and they are pretty nearly 
right, even if their judgment is likely 
to be narrowed as to the minstrels be- 
because they saw the old-time enter- 
tainers with the glowing eyes of youth, 
while their views of today are narrowed 
by the eyes of age.” The same writer 
ventures the explanation that the decline 
of minstrelsy is due to the fact that it 
appealed mostly to men because there 
were no women in the cast, whereas 
the majority of the theatergoers today 
are women. 

The minstrel show has gone into the 
rag bag of time with the high bicycle 
and the oilcloth capes, caps and torches 
of the political celebrations of thirty or 
forty years ago. And there's nothing 
“just as good.” Remember when they 
came to town ’?—‘Barlow, Wilson, Prim- 


rose and West,” and “Jack Haverly’s 
Mastodon Minstrels”!!!! The street 
parade? The gray high hats and long 


overcoats, the band in the gorgeous 


OFFICE APPLIANCES 
uniforms? And me at the front, helping 
with the drum. Oh boy!! Kin 
Hubbard had the glory of that job oc- 
casionally when Dupreé & Benedict's 
came to his town. Kin says that every 
time the chap hit the drum his hat fell 
off. Nothing like that with me. At 
every beat of that sheepskin a thrill 
radiated through my body from the pass 
in my pants’ pocket. And you haven't 
forgotten the impression of the first big 
part with the running fire of humor be- 
tween the interlocutor and the end men? 
There was George Primrose, trim and 
supple of body and as graceful in move- 


bass 


ment as Henry Dixie in “Adonis.” Oh 
boy!! Them was the days. 
se 


“Gone Am the Days.” 


days! I'll say, looking back 
from fifty. Next to the minstrels were 
the political celebrations, the “ratifica- 
tion meetings” in_ particular. 
Those parades. The oilcloth capes and 
caps with torches for the night march. 
And sometimes the flambeaus, which, 
with a tip to shoot the oil up the wick, 
sent a flare of flame from the torch. 
And in my town the New Castle Silver 
Cornet Band leading the line with the 
Ashland fife and drum corps at the end. 
My cousin, Neal Peed, driving eight 
horses with the  red-white-and-blue 
feather plumes in their bridles and 
drawing the “float” of the Goddess of 
Liberty, with me in ecstasy right up 
there by Neal, expecting some day to 
hold the ribbons of the eight and drive 
the Goddess through Elysium. 


Some 


Gee! 
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Mail from Germany. 

From the business mail now coming 
from Germany it would seem that a 
large number of the business men of 
that country do not know about the war. 
That would be the assumption from 
reading most of the letters. From some 
of them one might gather that the 
writers had been on a vacation for two 
or three years. 


+ 
Once Upon a Time. 


Once there was a war between two 
nations. It was a bitter struggle and 
there was great sacrifice on both sides. 
And the individuals of both sides appre- 
ciated the sacrifice of their foe. And 
then the war was brought to an end 
and the individuals wished to re-estab- 
lish their points of contact. And the 
ones who were most desirous of bring- 
ing that about wrote to some of the 
people of the other nation. And they 
referred to the great sacrifice which 
both had made and the distress which 
both nations had undergone. And they 
spoke of each following the destinies of 
his own country and doing what his 
patriotism inspired. “But,” said the 
writers, “surely there must be something 
in the relations of men that is even 
greater than nations, a spirit of uni- 
versal brotherhood, under which we can 
again establish the old relations.” And 
the writers expressed the hope that their 
correspondents might have _ similar 
thoughts. And they did. And met their 
former enemies half way and presently 
the old relations were established. 


Did you ever reflect 
upon the fact—— 


That—happiness is not to be found in 
things? 


That — grown-ups are only larger 
children playing with larger toys? 


That—distress and sorrow are in no- 
wise reduced by increasing material 


That—what we call “‘progress” is only 
the elaboration of food, clothing and 


shelter? possessions? 


That—shortage is largely due to the 
fact that the labor of the many is spent 
on useless things? 


That—real progress is improvement in 


character? And nothing else. 


That—poverty goose-steps with what 


because everybody That—diamonds, silk shirts, silk under- 
wear and a long list of other unessentials 
and utterly useless things could be dis- 
pensed with without anyone being 


distressed in the slightest? 


we call ‘progress’ 
wants more toys? 


That—there is no “increasing wealth’’ 
because what would be surplus is con- 
sumed in increasing demand? 

That—most of the time spent with our 


That—nearly every increase in the in- fellows is devoted to showing our samples? 


dividual’s income is offset by the increase 


in the outgo? That——all is vanity? 











LINKS IN THE CHAIN OF THE DAY’S SALES 


BEING A FEW POINTS PERTINENT TO 


PROBLEMS 
OF THE 
MAIL ORDER 
HOUSE. 


EASY FIGURES 
FOR TELEPHONE 
NU MBERS. 


ACTIVITIES IN THE 


AIL ORDER houses are the bugaboo 
M of many merchants, although, fortu- 

nately their operations do not con- 
cern the stationery dealer as much as they 
do other lines of merchandising. In an 
interview in Printers’ Ink Julius Rosen- 
wald, head of one of the large Chicago mail 
order houses, indicated one of the prob- 
lems of that business, which incidentally 
suggests the strength of the local merchant 
in competing with such institutions, 

“Unquestionably,” said Mr. Rosenwald, 
“the logical method is buying goods over 
the counter. Any way you can fix it, there 
is delay and some inconveniences to be 
encountered in buying from a mail order 
house. To be successful in the highest 
sense the mail order house must overcome 
this handicap. And right here.is where the 
human element comes in—why our em- 
ployees have to be so carefully selected and 
trained. A house really is expecting a 
great deal from a person when it sends him 
a piece of printed matter describing cer- 
tain merchandise and then asks him to send 
his money in advance before he can get the 
goods. After he sends the money the goods 
are sent him as quickly as a finely-geared 
operating organization can do it. But even 
then there is a delay. The transaction is 
more or less unnatural and illogical from 
the customer’s standpoint.” 

This interview should suggest to the re- 
tail merchant that he has the best of the 
argument if he will meet the situation as 
explained by the mail order merchant. The 
personal element is lacking in the mail 
order house dealings. This is deeply felt, 
for the correspondence of a modern mail 
merchandiser shows the effort to put indi- 
viduality into the letters. But all the skill 
of the best correspondent cannot avail in 
sensing the objection, or the complaint, 
that arises in the mind of a customer. And 
while the mails are carrying that complaint 
or question, the customer is turning the 
matter over in his mind time and again, 
more and more convinced that the mail 
order man is wrong. 

On the contrary, if there be question of 
complaint in an over-the-counter transac- 
tion, the customer’s mind is open before 
the salesman, and unhappy situations may 
be rectified before they have gone far. A 
good salesman can overcome price objec- 
tions as quickly as they arise. 

<-> 


N CONTRACTING for telephone service 
| the shrewd business man strives for a 

number that is easy to remember. In 
large exchanges business men ask for low 
numbers, or if there are no vacancies on 
the board with low numbers, they select 
numbers ending in ciphers, like “Main 
3800.” Such a number is easy to keep in 
mind. and does not require reference to 
the directory when a customer wants to reach 
the business by telephone. 

A retailer once worked the number prop- 
csition systematically, and made his num- 
ber a by-word in the town. He was located 
at 27 Main street, and called himself “27 
Warner.” Whenever he had a bargain sale, 
he made the cents in his advertised prices 
“27.” This sometimes involved more of a 
cut in prices than would be done ordinarily 
under similar circumstances, but he figured 
that the advertising was worth the sacrifice. 
“27's 27 Sale” was his slogan, and as he 
gave good values, his store was always 


crowded when he advertised such merchan- 
dising events. 


DAILY 


COM FORT 
CORNER IN 
STATIONERY 
SHOP. 


HOOKING 
TO PUBLIC 
CHARACTERS. 


REJUVENATION 
OF THE 
BRASS RAIL. 


TRADE MARK 
THE SYMBOL 
OF A 


GOOD NAME. 


UP “ie APITALIZING interest in public char- 


BUSINESS 


& Pike Company call their house 

organ, recently described a “com- 
fort corner” which a stationer installed in 
his store. It centered around an old-fash- 
ioned “secretary,” itself an object of great 
interest to all the women who called. A 
Windsor chair to match completed the fur- 
niture of the “comfort corner.” The equip- 
ment included writing materials, desk pad, 
calendar, desk telephone, and an old pewter 
candlestick with shade, illuminated by one 
of Mr. Edison’s candles. A _ hand-lettered 
card invited all to apply for writing paper, 
which would be furnished gratis. 

The plan behind the free stationery prop- 
osition was to show samples of all the sta- 
tionery in stock. This was impressive, and 
paved the way for future sales. A list was 
kept of the inquiries for the various sam- 
ples, and in this way a record was had of 
the preferences of the different customers 
for the “comfort corner” made many buyers. 

The book shelves in the secretary were 
used to display various novelties, such as 
objects of pewter, candlesticks, book racks, 
etc., which often brought sales of the ar- 
ticles on display. They were frequently 
changed, so that even a regular user of the 
“comfort corner” would see new things be- 
hind the glass doors. 

Most stationers have the room to provide 
a “comfort corner,” and will find that its 
special appeal to the feminine element will 
make it a source of revenue. 

<—-e-—> 


. ‘Pp ULL-TOGETHER,” as Eaton, Crane 


acters is frequently possible, and en- 
ables the stationer to profit by the 
fact that he carries in stock the device which 
the big man uses. It may be a fountain pen, 
a brand of stationery which he favors, or 
some other stationery item. If this infor- 
mation is not distributed systematically to 
the trade through printed matter, the man- 
ufacturer’s salesman frequently mentions 
the celebrities who use his products. Mr. 
Big Man may be breaking into print because 
he made a flight in an airplane or some 
other exploit that was flashed to the news- 
papers of the country, and featured in the 
stationer’s city. There are the elements of 
an effective display. 
The news item is clipped, and mounted on 
a piece of colored stock, to give it prom- 
inence. With it are the stationery item or 
device the big man uses, and a sign briefly 
connecting the two. The display will at- 
tract attention. cause talk, and help to con- 
vince the public that the stationer is a live 
business man. 
<_~o-}> 


TILIZATION of the familiar (to 

l some) brass bar rail, which met ex- 

tinction July 1, 1919, has been pro- 

posed by junk dealers. It is reported that 

the brass rails will reappear in commerce 

as paper weights, key rings and ornaments. 
<—~e-—> 


T IS NARRATED that in Colonial days 
| customs inspectors in the West Indies 

had to inspect barrels of flour shipped 
from the colony of Virginia. Each barret 
had to be tested for grade, having to be un- 
headed so that a sample could be taken for 
testing. In time they found that barrels 
bearing the name “G. Washington” were 
always true to grade, and those barrels 
were passed without inspection. So much 
for a good name, properly identified by a 
trade-mark. 





POSTAGE RATES 
FOR LETTERS 


WHEN 





IS THE 


CUSTOMER 


RIGHT: 


? 


BEYOND 
OCTOBER 


LIES 
RUSH. 


THE 


RECORDING 


SALES 


PLANS. 


OFFICE 
66 OW MUCH will it cost to mail this 
H letter?” is frequently heard in a 
stationery store. The service is 

gladly given, but oftimes the store is closed 
when a customer wants to mail a letter. A 
Wisconsin stationer made up a schedule of 
the number of sheets of tablet paper, with 
envelope, which would carry for a two-cent 
stamp. A_ similar schedule applying to 
papeterie paper was also prepared. This 
information was printed in folder form, and 
inserted in each tablet and each box of 
paper put on the shelves. It made a con- 
venient form for customers, and also gave 
emphasis to the varied line of writing paper 


in stock, The schedules of weights were 
followed by a display line, “without other 
enclosures,” to prevent letter writers from 


overloading their red stamp. 


<--> 


If he has a legitimate claim it is 
always adjusted in favor of the customer. 
While this policy, in the case of big stores 
especially, costs considerable in the course 
f a year, it is broad gauged, and builds 
up a store of good will that is a powerful 
isset for the dealer. It takes courage some- 
times to stand by such a policy, particularly 
if the dealer feels positive that the fault 
does not lie on his shoulders. However, for 
the few cases in which the dealer is imposed 
upon, there are many instances in which the 
customer is right. And in practically every 
‘ase a settlement on the basis of “the cus- 
tomer is always right” creates a good feel- 
ing that is worth much more than it costs. 
D ity of the current Summer, it is ex- 
pected that when Fall business opens 
up there will be a record rush in most all 
lines of trade. The general experience is 
that buying has been done on a limited scale 
by the retail interests of the country, and 
stocks now in retail hands are none too 
liberal. Too many dealers have been ob- 
sessed with the thought that prices would 
fall. They have maintained their level, and 
there is no prospect of a decrease. In fact, 
the general tendency is for further advances 
to apply. 

Transportation facilities will not reach 
normal, even though the strike of the rail- 
way shop men was settled quickly, for 
some months. The crop movement will 
absorb the capacity of the rai'-oads, if, in- 
deed, they are able to handle the crops. 
Then will follow the rush to get coal into 
the hands of the domestic and commercial 
consumer, and that will tie up the prime 
movers of the railroads until the weather 
breaks in the Spring. 

All signs point to big business. The mer- 
chant who has goods in stock will not need 
to worry about disposing of his merchan- 
dise. On the other hand, the merchant who 
has been waiting for reduced prices will 
find merchandise hard to get, and still 
harder to have delivered at his local rail- 
road station. 


I; MOST stores the customer is always 
right. 


<—0-—> 


ESPITE the unusual business activ- 


<-> 


IXED SALES. which are repeated year 

after year, offer an opportunity of 

making a record of the plan, the win- 
dow displays, the sales. etc. A Pittsburgh 
store makes up such a record, which proves 
valuable when the same sale is planned for 
the future. It also affords a place to file 
suggestions and ideas to use the next time 
that sale is scheduled, A letter folder gives 
space for proofs of advertisements, corre- 
spondence with manufacturers, window dis- 
play layouts and photographs, and miscel- 
laneous data which may be lost if not pre- 
served in some recognized file. 


CIRCULATING 
MANUFAC- 
TURERS’ 
ADVERTISING 


EXTRA 
AND 

MUCILAGE 
BRU SHES. 


PASTE 


READING 
TRADE PAPERS 
EFFECTIVELY. 
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FTEN IT TS the tendency when a 
O supply of new booklets is received 

from a manufacturer to put the en- 
tire shipment on the counter, and let them 
work out their own salvation. This means 
that they are not effectively circulated, and 
become dirty and counter-worn. Thus the 
manufacturer’s investment, made primarily 
to help the dealer dispose of his stock, is 
largely wasted. 

Booklets and folders must be circulated 
to help move stock. In most cases such 
matter bears the dealer's imprint in a prom- 
inent place, and is to all intents and pur- 
poses his own advertising. It should bring 
business to the store. Many dealers have a 
rule that no bundle may leave the store 
without a stuffer. In other cases monthly 
statements are made to carry some printed 
matter bearing the dealer’s imprint. Thus 
they get into the customer’s own establish- 
ment, where they have a much better chance 
to be read than though the dealer depends 
on their being picked up from the counter 
and taken away to be read at leisure. 

One dealer makes it a point to hand new 
issues of booklets advertising articles in 
stock to his customers. Adroitly suggest- 
ing that the booklet is of actual value to the 
customer, that individual is almost certain 
to take the booklet along, and give it care- 
ful study. 

lf the dealer has a mail list that is circu- 
larized regularly, he can readily secure 
enough current literature devoted to the 
goods he handles from their manufacturers. 


<*> 


HEN the ‘writer was a small boy in 
WV a drug store with a stationery annex, 

he often marveled when unpacking a 
box of five cent pastes or mucilages that 
there were always more brushes than bot- 
tles. We always had a box of extra brushes 
in reserve, and were pleased when a cus- 
tomer asked for an extra brush. It helped 
keep down the overflow. 

Us editor chaps use lots of mucilage 
when making up an issue. The purchasing 
agent of the concern which prints Office 
Appliances complained recently that he 
could not get any extra brushes for the 
fountain mucilage pots used. He has many 
orphan pots, because the brushes have worn 
out. Says he can’t find any extra brushes 
in the Chicago stationery stores. 

Of course, it’s worth more to sell a 
mucilage pot and brush than to sell the 
brush only. But it would seem wise to 
carry a small stock of brushes to accom- 
modate big buyers who wear out brushes 
quicker than they break glass mucilage 
pots. The same situation is found in many 
offices. Some buy lettering or striping 
brushes, and cut down the handles to adapt 
them to the mucilage pots. But the long 
handle brushes make the pots top heavy, 
and often the mucilage bottle tips over and 
messes up the desk. In addition, a slender 
brush, without the protecting shield, quickly 
becomes smeared up, and the handle is too 


sticky for comfort. 
<-> 
M turing and retail lines make a prac- 
tice of having one employee responsi- 
ble for reading all the trade papers received 
and marking on the front covers the initials 
and page numbers, covering the name of 
the individual and location of the articles of 
interest. The retailer can follow this plan 
with equal effectiveness, reading the paper 
himself, and then passing it around among 
those concerned. In this way he can judge 
how closely the different clerks apply them- 
selves, by watching how they put their 
reading into effect. 


ANY LARGE concerns in manufac- 














WORD OF GREETING TO FRIENDS ABROAD 


BEING A SUGGESTION OR TWO ANENT THE 


GOOD-WILL 
TO VISITORS FROM 


THAT 
OTHER 


AMERICANS OFFER 
LANDS, AND 


THE OPPORTUNITIES THAT ARE HERE 


HE American office equipment industry greets 

with genuine pleasure and enthusiasm the sev- 

eral representatives of the industry who have 
recently visited us from other lands, and who are now 
here, looking over the opportunities which we have to 
offer. Our hospitality is not selfish. It is genuine. 
We are giad to see our guests and we purpose to treat 
them as our guests while they stay among us. When 
they talk business, we will talk business; but when 
they talk philosophy we will join them if we can, or 
keep silent if we can’t. In the meantime we want 
them to understand that America has everything man 
requires by way of comfort and good cheer and we 
purpose to go as far in providing those things as pos- 
sible without embarrassing our guests. 

We are genuinely glad that men and women from 
Europe and the Orient are coming to see us. Some- 
times we have been unfortunately represented abroad. 
The “glaring example” has rendered his light so con- 
spicuous as to blind the eyes of people in other lands 
to the homelier virtues of the quiet American who 
earns his daily bread and does as well as he knows 
how to do. We are not a people of brag and bluster, 
though some of us are braggarts. On the contrary, 
our real besetting sin, it seems to us, is that we say too 
many unkind things about our own systems and meth- 
Wherever two or more Americans are gathered 
and the 


ods. 
together, it seems, there is the 
‘knocker.”” When we search our souls it isn't neces 
sary always to go slumming. We warn our friends 
from abroad against this national vice that they may 
not believe all they hear, for America is a very good 
place indeed, as many millions of people have found 
We have our troubles here and our problems—our oc 
casional violences which are really small in extent and 
unimportant in their general effect. We are working 
to correct most of the things that need correction and 
are making what the noble red man would call “heap 
talk” about it. Most of us take our blessings too much 
for granted—say too little of the good and empha- 
size what many of us term the negative side. 


pessimist 


The business practices of Americans are generally 


sound and straightforward. By far the great major- 


ity desire to be exactly fair. In domestic trade we are 
well systematized and law and custom have pre- 
scribed certain safe rules to follow. But for many 
years the greater part of American business men have 
had no experience in export trade. It is not surpris- 
ing that sometimes the inexperienced make mistakes. 
The usual garment doesn't fit. The slender business 
of yesteryear has grown stout and plethoric. The man 
who thought he was doing all he could is called upon 
by the conditions which confront him to do yet a great 
deal more. Some succeed admirably—others let their 
nerves play a jangled tune. 

But all in good time will these things be righted. 
With experience we shall learn and learn rapidly. The 
spur and energy inherent in our climate will enable us 
to learn rapidly. What we did with prodigious rapid- 
ity in a military way, we can do industrially if we will, 
but this development will come more deliberately be- 
cause the desperate need for haste is not now so evi- 
dent. 

We are happy to note that most of the men who are 
coming to us from abroad to study our methods and 
conditions are prepared to stay among us at least for 
a few weeks. Real advances cannot be accomplished 
ina moment. Business is based on understanding and 
is powerfully cemented by acquaintance and friend- 
ship. He who says that “business is business” and 
that sentiment has no place in it is wrong, for senti- 
ment—which is but another word for good will—is 
the most powerful factor in the relations of life. It 
reaches across continents and oceans; it touches the 
life of the discouraged man and reinvigorates his 

links all men indivisible 
it is the golden thread of life without which we 


mind ; it with the one and 
force; 
would all be as the beasts that prey. 

And so we say again that we are happy to have our 
friends from abroad come to us. We want them to 
know us—to feel the warmth of our good will—to 
realize the genuineness of the spirit of service which 
is beginning to be the greatest thing in modern busi- 
ness. We want them to understand what service is 
that it is not Quixotic, but that it is based on sense as 
well as sentiment, and has its roots in that strong 


Rooseveltian phrase, “the square deal.” 
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OFFICE APPLIANCES IN GREAT BRITAIN 


BEING A REPORT BY OUR EXCLUSIVE CORRESPOND- 
ENT AT LONDON ON THE BUSINESS PROBLEMS WHICH 
CONFRONT JOHN BULL 


Exclusive Correspondence of ‘Office Appliances.” 
London, August 16th, 1919. 
YPEWRITER companies here have no reason to 
gi complain upon the whole of the amount of machines 
ordered by the British public. Business is easily ob- 
tained, especially now the prices have assumed a more 
attractive level. One of the troubles of the moment, how- 
ever, is in connection with delayed shipments from Amer- 
ica. One company reports that it received news of the 
dispatch of five hundred machines ten weeks ago. The 
ship carrying these machines has arrived at Liverpool, but 
unloading is held up owing to the rule that perishable 
goods must be got out of the ships first. 
<-> 
What happens appears to be that typewriters, along with 
all other imperishable classes of commodities, have to 
wait while the perishables are being got out of the way. 
Then when their turn comes to be unloaded it is quite 
likely that another cargo of perishables arrives and the 
ship with the typewriters, etc., on board is once more put 
back into the river, leaving the dock free for food, etc. 
This, no doubt, is all to the good from a national stand- 
point, for the country has to be fed, and many classes of 
food are by no means plentiful. At the same time it is a 
distinct hindrance to transacting business when supplies 
cannot be secured even within the prolonged period just 
mentioned. 
<-> 
A journey round the various headquarters reveals the 
fact that a great many of the leaders in the business here 
are now away on vacation or have only just returned. 
They express most optimistic views with regard to future 
business and between them, adding up their various esti- 
mates, I gather they are out to sell about a million type- 
writers in this country at least in the next five years. The 
war has certainly helped the trade a good deal by induc- 
ing it to get rid of some rubbishy old customs. I cannot 
hear of any typewriter firm of any standing that proposes 
to reintroduce the pre-war custom of giving a week’s free 
trial to an alleged intending buyer. One or two companies 
led the way in refusing to do this and the rest have now 
practically followed suit. The leading argument appears 
to be that when the free trial system is allowed no cus- 
tomer can ever properly be guaranteed a new machine. 
All the stock gets more or less soiled and some of the 
superfine varnish, as it were, is taken off it. Discounts to 
traders and agents have also been profoundly modified, 
to the advantage of the companies. Besides these things, 
by the way, the war has given an immense fillip to the 
portable machine idea. 
<-> 
Talking of portable machines reminds me that the 
Corona Typewriter Company, which has now been four 
years with a definite home on this side of the Atlantic, 
has now made its third and greatest removal. Originally 
the British headquarters business was located in a suite 
of four rooms in Southampton street, Strand. Sales pro- 
ceeded so rapidly, however, with more machines being 
traded off in a fortnight than had been expected in six 
months, that the lease of this suite of rooms was ended 
by agreement with the landlord at the end of six months 
by payment of a penalty, and the business removed to the 
Strand, where a ground floor show room with offices and 
repair floors above were leased. Here again business pro- 
ceeded apace, but later war restrictions supervened and 
the supply of machines was reduced to next to nothing, 
as was the experience of the other typewriter companies 
trading here—apart, that is, of course, from machines re- 
quired for government use. At one time, if I remember 
rightly, the Corona people were so short of typewriters 
that they had to fill up their window display with gramo- 
phones and records just to give the public something to 
look at and to occupy the attention of the reduced staff. 
<—o-—> 
A. W. Pollard, the energetic managing director of the 
business over here, was never for a moment in doubt, how- 
ever, as to ultimate results. Before the war ended and 
before the restrictions on imports were removed he was 
already looking out for bigger and better headquarters. 
Most of our typewriter companies go for their headquar- 
ters to important thoroughfares, but Pollard would have 
none of this. He is not concerned with the export busi- 


ness end of the machines, as the head office handles all 
that, and therefore he made up his mind to go into the 
heart of the West End. He got right in the middle of 
that heart when he took No. 30 Old Bond street, a build- 
ing with a ground floor show room and five other floors 
situated right in the middle of the fashionable life and 
rank of the West End. Bond street is perhaps the thor- 
oughfare most regularly patronized by the smart West 
End men and women. It is lined with shops on both sides 
that cater for wealth and those in pursuit of articles of 
bijouterie and vertu. There are picture shops, book shops, 
perfumiers, jewelers, fur sellers, dressmakers and all that 
class of people, together with one or two sedate and ex- 
pensive old-fashioned private hotels. 

<-> 

This was a location after A. W. Pollard’s own heart. 

Down Bond street there pour daily people with money to 
spend and the habit of paying on the spot. The Corona 
window on the sidewalk level is out to attract them. 
Here we find displayed five beautifully polished little ma- 
chines with a bouquet of flowers in the middle and noth- 
ing else but brilliant plate glass and a subdued artistic 
background. This building, with its floors for bookkeepers, 
mechanics and a handsome stateroom for Mr. Pollard, is 
now the center of the whole of the Corona business in the 
British Isles. 

<-> 

The Corona office does not employ any salesmen or do 

much in the way of advertising campaigns. It relies upon 
official agents in all the principal towns, each with prem- 
ises equipped with handsome showrooms. The rule is, “No 
showroom, no agent,” and these agents are dealt with upon 
what is now almost a spot cash basis. At the present 
moment the company has 1,500 machines behind in de- 
livery here and does not look like pulling up that at the 
present rate of shipment. There is no fault to be found 
with deliveries from the other side. The trouble arises 
when the consignment arrives in any British port. 

<--> 


There does not appear to be anything in the way of a 
revival of cheap German typewriter competition as yet. 
Just before the late war began there were elements of 
such comptition building up from Germany, but the war, 
of course, put an end to all that, and despite all sort of 
talk of revival of trade with Germany typewriters have 
not yet been mentioned. Neither, apparently, is Japan 
taking a hand in the game, although up to date Japanese 
cheap manufactures Feeectha to this country have gone 
a long way to replacing former cheap German manufac- 
tures. 

<> 

In office equipment and commercial stationery some 
very good business is reported generally. One of the 
most important businesses in this section in great Britain 
is Kenrick & Jefferson, of West Bromwich. Since I last 
gave any information about this concern some quite con- 
siderable events have taken place in the development of 
this business. New showrooms have been opened in 
Edinburgh, Middlesbrough, Bristol and Bolton, four very 
important English and Scottish centers. 


Kenrick & Jefferson are great believers in advertising. 
They neglect no opportunity of putting their goods before 
the attention of the newspaper and periodical reading 
public, conducting both national and local campaigns. In 
their case it can be said that their success, while of course 
being based upon good, sound, up-to-date articles and 
methods, is to be largely attributed to effective and con- 
tinuous newspaper publicity. Furthermore, the firm’s ac- 
tivities during the past five years in the direction of or- 
ganizing the businesses of controlled manufacturers and 
supplying equipment and stationery to Government de- 
partments, have also opened up new fields which present 
now splendid harvesting for the salesmen who have nearl 
all been released from the services. About 240 K. rf 
men went to the war and twenty-six have lost their lives 
or been completely incapacitated. Every man who re- 
turns has been reinstated by the firm and generally in a 
better job than he occupied before he went away. 

<-> 


Like certain of the other up-to-date firms in the busi- 
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ness in this country, Kenrick & Jefferson made a point of 
keeping specially in touch with all the boys who went to 
the front. I think, in fact, that Kenrick & Jefferson’s ex- 
perience is almost unique in the respect that all the boys 
were kept in touch with each other as well by means of a 
bulletin issued weekly to each of them. This bulletin con- 
tained extracts from the letters received by the editor, 
Fred. Jefferson, from each of the absent fighting workers 
and it can be imagined how eagerly this weekly letter was 
looked forward to by all of them. The bulletin was writ- 
ten in a most amusing and colloquial style and illustrated 
with photographs, sometimes the absent soldier-employe 
being referred to by name and at other times by nick- 
name. Here are a few extracts to give an idea of how the 
lengthy bulletin was built up: 

Pte. Burlton advises safe arrival in India. What would 
he have said twelve months ago if we had suggested the 
probability of his doing so much traveling? If only it 
were a Cook’s excursion at the same price, eh, John! 

News has just come to hand that Lieut. Conway has 
got a Blighty. Unfortunately we have no detinite in- 
formation, but we understand he is suffering from nervous 
debility and is being nursed back to health and strength in 
a hospital at Oxford. We know how hard this enforced 
rest will go with him, for while home.on leave about a 
month ago he was feeling in the pink and full of old buck. 
Since then, however, he has been through some terrible 
experience which accounts for his temporary break up. 
But a spirit and heart like Eddie’s are just given to men 
who have to do rough deeds. Here is a speedy recovery 
to you, old man. No need to tell you to buck up, we 
know you will do it in your own way. 

Lee. Cpl. John Downes. Poor old John, as you know, 
was killed in action. Dear old fellow, you are sadly 
missed by us all, and we like to think that your memory at 


M. O. will never fade. You were only (and that is the 
wrong word) the porter, but we all loved you, John. 
a 


The Great Gunn is back in the line after having had a 
top-hole in Blighty. Mrs. Gunn sends us his photograph, 
which makes us realize more than ever what a handsome 
chap he is. 

Harry Hayes, like Brutus, was ambitious and used to 
be the worry of R. A. G.’s existence owing to frequency 
of his applications for more money. One wonders if he 
tries the same dodges with his C. O. He was in the thick 
of it last time he wrote. 

Poor old Hodgkins has been short of smokes. He says, 
“Last week I was making my own with note paper. 
(Why didn’t you write the editor for some?) I am in the 
very best of health and spirits, so nothing else matters. | 
have not seen a woman for twelve months. Shouldn't I 
like to be in amongst them again now?” 

Sid Perks is “blowing his horn.” He it’s better 
than blowing dust into the eyes of the Huns. Stick it, 
Sid, we shall make a musician of you yet. He was always 
famous for his ragtime tunes on the router and circular 
saw! 

We forget whether football or beer was Arthur Perry’s 
favorite. We expect he gets more of the former now 
than we do. Did the G. P. O. protest against the fre- 
quency of the Perry parcels? We could—and we would— 
indicate somebody not a hundred miles from the Corre- 
spondence Department who affords him more food for 
thought than parcels or “soccer.” 

<--> 

I give a picture of one of the new showrooms mentioned 
above as recently opened. It is typical of a modernized 
office equipment display in a good class provincial city. 

<--> 


Says 


The ribbon and carbon business appears to be picking’ 


up considerably and it is said that prices are going to be 
a bit cheaper. One prominent concern in this branch, the 
Columbia Ribbon and Carbon Manufacturing Company. 
under the management of Frank J. Allen, is evidently 
proposing important developments in this country. In- 
formation about these, however, is held up pending the 
arrival here from New York of A. B. Holmes, who is ex- 
pected back early in September. 


Trade Service for Australian Buyers. 


The United States trade commissioner at Melbourne. 
Australia, maintains a list of the names of representatives 
of American manufacturers in that country. It enables 
him to put prospective purchasers in immediate touch with 
agents handling American products. Manufacturers will 
do well to advise the trade commissioner when they ap- 
point Australian representatives. ; 
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British Conditions Improving. 
Exclusive Correspondence of “Office Applian 


NOTE.—The following letter from our English correspond- 
ent was written before the railroad strike in Great Britain. 
Conditions no doubt will be adversely affected that event 

London, September 6, 1919 


T IS good to be able to announce this time of writing 
that there are now signs of a definite trade revival in 


this country. Bankers report, for example, a bigger 
demand for accommodation on the part of manufacturing 
and trading interests, [The quarterly accounts of the 


banks are showing an amount of activity reminiscent of 


pre-war days. The amount of unemployment is being 
reduced rapidly in the country, and, although the most 
important aggregation of organized labor is meeting in 
the shape of the annual Trade Unions Congress the week 


after this article is despatched, there is not believed to be 


any serious labor trouble threatening. Strikes are prac- 
tically non-existent, the last serious event finishing with 
the big close-down for a month or so of a couple of a 
hundred thousand Yorkshire coal miners.—| Note.— Would 
that this prophecy had been fulfilled. | 


<-> 

l‘urthermore, the Government is said to be trying to 
set its house in order. We have had the uprise of a new 
economy campaign or an alleged specialized drive against 


waste in Government departments. Just how much this 
means only the future will be able to determine. Clearly 
something must be done in a country wher colossal 
deficit between income and expenditure is building up day 
by day, although the war is over. Big attempts are being 
made to reduce the size of overgrown Government de 


partments and thousands of Government clerks, mainly 
females, are being given their dismissal. It is not always 


clear whether this is happening because there is no real 
need for their services or whether it is happening because 
something of a “clean-up” must be shown to be opera 
tion in order to please the critics and satisfy the news- 
papers. 
<-> 

What is perhaps still more important is that the Gov- 
ernment has now declared its trade policy. This has 
been in one of the famous “locked boxes” for some time 


past and even now that the box is unlocked there is a 
good deal of discontent. People who are strong believers 


in a protectionist tariff had high hopes the Government 


would go ahead with a policy of this sort and institute 
all kinds of tariffs to help British industries. What has 
happened, however, is that the Government has only given 


protection to what are termed “key” industries, and these 
are mainly industries which have replaced German ones 
and which have arisen in this country therefore only dur- 
ing the war and which have not yet become sufficiently 
stable, it is held, to protect themselves 
dustries include chemicals, drugs, optical glass, 
scientific and optical instruments, magnetos, et and 
these are to be shielded for a further period from foreign 
competition until they are able to stand 
<--> 


These key in- 


colors. ] 


alone 


All other imports are to come in apparently unr 
strained and a great cry has gone up from many of our 
commercial organizations in protest against this The 
Government apparently, however, is determined upon this 
policy and deputations so far have been of no avail. From 
the general public point of view the wholesale freeing of 
imports is rather welcomed, as perhaps is natural in these 
days when so many of the important articles of life are 
priced so highly that distress is frequently caused 
<—-e-—> 


\s to whether we shall see anything of the much-dis- 
cussed German machines the present deponent cannot 
say. It was a fact that German typewriters were coming 
into this country to a small extent before the war and 
there was one make of small machine that was coming 
from Germany and paying a royalty to an American con 
cern for the privilege. This kind of thine may 
mence, but it is very doubtful as to how far Germany is 
in a condition, after all, to undertake any general manu 
facturing activity. People in this country who fear flood- 
ing of German goods are perhaps being misled by spread- 
eagle stories in the newspapers. In lines 
German competition may be expected, but only in one or 
two lines, and not generally. 


recom 


one or two 


(Continued on page 57.) 
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mE OF BLICKMAN & SART RIUS, AMSTERDAM, HOLLAND LEFT HAND PICTURE, A PART OF MAIN 
RETAIL STORE. CENTER, TYPEWRITER AND STEEL FURNITURE DEPARTMENT. RIGHT, 
WHOLESALE DEPARTMENT IN ADJOINING L BUILDING. 





VIEWS IN ST 


A HOUSE WITH A HISTORY 


SOMETHING CONCERNING THE ESTABLISHMENT OF 

BLICKMAN & SARTORIUS OF THE NETHERLANDS, 

WHOSE MANAGING DIRECTOR IS NOW iN rHIS 
COUNTRY 


The visit of Jan De Flines, managing director of the the world iti this line of business. 


It was established in 
house of Blikman & Sartorius, Amsterdam, Holland, to 


1693 and has maintained an uninterrupted existence ever 
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OFFICE, OVERLOOKING THE MAIN ; a io Bre PRINTING, BOOKBINDING AND LITH- 
FLOOR OF FACTORY. 7 ee nee eae ay OGRAPHY DEPARTMENTS. 














THE QUEEN VISITS THE BLICKMAN 


FURNITURE AND FILING SYSTEMS MAIN STORE, BLICKMAN & & SARTORIUS BOOTH AT THE 
STORE OPPCSITE MAIN STORE. SARTORIUS. ANNUAL FAIR. 
the United States is an event of no little interest to the since. The present directorate consists of Jan De Flines, 


office equipment fraternity of this country. Historically managing director; A. W. Lampers, director in charge of 
the house of Blikman & Sartorius is one of the oldest in finance, and A. Murray, director in charge of export. 
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LEFT HAND PICTURE, CARDS AND FILING. BLICKMAN & SARTORIUS MAKE THEIR OWN WCOD FILING CABINETS. 
CENTER PICTURE, BINDING AND LOOSE LEAF DEPARTMENT. RIGHT PICTURE, RULING DEPARTMENT. 
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The head office, main retail store and main wholesale 
store are in Amsterdam. Factories for the manufacture 
of furniture, printing, lithographing, loose leaf goods, 
card indexes, etc., are located in a suburb of Amsterdam. 
Show rooms for office furniture and card systems are 
maintained opposite the main store. 

Blikman & Sartorius maintain houses in Arnhem and in 
Groningen, a branch at Antwerp, Belgium, and a branch 
also at Soerabaya, Java, Dutch East Indies. 

For more than seven years Mr. De Flines has been 
president of the Dutch Federation of Manufacturers. 
During his stay in this country he has had some confer- 
ences with the Manufacturers’ Export Association. While 
he has made extensive purchases here, he has at the same 
time made investigation regarding the possibilities of the 
sale of certain Dutch products in the United States. He di- 
rects a fine and prosperous business which is at once one 
of the oldest and one of the most modern houses in the 
world. It gives us great satisfaction to record Mr. De 
Flines’ remark that all of the office equipment lines his 
company now handles were secured through Office 
Appliances. 

We take pleasure in presenting herewith several illus- 
trations of the interior and exterior of the Blikman & 
Sartorius establishment in Amsterdam. Readers of Office 
Appliances will be quick to perceive the ‘practical manner 
in which all the store arrangement problems have been 
worked out and the high character of the establishment 
throughout. 


Promoting Parcel Post for Export Trade. 

The advisory committee of the International Parcel 
Post organization is making plans to increase the 
wider use of parcel post in export shipping. Maynard 
D. Howell, of Montgomery Ward & Company, Chicago, 
is chairman of the committee. Mr. Howell spent some 
time in Washington in September, conferring with the 
postoffice authorities, and reported the results as follows: 

“The organization will not only stimulate the use of our 
foreign parcel post,” he said, “but will be in a position to 
present to Congress whenever desirable the crystallized 
sentiment of the nation’s parcel post users on any matter 
pertaining to foreign trade or the mails. This facility has 
always been lacking. 

“Permanent headquarters are to be established in Wash- 
ington and the permanent policy will be adopted of work- 
ing continually for the establishment of reciprocal parcels 
post relations between the United States and all other 
countries. 

Parcel Post Facilities Increased. 
committee has been 
and in this brief 


since the 
United 


active 
time the 


“Our advisory 
armistice was signed 
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States has established such reciprocal relations with 
twenty-two new countries, has re-established such rela 
tions with many other countries that were cut off from 


us during the war, and in other cases has increased the 
size of parcels that could be sent. 

“We do not claim credit for all this work, but we do 
feel that our activity had something to do with it, and we 
believe the results already obtained will do much to 
attract others to our organization. 

“Business men of the Middle West should remember 
that anything which facilitates distribution of our goods 
abroad greatly increases the demand for the products in 
this region.” 


Among the new countries to which goods can now be 


sent by parcels post are Siam, Iceland, Palestine, Me 
sopotamia, Union of South Africa, Luxemburg, Para- 
guay, Algeria, Tunis, Egypt, British Hindustan, Uganda, 
Malta, Spain, the Trentino, Trieste and the Belgian 


( ‘ongo. 
Parcel 


Denmark 


relations have been resumed with Chile, 
Greece, the Netherlands, Norway and Sweden 


post 


Special License for Mail Shipments. 


Special export license No. RAC-52 has odified 
so that shippers can forward parcels by post to any coun- 


been 


try in the world, save Russia. All commodities except 
wheat and wheat flour are included in the license Chere 
is no need of presenting a license to the postmatser If 


the package bears a customs tag or invoice disclosing the 
contents, with the license number it will be received by 
any postmaster. If neither customs tag or invoice are 
attached, the parcel must bear the foilowing: “Shipped 
under special export license No. RAC-52.” In addition 
there should be a list of contents, name and address of 
shipper, name and address of consignee. 


Typewriter Man on Steel Strike. 


Arthur Williams, of the Woodstock Typewriter Com- 
pany, commented recently on the steel strike and its ef- 
fect on the production of typewriters. He felt that most 


typewriter factories, like his own, were sufficiently stocked 
with steel to carry them through several months’ shut- 
down of the steel mills. After the factory reserve is ex- 
hausted, the manufacturers will, of course, be subject to 
market supplies. However, early in October it appeared 
that the strike would be settled at an early date, so that 
the manufacture of typewriters could continue without 
interruption. The Woodstock factory is several thousand 
machines behind in production, so that a protracted sus- 
pension of the steel mills would embarrass the factory. 
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STORE FRONT OF THE NEW SHOW ROOMS 


RECENTLY OPENED BY KENRICK & JEFFERSON 
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OPPORTUNITIES FOR OFFICE APPLIANCES 
IN THE BRITISH WEST INDIES 


BY ( 


F ALL the islands Jamaica and Barbados are the 
O markets that have been most developed in the sale 

of office fixtures and appliances. In the first men- 
tioned island there are many up-to-date offices, where 
filing cabinets, card systems and such things have been 
installed, and where the furniture is in keeping with our 
modern American ideas. In Kingston the banks and large 
commercial houses, insurance companies and law offices 
leave little to be questioned from the viewpoint of effi- 
ciency in their equipment; while in several of the country 
towns, the leading merchants have adopted to some ex- 
tent, the ideas utilized by the Kingston merchants. Cash 
registers are in use in all the principal stores and in sev- 
eral of the smaller ones. The field, however, for all 
kinds of office and store appliances, especially in the 
coast towns, is still a large one and hence offers an 
opportunity for American manufacturers of such articles 
as are suited to the conditions of the market. In Kings- 
ton there are two or three good stationery houses, all 
of which would be interested in receiving catalogues and 
lowest prices trom makers desirous of establishing local 
agencies. This journal will be pleased to furnish the 
names and addresses of these houses; also prospects’ 
names. 

Next to Jamaica, the markets of Barbados and Trinidad 
are the most important. At Bridgetown, Barbados, there 
have recently been signs of more up-to-date methods in 
office and store operation, which has created a market for 
such lines as cash registers, adding machines, filing cab- 
inets, loose-leaf system, and the like. The results ob- 
tained in this direction are due mainly to the efforts of one 
particular individual, and are illustrative of good sales- 
manship, as it must be practiced in these ultra-conserva- 
tive communities. The writer had a talk with this gentle- 
man, until recently the manager of a limited company of 
Barbados industrials, but who acquired his up-to-date 
methods as the English representative of an American 
concern. He saw in Barbados a field for adding machines 
and took the agency of a firm making them. But Barba- 
dos is the most conservative place in Christendom: 1m- 
provements are regarded skeptically, and changes in cus- 
tom or routine are not made lightly. Hence the intro- 
duction of adding machines in Bridgetown offered a task 
that would have discouraged the average salesman. No 
one believed in them. Their accuracy was doubted; their 
economy belittled, their durability questioned. They were, 
in short, beneath the dignity of staid counting houses 
and of accountants reared in the old school of fine pen- 


manship and beautifully kept ledgers. The ordinary 
methods of salesmanship were, therefore, of no avail 
against this determined, inherited conservatism. But 


one thing could be done and that was to let the machine 
demonstrate its own value, whenever on opportunity of- 
fered to do so in a convincing and practical way. If an 
office was short-handed through the illness or departure 
of a clerk, there was just the chance to loan the ma- 
chine, with the assurance that it would enable the work 
to be done as thoroughly as if the clerk were on the job. 
This practical demonstration invariably brought about 
the sale of a machine and, in some instances, of several 
machines. Cash registers, too, were introduced in almost 
the same manner, while the adoption of modern filing 
methods was encouraged by the selling of subscriptions 
to an American business magazine. The gentleman in 
question not only earned his commission on the sub- 
scription but, through the missionary work done by the 
periodical, was able to find customers for loose-leaf 
systems, filing cabinets and cash registers. The market, 
however, is but barely touched, as there are still many 
excellent houses whose office equipment dates back to the 
earliest settlement of the colony. Water copying presses, 
pasted invoice files, and other such antiauities are still 
common in the island, and their continued existence of- 
fers a splendid field for the enterprising salesman or local 
agent. Even the typewriter has still a good market in 
Barbados, since several good houses have not as yet in- 
stalled them, and very few employ it in their bill work. 
Indeed, this is a general feature throughout all the West 
Indies where typewriters are used: they are seldom em- 
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ployed in invoice departments. This is due chiefly to the 
advantages of the typewriter for such purposes not hav- 
ing been properly called to the attention of users. 

At Trinidad there is a noticeable improvement in the 
appearance and equipment of the chief stores and offices, 
but in the majority of the smaller ones there is still of- 
fered an excellent field for cash registers, adding ma- 
chines, files and the most usual appliances of a modern 
office or store. In the larger establishments, in the 
banks, shipping offices and government bureaus the ap- 
pliances and fixtures, although still open to improvement, 
are equipped with suitable furniture, file cabinets, type- 
writer, etc.; but there are a great many excellent houses 
left to fall in line. As at Barbados, and indeed through- 
out all the islands, the spirit of conservatism has to be 
overcome, and this is the only difficulty that confronts 
the salesman of American office appliances and such 
goods. In none of the British islands, for instance, have 
loose-leaf ledgers been adopted; but with suitable educa- 
tional work, this adherence to old customs would be grad- 
ually overcome. The present time is most opportune 
for undertaking a thorough canvass of Trinidad, as also of 
Barbados, since the islands are very prosperous. 

The islands of Dominica, St. Lucia, Grenada, Antigua 
and St. Kitts (all British possesions) are practically vir- 
gin fields for the more ordinary office and store appli- 
ances. A comparatively few of the stores and shops eel 
introduced the cash register and still fewer of the offices 
are equipped with typewriters, none of which are fur- 
nished with typewriter closing desks; in fact, these desks 
are hardly met with in any of the islands. The market 
in these five islands is certainly good for all the simpler 
and more usual appliances, especially card systems and 
filing cabinets, although good cheap rolltop desks should 
also be salable. 

In the two French islands of Guadeloupe and Martini- 
que, where there are many important houses, the field 
is practically untouched so far as these goods are con- 
cerned. At Pont-a-Pitre and Fort-de-France the equip- 
ment of the counting houses is most antiquated, both as 
to furniture and appliances; while the best shops are de- 
void of anything suggestive of modern systems, how- 
ever simple. Indeed, it is doubtful if a single filing cab- 
inet or loose-leaf system is to be found in these two is- 
lands. In one of the principal counting houses of Martin- 
ique, as in several others I visited, the head of the house 
sat at an ancient sloping desk, while his accountants and 
clerks did their work on plain deal tables. There was not 
even a typewriter. To all appearances no thorough ef- 
fort has been made to canvass these two islands, which 
are among the most important in the Lesser Antilles. 


For such manufacturers as may wish to send a salesman 
to canvass these islands it might be pointed out that the 
trip is one of the most economical that can be under- 
taken, considering the number of markets that can be 
covered. The itinerary would be as follows: New York 
to St. Thomas, St. Croix (both now American posses- 
sions), St. Kitts, Antigua, Guadeloupe, Dominica, Mar- 
tinique, St. Lucia, Barbados and Demerara. To visit the 
islands of Trinidad, St. Vincent and Grenada, the sales- 
man must leave the steamer at Barbados, either on his 
way back from Demerara or before going on there, these 
islands being attainable from Barbados every fortnight 
by steamers of the Royal Mail Steam Packet Co., while 
the trip down and up the other islands is done by the 
boats of the Quebec Line, fortnightly from New York. 
Jamaica may be visited either separately or by leaving 
the Quebec steamer at St. Thomas on the return voyage, 
crossing to Porto Rico, thence to Ste. Domingo and Cuba 
and so to Jamaica from Santiago. However, there are 
direct connections across the Caribbean to Jamaica from 
Barbados or via the Venezuelan and Colombian ports 
and Panama. This journal will be very pleased to supply 
further information as to cost of trip, approximate time 
required, hotel accommodations and lists of the leading 
merchants, stationery houses, banks, insurance companies, 
law offces. government heads and likely agents in all the 
islands referred to in this article. 
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ViSITORS FROM ABROAD 


Netherlands Business Man Here. 
Jan de Flines, director of the house of Blikman & Sar 


torius, spent some weeks in the United States very re 
cently. Last month he visited Chicago, where we en 
joyed the pleasure of several visits. Mr. de Flines out- 


lined commercial conditions in the Netherlands and proved 





JAN DE FLINES, DIRECTOR, BLICKMAN & SARTORIUS 
himself an optimist regarding the future. Conditions in 
Europe will work themselves out perhaps more rapidly 
than we imagine at the present time. Mr. de Flines called 
on the several companies which his house represents 
abroad and investigated the field in this country with a 
view to future business, both in buying and selling. The 
house of Blikman & Sartorius is one of the oldest office 
equipment houses in the world, and at the same time one 
of the most modern. Its business is very large and it cov 
ers every department of the field. Established in 1693 the 
house has a record of continuous and uninterrupted ex 
istence. Elsewhere we show some interesting views 


this pioneer establishment 


ot 





\. STEINER, 


GUSTAV 


Steiner Visits the U. S. 


Gustav A. Steiner of Prague, a well known office equip 
ment man in Central Europe, is now in the United States. 
He looks with enthusiasm upon the future of the liber 
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ated races of Europe and feels confident they will achiev: 
real progress and happiness through republican ideals and 
practice. Mr. Steiner is an energetic office appliances mat 
experienced and thoroughly informed. He expects to 
study the products now available in this field 1 to at 
range to undertake agencies for important lines 


Prominent Australian to Visit U. S. A. 


\. B. Mackenzie of Brisbane, Queensland, Australia, is 


on his way to the United States. He left Brisbane by 
the “Osterley” on July 16 enroute for London where he 
intends to spend a month before going to the United 
States. 

Mr. Mackenzie has been in the typewriter business 
twenty-two years, and although he is less than torty years 


he has a thorough grasp of the office equipment 
business, having passed through every department of tl 
typewriter trade. Commencing as a boy in the mechani 
cal department, he studied the construction of typewriters 
very carefully and the knowledge thus acquired has been 


of age, 
c 








a great asset to him. Fifteen years ago he associated hi 
self with A. Macdougall and formed the Australian Type 
writer Supplies Company, under which name he retails 
several widely known makes of typewriters Mr. Ma 
dougall is the Smith Premier typewriter agent for Aus 
tralasia and New Zealand and has offices in all the othe 
\ustralian states, trading under the name of A. Macdougal! 
& Coy. 

Mr. Mackenzie is an enthusiast on the subject of type 
writers. He believes that he holds the unique honor 

\. B. MACKENZIE. 

having installed the most costly single typewriter eve 
sold in the history of the world. The value of this ma 


( 


*hine totaled 286 pounds, 10 shillings, or in round numbers 


$1400.00. 


( 


very proud of the fact that no less than eight of 
staf! saw active 


Since the inception of the Returned Soldiers Transport 
he 
I 


‘orps, Mr. Mackenzie has been an active member and is 
his owl 
service during the war period. 


While he intends to have a holiday, he also intends to 


study the latest business systems in London and New 
York, purposing on his return to station himself at th 
head office in Sidney with Mr. Macdougall with a view t¢ 
enlarging the business throughout Australasia Mr. Mac 
kenzie intends to have additional capital put into the bus 
ness, that it may still further extend its servic« His tour 
will occupy some six to eight months and during his 
sence the management of the Brisbane office will be in the 
capable hands of H. G. Lewis, recently Melbourne mana 
ger, who has been with the company for the last fiftec 
vears. Mr. Lewis explains that the policy of the Austr 
lian Typewriter Supplies Company will be the same 
that laid down by Mr. Mackenzie 


( 


Mr. Mackenzie’s address while on his tour will be in care 
f the Queensland National Bank, London and New Yorl 


Lieutenant Mamet Here. 


Readers of Office Appliances will be interested to lear 
that Charles Mamet. the French lieutenant ho wrote 
such an interesting story of his experience as a prisoner 
of war in a German fortress, is now in the | 1 States 





ye 
id 


to 
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where he will make a stay of about two months. Mr. 
Mamet is one of the foremost stationery and office equip 
ment men in France. He heads La Compagnie Real, the 
leading establishment of its kind in Paris. He is accom- 
panied by Mrs. Mamet and a boy cousin, who embraces 
with enthusiam the present opportunity to see the land 
where Indians and buffalces once roamed the forest and 

















LIEKUT. CHAS. MAMET, PARIS. 


the plain. Mr. Mamet controls important agencies in 
France and will make full use of his present opportunity 
to become personally acquainted, not only with the prin- 
cipals whom his company represents, but with others as 
well. In fact, he will make as thorough a study of the 
office equipment situation in this country as his time will 
permit, arranging, where possible, to take on additional 
lines to accommodate the heavy demand which is already 
manifesting itself in France. Mr. Mamet is a gentleman 
of delightful character and personality. To him and to 
his charming wife Office Appliances is already deeply in- 
debted for hospitalities extended to our representative 
now in France, and we commend them to the generous 
consideration of the fraternity. In short, brethren, they 
“belong”’—they are “regular folks’”—more we need not 
Say. 


Prominent Swiss Business Man Visits Chicago. 
Office Appliances recently had the pleasure of a visit 
from J. Lécher, director de la Société Generale d’Organi 





J. LECHER. 


sation de Bureaux S. A. of Basle, Switzerland. Mr. Lécher 
came to this country as a member of the Swiss mission 
for economic studies in North America. The company 
with which Mr. Lécher is associated is headed by Henri 
Welti. It was organized by Mr. Welti about three years 


ago as a limited company with a share capital of 100,000 
francs and privately funded with about 100,000 francs of 
capital stock. The new company carries on Mr. Welti’s 
former business without, however, representing the Elliott- 
Fisher Company or the Addressograph Company, both of 
which agencies remain under Mr, Welti’s immediate super- 
vision. 

The Société Generale d’Organisation de Bureaux is a 
systematizing and installation concern employing about 
thirty people and is therefore, the largest concern of its 
kind in Switzerland. Owing to the growth of this com- 
pany, it was necessary this year to separate the typewriter 
selling department from the rest of the business and a 
second special company was therefore organized known 
as the American Typewriter Office, of Basle. This com- 
pany is also under the control of Mr. Welti and now sells 
American typewriters especially, five well known machines 
being handled by this company, all of which are under the 
general representation for Switzerland of Theo. Muggli, 
the American Typewriter Office handling the machines as 
a sub-agent for the northern portion of Switzerland. The 
other parts of the country are represented by Mr. Muggli’s 
own sales organization. 

Mr. Welti found it necessary to separate the different 
departments of his business as described in consideration 
of its rapid growth. Until two months ago Mr. Lécher 
was the managing director of the Société Generale d’Or- 
canisation de Bureaux, but on the reopening of imports, 








ALBERT RUEGG. 


he was directed to come to the United States to get in 
touch immediately with the respective companies repre- 
sented by Mr. Welti in Switzerland. 

The headquarters of the new company are in the main 
building where an exhibition hall is maintained, lighted 
from overhead. It is the intention of the company to 
display in this exhibition hall everything that is latest and 
best in American office appliances, exclusively. 

Readers of Office Appliances will be interested to learn 
that Mr. Welti has been elected a member of the Board 
of directors of the oldest Swiss commercial bank, the 
Comptoir d’Escompte de Geneve of Basle, and is a dele- 
xate of the Board of Directors of the great new Swiss 
Overseas Trading Company. These two high positions 
are evidence of Mr. Welti’s reputation in Swiss business 
circles and his associates are proud of the honors which 
have come to the head of their company. 


+t bt + 


Office Appliances had the pleasure recently of a visit 
with Albert Ruegg, a delegate from the Swiss Stationers’ 
\ssociation with the Swiss mission for economical studies 
in North America. Mr. Ruegg is a member of the firm 
of Ruegg, Naegeli & Cie., of Zurich, Switzerland. The 
Swiss mission with which he came to the United States 
landed in New York about September 8th, two hundred 
and twenty-five strong, composed of Swiss business and 
scientific men who came to this country to study business 
methods and to make commercial connections. From 
New York the members of the mission went to Schenec- 
tady, thence to Rochester, Buffalo, Niagara Falls, Cleve- 
land, Detroit and Chicago, and from Chicago they visited 
Cincinnati, Pittsburgh, Washington, thence back to New 

(Continued on Page 197.) 
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A New Typewriter. 

The Century No. 10 typewriter is the name of a new 
typewriting machine weighing seventeen and a _ half 
pounds. Its carriage is wide enough to accommodate 
large envelopes and takes paper 9'%4 inches wide, writing a 
line eight inches long. It possesses a full keyboard of 84 
characters, including alphabet, numerals and punctuation 
marks, and can be equipped with characters for the writ- 
ing of almost any foreign language. 

The Century No. 10 is produced by the American Writ- 
ing Machine Company, which some thirty-five vears ago 
brought out the Caligraph and more recently the New 
Century Caligraph, Nos. 5, 6 and 7. 

The idea of building the new machine was to produce a 
typewriter smaller and lighter than the ordinary office 





TYPEWRITER. 


THE NEW CENTURY 
machine and one which, at the same time, would possess 
the necessary and accepted features of a_ typewriter, 
equally useful for office and home. The illustration shown 
herewith gives the reader an idea of the appearance of 
this new machine. 

The production of this machine is an interesting event 
in the typewriter world. The experience of the manufac- 
turers, their standing in the industry and their long record 
as producers of writing machines gives the new product 
a peculiar claim upon the attention of the industry. 


Self-Filling Stylographic Pen. 

A lever-actuated, self-filling stylographic pen, believed 
to be the first of its kind, is one of the novelties on the 
market. It is made both with plain and chased barrel. 
Farrel & Hosinger of Jersey City, N. J., are the sponsors 
of the new pen. 


Self-Feeding Duplicator. 


The demand for increased speed in producing copies on 
a duplicating machine has led to the development of the 
self-feeding “Ironclad” duplicator. The manufacturers 
say that it is the only self-feeding film duplicator made. 
It produces from fifty to seventy-five copies in three to 
five minutes 

The device has a printing surface of 9x15 inches. It is 
semi-automatic in operation. The machine is all-metal, 
with a sheet steel, felt-covered printing bed, across which 
is stretched the duplicating film. This film is coated on 
oil cloth, and the manufacturers claim that it will not peel 
or tear. 

The feeder is a light, strong metal frame or paper re- 
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ceptacle, attached to one end of the machine. The 
original copy and blank sheets of paper are placed in this 
frame. The master copy and blank paper are fed to the 
duplicating surface one at a time. The bottom sheet of 





DUPLICATOR. 


“TRONCLAD” 


THE SELF-FEEDING 
the pile is brought into contact with the duplicating film 
by drawing the frame down and depressing the spring 
bar. As the frame rises the sheet slips into the correct 
position upon the film. The Beck Duplicator Company 
of New York are the makers 


French Pocket Typewriter. 

The need for a really practical pocket typewriter—one 
that is not a mere toy—is said to have been met by a 
French inventor. The “Virotyp,” as will be from 
the annexed illustration, is as flat as a pocketbook and, 
even when in its case, can be carried in an inner or side 
pocket of one’s coat without the slightest inconvenience. 
The way it has been constructed is extremely simple. The 
characters, which are exactly similar to those of ordinary 
typewriters and quite as numerous, are arranged under- 
neath the dial and are controlled by two needles which 
can be made to revolve round the said dial 

The small letters and figures are 
needles forming an arrow; the capitals, signs 
ation marks by the needle pierced with a hole. 
obtained by the former needle placed exactly 
with the paper carrier. 


seen 


obtained by the 
and punctu- 
Spaces are 


parallel 


One special advantage of this machine is that it can 
be used without a support. It is provided with two hold- 
ers, one of metal, held between the second and third 


finger of the left hand, and another consisting of a leather 


— 








TYPEWRITER 


FRENCH POCKET 


loop through which the little finger of the right hand is 
slipped, leaving the thumb and first finger of the same 


hand free to work the machine. Small though it is, the 
ordinary quarto typewriting paper can be used. The 
typewriter is as flat as a pocketbook, 6% inches long, and 
has as many characters as an ordinary machine.—The 


Organizer. 
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A New Wage Reckoner. 


Benjamin D. Benson & Sons, Inc., of New York, have 
issued what is known as a forty-four hour wage reckoner. 
This has been gotten up in view of the fact that so many 
industries have gone on a forty-four hour working scale. 
The reckoner is arranged to calculate pay rolls and shop 
costs on the new schedule. It gives amounts for one 
quarter hour, one-half, three-quarters and one hour and 
upwards to forty-four hours, based on wage earnings from 
25 cts. to $104.00 per week. The book contains forty pages 
of tables printed in large type on heavy paper. It is bound 
in flexible imitation leather with title letters in gold. 


A New Memorandum Pad for the Desk. 


A newly invented note pad known as the Weinman 
Patent Handipad has recently been perfected and the 1n- 
ventor has applied for patents. This pad is arranged tor 
the desk or the telephone bracket. The metal portions 
of the pad are finished in nickel or brass or in black Japan 
and the pads are packed one to a carton suitable for mail- 
ing. The manufacturers are Weinman Brothers of Chi- 
cago. The filler pads for this Handipad arrangement total 
400 slips. The size of the pad is four by six inches. Each 


slip is perforated and pulls off easily. The base of the 
pad is provided with solid rubber feet to prevent scratch- 
ing or marring the furniture on which it rests. At the 


Mey 19708 





NEW WEINMAN HANDIPAD. 


top of the pad is a circular arrangement to accommodate 

a firm name or announcement. This announcement is pro- 

tected by celluloid and always faces the user of the pad. 
New-Level Fountain Pen. 

\ novel feature of the Crocker “New-Level” self-filling 
fountain pen is the method of releasing and locking the 
self-feed lever. A “nifty-nut” at the end of the pen is 
released to fill the pen. This allows the filling lever to 
be pulled out, which collapses the soft rubber sac. When 
released, the lever snaps back, and the sac fills with ink. 
The nut then locks the lever in place. The pen is made 
by the Crocker Pen Company, of Boston, Mass. 





A New Propelling Pencil. 

\ new but inexpensive propelling pencil has recently 
been devised and put on the market. Six small leads are 
provided and these will last, the manufacturers state, with 
proper care at least a year. The pencils are put up in in- 
dividual white boxes, and with each gross the dealer re- 
ceives a handsome plush display case which will hold 
twelve pencils. The new pencil is manufactured by the 
Hoge Manufacturing Company of New York. 

The company commenced moving to larger quarters on 
October Ist. In the new plant, the company expects to 
be able to handle its trade to better advantage, having a 
commodious shipping room where they will carry a large 
stock in New York, and a larger office, allowing for a 
larger force. The company extends its thanks to the 
trade for the many courtesies which have been accorded it 
and bespeaks the same measure of confidence for the 
future. 


A New Ring Book. 


A new loose leaf book made with one and a half inch 
and two inch rings of heavy steel wire, opening at the end 
with an automatic arrangement, has recently been devised 
by the McMillan Book Company of Syracuse, New York. 
The rings are intended to fit the ordinary price book 
punchings. 


A New Flat Bed Typewriter. 


Edward A. Banschbach, of Chicago, a well-known me- 
chanical engineer and inventor of office appliance devices, 
has recently invented a new flat-bed typewriter on which 
patents are now pending. In this new typewriter the 
keyboard is stationary, as on the usual typewriter. The 
base platen is also stationary, but the paper carrier is 
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DESIGN OF NEW FLAT BED TYPEWRITER. 


movable under extremely light pressure. A light and 
quick escapement is one of the features of the machine. 
The inventor declares that the paper carrier is as easily 
manipulated as a typewriter carriage. The machine is of 
the double keyboard type with upper and lower case 
letters. Adding accumulators are on _ interchangeable 
rails. More than one rail may be used, with several 
accumulators on each rail. 


New Stylo Pens. 

The “Alasco” ink pencil is said to be so constructed 
that an even flow of ink is always available. This line 
is provided in dozen lots in various finishes on display 
cards. Solomon & Co. of New York are the sponsors. 


New Cash Sales Book. 


A new cash sales book for retail dealers contains 50 
pages bound in stiff covers. It is 10% by 14 inches, and 
is manufactured by the Boorum & Pease Company. 


(Continued on Page 182.) 
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Getting Past 
the Veneer 


Being Some Good Stuff Issued in Pamphlet 
Form by The Brox ne- Morse Co. of Mus- 
kegon, and Reprinted by Permission. 


HEN Hood asked for 


his hotel key, the 

clerk handed him this 
telegram, “Will be with you 
was 


tomorrow,” and it 


signed Wallace. 


Wallace was district man- 
ager. Hood had been on the 
road for Wallace only two 
weeks and had shown no in- 
dication of getting an order. 


He 
the fear that perhaps Wal- 


went to his room with 


lace was coming over to 


“fire” him. 


But Wallace was not built 
that way. He hadn’t come 
to talk about orders, but to 
give his salesman a different 


human 
Hood 


angles about getting to his 


‘slant” on nature, 


and he gave some 
man that are well worth re- 


peating. 


“When I started selling,” 
Wallace began, “I had the 
same feeling that you have. 
I was licked before I even 
saw my man. ‘The bigger 
the man I called on, the more 
difficult it was to talk to him. 
About the only fellow I could 


sell was the man who was 
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and couldn’t 
pay for a machine if I did 


unsuccessful 
sell him. 


“IT used to go to my room 
and think out the best selling 
The 


was 


talk a man could have. 


next day I either 
switched off my subject, or 
because I 


else slipped 


couldn’t put my story across. 
“And 


looked the 


I had never stopped 


all because I over- 


use of common 
sense. 
to analyze human nature. I 
couldn’t conceive that all the 
men I talked to were funda- 
mentally alike. One prospect 
might be a banker sitting 
behind a glass door marked 
‘President,’ another, a prom- 
inent manufacturer or busi- 
ness man. I found some who 


were pleasant, and others 


curt and impolite. However, 
I discovered that underneath 
their peculiarities of clothes, 
expression and environment 
they were all alike, and I was 
different from 


no any of 


them. 


“My thoughts went back 
to school days and the lake 
where we all used to go in 
swimming. I thought of 
Bill—he’s a big banker now 
—and Sam,—a big manufac- 


turer—and Ed.—a 





corpora- 
tion attorney—and so on 
through the list. Some had 
made good, and others had 
alike all 


used to be when in swim- 


not; yet how we 


ming. And this busy busi- 


ness world is nothing but a 
big ‘swimmin’ hole.’ 


“The outside veneer of 
men may change with the 
break through 


vears, but 


that veneer, and they are 
still just human, grown-up 


boys. 


“Much, for example, like 
this table we are sitting at. 
It is expensive walnut, and 
for that reason you are 
afraid you might mar it, but 
break off that 


you will find just soft wood 


veneer, and 


which makes you want to 


reach in your pr ket for 
your knife, so you can whit- 
tle. It’s the getting past the 
veneer and getting to the 
human man underneath that 
enables a salesman to drive 
his story home, and shape 
his prospect’s mind to be- 
lieve the thing of which he is 
trying to convince him. Keep 
that in mind, Hood—no mat- 
ter to whom you are talking. 
Remember you are just as 
good as the other fellow, and 


that you have something he 


needs. Make him see it; 
stick to him until he does, 
and then he will want to 
buy.” 


Two weeks later a batch 


of orders came in from 


| 1 >¢ rd, 


notation, ““There’s no ques- 


with the following 


tion about it: we're all more 


or less alike.” 





oD 
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PAVING THE WAY FOR THE EXPORT SALESMAN 


ANOTHER CONTRIBUTION 
OF WALTER F 
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MANAGER 


REPRINTED FROM 
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G ‘turer who « enough the average American manufac- 


turer who sends a traveling representative into for- 


eign fields does so more by accident than by de- 
sign. Because of this fact, the art of paving the way for 
the export salesman is fast becoming a lost art, except 


with the best equipped manufacturers whose export suc- 
cesses are beyond question. A more or less experienced 
salesman really hires himself to a manufacturer, and at 
once selects (after a trip through the factory) the par- 
ticular foreign market to which he will go. It will be 
the one with which he is familiar, in which he has an 
already established trade, or where he has at least busi- 
ness acquaintances. 

This is a left-handed way of securing foreign trade. 
From the very entrance of a firm into active exporting, 
there should be a basic policy for the development of for- 
eign markets. The salesman should be cast in a definite 
role, and his entrances and exits on the world stage should 
be as carefully directed as the hero’s entrances and exits 
in a well written play. 

If it were all so simple as some would have us believe, 
it might be sufficient, in normal as well as in abnormal 
times, for the export salesman to visit the market places 
of the world, with a catalog in one hand and an order book 
in the other, and secure one hundred per cent results. 


Prepare the Salesman’s Way. 
a vast difference between an export salesman 
and a rent collector, however. The foreign merchant knows 
that failure to buy what the salesman offers will not neces- 
sitate his going out of business. The burden of proof is 
upon the salesman, and not upon the buyer. Merely from 
the standpoint of economy, it is wise to pave the way for 
the export salesman. His salary and his daily expenses 
make every unnecessary moment he spends with a cus- 
tomer a monetary 

If the salesman is placed in a position to employ his 
whole time in the f selling merchandise right 
from the start, he is not only more likely to secure orders, 
but he is also certain to secure a higher percentage of 
orders, and a greater volume of business from those on 
whom he calls should be obtained. 

When any firm hires its first export salesman, it should 
be part of a definite campaign. The time to extend the 
possibilities of markets is before, rather than after, the 
salesman comes on the pay roll. Through such public 
institutions as the Bureau of Foreign and Domestic Com- 
merce and the Pan-American Union; through co-operative 
associations such as the American Manufacturers’ Export 
Association, and through private sources of information 

-notably the service department of the leading export 
journals, such as Dun’s International Review— it is pos- 
sible to learn with surprising exactness both the markets 
which should be first covered by salesmen, and the proper 
procedure in each. 


There is 


loss. 


process ofl 


Export Salesman Must Sell. 

We have spoken of the desirability of limiting the ex- 
port salesman’s activities to the sale of merchandise. To 
make this a possibility, it is obvious that the prospective 
customers on whom the salesman is to call must have al- 
ready been sold on the desirability of the manufacturer 
himself as a source of supply. To treat this point con- 
cretely, let us see what a beginner in the export field can 
do to insure the success of its first foreign salesman’s 
maiden trip. 

In the first place, the salesman should be routed intelli- 
gently. This is an important point because it is true 
that the salesman who hires himself, seidom routes him- 
self to the best advantage of his employer because of his 
tendency to cover only the larger markets, and to neglect 
the smaller cities and countries which, combined, are often 
fully as valuable as any one of the larger centers. For 
this reason it is seldom, if ever, advisable to hire the 
export salesman—at least in his early years—on a com- 
mission To do this is to work against the sales- 
man’s pocketbook, and, consequently, against the best in- 
terests of the partnership composed of the salesman and 
the manufacturer. 

To cite a definite example: 
himself, when given the 


basis. 


I have seen a salesman route 
territory which includes the 


islands in and the countries bordering on the Caribbean 
Sea, so that he would only visit Havana, San Juan, Car- 
acas and Panama. When correctly re-routed, experience 
proved that the sales in the countries omitted, not includ- 
ing other cities in the four markets which he proposed to 
visit, produced a greater sales volume. 


Faithful Performance on Route. 


When the salesman is routed correctly, the next step 
is to make sure that he will visit in the cities to which 
he is routed all the most desirable prospective customers. 
This happy result can only come by the closest co-opera- 
tion between the salesman and the executive in charge of 
the manufacturer’s export activities. 

Through trade directories, through the medium of the 
thousands of credit reports available for the purpose, 
through the services of institutions of the types previously 
described, it is perfectly possible to route a salesman to 
prospective customers in every city he is to visit. Further, 
it is easily possible for the credit department to inspect 
in advance the character, capability and capital of the 
firms thus listed, and with this information, to eliminate 
the undesirable and to lay emphasis upon the worth-while 
connections. 

When these preliminary steps have been taken, the 
actual work of paving the way for the salesman can be 
said to begin. Foreign merchants in normal times fully 
appreciate the difference between merchandise merely and 
desirable sources of supply. It therefore becomes alto- 
gether wise that the merchants on whom the salesman is 
to call should know just as much about the manufacturer 
as the manufacturer feels it necessary to know about his 
credit customers. 


Domestic Success Does Not Assure Standing Abroad. 


A false sense of pride has spoiled the chances of many 
thoroughly reliable houses in foreign lands. Because they 
are nationally known at home, many American manufac- 
turers assume without a valid reason that their standing 
is internationally known. Because for years their sales- 
man has never needed to do more than present his card; 
because today they have long since forgotten their early 
days when their domestic customers required proofs of the 
manufacturers’ reliability, they often neglect this factor 
when they first try to enter foreign markets. 

In paving the way for the export salesman to the ac- 
ceptance of a manufacturer’s goods by a foreign merchant, 
the first step should be to prove the worthiness of the 
manufacturer as a desirable source of supply. This can 
be accomplished by any one of several excellent ways. It 
pays dividends to include references with the first sales 
letter. It pays to show by photographs the size of fac- 
tories and to give as well the history of the company. 

Testimonial letters (which seem a relic of the dark 
ages) will often bridge a gap impossible to cross ade- 
quately by any other means. Membership in the semi- 
public and co-operative organizations devoted to foreign 
trade can be capitalized, just as can the patronage of the 
government or of the large railway systems. Bank ref- 
erences which are almost meaningless here at home are 
also valuable to the foreign merchant whose relations 
with his bank are usually of much more importance than 
is the case with the domestic manufacturer. It is well to 
refer also to your rating in the mercantile agencies in the 
United States. 


Execute Foreign Orders Accurately. 


The second step following the proof of reliability is to 
prove ability to handle foreign orders correctly. With 
the new-comer in export trade this might seem at first 
glance an impossibility. It is an impossibility unless 
the manufacturer has from the start followed a basic 
policy. If, as is commonly the case, he has solicited for- 
eign business first, and only on receipt of orders investi- 
gated to find the right way to handle them, he is mani- 
festly not in a position to prove in his early letters his 
familiarity with export technique. 

If, however, the exporter’s endeavors have been arranged 
in orderly sequence, he can clearly indicate by his method 
of quotation, by his advance provision for any service in 











36 OFFICE 


products, packing, and particularly by his attention to 
minor details, that he is one to be trusted. 

The manufacturer who solicits patronage from a mer- 
chant in Peru by letters written in English cannot be 
convincing when he claims to be prepared to handle 
properly orders which may be entrusted to him. If, on 
the other hand, his letters are in Spanish, on letter-heads 
also in Spanish, showing his cable address, cable codes 
used, and the existence of a foreign trade department, his 
letters will be at least a modest start toward the creation 
of confidence. 


Supply Proper Sales Atmosphere. 


If, with his letter, the manufacturer includes a circular 
or a booklet in Spanish, and his price list and catalogue 
(sent under separate cover) show by their arrangement 
and taste that they recognize the necessities of foreign 
trade, and even by such a little touch as shipping weights 
and measurements in kilos and cubic meters, the atmos- 
phere surrounding the sales appeal inevitably adds to the 
sales argument. 

Particularly in the quotation of terms, the new-comer 
in foreign fields must be most careful. The novice almost 
immediately betrays himself by his failure to have his 
quotations include all essentials. 

Very often a series of four letters is necessary to accom- 
plish even the first grading of the road on which the 
export salesman is to travel. The first can be described 
as the introductory letter, and its mission is fulfilled if it 
sells the prospective customer on the reliability of the 
manufacturer. The second letter can well deal with the 
quality of the products offered. The third can deal with 
the profit to be obtained from the re-sale of the products, 
and in the fourth letter a definite appeal for a trial order 
can be made. 

All of this work is part of the preliminary campaign. 
When the stage is set for the salesman’s departure, then 
the active campaign can logically commence. The sales- 
man should not be described as coming to take orders, but 
mentioned in the broader sense of cementing, by personal 
contact, pleasant relations already begun by correspond- 
ence. 

Initial Trip Demands Diplomacy. 

Truly, the salesman’s function on his first trip particu- 
larly is not alone that of an order taker. He should, and 
will if properly supported, secure more than trial orders. 
Fundamentally, however, his duty is to establish a busi- 
ness co-partnership between maker and merchant. He 
should at least lay a foundation on which to build decades 
of sales. The export salesman must be more than a seller 
of merchandise. For this reason it is doubly desirable that 
he should have removed from his shoulders the task of 
introducing the firm he represents. 

Beyond selling merchandise per se the salesman should 
be able to convince general merchants that it is desirable 
that they carry other .lines which would further increase 
the sale of the particular line carried. A single example 
will illustrate this important point. 

At Rio, in 1910, a manufacturer’s representative who had 
been most successful in the handling of machinery and 
electrical supplies was induced by an able salesman of an 
American typewriter concern to handle his line. Realiz- 
ing, however, that typewriters had little is common with 
heavy machinery and electrical supplies, and also that the 
future interest of the manufacturer’s representative would 
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wane unless some means were taken to increase the im- 
portance of this department, he used his selling wisdom and 
selling craft so that within a year he had added a dozen 
lines of office appliances, including office furniture, adding 
machines and stationery. In this way, the salesman 
virtually created a new department of such size that the 
manufacturer’s representative was warranted in hiring a 
special salesman to feature office equipment and supplies, 
who, in turn, went out and created business for type- 
writers. 
Export Advertising Paves the Way. 

Export advertising can be used most effectively in pav- 
ing the way for the export salesman. First of all, it can 
be so directed as to create confidence in the manufacturer. 
One excellent way to multiply the effectiveness of export 
advertising in relation to the export salesman is through 
reprints of full page advertisements mailed direct to the 
merchants on whom the salesman will call. 

Mailing the full page reprint of an advertisement to the 
merchant serves a double purpose by impressing him with 
the activity of the manufacturer and by linking the manu- 
facturer in his mind with the particular product or pro 
ducts which the salesman will have to offer. 

It has proved effective also to feature in the advertising 
pages of export publications the salesman’s trip, and to 
give the approximate dates of his arrival and departure 
from each city, and to give the addresses at which he may 
be reached. Naturally, the preliminary advertising should 
take place long before the departure of the salesman, 
leaving the actual announcement of the salesman’s trip 
for the issue immediately preceding his sailing 

Inquiries resulting from export advertising during the 
time before the arrival of the salesman should be answered 
in such a way that the prospective buyer’s interest is main 
tained until the salesman arrives. 


Special Introductory Lots Helpful. 


Special introductory quantities of stock in small lots 
often work out to advantage because they place a limited 
amount of merchandise in the buyer’s hands prior to the 
salesman’s visit, but these should only be in such small 
amounts that the salesman’s appeal is not handicapped 
by existing stock on hand. 

Consumers’ inquiries (commonly regarded as nuisances) 
shculd be most carefully answered. Time after time a 
salesman by following these consumers’ inquiries is able 
to secure small orders through local merchants, and with 
this leverage line up customers by the proof-positive of 
latent local demand. 

It would require pages to show how important a factor 
the Bureau of Foreign and Domestic Commerce is in pav- 
ing the way for export salesmen. Through the possibili- 
ties of its offices in Washington, through its commercial 
attaches abroad, and through its intimate relation to the 
consular service, the Bureau of Foreign and Domestic 
Commerce offers to the manufacturer a most 
operation with his selling efforts abroad. 

The export salesman should not be an explorer. If the 
manufacturer has done his part properly, the salesman’s 
first visit will not find him a stranger to those on whom 
he calls. If, instead of hiring him, giving him a catalog 
and wishing him a “bon voyage,” his employer has paved 
the way for him in the manner described in this article, 
he will find himself greeted familiarly when he presents 
his card. 
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AS WELL AS SOLDIER 


bodies of men surrendered 


without resistance to individual soldiers of the allied armies. 


In line with loss of man power went corresponding losses of 
material. These losses can in normal times of conflict be replaced, 
but that intangible, vital mental attitude we call morale cannot be 
brought up from replacement depots and ammunition dumps—it 
can only be had by confidence in yourself, your comrades, your 
leaders and the cause which directs your actions.” 


Col. Robert C. 


military science, 


Harvard University, 


Goetz, U.S.A., Professor and head of the department of 
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Note—The following lines were written by A. Aldwinckle, of 
Paris. The occasion was the celebration last July of the French 
national holiday. The manuscript was sent with some private 
correspondence to the editor of Office Appliances without the 
intention of its being published at this late date. It is so 
splendid a tribute, however, that we have no little satisfaction in 


sharing it wtth the readers 


of Office Appliances. Mr. 


Aldwinckle is a man of clear intellect and of a vigorous habit of 
thought. He is well informed on current events and is a con- 
sistent reader and student of the best, not only in English, but 


in American literature. 


ARIS, Fifteenth July, 1918, 12:05 A.M. 
—It has struck midnight. The day is 
over. THE day—the Fourteenth! The 
Bastille has fallen again for the one 
hundred and thirtieth time. Stones and dust 
and bones and flesh and blood have hurtled 
headlong to oblivion. And the great capital 
has hailed its heroes, our heroes, heroes from 
near and from far, heroes of many tongues, 
races, creeds, heroes for deviltry, fun, ambi- 
tion, adventure, what matter the motive? 
heroes all. And the G. O. M. has passed down 
the lines, with Poincaré, and Joffre has smiled 
down the lines with the usual success, and 
some of us have stayed out yet awhile, still 
taking the Bastille, and hurling defiance at a 
thousand more Bastilles; and others of us 
have gone quietly home, and pondered deeply. 
When will those festivities cease? Do you 
not know that they are knocking at the gate? 
The nameless ones. Up, ye dauntless sons of 
freedom! The Bastille is taken—but by you! 
Would ye the Teuton hoof should leave its 
imprint there? Enough, these salvos of guns! 
Enough, why then these illuminations? Know 
ye not that the demons of the air have eyes? 
Up, the Motherland is in danger! Arise, ye dead! 
Ah, my soul, yes, it is even so! The guns 
will not stop yet awhile-—their guns! The 
nameless ones! Their yellow tongues light up 
the firmament, spitting and vomiting and curs- 


ing till the very sky blushes and weeps. Such, 
then, are the illuminations! The heart-throbs 
of Paris quicken, and mothers clasp their babes 
more tightly to their breasts. For the name- 
less ones have lurched, and the nameless ones 
have pierced, once—twice—and....could it be? 
No! Courage, mother, wife, child; the guns 
still belch, but the guns belch sftli/, Ah! They 
do not move! Not yet, but they will soon— 
when Mangin strikes! Qui vive? France! 
Quand méme! And now they do move: move 
quickly: move backwards —-when they can! The 
sun is setting on an Empire! 

Paris, 15th July, 1919, 12:05 A. M.—One more 
year. And yet again the Bastille has fallen. 
Fallen, and engulfed in its fall a once proud 
and mighty Empire—proud still, but mighty no 
more. Again the sky is crimson, again the 
sound of guns: but bells also, and shouts of 
joy, and laughter ...... and tears. For victory 
bringeth tears, my friend. And mother clasps 
her babe again tightly to her breast, and 
weeps ..... for him who’ll come no more ..... 
and laughs, for baby boy in whom he'll live 
again. And the great capital has hailed its 
heroes, our heroes, heroes from near and from 
far, heroes of many tongues, races, creeds, 
heroes in defeat, and heroes in victory—these 
then be thy Gods, O nations, till the Bastille 
fall once more and the joy-bells ring again! 


—A. A. 








Reproduced from an illustration in a booklet by 
Marshall Field & Company picturing a window 
display made by themon July 14, 1919—the French 
National Holiday.— ‘France Leading the Nations "’ 
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News Miscellany 





Berger Manufacturing Company. 

The United Security Company, Canton, Ohio, are offer- 
ing at 108 and dividends to yield 6.48 per cent a limited 
amount of seven per cent Cumulative Pref. stock, tax 
free in Ohio, free from normal Federal income tax. Divi- 
dends quarterly. A circular shows an authorized capital- 
ization as of Dec. 31, 1918, (no bonds) of $5,000,000 pre- 
ferred stock and an equal amount of common. Of the 
authorized amount half the preferred and half the com- 
mon were issued. The company has been in successful 
operation in Canton for over thirty years and manufac- 
tures a comprehensive line of formed and pressed steel 
products. Shipments of finished products average over 
100,000 tons annually. Net quick assets equal 195 per cent 
of the total amount of the outstanding preferred stock. 
Net tangible assets aggregate 330 per cent of the total 
outstanding preferred stock. Net earnings during the 
five years ended Dec. 31, 1918, after deductions for Fed- 
eral income tax and excess profits taxes averaged more 
than five times the preferred dividend requirements.— 
Business Digest and Investment Weekly, September 2, 
1919. 


New Preferred Issue for Wahl Stockholders. 

Stockholders of the Wahl Company, manufacturing 
specialists, are offered the privilege of subscribing to $1,- 
000,000 of seven per cent cumulative preferred stock of the 
company at $90 a share, with a bonus of two shares of 
no par common. The remaining $1,500,000 of the com- 
pany’s authorization of $2,500,000 of preferred will be 
offered to the company’s dealers at par, with a bonus of 
one share of common. The company’s 160,000 shares of 
no par common stock have been listed on the Chicago Ex- 
change. Application to list the preferred will be made 
as soon as the financing has been completed.—Chicago 
Examiner. 


Changes in the H. S. Crocker Company. 

Several changes have been made recently in the de 
parment management of the H. S. Crocker Company. 
Tom McElroy, former buyer for the company, severed 
his connections with the firm shortly after the first of 
September and his place is to be filled by Alvin Stein- 
metz, well known member of the trade in California and 
for the last year and half associated with Henry P 
Dimond, chairman of the Stationers’ Association of Cali- 
fornia. 

E. G. Bayha is the new 
ment, having held a similar position with 
of Los Angeles. 

Extensive changes are being made in the wholesale 
department of the Crocker organization which is to be, 
in the future under the management of John McElroy. 
who has been connected with the firm for a number of 
years. The entire department is to be separated from 
the retail and located on a mezzanine extending across 
the width of the building toward the rear of the store, 
where samples of the various lines will be on display. 

The engraving department is undergoing improvements 
and more space is to be given to the addressograph and 
mimeograph departments. Mr. Wilbur, former manager 
of these departments of office equipment, is no longer 
associated with the company. His place has been filled 
by L. J. Taylor. 


manager of the retail depart- 
Fowler Bros. 


Presenting the Important News of the Month, With an 
Interesting Report of the Notable Activities 
in Every Section of the Field 






Charles Slemin Recovering. 
In our September issue mention was made of the illness 
of Charles Slemin, vice president and sales manager of the 
Yawman and Erbe Manufacturing Company, Rochester, 


N. Y. He has recovered sufficiently to return to Roch 
ester from Chicago September 28. It is expected that 
before long Mr. Slemin will be able to get in contact with 


business affairs again. 
H. J. Closson New Royal Sales Manager. 

The pleasure of appointing one’s does not 
often come in commercial life. It has come, however, to 
D. M. Alkire, then sales manager of the Royal Typewriter 
Company, Inc., when he named H. J. Closson as 
manager. 

Mr. Closson has been in the employ of the Royal Type 
writer Company, Inc., for many years, 1] advance 


successor! 


sales 


and nis 





H. J. CLOSSON, SALES MANAGER, ROYAL TYPEWRITER 


COMPANY, INC 
ment takes him from the managerial position at the Bos 
ton office. His first association with the Royal organiza 
tion came when he was a member of the tirm of Merrill & 


Closson, Royal dealers at Portland, Maine. His business 
acumen and keen judgment earned him such recognition 
that he was made manager of the Royal sub-office in Port 


land in February, 1909. There his record soon promoetd 


him to manager of the Hartford office in 191] He so 
proved his ability to put the Royal thoroughly on the 
“New England map” that he was appointed manager of 


1 


where he built up such a volume 


Boston 


the Boston office in 1912, 
of business and won such a friendly clientele that 
is now one of the Royal “Star” branches An eloquent 
token of this is brought out by the fact that two of his 
have won three month contests within § six 
Every one of the Boston office, from the 


salesmen 
months 
boy up, joins in saying: “We will do anything in the world 
for ‘H J G* 

The announcement of Mr. Closson’s apnointment when 
stated to the Royal force throughout the coun 
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try produced an avalanche of congratulatory letters and 
telegrams from Royal workers the country over. He will 
continue the administrative policies laid down by his pre 
decessor. 

Mr. D. M. Alkire, the retiring sales manager, has ef- 
fected a connection in another field, which offers him 
wider scope for his executive sales talent, hence the resig- 
nation, which took effect September 15. Mr. Alkire has 
stated that he will now be a user of Royal typewriters, 
instead of the leading spirit in their sales. He goes to his 
new work with the sincere good wishes of his former as- 
sociates in the Royal organization, as well as his many 
friends in business and social life. 


D. M. Alkire Heads Big Farm Tractor Corporation. 

Readers of Office Appliances, especially those connected 
with the typewriter world, will be interested to know that 
D. M. Alkire, for some years sales manager of the Royal 
Typewriter Company, has resigned that post to become 
president and general manager of the Automotive Tractor 
Corporation of America, whose general offices are at Buf- 
falo, N. Y., and whose factory is at Frederick, Md. This 
company will produce what is known as the Schofield 
automotive tractor—a device which operates in connection 
with the automobile. The company’s plant at Frederick, 
Md., will be under the direct charge of President and 
General Manager Alkire, assisted by George L. Schofield, 
who wil! act as consulting engineer and look after the 
construction of machines. Mr. Alkire will also have 





D. M. ALKIRE 


charge of the selling end of the business, in which depart 
{ I 
ment of industry he is, as his old associates know. a 


past master. The policy of the business will be directed 
by a board of directors which will hold regular meetings 
where the entire board will pass upon all important 


projects 

The Schofield automotive tractor takes its power from 
any automobile, the auto being placed on top of the trac- 
tor and its engine geared to the tractor wheels. The 
gears are so arranged that when the automobile is run- 
ning, for instance, at twenty miles an hour, the tractor to 
which it is geared goes but two to three miles an hour. 
Great power is delivered to the tractor without in any 
way injuring the automobile whose rear wheels are raised 
slightly from the platform of the tractor and form fly- 
wheels when the tractor is in motion. 

Old friends of Mr. Alkire who have known him many 
years during his connection with the typewriter world 
will certainly regret his leaving this industry, but they 
will wish him every success in his new undertaking. It 
will be recalled that before Mr. Alkire connected himself 
with the’ Royal Typewriter Company, he was the Chicago 
manager for the Underwood Typewriter Company for a 
number of years. 


Office Appliance Manufacturers Meet. 


\ meeting of the National Association of Office Ap. 
pliance Manufacturers was held September 11 and 12 at 
Atlantic City, N. J. This meeting was most interesting 
and enjoyable to all the members attending. A. R. Kneib- 
ler resigned as secretary of the association, having re- 
signed his position with the Baker-Vawter Company to 
go into another line of business. W. A. Vawter, IIL., acted 
as secretary until the Atlantic City meeting, at which 
time the annual election of officers was held. W. C. Dun- 





Ww. C. DUNLAP, PRESIDENT. 


lap of the American Multigraph Sales Company was 
elected president 

Other officers are: G. W. Spahr, sales manager, the 
Elliott-Fisher Company, Harrisburg, Pa., vice-president; 
C. K. Woodbridge of The Dictaphone Company, New 
York, secretary-treasurer, and the following directors: 
G. W. Lee, general sales manager. Todd Protectograph 
Company, Rochester, N. Y.; M. S. Eylar, sales manager, 
L. C. Smith & Bros., Typewriter Company, Syracuse, N. 
Y.: George P. Wigginton, Kalamazoo Loose Leaf Book 











G. W. SPAHR. 


Company, Kalamazoo, Michigan; G. W. Spahr, The Elliott- 
Fisher Company, Harrisburg, Pa.; W. C. Dunlap, The 
\merican Multigraph Sales Company, Cleveland, O., and 
G. C. Kingsley of the Library Bureau, Chicago. 

The Philadelphia Public Ledger, whose reporter inter- 
viewed the members, said that prospects are exceedingly 
bright, according to the statements of those present, fer 
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G. W. 


LEE. 


M. S. EYLAR. 
a tremendous expansion of foreign trade in office equip- 
ment, in which line the United States is practically with- 
out a competitor, 

The program of the meeting included the following re- 
ports and addresses: Annual report of officers, annual 
election of directors, annual election of officers. Address, 
“How to Develop Efficient Assistants,” by Francis E. Van 
Buskirk, vice-president of the Remington Typewriter 
Company; address, “How to Build Sales Morale,” by C. K. 
Woodbridge, sales manager, The Dictaphone Company; 
address, “Quotas,”’ R. N. Fellows, advertising and sales 
manager, the Addressograph Company; “The American 
Multigraph Plan of Industrial Democ- 
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Cody Supply Company Opens New Store. 


It is announced that the C. F. Cody Supply Company, 
headed by Clifford Cody, until a few years ago connected 
with various office supply companies in Dubuque, la., has 
leased the building at 910 Main street, now occupied by 
the Standard Office Supply Company and the A. A. Deck- 
ert Company, and that the Cody Supply Company will 
open there for business in a short time. Mr. Cody will 
have associated with him in the business Robert W. Beyer, 
who iias been engaged in the office supply business for 
fifteen years in Dubuque. The Standard Office Supply 

Company and the A. A. Deckert Company 





racy,” by W. C. Dunlap, treasurer and 
sales manager, American Multigraph Sales 
Company; “Keeping the Management of 
the Business in Touch with the Sales 
Force,” by G. W. Lee, sales manager, 
Todd Protectograph Company; “Experi- 
ences in Conducting Sales Instruction in 
the Field—Away from the Factory,” R. D. 
Jackson, sales manager, The Safe-Cabinet 
Company. 

Mr. Dunlap, the new president of the 
association, is the treasurer and sales 
director of The American Multigraph 
Company. He is also a director of that 
company and is the treasurer and a di- 
rector of the Cleveland Athletic Club, In 
addition to all this, he finds time to serve 
as a councilman in Cleveland Heights, the 
suburb in which he lives. 

The following gentlemen were present 








will vacate the building within a short 
time and alterations will be immediately 
started for the new firm. 


Both men connected with the new com- 
pany are well known to the Dubuque busi- 
ness public. Mr. Cody, head of the new 
firm, has been engaged in the wholesale 
business in La Crosse, Wis., for the last 
five years, recently closing out his busi- 


ness there, returning to Dubuque He 
was formerly connected with the Kelly 
Book Company, handling the city sales 
position in the office supply department. 
Later he was connected with C, E. Fitz 
patrick and the Harter & Blich Company. 
Mr. Beyer, his partner, has been em- 
ployed at the Fitzpatrick Company’s 
store as city salesman in the office sup 


ply department for the last fifteen years 
The new company will handle com- 
plete line of general office in- 
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at the meeting: R. N. Fellows’ of e : 
the Addressograph Company; W. C. Cc. K. WOODBRIDGE. cluding —s. ee = gage sta- 
Dunlap of the American Multigraph Secretary-Treasurer. tionery, desks, cabinets, filing devices, 

safes and other supplies. The new store 


Sales Company; William A. Vawter, II, 

Baker-Vawter Company; W. C, Gookin of the Bar- 
rett Adding Machine Company; C. K. Woodbridge, 
Dictaphone Company; G. W. Spahr, the Elliott-Fisher 
Company; J. C. Nevins, Felt & Tarrant Manufacturing 
Company; A. M. Smith, Kalamazoo Loose Leaf Binder 
Company; N. E. Terry, the Mailometer Sales Company; 
H. G. Dechent, Monroe Calculating Machine Company; 
J. D. West, H. K. Gilbert, the Oliver Typewriter Com- 
pany; F. E. Van Buskirk, Remington Typewriter Com- 
pany; M. S. Eylar, L. C. Smith & Bros. Typewriter Com- 
pany; G. W. Lee, Todd Protectograph Company; A. N. 
Smith, Wales Adding Machine Company; and F. A. Hood, 
Burroughs Adding Machine Company. 


The Statistical Bureau of Berne, Switzerland, has com 
piled data representing the increase of living costs, based 
on pre-war prices. The advance in Italy is 481 per cent; 
France, 368 per cent; Switzerland, 257 per cent; England, 
240 per cent; United States, 220 per cent. 


Dictaphone’s Gotham Manager Resigns. 


J. C. Button, who for several years has been manager 
of the New York office of the Dictaphone, has resigned 
to associate himself with one of the steel companies 
near Chicago. Office Appliances hopes Mr. Button will 
be near enough to drop in to see us occasionally. 


will be open for business about the 15th of October 





No Tax on Fountain Pen Repairs. 


Inquiry was made by the L. E. Waterman Company of 
the Treasury Department whether the repairs on fountain 
pens are subject to tax. The reply of the Department is 
of interest to all handling fountain pens: 

“Ordinary repairs, which do not increase the original 
value of the article repaired and which are of nature 
that merely restore the article repaired to a serviceable 
condition, are not subject to tax even though such repairs 
involve the addition of precious metals or imitations there- 
of, or ivory. 

“Under this ruling the sale of gold nib for replacement 
or repair in a fountain pen would not be subject to tax, 
but the sale of gold pen nib for any other purpose would 


be taxable as the sale of an article made of or orna- 
mented, mounted or fitted with precious metals imita- 
tions thereof.” 

“Ditto” Absorbs Evans Products. 

The Duplicator Manufacturing Company, Chicago, has 
absorbed the business and good will of the Evans Prod- 
ucts Corporation, New York. Supplies of fiber back 
roller duplicators, inks and ribbons formerly purchased 
of agents of the Evans Products Corporation now 
be obtained from the district offices of the Duplicator 


Manufacturing Company. 





(/ciover, IQ! 


John M. Lund New Remington Chicago Manager. 
John M 


cago office of 
\. C. Barlow, resigned. Mr. 
the San office of the 
Company. 

Mr. Lund is a typewriter man of long and successful 
experience. He has made a fine record wherever he has 
been placed. Ten or eleven years ago, owing to his ex- 
cellent work as manager of the Birmingham, Ala., office, 
he was transferred by the Remington Typewriter Com- 
pany to San Francisco, where he has been manager until 
his recent appointment as manager of the company’s Chi 
He took up the duties of his new position 


Lund has been appointed manager of the Chi- 
the Remington Typewriter Company, vice 
Lund was transferred from 


Francisco Remington Typewriter 


cago branch. 
on October 1 

The promotion of Mr. Lund to the Chicago post is 
welcome news to his many friends in the organization 
in this section of the country. He is known not only for 
his good work on the Coast, but also as a man of fine 
and attractive character and personality. His Coast friends 
who are legion, while wishing him every success in the 
new field, keenly regret his departure, 

Mr. Barlow, the former manager, has not yet announced 
his plans. 


Dictating Machine Man on Way to Coast. 

C. K. Woodbridge, sales manager of the Dictaphone of 
New York City, started on October 5 for a trip to the 
Pacific Coast. On this trip he will visit the branch offices 
of his company in California and other Coast states and 
those which are along the northern and southern routes. 
He will be away during the month of October. During 
the course of his journey, he will investigate business 
conditions and make a general survey of the western part 
of the country 


Goldstein Travels Middle West Temporarily for 
Weis. 


The Weis Manufacturing Company states that they have 
not as yet appointed a successor to E. E. Blankemeyer, 
who recently resigned to go with the Associated Station- 
ers’ Supply Company, Inc., of Chicago. Temporarily 
however, J. M. Goldstein will cover all or the greater part 
of the territory formerly covered by Mr. Blankemeyer 
\n announcement will be made in due course as soon as 
a permanent appointment is made. 


Walter F. Wyman IIl. 

\ communication from C. B. Willey, associate export 
manager of the Carter’s Ink Company of Boston, Mass., 
mentions the fact that Walter F. Wyman is ill with influ- 
enza. Mr. Willey’s letter was written on September 29, 
at which time it was thought probable Mr. Wyman would 
be obliged to remain away from the office for at least 
two weeks longer. Office Appliances keenly regrets Mr. 
Wyman’s illness and hopes that he will achieve a speedy 
and permanent recovery. Walter F. Wyman is one of the 
ablest export managers in the United States. We hope 
that appreciation of his responsibilities will not induce 

{r. Wyman to return to work before his strength 
fully warrants it. 


McPike a Champion Golfer. 

Harold C. McPike, of the Wabash Cabinet Company, of 
Wabash, Ind., on September 26 won the individual cham- 
pionship of the Northern Indiana Golf League at Marion 
after playing fifty-five holes of almost perfect golf and 
defeating some of the best players in that part of the 
state. The tournament at the Marion course was partici- 
pated in by the eight best players in each of the teams 
of the league and was the result of a plan of L. J, Fox, 
of Wabash, to determine who was the individual 
player in the leacue. 

Playing started at nine o’clock in the morning with 
every one of the thirty-two participants present, and 
McPike holed out on the fifty-fifth green at twenty-five 
minutes past seven in the evening. The events were 
closely contested and some unusual golf developed during 
the day. Most of the players were consistent throughout, 
the champion’s scores being forty-two, forty-three, forty- 
four. forty-four, forty-three. 

Office Appliances congratulates Mr. McPike. The office 
equipnient business has many good golf players and is 
happy to welcome Harold McPike amongst the number. 
We indulge the hope that he will some time come to 
Chicago or New York, or perhaps go to Richmond this 


best 
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month and contest 


stationery trade. 


for honors among the golfers of the 


New York Concern Incorporates. 


announces the incorporation of his 
business, to take effect October 1, as A. F. Southcombe 
Company, Inc., printers and stationers. The company 
will remain, as in the past, under the supervision of A. F. - 
Southcombe, with the added interest of H. B. Canavello, 
previously connected with the C. J. McKenzie Engraving 
Company. cf Boston, Mass. A, F. Southcombe Company, 
Inc., 1s located at 130 Pearl street, near Wall, New York 
City. It will continue to do a general manufacturing sta- 
tionery including lithographing, printing and 
engraving, embossing, etc. 


Southcombe 


‘1. 3 


business 


Manila Dealer Returas After Service Abroad. 


George I. Frank, head of Frank & Co., commercial sta- 
tioners and rubber stamp manufacturers of Manila, Philip- 
pine Islands, spent a couple of days in Chicago early last 
month on his way home after an absence of three years. 
Nearly a year ago Mr. Frank joined the Red Cross and 
spent eight months in that service in Italy during the war. 
He takes back to Manila the agency for a well known 
typewriter made here, and likewise for an adding machine, 
steel filing equipment, steel office furniture, a duplicating 
machine, envelope sealing machine, check protector, etc. 
He plans largely to increase the scope of his business in 


i 








GEORGE I. 


MANILA, P. I. 


FRANK, 


the islands and to extend and develop its service possi- 
bilities. 

Mr. Frank is an American who has won an enviable po- 
sition in Manila, where he has been established since 1903. 
He is a native of Chicago, but received his early training 
and education in Cleveland. 


Can Tell If the First 100 Years Are the Hardest. 

Officers of William F. Murphy’s Sons Company, 509 
Chestnut street, Philadelphia, Penna., will soon be in a 
position to say whether the first hundred years are really 
the hardest. The company celebrates its hundredth an- 
niversary in 1920, and plans are now under way for the 
observation of the event. The head of the company, Wil- 
liam Henry Brooks, is also at the helm of the National 
Association of Stationers and Manufacturers. 


Boston House in New Premises. 

The Chipman Brothers Company, dealers in modern 
office supplies, card and letter cabinets in wood or steel, 
loose leaf binders, note books, and stationery generally at 
70 High street, Boston, Mass., will remove this month to 
a new store at No. 19 High street. The change is made 
necessary by the growth of the company’s business which 
requires larger quarters, 
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NOTE.—Manufacturers should read this department, for 
here are announcements from firms at home and abroad 
regarding their requirements for goods. Many of these an 
nouncements outline business opportunitics of importance 


and each item should receive careful consideration from 
manufacturers in this field. 
Algiers, North Africa. 
Henry Stackler, 3 Rue Zola, Algiers, North Africa, 


would like to buy from American manufacturers the fol- 
lowing: Portable typewriters, cash registers, roll-top and 
flat-top desks, vertical files, swivel chairs, special type- 
writer tables, office novelties, stylographic pencils, type- 
writer paper and duplicators 

Amsterdam, Holland. 

Manufacturers of office machines and devices, typewriter 
accessories, furniture and other lines of office equipment 
and stationery supplies are invited to send illustrated cat- 
alogues, samples and export terms to Blikman & Sar 
torius, Rokin 17-70, Amsterdam, Holland. The firm of 
Blikman & Sartorius is one of the oldest office equipment 
concerns in Holland, has branch offices in Antwerp, Bel- 
gium and Soerabaya, Java, Dutch East Indies, and is pre- 
pared to furnish the best of New York financial refer- 
ences. 

Antofagasta, Chile. 

Imprenta Skarnic, Casilla No. 663, Antofagasta, an im- 
portant firm in this part of South America, having tor 
some time published a weekly review for their workers, 
expects within a short time to issue a new daily in which 
the former weekly review will be incorporated. This new 
daily paper will be known as La Empresa Editora A B C. 
One of the departments of this daily will include catalogs 
and descriptive matter concerning American products 
which the manufacturers or distributors who desire to 
do business in Chile are asked to send. A department for 
sales will be created, in connection with the newspaper. 
American manufacturers who may be interested are re- 
quested to send samples, catalogs and particularly cuts 
of their devices for use in the new daily publication. <A 
small commission will be charged on direct sales. This 
will go to the owner of the company or will be retained 
for La Empresa Editora in payment for advertisements. 
Correspondence with the above concern will develop fur- 
ther particulars. It will be well to write in Spanish, if 
possible 

Bombay, India. 

Minocher N. Desai, Old Police Court Building, Hornby 
Road, Fort, is a merchant and agent who wishes to secure 
agencies from American manufacturers of typewriters, 
carbon papers. typewriter ribbons, filing devices of all 
sorts, pencils, inkwells, inks, etc. He holds several agen- 
cies of American manufacturers in other lines, and cites 
several well-known institutions at home and abroad as 
references. 

Calcutta, India. 

Atriche & Co., exporters, importers and commission 
merchants, have opened a branch office at 55 Canning 
street, to carry on business as commission merchants. The 
head office of the company is at Manila, Philippine Islands. 
It has other branches at Iloilo, P. I., Kobe, Japan, and 
Yokohama, Japan. The company imports a large line 
of merchandise, including precious stones, textiles, etc. It 
also imports cutlery, toys, fancy goods and novelties, like- 
wise paper and stationery. 

Copenhagen, Denmark. 

Bert Schow, who may be addressed in care of the 
American consul general, is in a position to add to his 
present line of office equipment and supplies to be sold 
to dealers. He now handles several articles made in the 
United States. He has spent considerable time in Chicago 
in the past, but has his headquarters in Copenhagen. 

Cali, Colombia. 

Manufacturers of paper and office appliances in general 

are requested to get in touch with Mr. Teofilo J. Martinez, 
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Cali, Colombia, Mr. Martinez has been the agent for the 
Remington typewriter in Cali for a number of years and 


enjoys a good reputation. The territory which he covers 
includes Cauca, Valle and Narino. 
The Hague. 

Haagsche Bank-En-Handels-Associatie, Prinsessegracht 

6", has opened an import and export department, and 

, 


wishes to take up sole agencies in Europe tor high grade 
office appliances. The organization has 
vices of Eugene Szekely as manager. He 
owner of the Puritas Metal Manufacturing Company, 1s 
experienced in the office appliances field, and has an ex 


j 


tensive acquaintanceship in the European trad 


secured the 


was the 


Hopkinsville, Ky. 
Manufacturers of lines which will fit in with a leading 
line of metal office furniture and a prominent typewriter 


are requested to get in touch with M. E. Bacon, Box 5/7. 
Indianapolis, Ind. 

The Better Business Appliance Company North 

Pennsylvania street, Indianapolis, Ind., would like exclu- 

sive agencies for office appliances and specialties Indian- 


apolis and its vicifiity. 
Seattle, Wash. 

G. H. Rohrer, after eighteen years in the stationery 
business in Seattle, Wash., has decided to open a com 
mercial stationery and office supply business in that city 
under the firm name of Rohrer & Co. at 503 Maritime 
building. The company will be glad to receive catalogues 


Sydney, N. S. W., Australia, 

J. W. Kettlewell, 73 and 75 Liverpool street, Sydney—a 
man who is experienced in the handling of off equip- 
ment and who has a wide knowledge of this field—would 
like to represent some American office equipment manu- 
facturers in Australia and New Zealand. Mr. Kettlewell 
would require a sample or samples of the lines he repre- 
sents, with the lowest export terms. 


Opportunities for Foreign Trade. 

The business tips which follow are from all 
points where the United States has commercial attaches 
and consular offices. If the reader wishes to follow any 
of the prospects, he can obtain the name and address by 
requesting the information from the Department of Com- 
merce, Washington, D. C., mentioning the number which 
identifies each paragraph. This information is also on file 
at the 1 


collec ted 


district and co-operative offices of the department 


Adding Machines. 


30,557—An instructor in a commercial school Switz 
erland desires to secure an agency for the sale of type 
writers, adding machines, etc. Quotations should be 
given c. i. f. Switzerland. Correspondence may be in Eng- 
lish. Reference. 

30,709—A merchant in Peru desires to obtain cat- 


alogues of all kinds of office fixtures and supplies, of add 
ing machines and typewriters, pianos, music rolls, safes, 
office furniture, etc. References. 
Carbon Paper and Typewriter Ribbons. 
(See No. 30,717 under Typewriters.) 

Office Furniture. 
engineer in 
and general hardware, 


30,560—A mechanical Italy desires to se 


cure an agency for sale of builders’ 

tools, metals, mechanical goods, office and other furni 
ture and provisions. Correspondence should be in Ital- 
ian. References. 


30759—-A manufacturer in Belgium desires to purchase 
furniture for offices, morris chairs 
fices, office supplies and trucks. Correspondence may be 
in English, but catalogues are requested in French. Ref 
erence. 

(See also No. 30,709 under Adding 


Pens and Pencils. 


or armchairs for of- 


Machines ) 


30.495—A firm in France desires to secure a general 
agency for the sale of paper, pencils, penholders, glue, 
wax, paste and all articles in connection with the sta- 
tionery trade. Correspondence should be in French 


(See also No. 30,717 under Typewriters.) 
Stationery. 
30,612—The representative of a firm in Ceylon is in 
the United States for a short time and desires to secure 
(Continued on Page 96.) 





id 


th 
u- 
n- 


ry 
n- 
ty 
ne 


Id 
u- 
ell 


all 


ny 
by 
n- 
ch 
ile 
at. 


S- 
be 


it- 
id- 


es, 


ral 
He, 
ta- 


in 
ire 


October, rorg. 


SLUITUNVUNU HOTU AE UAUAEAUEAE EET 


=| 


QULNUNUYOUUAON EU EAEA PALE 





OFFICE APPLIANCES 


No one can rest on his oars 
and hope to win a race 


HE typewriter as a great commercial necessity 
is growing in use. There are many thousands 
in use now where before there were hundreds. 

This provides a marvelous opportunity for the sta- 
tionery trade. Are you looking after that trade? It 
is well worth it, and the business of selling type- 
writer ribbons and carbon papers belongs to you. Do 
you want it? By all means do not let your compet- 
itors get ahead of you in selling these popular ar- 
ticles. You cannot afford to let old customers get 
into the habit of buying these goods elsewhere; you 
want and require all of their trade. If they get in 
the habit of going elsewhere for a certain thing they 
may soon be induced to supply all their needs in the 
stationery line there. This means that you cannot 
afford to ignore typewriter supplies. They should be 
liberally carried in stock. 

The M & V line of Typewriter Supplies are the 
most reliable on the market. They are made to please 
and do please in every particular. It is also the most 
popular line that is sold. 


Typewriter Ribbons of the M & V high standard. 
Typewriter Carbon Papers in a choice variety in all 
colors for all purposes. 


Pencil Carbon combining every requisite. 


MITTAG & Mi Inc. 


Principal Office and Factory 


PARK RIDGE, N. J., U.S.A. 
BRANCHES 
NEW YORK CHICAGO SAN FRANCISCO 
261 Broadway 205 W. Monroe St. 35 Montgomery St. 
CLEVELAND ST.LOUIS BOSTON 
326 Erie Bldg. Merchants Laclede Bidg. 160 Congress St. 


LONDON 
7 and 8 Dyers Bidg., Holborn, E. C. 
AGENCIES ALL OVER THE WORLD 
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$10,000 FILES THAT EARN THEIR KEEP 


GETTING THE PROFITS THAT MAY BE LOST WHEN A 
LETTER CAN’T BE FOUND. BY ARTHUR VAN VLISSINGEN, 


JR.. IN “SYSTEM” FOR 


OCTOBER. 


REPRINTED BY 


PERMISSION OF THE SYSTEM MAGAZINE 


in New York—its name is on the tip of everyone's 

tongue—are valued, on the average, at $10,000 each. 
The transactions are in such large figures that the loss of 
interest on the money tied up as a result of a paper mis- 
placed for a day or two would often run up into three 
figures. 

But papers are not lost in that office; there has been 
no instance of the sort since, three years agp, a contract 
well up in the millions was whisked off the desk of a part- 
ner, out the window into Wall Street by a sudden gust of 
sea breeze. And the blame for that, as the file chief pro- 
tests with hands upraised, can certainly not be laid at the 
door of his department! 

How, you may ask, can this house guard itself against 
losses? The answer is simple: it takes as great precau- 
tions in handling all its papers as it does in safeguarding 
$10,000 bills. It can afford to. ‘ 

When a letter comes to the mailing department, the en- 
velope is stamped with a numbering machine, and it is 
registered in a book. The envelope is opened by a man 
of responsibility—the head of the file department. He 
transfers to the letter the number on the envelope, and 
reads it. This file department head, mind you, is not a 
$20 clerk; he’s a real executive, who has his part in mak- 
ing the company plans and who knows what is going on 
just as much as does any member of the firm. 

When he reads a letter he knows who is concerned with 
it. He knows, for instance, that Jameson is handling the 
deal, and that the letter raises a point which Jameson will 
have to take up with Marvin, the head of the firm, who 
won't be in until tomorrow morning. No matter what 
they decide, the letter will next require the cashier's at- 
tention. And when he has made out the check, the letter 
will be safest in the files, in case Jameson needs it again. 

So the file chief attaches a slip to the letter; this speci- 
fies that Jameson can hold the letter until noon next day, 
that he is then to return it to the filing department for 
registry, that the cashier may have it from noon to 4 o'clock, 
and that at 4 o'clock it is due back in the filing department 
once more. A copy of these facts is set down in the reg- 
ister, behind that letter’s number. And if the letter doesn’t 
return from Jameson’s desk at noon, a mesenger is sent 
to get it. Thus, no important papers are “sunk without 
a trace.” They return to the filing department as an in- 
termediate stop in each of their trips from one executive 
to another. And the time schedule assures that only a 
few hours, at most, will elapse between the moment that 
a paper is mislaid and the moment that the loss is dis- 
covered. 


The Method Is So Good Most Concerns Couldn’t Stand It. 


That company’s filing department, with its complicated 
registries and schedules, is not for a moment to be advo- 
cated as a model for all other filing departments. Prob- 
ably not more than a dozen concerns in America could use 
such a plan profitably! 

The big fundamental lesson for business in general that 
that set of files points is, not the method itself, but the 
individuality of method that has been developed to meet 
specific and peculiar need. Whoever originated that meth- 
od had the mind of a master in filing. He was not afraid 
of the right plan, because it had never been tried. 

The basic principle of all right filing is: suit the method 
to the needs of the business. When files are organized 
accordingly they may very easily save $10,000 a year or 
more in a business of moderate size. For the average 
business, fortunately, one of the standard methods will 
fill the bill better than a specially designed plan. 

Filing that saves the executive time and the filing de- 
partment expense will, in general, avoid needless duplica- 
tion of filing, of indexing, and of effort in filing and finding 
naners. Fundamental'lv the plan that is simplest and yet 
adequate is the best plan. 

An extreme example of this was described recently in 
System by a man who has a “one man business.” He 
found that of the letters he receives every month, not 
more than a dozen or so does he ever need to see again. 
And these fall in one or two hard-and-fast classifications. 
All other letters he throws in the waste basket as soon as 


Tia papers handled in the office of one banking house 


he has ansWered them. And a small box file, renewed 
every two or three years, is ample for all his filing 

Lhere are in current use five general methods of filing: 
(1) alphabetical; (2) numerical; (3) subject; (4) auto- 
matic; and (5) geographic. Each of these is especially 
applicable to specific kinds of work; the manager's diffi- 
culty comes in selecting the method which will bring the 
best results. 


“An interesting example of how expensive and unsatis- 
factory the wrong filing method may be,” says an office 
management expert, “came to me in the very first bit 
of ‘efficiency work’ I ever did. That was a good many 


years ago, I was then a clerk in a Chicago department 
office Ot a big express company. My work was tracing 
down the complaints on service that came to our depart- 
ment. And I had to refer to the files almost continually. 
The filing clerk, it seemed, could never find anything | 
needed. I took to hunting up what I wanted, rather than 
wait. And after I had been doing that for a week or two 
it dawned on me that the whole filing plan was wrong. 
“IT put my case up to the department head so forcibly 


that he told me to change the files in any way that | 
wanted to. And when I had changed over the files—it took 
me only a few days to do all the work—we had no more 


trouble 

“The files had been organized alphabetically—perhaps 
the simplest method there is for most concerns. But con- 
sider our correspondence—practically all of it about de 
lays, losses of shipments, thefts from packages, and the 
like. Each letter was concerned with the shipper, the con- 
signee, and besides our office at least one other office or 
department of our company. I might write three letters 
—one to each of these. And the letters would be filed in 
three different places. 

“The volume of our correspondence was not great. It 
was easy to divide the entire correspondence into about 


25 classes—delays, shortages, losses, and the like We 
started, then, 25 divisions in our files—one for each sub 
ject. We made no subdivisions, but filed each letter in 


sequence as it came to its division of the files. 

“Since we always had a pretty definite idea about the 
date of the correspondence we had merely to run through 
half a dozen letters to find what we wanted. We always 
knew, of course, what the correspondence was concerned 
with. And so we got quickly rid, at one move, of practi 
cally all our difficulties. The change was simply from 
alphabetical to subject filing.” 

A similar result came to a Minneapolis knitting mill 
which had been burdened by a poor set of files in the ship 
ping department. These files contained stencils with 
which the shipping clerks addressed cases and boxes for 
customers. They were arranged in alphabetical order, 
behind guides. But it generally took the department’s er- 
rand boy five or six minutes to find a stencil; about 10 
per cent of the stencils called for could not be found, and 
had to be recut. 

This expense—though not inconsiderable—was far from 
being the biggest waste that the poor filing caused. Sim- 
ilarity in names might result in an order being sent, for 
instance, to O. B. Johnson of Walla Walla, Washington, 
when it was intended for Ole B. Johnson in Winona, Min- 
nesota. The round trip freight on such a shipment is 
worth saving, not to mention Ole B. Johnson’s good will. 

The difficulty was overcome by a method as simple as 
that which worked so effectively in the express office. The 
stencil was divided by states, arranged alphabetically. Be 
hind the guide for each state was placed a set of alpha 
betical guides. 

This new division separated O. B. Johnson in Washing 
ton from Ole B. Johnson in Minnesota. And if the stencil 
of Ole Johnson in Winona is confvsed with that of Oscar 


Tohnson in Duluth, the extra freight charge is for only a 
few hundred miles, instead of a few thousand. 
One cause of delay in hunting out stencils, too, was the 


each one 
with 


dificultv of reading them. The boy had to lift 
ont of the drawer—the waxed paper was 
black paint—and hold it up to the light. 

White sheets of stiff cardboard—high enough to extend 
halfway to the top of the drawer—overcame this 
These sheets are scattered through the files in 
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VERY variety of machine and 


every manifolding requirement 

has been investigated and 
studied, and we can supply the 
goods best suited to successfully and 
economically produce the desired 
results. 





PANAMA 


CARBON PAPERS and 
TYPEWRITER RIBBONS 


“The Line that can’t be matched”’ 


MANIFOLD SUPPLIES CO. 


BROOKLYN, N. Y. U.S. A. 
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Characters of heavily 
inlaid rubber. 
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When typewriter dealers, i 
repairmen and __ stationers \ 
everywhere find Peerless 


Keys the ideal specialty—an 
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easy, big and_ profitable 
seller— 

Doesn’t it suggest that 
you, too, could make some \ 
fine extra profits handling \ 


this exceptional seller? 


Peerless Keys not only sell 


Yi YY, 


surprisingly easy, but their 
high quality brings the deal- 
er splendid repeat business. 
That’s why the best dealers 
everywhere — those who 
build for the future—handle \ 
them. 


Yj 











Wie 


Ys 
4. 






Yl 














VLE 





Wy 


MUMEOU{G[jjwzW#_ 
Dé. 


Z 








Write for our liberal deal- 
er proposition. 





WT, 
YZ 











\ 


SMM MAHdi HH AAMAAAAAAAIININNAIN 


PEERLESS KEY COMPANY ac. 
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about the proportion of 1 sheet to 2 stencils. The searcher 
can now read the stencil at once, for its letters stand out 
clear against the white background. 

The files which require the least indexing are the cheap- 
est to operate. The two instances already cited are files 
of this sort—they require no indexing at all. “It is true 
9 times out of 11,” declares an expert on offic: 
ment, “that the concern which is using an index on its 
files could profitably change its methods to do away with 
all indexing except the occasional cross reference when a 
letter from Barnes-Washburn Company may be asked for, 
or the same letter may be indicated as from George Mall 
son, its writer. 


Saving in Expense Is Bigger Than Occasional Loss. 


manage- 


“A big proportion of the executives who think they need 
to have each letter indexed in two or three different ways 
could get along just as comfortably with a straight subject 
file, or an alphabetical, or geographic. The occasional 
delays in finding a letter—there need be very few of them 
if the right method has been selected—are overbaiancd 
by the saving in filing expense.” 

“It is remarkable,” comments an office manager whose 


experience lends weight to his statements, “that the man 
who wants to economize on his filing will almost always 
select the material expenses—cabinets, for instance—as the 


place to begin. Yet if he began on the labor of filing, and 
did away with one file clerk out of 10, the saving in a 
few months would exceed the total cost of all the materials 
that this department uses in three or four years 

“A striking example of this came to my attention last 
year in one of our branches. I set out to cut costs in 
that office. And here is what | found out about the files 

“Five of that branch’s department had been keeping up 
their own files. There were no files that could rightly be 
called central. 

“My first step, after finding out that no reason except 
tradition caused this, was to move all the outlying files 
into a room just off the general's offices Seven clerks 
had been filing in the five departments. We took two 
girls away from the work at once, leaving five to handle it 

“So far we had merely consolidated the files. Our next 
job was to reorganize the work. We transferred the files 
into one set of cases, alphabetically arranged. Then we 
assigned a section to each girl; we made her responsible 
for all filing and all lookups in her section, say A to J. 
She at once took a pride in keeping up her section to the 
best of her ability. The girls did not interfere with one 
another, because their ‘territories’ did not overlap; and we 
were able within 10 days to take two more girls from the 
department, leaving 3 to do what 7 had done before. The 
3 of them are doing it easily and well. 

“The next move was to rearrange the files. We placed 
all 1917 correspondence in cabinets along the south wall, 
and all 1918 correspondence along the north. The east 
wall is a window—the room is narrow—and the west wall 
mostly door. 

“By January, 1919, our plan had been working a few 
months. It was time to transfer; so we merely carted the 
1917 cabinets to the basement and put new cabinets in 
their place. Thus we start new files every year 

“We did not transfer the folders to transfer 
cause transfer cases are hard to work with, and we oc- 
casionally have to look up correspondence two years old. 
It saves time for the clerk if she has only to go through 
basement files exactly like what she is working with every 
And we saved the work of transferring the 


cases, be- 


day upstairs. 
foldlers into cases each time. 


One More Year—‘i‘hen No More Cabinets Will Be Needed. 


“We keep our correspondence three years. So in Janu 
ary, 1920, we shall buy another set of cabinets and cart 
the 1918 files to the basement. In January, 1921, though, 
we shall throw away our 1917 correspondence and use the 
cabinets to replace the 1920 files. And so from then on 
we shall buy cabinets only as the growth of our business 
demands. 

“Our original saving in the file department’s salary ex 
pense by consolidating and reorganizing the work amounts 
to over $3,000 a year. Isn’t that better than saving per- 
haps $150 by looking first at possible savings of equip 
ment?” 

\long the lines of equipment, there seems to be a strong 
tendency to consider only the late designs as desirable 
“Sometimes,” says the head of the filing department of a 
large manufacturing concern, “we find it profitable to use 
the ‘old-fashioned’ box file—the file that is made up to 
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Are You Selling the Carbon Paper 
We Keep Fixed in People’s Minds? 


MultiKopy is the only carbon paper nationally 


yTIOPY 


advertised. 


The Carbon Paper 
SW otctam @ih--mes- tale teste) e! 





MultiKopy advertising in the Saturday Evening Post, 
Literary Digest and other magazines of nation-wide circula- 
tion, fixes and keeps it fixed in consumers’ minds. 

Thousands of people think MultiKopy when they think 
carbon paper. 

Yet a better reason: 
faction that users want it again. 
carbon paper. 

These selling-factors insure dealers a quick turnover in 
MultiKopy. 

It sells and repeats so steadily that we engage to take back 
after a specified time unsold stock—when there chances to be 
any. 

Our Definite Selling Plan will give you the full details. 
Send for it today. 


MultiKopy gives such complete satis- 
They will accept no other 


Star Brand Typewriter Ribbons 
Are Also Fixed in People’s Minds 


They are nationally advertised in every MultiKopy adver- 
tisement. They don’t fill, and they give such complete satis- 
faction that they also repeat. 


pent F. S. Webster Co., 338 Congress Street, Boston, Mass. 


NEW YORK: 114-118 Liberty Street CHICAGO: 14N. Franklin Street 
* PHILADELPHIA: 908 Walnut Street PITTSBURGH, PA.: 830 Park Building 
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resemble in appearance a large book. Some of our records 
we need to keep for a good many years; the bulk of our 
mles we can discard after 18 or 20 months. 

‘Instead of filing everything in our cabinets and then 
sorting it all over before we transfer, we tle these perma 
nent records—contracts and the like—in box files. There 
are comparatively few of them; they are seldom referred 
to; but when we are in need of one we need it badly. 

“In transferring we are able to bundle the whole con- 
tents of a cabinet into a transfer case; we save the ex- 
pense of sorting and the chance that some of our perma- 
nent records will inadvertently find their way into the 
transfer cases and eventually into the paper baler.” 

Perhaps the instances that have been cited here of other 
methods supplanting alphabetical filing may tend to give 
the impression that alphabetical filing is generally unde- 
sirable. On the contrary, it is the method most widely in 
use, and on the whole the most desirable. With adequate 
guides, the method enables the clerk to go straight to the 
desired correspondence, without recourse to indexes. Its 
simplicity is the quality that recommends it. 

Four Other Standard Methods of Filing. 

A variation sometimes used consists of giving a number 
to each section of the alphabet which has a guide. Thus 
\a-Af may be number 1; Ag-Am, number 2; and so on. 
When a paper is filed in subdivision 2 it is marked 2. 
Then, if by chance it is misplaced in another division, 
the file clerk is sure to notice its number and replace it 
where it belongs. 

The numerical method involves giving each paper—or 
folder—a number as it is put in the files. A card index is 
necessary; the chief advantages of the plan are its accuracy 
and its flexibility. As many cards as are desired may be 
used for each letter. The cards may carry the name, sub- 
ject, and geographical location, and one of them be filed 
under each heading. 

The automatic method is essentially the alphabetical 
method, with a numerical check. Letters are filed; first 


by name; and second by initial. Thus R. T. Adams is 
filed behind the guide Aa-Am, and behind the secondary 
guide R. A. R. Allen is filed behind the same primary 


guide, but behind secondary guide A. Each primary and 
secondary division has a number, shown on guide, on 
folder, and on a chart. Thus R. T. Adams goes in class 
1-27; A. R. Allen, in 1-1. 

The geographic plan provides, usually guides for states, 
folders perhaps for cities arranged alphabetically within 
each state, and straight alphabetical arrangement of cor- 
respondents’ names within each city. It is relatively ex- 
pensive of operation, but gives remarkably satisfactory 
results to concerns whose work indicates the need for 
such files. 

Subject filing is also widely used. Each subject has a 
folder, a guide, or a cabinet, according to its size. It needs 
indexing, usually. And it can be indexed alphabetically, 
geographically, or by a number of other methods. 

Which plan best suits an individual business can be de- 
cided only by someone who is intimately familiar with 
that business. And the right decision is based on its spe- 
cific needs, and on common sense. 


Chicago Stationers’ Golf Match. 

The Stationers’ Golf Association of Chicago held its 
monthly tournament at the Westward Ho Golf Club, Oak 
Park, October 2. The players and winners wer A; i, 
Hammond (first prize, first flight), C. J. Stromberg (sec- 
ond prize, first flight), F. H. Butenschorn, Evan Johnson. 
Chas. Hamburger (first prize, second flight), J. A. Crist 
(second prize, second flight), R. B. Wilson, J. Wheeler. 
C. A. Stevens (first prize, third flight), H. B. Struble, 
(second prize, third flight), Charles Styler. 


- 


Golf at New York. 


Twenty-five men teed off in the annual Fall golf tour- 
nament of the New York stationers’ golf organization. 
The course of the Arcola Country Club at Paterson, N. 
J., was used : 


H. W. Patterson, who was a member of the advertising 
staff of the Art Metal Construction Company, Jamestown, 
N. Y., before entering the military service, has returned 
to this country. He is now the editor of the Furniture 
Index, Jamestown, N. Y. 
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Write for ournewcatalog 


SAMSON TABLES—new designs and sizes from 26”x40” 
to 48”x144”—the product of experience and up-to-date 
methods in table manufacture are comprehensively de- 
scribed and illustrated in our new catalog, which comes 
from the press October 20th. It will be sent promptly 
upon request. 

SAMSON TABLES are built to fill every need of the 
Office, Factory and Directors’ Room. Our line is a mer- 
chandising asset with leading dealers; it gives best ser- 
vice and is moderateiy priced. 


We co-operate with the dealer. 


The merits of SAMSON TABLES are being brought to 
the attention of thousands of business men each month 
by our National Advertising Campaign. 


Send for particulars 





OFFICE TABLES 


TRADE MARK REGISTERED 
MUTSCHLER BROTHERS CO.NAPPAMNEE.INOD..U a 


Mutschler Brothers Company 


NAPPANEE, INDIANA, U.S.A. 
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A Private Secretary and Office Tickler 
Made from Cold Rolled Stee! 
Enameled Black. 


in One. 


Note these important features: 


1. A phone directory alpha- 4 
betically arranged with 
celiuloid tips, closed by an 
invisible spring 5. Pen or pencil 

quick service. 


6. Rubber feet. 


Spindle in back to file 


phone calls. 
holder for 


2. Card calendar in two col- 
ors for two years 


3. Daiiy memo. calendar pad 7. Message and memo. pad 


Made 10 
Put up in 


inches long and 4 inches wide, weight 1 lb. 


separate cartons suitable for mailing. 


Sample sent postpaid on receipt of $2 in U. S. A. 
<ar? 


POSS 






The Perfect 


Peerless 
Daily 
Reminder 


Work 
looked, takes more time than it would take to do 
time—that’s the 


makes every minute count. undone, over- 


promptly. But to remember in 
question. We make time and brain savers for busy 


office workers. 


Important Feature of the Peerless: 


So simple it’s “feol proof.” So attractive, will be remem- 
bered., 

So complete, can't be im- 

proved So light in weight, easy to 

mail. 

So neat, has no equal 

‘ So superior’ in merit, has 

So strong, indestructible 


first place on the desk. 


So useful, indispensable 


work 
makes of 


Pads fit and perfectly 


So conspicuous, will be seen on other stands 


Made from cold rolled steel : 
Packed individually in mail- 
Highly 


nickel or black enamel 


brass, ing cartons, always assuring 
clean stock. 


finished in 


Retail prices: Brass finish, $1.25; nickel, $1.25; 


Black, $1.00. Attractive prices on both the Telefo 
and Peerless in quantities to dealers. 


TELEFO-DESK COMPANY 


219 S. Dearborn Street CHICAGO, U. S. A. 
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“THE LANGUAGE OF PAPER” 


BEING SOME SELECTIONS FROM AN EXCELLENT 
AND INTERESTING BOOKLET BY FRANK ALVIN 
PARSONS, PRESIDEN rf OF THE NEW YORK SCHOO! 
OF FINE AND APPLIED ART, AN AUTHORITY ON 
PAPER, ARTISTIC BOOKLETS, PRINTING OLOR 
AND ADVERTISING, ETC., ET‘ REPRINTED 
BY COURTESY OF THE STRATHMORE PAPER 


Good ideas are expensive and one who has them is eve 


in demand; but the man who has ideas and 
adequately to express them, is rarer still and he 
want. 

Quality is more eloquent than quantity, an he satis 
faction experienced through the recognition of es 
and fineness is far greater and more persuasive than tha 


ellence 


feit in any situation which does not involve these quali 
ties. 

Granting these self-evident truths, no thinking person 
can any more afford to ignore the full and careful expres 
sion of his ideas than he can afford to disregard the ideas 
themselves. 

By habit we think readily of spoken or written words 
as adequate expressions of ideas and more or less instin¢ 
tively search for just the right word to fit each new 
thought. Perhaps we are less apt to consider as refully 
the various other symbols in daily use and oose them 





more or less mechanically or traditionally, igt 
the most part, their real power, which lies in understand 
ing what their qualities really mean. 

Visually, ideas are conveyed from one person to an 
other by the use of color, form, line and te 
symbols constitute a language of expression and each 
class. of symbols is possessed of certain qu ilities o1 per 


sonalities absolutely necessary to their full values \ 
knowledge of these values is essential to efficient usage 

How great a factor paper is in the gener exchange 
ot ideas seems to be a matter of common knowledge, 
but it is curious that so little intelligence is manifest in 
its selection and its use. 

When an interior decorator selects rugs, hangings, fut 
niture and other materials for a room, he has always 
in mind these fundamental things What ideas is the 


solidity, lightness, sombreness, 
ination oft 


room to express? Is it 
delicacy, dignity, frivolity, comfort or a con 


these? What furnishings are possible whose qualities 
are distinctly those to be desired in the roon He sees 
in each article the color, the form, the line and the tex 


ture as they relate to the general idea and to each other 
Without a knowledge of these things as to their quali 
ties the creation of the room would be impossible 

The successful designer of clothes has the same gen 
eral plan of procedure. He knows what he is to create 
and he knows thoroughly the language he is going to use 
in creating it. With the man who makes or uses 
lets, books or other printed matter this is not 
For instance, paper stock is used more or less as a tra 
dition, fashion, commercial favoritism or whim, and yet, 
in no field of business life certainly is there so splendid a 
chance for fine discrimination and subtle discretion in sé 
lecting the right material to express the idea 


book 


ilways SO 


If we are to follow the same method of procedure as 
in the other arts, we shall examine carefully the objects 
or ideas we are to communicate. Then Ww ¢ sl all sele t 
in them such qualities as are necessary to distinguish 


these ideas and desirable to associate with the Havil 
i 


these clearly in mind, we may choose the symbols with 
which to express those qualities in the clearest, pleasant 
est and most convincing manner 

Color. 

Of late there has been considerable attention paid to 
color. Perhaps it is unnecessary to treat that subject 
here: still, there are two or three fundamentals that re 
not yet wholly a part of our conscious working knowl 
edge. 

If a man thinks he likes blue or green, it is desperately 


hard for him to believe these are not the color tones to 
produce in others similar reactions of pleasure If on 
the other hand his preference is for orange, red or brown, 
he insists on believing that restraint, restful 
ness, quiet or any other quality is expressed by them 
Color is a science, not a fancy, and while normal people 
differ in details as to their reactions, in the fundamentals 
they agree. 


. 1 
cooiness, 


(Continued on Page 178.) 
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The Sf cls General Catalog lists Filing 


Equipment, Supplies and Sectional Bookcases that 
will please and meet your customer’s requirements 


The line includes three styles solid and two types of Sectional Cabinets made to contain standard sizes of let- 
ters, legal documents folded or flat, various sizes of record cards, papers the size of checks, notes, drafts, etc., 
flat top filing desks, also card index and desk trays, fibre board cases for many purposes, scrap books, box files 
and other items that are necessary and saleable for the efficient conduct of business. 

Twenty years of consistent growth in this business has given us a valuable experience that we endeavor to pass 
along to our dealer friends and which will prove profitable to them. We invite you to send for catalog and 
dealers’ proposition. : 


Le catalogue general ¥f2 represente des equipments pour dossiers, des fournitures, et des 
bibliotheques en sections, tous des articles, qui auront la satisfaction entiere de vos clients, et 
qui serviront leurs bresoins 


L’assortiment consiste de trois genres de bibliotheques, solides, et de trois en sections, arrangees pour accommoder et contenir des formats 
reguliers de lettre, des documents, plies et entiers, de diverses formats de carte-dossier, des papiers format de cheques, traites etc ; des pupi- 
tres d’archives a dessus plats, ainsi que des indicateurs-carte, des cabinets en carton de fibre pour usages diverses, des brouillards, boites a 
dossier et d'autres articles utils, necessairs, et vendable au commerce. 

Vingt annees de progres solide et continuel dans notre branche nous ont pourvues d'une experience valuable, dont les fruits nous tachons de 
participer a nos amis-clients, et qui pour eux seront sans doute une source bien profitable. 

Nous sollicitons votre correspondence pour notre catalogue, et nos offres speciales pour les merchands. 





ffzs Sectional Card Index Cabinets 


Are durably constructed of kiin dried plain or quartered oak in beautiful golden 
or natural and mahogany finishes. All drawers equipped with easily adjusted 
auto-locking steel follow blocks, to keep 
contents in vertical position. 

These cabinets are especia!ly adapted for 
use in offices where the card index system 
is likely to expand. Purchase a top sec- 
tion first, then add bottom sections as filing 
needs demand. Any number of bottom 
sections, of the same size, may be stacked 
under one top section. Made in 3x5, 4x6, 
5x8, 8x5 and 6x9 sizes. Illustration to the 
right shows a stack of sections composed 
of one 3x5 top and three 3x5 bottoms with 
leg base. 

Our General Catalog——-which is yours for 
the asking—shows many other illustrations 
in which these sections may be practically 
used. 


The Was Manufacturing Co. 


162 Union Street 
New York Office—368 Broadway Monroe’ -+ Michigan Chicago Display—si1-515 5. Wabash Ave. 
U. S. A. 
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The 1220 Line 


Made in two, three and four drawer 
heights. Inside measurements of Letter 
width drawers are 124" wide; Cap width 
154" wide; both are 10" high, 243" deep 
Cabinet shown (No. 1220) is 52" high, leg 
base 4" high. Side panels are removable 
Invoice cabinet made five hrawers high. 
each drawer 8" high by 93" wide. Fur- 
nished in Golden or Natural Quartered Oak 
or Mahogany finish. Assorted drawers for 
imdex card, check and voucher filing. 


Fait en hauteurs de deux, trois et quatre 
tiroirs. Les mesures interieures des tiroirs 
pour lettres sont 12 pouces 1-8 de large; 
papier ordinaire 15 pouces 1-8 de large: 
tous les deux sont de 10 pouces de haut sur 
24 pouces 3-4 de profondeur. L’illustra- 
tion numero 1220 est 52 pouces de haut, 
hauteur des pieds 4 pouces. Les panneaux 
de cote sont amovibles. Les Cabinets pour 
factures sont fait en hauteurs de cing 
tiroirs, chaque tiroir est de 8 pouces de 
haut sur 9 pouces 5-8 de large. Peuvent 
etre fournis en chene couleur or ou chene 
couleur naturelle, ou fini couleur acajou. 
Tiroirs assortis pour cartes index, cheques 
et titres. 


Hechos en tamanos de dos, tres y cuatro 
gavetas. La medida interior de tamano de 
carta es 12 1-2 pulgadas ancho; ancho supe- 
rior 151-2 pulgadas; ambos tienen una al- 
tura de 10 pulgadas y una profundidad de 
24 pulgadas 3-4. El gabinete ilustrado 
(No. 1220) tiene una altura de 52 pulgadas 
y la altura de las piernas es de 4 pulgadas. 
Las tablas de los lados son desmontables. 
El gabinete para facturas esta hecho de 
altura de cinco gavetas, cada una de 8 
pulgadas de alto y 95-8 de ancho. Se pro- 
porcionan en acabados color de oro de roble 
o roble natural asserado o caoba. Gavetas 
surtidas para tarjetas de indice y para 
archivar cheques y notas 


New York Office 
368 Broadway 


2) 


Vertical 


Sloe 


Filing Cabinets 





The 1404 Line 


Is our highest grade file. Made in four drawer 
heights in Letter and Cap widths—drawers inside 
124" and 15§" wide. Square edge design, flush 
tops, non-removable panels. Drawers operate 
easily on noiseless wood suspension slides. Fur- 
nished in Golden or Natural Quartered Oak and 
Mahogany finishes 


Est notre Cabinet de plus haute qualite. Fait en 
hauteurs de quatre tiroirs et de largeur necessaire 
pour lettres et papiers ordinaires, largeur inter- 
ieure des tiroirs 12 pouces 1-8 et 15 pouces 1-8. 
Style bords carres, dessus a saillies, cotes non 
amovibles. Les tiroirs glissent facilement et sans 
bruit sur des coulisses de suspension en bois. 
Fournis en chene couleur or ou chene couleur 
naturelle ou fini couleur acajou 


Es nuestro archivo de mas alto grado. Hecho en 
altura de cuatro gavetas y anchos de tamano de 
carta-las gavetas en su interior tienen 12 1-2 y 151-2 
pulgadas de ancho. Estilo de extremidades cuad- 
radas, tapas niveladas. Los laos no son desmont- 
ables. Las gavetas operan facilmente on basti- 
dores de suspension de madera que ne producen 
ruido. Se proporcionan en roble color de oro o 
aserrado al natural y en caoba 





The 421 Line 


Made in two, three and four drawer 
heights. Inside measurements of the Let- 
ter width drawers are 124" wide; Cap width 
154"; both are 10" high, 22]"deep. Cabinet 
shown (No. 421) is 52" high. Invoice cab- 
inet made in two, three, four and five 
drawer heights, each drawer 7}" high by 
10%" wide. Furnished in Golden, Natural 
and Weathered Plain Oak and Mahogany 
finishes. Assorted drawers for index 
ecard, check and voucher filing 


Fait en hauteurs de “deux, trois et“quatre 
tiroirs. Les mesures interieures des tiroir 
pour les lettres sont de 12 pouces 1-8 de 
large; papier ordinaire 15 pouce 1-8; de 
largeur; les deux sont de 10 pouces de haut 
sur 22 pouces 3-4 de profondeur L’illus- 
tration numero 421 est 51 pouces de haut 
Cabinets pour factures sont en hauteurs 
de deux, trois, quatre et cing .tiroirs, 
chaque tiroir est 7 pouces 3-4 de haut sur 
10 pouces 1-8 de large. Fournis er 
couleur or naturel, tempere ordinaire, ou 
fini couleur acajou. Tiroirs assortis pour 
cartes index, cheques et titres. 
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Hecho en tamanos de dos, tres y cuatro 
gavetas. La medida interior de tamano de 
carta es 12 1-2 pulgadas ancho; ancho supe- 
rior 15 1-2 pulgadas; ambos tienen una al- 
tura de 10 pulgadas y una profundidad de 
22 3-4 pulgadas. El gabinete ilustrado 
(No. 421) tiene una altura de 52 pulgadas 
Gabinetes para facturas hechos de alturas 
de dos, tres, cuatro y cinco gavetas, cada 
una de 7 3-4 pulgadas de alto por 10 1-8 de 
ancho. Se proporcionan en roble color de 
oro, roble sencillo al natural y caoba 
Gavetas surtidas para tarjetas de indices 
cheques y notas 


The f#@ Manufacturing Co. 


162 Union Street, Monroe, Michigan, U. S. A. 
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Compact and Horizontal 
Filing Sections 


meet the demand for various filing necessities in the 
office of executives and department heads, where per- 
haps the floor space is limited. 


The Compact Filing Sections 

are made 18 inches wide and in 15 and 24 inch depths. Great- 
est filing capacity in smallest space. Sections are interlocked 
by an ingenious and invisible device which is strong and ac- 
curately fitted. Thirty kinds of sections enables one to arrange 
a stack that will provide filing space for almost any standard 
size business papers and record cards. They are inexpensive 
considering their excellent workmanship, durable construction 
and handsome finish. The large drawer fronts are 5-ply veneer. 
Sections align with the Horizontal Line but do not intermember 
with them. Made in solid, seasoned Quartered Oak and Birch 
Mahogany. An attractive line of files. 


The Horizontal Sections 

are the result of demand for filing sections to intermember with 
Yfze Receding Door Bookcases. Made in 28 styles, capacities 
and sizes to meet almost every business or professional office 
requirement. Thirty-four (34) inches wide and 15 and 24 inch 
depths. The "Compact Sections" align with these longer 
sections thus utilizing almost any available space. Beautifully 
figured Quartered Oak in eight stock finishes, also Mahog- 
any Finish. Let us tell you more about them—Get Gen- 
eral Catalog. 


Receding Door Sectional 
Bookcases 


Are ideal book storage equipment for school, office and home. 


The Sie Manufacturing Co. The sectional construction provides a method for taking care of 


“future requirements. You can start with one section, top 

162 Union Street and base and add 
Monroe, Michigan, U.S. A. other sections as 
needs demand. 

Made of very best grade of Plain and Quartered Oak and Birch 
Mahogany. Operation of the receding doors is controlled by a 
patented Equalizer which allows it to travel only straight forward 
and back in the recess above the book space. This equalizer also 
provides the method by which the doors can be instantly removed 
and replaced. The dust shield and the correctly fitted door com- 
bine to make these sections air cushioned without the use of felt 
strips. Raise the door as high as it will go—drop it. The glass 
will not break—the door will not slam. Only one hand necessary 
to operate the door. Both Plain and Quartered Oak furnished in 
any standard finish; the Birch in the beautiful Mahogany. One 
stack on your floor for display purposes will aid in securing orders. 











Illustration shows how ¥2@ Receding Door Book sections are 
shipped Knocked Down. Quickly and easily set up without tools 
of any kind. 
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Fibre Board Trays and Cases 


Embrace a line of filing and storage equipment made from heavy binders’ board 

admirably adapted for office uses and at prices less than wood filing equipment. 

There is good money in Y%% Fibre Board lines for you as a dealer. ‘here are 
innumerable places where you will find sale for the same. 





Card Index Trays with Wood Cabinet 

These Trays are same as our 35's but 

without covers. Cabinets are made to 
Fibre Board Card Index Trays ae Sor GOS She SEP Gene a 

Made in 12 inch depths for 3x°, 4x6, 5x8, 6x9 and the 4x9 

check size. Equipped with follow blocks and covers. A 

big seller with every stationer stocking these trays. 











No. 194 Vertical Letter File 
Equipped with 25 division set of guides. 
Made in three depths in Letter size and 
one depth in Cap. Also furnished,with- 
out Indexes for Transfers. 





No. 475 Document Transfer 
Designed to hold papers or en- 
velopes 94" high by 44" wide 
Back of Tray (which fits into 
case) tapers so contents can be 
referred to easily 





Our Line of Box Letter Files 
Consists of nearly 40 different styles and sizes. The 
Wolverine file shown here is our most popular box file. 
Has flanged cover, is dust proof and made in both Let- 
ter and Cap sizes. Can be had with "A-Z", "Months" 
or "Daily" indexes. 





No. 225 Letter File 


Is 103 inches deep and equipped with 
set 25 division A-Z guides. 





Fibre Board Transfer Cases 





Nos. 920, 940, 939, 950 and 915 are made 
in 20 and 25 inch depths in Letter and 
Cap widths and 20 inch in Invoice 
width. Are shipped knocked down in 
No. 814 Oak Stationery and Legal compact form but are easily and 
Blank Case quickly set up for transfer, storage 
Measuring 10" high, 10" wide, 15}" deep. purposes 


The illustration shows the knock down feature of Each of the six drawers are 14" high, 83" 
the 920, 940, 930, 950 and 915 Fibre Board wide, 14}" deep inside. Rubber feet pre- 
Transfer Cases vent marring. Furnished in Golden or 

Natural Oak or Mahogany finish. 


No. 140 Stationery 
Storage Cabinet 


With drop lid designed to 
hold letter, cap and note 
size papers, large and small 
envelopes and a drawer for 
carbon paper, erasers, etc. 
No. 150 has straight, open 
front. Golden or Natural 
Quartered Oak or Mahog- 





This Swinging Desk 
Stand 

Is one of the fastest selling 
office necessities listed in 
our General Catalog. The 
wood tops are 14" x 18" and 
furnished in Golden, 
Natural and Weathered Oak 
and Mahogany finishes 
Metal frames are black en- 
amel, oxidized copper and 





Shipped Knocked 
Down in Fibre 


‘ini Carto 
any Finish nickel plated. A quick 2h" x is" x21" 
money n.aker. 


The fs Manufacturing Co. 


162 Union Street <- Monroe, Mich. 


New York Office—368 Broadway Chicago Display—511-515 S. Wabash Ave. 
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A School Championship Typewriting Contest. 


Sectional School Contest First of Its Kind to Be Held at 
Chicago Business Show Next Month—Plans in Making 
to Hold Similar Contests in Other Cities Following the 
Principal Event. 

At the business show to be held in Chicago next month 

under the auspices of the Annual Business Show Company 

one of the events of interest to typewriter people will be 

a sectional school championship contest under the man- 

agement of J. N. Kimball, International Contest Manager, 

1358 Broadway, New York, N. Y. The particulars of this 
yitest, which will be held on Tuesday evening, Novem- 

ber 17, are sufficiently set forth in the following conditions 

which have been prepared, printed and issued by Mr. 

Kimball: 


1. This is a sectional school contest, open to any school 
within a radius of 100 miles from Chicago. No one who 
has been in the employ of or trained by a machine com- 
pany will be allowed to enter—thus contestants will not 
have to compete with those who have been specially 


trained for contest work or with professional typists 


2. The contest is open to any operator who never used 


any machine or received any form of instruction in type- 
writing previous to September 1, 1918, and who has had 
no training or instruction other than that given by the 


schoo! from which he enters—and he must be entered by 
that school 

3. A silver trophy will be awarded to the school enter- 
ing the winning student—said trophy to be held in trust 
until the next Chicago Circle Contest, and to bear the 
name of the school and that of the winning student 

4. Gold, silver and bronze medals will be given to first, 
second and third respectively, and to the winner will 
belong the title of 1919 Chicago Circle Novice Champion. 
5. Entry fee, $1.00. Time of writing, fifteen minutes 
from wrinted copy. 

6. The fact that a student has completed his course 
and is or is not in a position will not affect his standing 
asa novice, provided he is eligible under Section 2 

7. This section refers to the manner in which protests 
against the standing of any student must be presented 

8. The contest will be held under the personal super- 
vision of the International Contest Manager and strictly 
in accordance with International Contest Rules 

9. Entries will be received until noon, November 12, 
and must be mailed with entry fee to Mr. Kimball at the 
address given above. Schools desiring to make entries are 
requested to furnish-him as early as possible with the 
approximate number of students to be entered in order 
that suitable arrangements may be made. 

10. No limit will be placed upon the number « 
entered by any school. 

11. Contestants must provide machines, but chairs and 
tables \ be furnished. Each machine should have a 
tag, with name and address of user, and all must be in 
i 


f pupils 


711 
Vill 


lace at 6:30 p. m., November 17 

12. Teachers of typewriting may obtain tickets for 
themselves and students without charge by writing to the 
contest manager. Early application is requested. 

13. Entry blanks, copies of international rules, and any 
further information that may be desired can be had by 
writing the manager. 

Mr. Kimball is now arranging the details of a tentative 
plan by which, starting in February, he will visit twenty 
cities from New York to San Francisco, in each of which 
he proposes to hold a similar contest. A school trophy 
and five medals will be given in each contest. If the plan 
Mr. Kimball now has in mind is carried through, each of 
the five medal holders in each of the twenty contests will 
be entitled to enter a novice contest at New York in 
connection with the international contest to be held at the 
New York business show a year from this fall 

This plan is extremely comprehensive in its scope and 
appeals to Office Appliances as being one which will exert 
a tremendous influence in promoting nation-wide interest 
in the subject of speedy and accurate typewriting. Mr. 
Kimball is not yet certain that the matter can be worked 
out to his satisfaction. When he starts he wishes to be 
as certain as a man may be that no untoward chain of 
circumstances will prevent the completion of the work. 
The undertaking proposed is a large one and involves a 
heavy responsibility and much labor. We sincerely hope, 
however, that Mr. Kimball will be able to work out his 
ideas and put into actual operation such a powerful lever 
in the promotion of better typewriting. 


IANCES 














Karpen 


Furniture of Distinction 


exhibits that purity of design, character, 
strength of construction and comfortable 
posture that makes the name a lodestone 


to discriminating buyers. 


Wherever quality and long use are speci- 
fied, there Karpen Chairs are preferred. 





No. 7012-259 


arpen Quality 
imparts its atmosphere to the entire 


stock of the store handling Karpen 
Chairs. 


Let us send you our catalog. 


S. Karpen & Bros. 


Chicago New York 
Michigan City 
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Says the Draughtsman fa 
to Miss Noates 


“—let me tell you that the best drawing 
pencil is the best writing pencil. There 
isn’t any pencil by any name that 
comes through for me like the 


VAN DYKE Pincitcco 
PENCIL Ssc600 

and if it’s that smooth and that good 

it's the kind for you and all the rest 


Made in 16 degrees 


pe Menor reerer tl wore of us in every department. Used to 
es a Se think all the fine drawing pencils were 
— <> - made in Europe—but America’s taught 


them g lesson with this Eberhard 
Faber quality.” 


EBERHARD FABER 
The Oldest Pencil Factory in America 


Factories: Brooklyn, N. Y. and Newark, N. J 
Offices: New York Chicago Boston San Francisco 
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In Other Lands. 
(Continued from Page 26.) 

With this re-entry of foreign competition, however, and 
the removal of all war restraints, we are coming once 
more to a boom in efficiency and up-to-date methods. 
Important conferences on technical and industrial educa- 
tional problems have been held recently and the general 
heading, “Brains in Industry,” under which these reports 
appear in the newspapers, is a very effective and purgent 
guide to the class of talk delivered. 

<--> 


Up-to-date methods of conducting business in the ap- 
pliances section are also being boomed. New factories 
are going up in this country and in the principal towns 
new showrooms and agencies are being appointed. Ad- 
vertising of an interesting character with reference to 
business systems, calculating machines, etc., appears in 
the national and local newspapers, and all the way ‘round 
there appears to be evident a policy of getting ready for 
bigger things 

<*> 

A visit to the leading typewriter companies’ headquar- 
ters lately has furnished abundant evidence that the vari- 
ous companies are speeding up. All the way ’round there 
is talk of being busy and overtime working, sometimes 
in connection with current business and sometimes in 
connection with the necessary but belated reorganization 
after the war. The demand for typewriters is still well 
ahead of the capacity for delivery. Even where America 
can despatch the machines ordered grave delays are ex- 
perienced still on this side before those consignments 
can be unloaded at the docks and harbors and put on the 
rail for delivery where wanted. This dock and harbor 
congestion is one of the big troubles of Great Britain at 
the present time. Instances are known of cargoes of 
non-perishables being held up three months now, and this 
affects typewriter imports particularly. 

<-> 

Added to all of these troubles there have been others 
of a more accidental nature. For example, one freight 
vessel with a large cargo of machines on board ran 
aground lately, and there has been grave delay in getting 
her off and having her contents (including many type- 
writers) salved. 

<-> 

Certain companies, by the way, selling small-sized ma- 
chines, have been endeavoring to get ’round the trouble 
by using the parcels post, and in one case somewhere 
about five hundred machines have recently been imported 
in that way. This is an expensive method of securin 
transport from America, but it serves the purpose of de- 
livering the machines on time, and is, no doubt, a good 
move from the point of view of business policy, especially 
with an eye on the future. 

<-> 

Prices generally of typewriters are now down to what 
might be regarded as standard, say somewhere in the $125 
region, with $80 and $70 for the Bijou makes, When one 
bears in mind that the highest figure new typewriters 
touched during the war was somewhere about $375, and 
$300 was quite common, the decline can be readily esti- 
mated. 

<-+-> 

I spoke last month of the decline of the practice of 
sending machines out on free trial, but I now notice that 
one company is offering a ten days’ free trial. This has 
provoked a lot of resentment in the business and one 
general manager of a large typewriter company writes 
as follows: ‘Typewriter companies generally are en- 
deavoring to cut out the time-wasting practice of sending 
machines out on trial. Having an instrument in on trial 
not only wastes the time of the typewriter representative 
but wastes a very considerable amount of time on the 
part of the consumer—time that can be devoted to far 
better purpose. The average customer is not an expert 
in typewriter mechanics and he is little or none the wiser 
after wasting days in trying to study the details of type- 
writer instruments. The leading makes of machines to- 
day are thoroughly well constructed and reliable, and it 
is only necessary tor a customer to see that the particular 
machine he contemplates purchasing is fitted to perform 
the particular class of work needed for him to be quite 
safe in making a purchase. The reliability or otherwise 
of any typewriter cannot be ascertained by trying it for 
a week or a month. Therefore, why waste valuable time 
by endeavoring to do so?” 





<*> 
W. J. Richardson, the Bar-Lock governing director, 
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NOTHING CREATES 
SUCH KEEN 


SATISFACTION 
BI C Cc O 


Guides, Index Cards, Folders 





BICCO SUPPLIES OUTSELL AND 
EXCEL ALL OTHERS—POPULAR 
FROM COAST TO COAST—SEND FOR 
OUR PRICE LIST No. 24, COVERING 
CARDS, GUIDES, FOLDERS AND ALL 
FILING SUPPLIES. 


IT PAYS OTHERS 
rT WILL PAY YOU 


The Reason— 


Every index card, guide and folder cut absolutely accurate. 
Every ruled card ruled absolutely to register. 


Folders do not split or crack—put them to the hardest 
test and see for yourself. 


WE GUARANTEE OUR GOODS 


on 


OUTSELL (BUY) EXCEL 











REG. U. 8. PAT. OFF. 


WALTER B. PEABODY 
MIDDLE WEST REPRESENTATIVE 
CHARLES E. DAVIS 
EMPIRE BLDG., SEATTLE, WASH., PACIFIC COAST REPRESENTATIVE 
V. I. MARTIN 
412 PALACE BLDG, MINNEAPOLIS, MINN. 
REPRESENTATIVE FOR MINNESOTA, NORTH AND SOUTH DAKOTA, 
IOWA AND WISCONSIN (EXCEPTION OF RACINE AND MILWAUKEE, 
MINNEAPOLIS AND ST. PAUL) 
GEORGE H. PEABODY 
149 CHURCH ST., NEW YORK CITY, SOUTHERN REPRESENTATIVE 
AND TRAVELING REPRESENTATIVE FOR MIDDLE WEST 


BOSTON INDEX CARD COMPANY 


BICCO BUILDING 
113-115 PURCHASE STREET 


BOSTON, MASSACHUSETTS 
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<SOUUOUEAUGSAORODAOOAAOSEGEEUENOEOSOU EEO EECEEOOAEROOONOOEEOERENEONEMETEIENN = tells me that the new Nottingham factory is now nearly 


hnished. In pursuance of its policy of general fresh or- 
ganization the company is opening additional provincial 
Roneo Copies: °°". 

Minute 


<—o-—> 

W. R. Legg, general sales manager of the Hammond, 
is busy with the new Multiplex Reversible Hammond 
N. D. Becker, president and managing director of the 
company, has been visiting this country and a new de- 
partment in the organization business appears to be re- 
sulting, namely, the sale of steel office equipment—sales, 
filing cabinets, desks, tables, chairs, etc. 


<--> 

The Imperial Typewriter Company has announced 

that its new model “D” square keyboard machine will not 

3 be ready before the new year. Another factory is being 

Without Water built at Leicester. 

<--> 

: The Roneo people are as busy. Mr. Klaber reminds 

Outgoing letters are not me that when the British Foreign Office wanted a filing 


system for use at the Peace Conference it adopted a sys- 
tem not unknown in Great Britain. He believes that the 


handling of the complex mass of references in connection 


smudged or wrinkled. The copies 
are fac-simile ones —- dependable 


: ae with the Peace Congress makes probably the largest thing 
and distinct. that any filing system has been called upon to do before 
He tells me that at the Conference it was remarked that 

- the British case was always the best presented of any 
Without ( arbons owing to the readiness with which particulars required 

could be “turned up.’ 
rr . . . ae 

lhe signature 1S mechanically With the removal of restrictions on the import of type 
reproduced in the copy. So are writers and typewriter supplies has now also gone the 

¢ removal of the restrictions upon paper. Prices generally 


any substantial 


corrections. Copies are thus in- 
disputable, having utmost legal 


showed a slight shading off, but not t 
extent. 


. e < «> 
validity. The manufacture of typewriter ribbons, a comparatively 
new industry in this country, grew to a very fair extent 
durine the war. British manufactures of this sort were 
Chea / not always up to the standard to which we had become 
P y accustomed owing to pigment and other troubles, and 
A : British makers will still have to rely upon British sources 
No carbon sheets to buy. No for their colors, this latter being still one of the above- 
‘ Ps . ae . mentioned protected key industries. Still, improvements 
damping rags O! other parapher- are being ade and the British manufacturer declares 

nalia. Labor cost cut down to that he can turn out quite a decent typewriter ribbon 

° <—-e-—> 
minimum. It is the same with British carbons Chey are good 
enough, but not so good as the users here were accustomed 
e.« to before the war.. Certainly our carbon business has 
Efficiently improved greatly. In the early days of the war British 
carbons were heavy and muddy, but they now seem to be 
securing quite as permanent a color value as their old- 


Work perfectly done with 
proper regard to all factors, in- 
cluding security and convenience, 
at a cost much less than by any 
other process. 


time competitors. 


Szekely Takes Position with Netherlands House. 


Eugene Szekely, whose views on conditions in the cen 
tral portions of Europe were given briefly in the Septem 
ber number of Office Appliances, has deferred his intended 
visit to the United States. Finding all passenger accom 
modations booked until October, he decided, rather than 
to’remain inactive during the interval, to accept the posi 
tion of manager of the export and import department of 
Haagsche Bank en Handels-Associatie of The Hague 

Later on Mr. Szekely expects to come to this country in 
the interests of the company he represents—a concern 
which has a fine record and a strong financial standing 
His company wants goods, goods and still more goods. Its 
connections extend beyond the borders of the Netherlands 
into countries which are desperately in need of American 
office devices and other products. 


Roneo is the quickest and 
most convenient copying 
system ever devised. It 
will save money, time 
and temper wherever in- 
stalled. 
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English Trade Opportunity. 
Anglo-American Trade, the monthly bulletin of the 
American Chamber of Commerce in London, reports the 
following trade opportunity: 
(97) A London firm of agents and merchants, estab 


For particulars write 


n lished twenty years, and well connected throughout the 
United Kingdom with the leading wholesale and export 
Lbuvers of wooden ware, household hardware, upholsterers 


cabinet, trunk and suit case and stationers’ hardware, in 
vitces correspondence from United States manufacturers. 


I-xporters wishing to get in touch with this prospect 


Roneo Building 
117-119 Leonard Street 


can secure the name and address by mentioning the num 
New York ber, eddressing the Secretary of the Trade Information 
Committee, American Chamber of Commerce in London 


8 Waterloo Place, London S. S. 1 
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Away with Busi 


ness Cobwebs! 


How the Remington Salesman can translate “Time Lost” into Dollars Saved” 


The war served as a national alarm-clock. The 
Nation swept out its mental cobwebs. We awakened 
to the fact that out-of-date methods had been wasting 
untold hours of clerical work. 


The work of the Remington Salesman is to point 


out constructive ways and means of saving office time. 


The Remington Salesman will bring you the 
forward thought in typing. He will come to you 
equipped to discuss Remington Typewriters and 
their relation to your profits. He will discuss your 


needs first and his machines second. 

He recommends only typewriters which specific- 
ally fit proven needs. And he has machines to fit 
any need. 
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Ur, a he 
_ — These five Self-Starter Keys . 
' translate ‘“Time Lost’’ into Here is the R et 
Here is the compact little ‘Dollars Saved’’ in writing : ete ~ ne — = 
adding and subtracting business letters. ey—the key to real effi- 


Wahl mechanism, the se- ciency in form, tabular and 
cret of the complete Reming- statistical work. 


ton bookkeeping machine 


REMINGTON TYPEWRITER COMPANY 


INCORPORATED : 
374 BROADWAY NEW YORK 
( Branches Everywhere) 


To illustrate: 


The Self-Starting Remington ( Model 10) 


Essentially a correspondence machine whose dividends 
you can measure each day in more letters written in the 
same typing time. 


Key-Set Tabulating Remington (Mode/ 11) 


Designed especially for time-saving in the typing of busi- 
ness forms. Its economy of typing time will delight any 
eagle-eyed treasurer 


The Remington Accounting Machine — 


(Wahl Mechanism)—which makes bookkeeping error- 
proof and usually does the work in half the time. 


Business houses with leadership in hand or in 
mind, may miss rea/ help unless they call the 
Remington Salesman. In 177 American cities he 
is as near as your telephone. 








ave business 7; 
“se ee 


REMINGTON 
















We have epenings in our sales force for 
men returning from overseas whe have 
been *‘over the top”’ and have the qualifi- 
cations to make Remington Salesmen. 


REMINGTON TYPEWRITERS 
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She Largest Selling 


Quality Poncil in 


the World 


Wher a customer once experi- 
ences the satisfaction of using the 
superb VENUS Pencils, he never 
goes back to a cheap article. He be- 
comes a_ steady quality buyer. 
VIENUS Pencils are repeaters, par 
excellence. 


Instruct your clerks to make sure 
that a customer for a VIENUS gets 
exactly the right one of the 17 black 
degrees and 3 copying to suit his 
purpose. It’s worth while service. 

STOCK UP-—be ready for the fall 
trade. You will make no mistake 
in doubling your last year’s order, 
and remember, we make a complete 
line of pencils, penholders, rubber 


erasers, etc., including the well known, 
moderate priced Velvet Pencils. 


American Lead Pencil Co. 
220 Fifth Avenue 


New York 


and Clapton, London, England 
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Britain’s July Imports Double Her Exports. 


British imports for July jumped by about $150,000,000 
over June imports. British exports increased only by 
about $3,500,000 and re-exports dropped by about $1,250,- 
000, creating an adverse balance of trade for the month 
of about $380,000,000, as against about $232,500,000 for 
June. June, furthermore, had three working days less 
than July, so the position is relatively worse. The actual 
figures for July were: Imports, about $765,700,160; ex- 
ports, about $325,577,110; re-exports, about $58,786,915. 

Imports of food, drink and tobacco advanced by ap- 
proximately $126,000,000, raw materials by about $112,- 
500,000; manufactured articles fell by almost $20,000,000. 
This shows a continuance of the drop in curve for manu- 
factured articles, which was evidenced in the trade returns 
for June, analyzed by the American Chamber of Com- 
merce in London about a month ago. The main advances 
in the raw material section were due to heavy imports of 
wool, raw cotton, wool and timber. 

As regards exports, there were increases in the three 
classes, i. e., food, drink and tobacco; raw materials, and 
manufactured articles. Coal, coke and manufactured fuel, 
iron and steel, machinery and textiles advanced materially. 
The sharp advance of practically $75,000,000 in manufac- 
tured articles is an encouraging sign of increasing British 
production. 

The American Chamber of Commerce in London calls 
the attention of American business men to the seriousness 
of the increase of British imports over exports. While it 
may seem all very well that Great Britain should buy 
from America infinitely more than she sells to America, 
that is a “fool’s paradise” for any American to-sit down in 
at the present time. 

The more Great Britain has to import from the United 
States, as compared with her exports, the more sterling 
exchange on New York is going to drop and the pro- 
hibitive cost of buying United States articles must even- 
tually force Britain to turn to other countries where sterl- 
ing exchange is higher to get everything she can from 
them rather than from the United States. 

The only way out of this is for America to invest in 
British securities at every possible opportunity and to buy 
generously all British materials and goods that can be 
used to advantage. This will give Great Britain the 
wherewithal to pay for her imports from the United States 
until she builds up her exports to pay for them, and if 
this is not done, it is obvious that the United States ex- 
ports to Great Britain must drop off. The American 
Chamber of Commerce in London feels that it cannot em- 
phasize these facts too highly to the American business 
man. 


British National Selling Agency Organized. 

The American Chamber of Commerce in London un 
derstands that the shoe industry of Great Britain is form- 
ing a National Export Selling Agency as a limited liability 
company to develop the foreign trade of its members. 

\s in the case of the combinations for export under the 
Webb-Pomerene Act in the United States, the members 
will remain financially independent. 

The effort will probably be made to enlist as ‘members 
all the shoe manufacturers in Great Britain in order to 
effect the standardization of samples for each of the over 
markets in which the combine will operate. The 
\merican Chamber in London points out that this combi 
nation will undoubtedly result in huge production on 
standard lines. The National Export Selling Agency by 
acting for the entire trade will be in a position to under- 
take bulk orders which will be split up among the mem- 
bers for concentrated production of the standard models 
adopted. 


seas 


Japan Wants Duty on Fountain Pens. 


Fountain pens sent to Japan must pay duty, and for that 
reason must be sent by parcel post, with the customary 
declaration. Parcels of fountain pens sent by registered 
mail have been returned from Japan, for remailing by 
parcel post 


American Chamber in London Growing. 


Since July 10 the membership of the American Chamber 
ot Commerce in London has increased thirty-eight. Of 
these nineteen were active and nineteen The 
total membership August 11 was 980. 


associate. 
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‘‘Why is it, Jones, our invoices are 
so late going out each month? 


‘‘Every mail I’m getting kicks from customers 
saying our invoices reach them after dis- 
count due date. What’s the reason?”’ 


“The reason, Mr. Brown, is that it takes so much time 
to figure the chain discounts. 

“But you've got adding machines, Jones.” 

“Yes—but they’re only adding machines. What we 
need is a calculating machine like the Monroe. With 
the Monroe, you can multiply, divide, add and subtract 
by the simple operation of turning the crank forward for 
addition or multiplication and backward for subtraction 
and division. 

And it’s so simple to operate that even our office boy 
can figure discounts on it. You always have in plain view 
every figure you register and can instantly detect and 
correct any error before it enters into the result.” 

* + * 

It will pay you to investigate the Monroe which is 
being used in thousands of offices for extending in- 
voices, making estimates, figuring payrolls, finding costs, 
footing ledgers, computing interest, solving engineering 
formulae, etc. 


‘ 


Simply send along the coupon for ‘BOOK OF FACTS” 
No cost—no obligation. 


or demonstration, 









Monroe Calculating 
Machine Co. 


Woolworth Bldg. 
New York City 


Offices in 
Principal 


Without 
please send your “ 


work of our business. 





Woolworth Bldg., 
New York City. 


Obligation to us 


Facts” showing how the Mon- 
roe will save time in the figure 


FORO e eee eee eee eeseeeeee®e 


10-19 
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—_ Pritain Slowly Reducing Adverse Trade Balance. 
British exports for June amounted to about $322,811,730, 
imports were about $614,728,275, re-exports were about 
$59,820,395. 
The American Chamber of Commerce in London points 





out that, compared with the preceding month, May, the 
only noticeable change was in imports, which fell by about 


$62,500,000. Exports rose only about $1,250,000, and re- 
exports by $2,500,000. Despite this small increase in ex- 
ports, the decrease in imports resulted in a reduction of 
the adverse trade balance for June to about $232,500,000, 
as against almost $300,000,000 for May In making this 


comparison, the American Chamber points out, how 
ever, that June has four less working days than May. 
Imports of food, drink and tobacco advanced by about 
$38,750,000 and raw materials by about $75,000,000. Manu 
factured articles fell by about $7,500,000. Compared with 

















May, this shows a dropping curve for both raw materials 
and manufactured articles, but a sharp rise in the food, 
diink and tobacco section. The main advance in raw 
materials was in cotton, jute, sheep’s wool and rubber. In 
manufactured articles, leather showed a hea idvance, 
NEIDIGH PROCESS COMPANY but this was more than balanced by a heavy fall in mis 
BURLINGTON, Ni. USA. cellaneous articles. Grain, flour and meat fell Dutiable 
food and drink and tobacco rose. Sugar, both raw and 
refined, advanced heavily. 
With regard to exports, there was an increase in all 
three classes; food, drink and tobacco; raw materials, and 
a manufactured articles, particularly the last There was 
decline, however, in miscellaneous and unclassified ar 
ticles, including parcel post. There were distinct advance 


in coal, coke, manufactured fuel, seed oils, iron and stee 


manufactures, machinery and all textile manufactures 
here was a fall of over 63% million yards in the quantity 


of cotton piece goods exports. 


—_ J 


‘ According to the American Chamber of Commerce in 

Carbons and Ribbons london, these figures indicate that British exports are 
showing a slow but steady rising curve, but imports, pat 

ticularly of manufactured articles, are being kept down, 


“The Line of Lowest vase that the adverse trade balance each month becomes 
Ultimate Cost” 








Cables in Code Now Allowed by Great Britain. 





The general use of codes (whether published or private) 

and of abbreviated registered addresses, both as addresses 

The sionificance O f our and signatures, is again open to all American business men 
; = cabling to Great Britain, says the American Chamber of 


: Commerce in London. 

: os Tits ore Me , . ° - 
slogan merit: more than Che censorship of British controlled cables and wire 
less telegraphs has been abolished and with it have gone 


passing attention under 


all restrictions on telegrams to and from the United States 

an id ‘ and possessions. The postal censorship has been prac 
present conditions, for tically discontinued for some time. 

va x . In several European countries, including France, Italy, 

Monogram” Carbons and Norway, Sweden, Denmark, Holland, Switzerland and 

Portugal, also enemy or ex-enemy territory, the American 

>; Lara > . ma ‘ rT iS & rce ‘rs ids t e 

Ribbons are the most profit- Chamber of Commerce in London under tands’ hat th 

censorship restrictions have not yet been withdrawn by 


the authorities concerned, and that the British regula 
tions hitherto in force for telegrams to and from these 
countries still apply. 
handle. Sere eae 
Brussels to Hold Commercial Fair. 
\ commercial fair will be held in Brussels April 4 to 
\pril 21, 1920, participation in which will be limited to 


able and economical to 


Manifested in uniform, in- 


. : allied and neutral countries. Consul General Harry H 

herent quality; substanti- Morgan urges that American manufacturers of goods that 
° might interest Europeans and Belgian Kongo buyers ex 

ated by d -aler experience. hibit at the fair. The American Express Company. has 
a ' been named “official forwarding agents and official tray 


A eling agents.” 
They set a higher standard ————— 
A Sample Fair in Switzerland. 


ot efhciency and satistaction Commerce Reports announces that a sample fair was 
" " 7 held at Basle, Switzerland. It was known as the French 
in every essential. Sample Fair, and the French consul at Basle was _ the 


honorary chairman of the committee of organization The 
exhibits were classified in ten groups. . Under group 4 
were gathered articles for offices, stationery, pens and 


NEIDICH PROCESS COMPANY || """ "ss 


Manufacturers Imports into Canton Consular District. 


ur N U Imports from all sources into the Canton, China, con 
B lington, J, S.A. sular district for the years specified included items from 
this field as follows: Stationery, unclassed, (1917), $33,795 
— —— (1918), $38,807. Typewriters, (1917), $4,838: (1918), $3,893. 
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Sales Offices 


in America: 


Albany 
Baltimore 
Boston 
Buffalo 
Chicago 
Cleveland 
Columbus 
Dayton 
Denver 

Des Moines 
Detroit 
Indianapolis 
Los Angeles 
Minneapolis 
Montreal 
New Orleans 
Ottawa 
Philadelphia 
Pittsburgh 
Portland 
SanFrancisco 
Seattle 
Toronto 
Washington 
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O THE OFFICE APPLIANCE 

trade it can now be said with conf- 
dence that The Noiseless Typewriter is 
no longer a theory or a dream but that it 
has become a fact. The proof of this 
statement is to be found in: 


|. An extraordinary expansion of busi- 
ness. 


2. The adoption of The Noiseless by 


many Companies which possess 
national and international standing. 


As regards to the establishment of agen- 
cies those interested should communicate 
with us before what is left of the more 
valuable territory has been allotted. 
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iseless lypewniter 


100% 
NOISELESS 








Sales Offices 
Abroad: 


Australia 
Brazil 
China 
Denmark 
Dutch East 
Indies 
France 
Great Britain 
Honolulu 
Holland 
Italy 
Japan 
Malay States & 
Strait Settle- 
ments 
New Zealand 
Norway 
Philippine 
Islands 
Panama and 
Central 
America 
Siam 
Spain 
Switzerland 
Sweden 


4 








The Noiseless ['ypewriter Company 


GENERAL SALES OFFICES: 
253 Broadway, New York, N. Y. 


FACTORY: 


Middletown, Conn. 
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BALL BEARING! 
LONG WEARING 


The L. C. Smith & Bros. Typewriter is ball bearing at 


wearing points. It is built according to the most advanced 


mechanical ideas and gives the greatest service to the user. 


Here are some of its features. 


Single Keyboard 84 Characters 

Takes paper 10% inches wide 

Writes line 8% inches long 

Ball-bearing typebars, carriage 
and capital shift 

Writing completely visible 

Silence of operation 

Decimal tabulator 

Variable line spacer 


Two-color ribbon (key control) 
Removable platen 

Protected type 

Automatic Ribbon reverse 
Flexible paper feed 

Typebar guide 

Lightening escapement 

Back spacer 

Equipped with any style type 


Free catalogue on request 


L. C. Smith & Bros. Typewriter Co. 


Home Office and Factory 
SYRACUSE, N. Y. 


Branches in All Principal Cities 














)TQ. 
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. War’s Effect on British Commerce. =F 
The British prime minister addressed Parliament re- = es “| 

cently on the general situation. In discussing the effect 

of the war or the business interests of the empire he 

directed attention to the unfavorable balance which the 

war had created. 














x * x 

Trade has steadily improved. But we have still our 
worst troubles to face. Let us have the facts with regard 
to these matters because, unless we realize what are the 
facts, it will be impossible either to propose or to con 
sider remedies. 

The first outstanding fact is this: The alarming ad- 
verse trade balance. Before the war we had the greatest 
international trade in the world. Looking at the size of 
the country, at its configuration, at its resources, it is a 
country which must necessarily depend upon interna- 
tional trade; always must. Before the war, if you took 
our export of manufactured goods, we sold £9 per head 
of the population of the United Kingdom, Germany sold 
£5 10s. per head of its population, France sold £4 4s. MM Ab h 
per head of its population to customers across the sea. ore out t e 
The United States sold £2 10s. per head of its population. 


If you add to that the carrying trade—we did half the New Typewriter 


carrying trade of the world—insurance, commissions, 
banking, all the international services, which we rendered Ribb f Silk 
in an exceptional degree, you will find that the disparity I omn—o 1 

between us and our nearest rival is very great, and that 
shows the extent to which we depended on our interna- 





tional trade. It amounts to £45 per household of the The national publicity being given 
United Kingdom. to The Ault & Wiborg Company’s 

How do we stand? Before the war our imports ex- F ieseihthie Man f Silk d 
ceeded our exports by £47,000,000, and this last July our ypew riter NibbOnN—Oo SuK—and : 
exports were £65,000,000, but our imports less re-exports superior carbon papers is attract- 
in July were £141,000,00, and if that were the rate that ing-the attention of live dealers in 
we maintained instead of an adverse balance of £150,- all parts of the United States. 
000,000 we should have an adverse balance of very nearly 
£1,000,000,000. But take the average throughout the year Thes : , : 

‘ . . . <a -, 1 of. = ( ae > ‘ > om f Yr y 
the adverse balance will be between +£700,000,000 and c. — — ree ggg that The 
£800,000.000. That is our adverse balance. Before the Saturday VOTERS Post advertis- 
war it was £150,000,00C, and our adverse balance at the ing is placing behind products of 

: L § 
present et ae I as —— weight ore to ~ mind merit a selling force which means 
of everybody in the United Kingdom, because unless it 1s ae, 2 . a a 
brought home there is no salvation for this country—is more profht in the ribbon and ‘ge 
nearly £800,000,000. bon departments of their business. 
Profits From Trade—Shipping—lInsurance. ; 

How did we reach £150,000,000 before the war? We Among the large number of new 
had advanced £4,000,000,000 to the world and we were dealers recently appointed are 
getting an interest of something like £200,000,000 per an- manv who have already found 
num Then our shipping trade, our insurance, and com- th: t tl ‘3 national ad tis h 
missions and other services came to another £150,000,000, ¥: MS National advertising Has 
and so we got invisible exports amounting to £350,000,000. opened channels of business in 
Therefore we had a balance on that yor pers £ 200,- their community hitherto un- 
000,000 in our favor. On mere buying and selling there ‘ awtia : 

. J approachable. 
was an adverse balance of £150,000,000, but on the whole PI 
balance of trade, our finance and shipping business, we The c s aiecke 
fade, ¢ _ 1e combination of 
mace a profit of £200,000,000 a year. We had a balance ea . Ty the a S 
of £200,000,000 a year in our trading with the world. iborg famous Lypewriter Kib- 

What happened to that? We reinvested it and the result bon—of Silk—and the superior 
was that _ indebtedness ve the world to ae = rwadge 8 line of carbon papers, the regular . 
ing rapidly every year, and more especially during the advertising to 2.000.000 
last seven or eight years before the war. What has hap- wee. , ‘ people, 


€1,000,000,000 of our and intelligent effort on the part 


pened since the war? We have sold - i 
of office supply dealers and sta- 


foreign securities in payment for war material for our- 





selves and our allies. We have borrowed probably an- tioners can bring but one result 
‘r £1,200,000,000 f . lon snore naseenaetn t ) 
other £1,200,000,000 from America more particularly, and —larger profit to our dealers. 


Canada—for the same purpose. It is perfectly true that | 
the Allies owe us a sum that I can not recall for the mo- 
ment, but it is a very considerable figure. 

Let the House take the summary. As far as receipts 
are concerned, from our foreign investments we are down 
£ 100,000,000. We have got to pay an adverse balance on 
trade of £800,000,000. We must bridge that chasm, for 
at the bottom of it is ruin. We are building the tempo- adverticoment aunseie Sie 
rary bridge now by borrowing, not State borrowing, but . 
by traders borrowing, by running into debt for raw ma- 
terials and for food. That will only add to the catastrophe 
by your advancing further on the bridge, which is a shaky 
one, and you are advancing with increasing weight along 


C The AULT & 
it. That is the position with regard to international € 
a WIBORG Com 


Commercial Library at Mexico City. 

The American Commercial Attache, Mexico City, Mex- CINCINNATI OHIO yy. Se 
ico, requests manufacturers to send trade publications for 4 , 
filing in a commercial library which has been established. 
The library is used by citizens of Mexico as a guide to 
buying. 


You are invited to write for de- 
tails concerning this profitable 
dealership. 


(Our next Saturday Evening Post 


a 
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British Out After Italian Trade. 
The American Chamber of Commerce in London be 
’ he Adams lieves that American business men will be interested to 
know that strong steps are being taken in Great Britain 

- ° ° to cultivate trade in both directions with Italy. 
Office and School Specialties The British government is negotiating an arrangement 


with the Italian government for the mutual relaxation of 
import restrictions in favor of one another's goods; Brit 


The Ideal ish regulations have been relaxed to permit of one year 
credits to Italy (as recently reported by the American 
Book and Chamber), and provision of raw materials and transport 
K Ri facilities are safeguarded. In addition a British commer 
ey ings cial counsellor and commercial secretary has been ap 


pointed at Rome and the consular representation there is 





fhe best and being strengthened 

most — economical The American Chamber of Commerce in London learns 
ring in the mar- from its various sources of information that the Italians 

ket today wher- are equally anxious to trade with the United States. Al 

ever a quickly op- though Britain is nearer geographically to Italy, produ 
erated loose leat tion conditions are so upset in Great Britain that the 
binder is  desir- United States should be able to guarantee as prompt if 

able. : ; not prompter deliveries despite the longer ocean voyage 
Patented rhe ring with On the other hand, the American Chamber has heard of 
re Sep ; the large joints, the presence of Italian buyers in Great Britain who are 

and other Ideal Book and Key Ring which prevent it , ‘ ‘ uy “* at ‘e” 
patents pen ting \ preven reported to be ready to buy “anything at any price” in 
from slipping certain quarters the proviso was added “as long as it did 

: through the _per- not come from America,” which was attributed to resent 
forations when book or sheets are opened. Phese ment of the Fiume settlement. The Chamber does not 
rings are always in position to be opened instantly believe, however, from its reports from Italy that this 

and no time wasted looking for an opening. attitude is very widespread. 
The Ad jan Market Needs Office Supplies 
e ams Italian Market Needs Office Supplies. 

° s © The Uni States c F ilan aly, states 
Economical and Flexible Post Binders Lhe l nited state consul it Milan, It Aly, tate th it 
there is a heavy demand for manufactured articles. H<¢ 
receives letters daily from Italian houses which wish to 


represent American firms on a commission basis. His list 
included stationery articles, lead pencils and fountain 
pens, typewriters, accessories and carbon paper, printing 
and writing paper. The suggestion is made that catalogues 
sent into Italy should be in Italian or Spanish; whereve: 
possible prices should be quoted c. i. c. Genoa, in Italian 
lire and metric measurements. If quotations are f. o. b 
United States ports, the exact freight cost to Italy should 
be indicated separately. 


Patented ; = Post Binder 


Aug. 19, 1919 . me — 
Filled and Bound , ° 

Belgian-American Chamber at Brussels Resumes. 

ws rs . The late war caused an interruption to the activities 
Simple and secure. Will cut your Post Binders , y C 2 pata wh ; 

é ne of the Belgo-American Chamber of Commerce at Brussels. 

expense to one-fourth, and will answer the purpos¢ The Chamber has been reorganized, and is now function 

of the most expensive binders made. Any size made ing in Brussels again. In 1918 a temporary organization 
to order on short notice. If vour dealer does not was effected in London, but it was abandoned with the 
" re ti f tT , 4 ssels ] rn nbersh 

carry them, write to us for prices today. resumption of operations in Brussel 4 [he membership 
. coniprises sixty Americans and 200 Belgians The tem 
porary address of the secretary, Mr. Rene L. J. De Wael 


The Adams Daily Desk Reminder is 4 Montagne de Parc, Brussels. 


American Chamber at Havana. 


Useful—nec- : “~~ 
An American Chamber of Commerce is under organiza 





=e so tion at Havana, Cuba. More than a hundred American 
every busy citizens attended the preliminary meeting at the Ameri 
man’s desk for can legation. The plan is to operate along the lines of the 
daily use. As- \merican Chamber at | ondon, and it is inte nded t » have 

: the chamber cover the island of Cuba. The aim will be to 
Cradle dea atten- co-ordinate matters of transportation, credits, advertis 
tion to calls ing and the prompt passage of shipments through the 
‘“‘when you custom house. 


were out.” Re- wa ns Sea ee oe 
fillable, neatly British Imports from the United States. 


made, system- Imports into the United Kingdom from the United 

; : ; States during the first quarters of the years 1918 and 1919 
atizes the day’s are stated as follows by the Bureau of Foreign and Do 
work. Write mestic Commerce: (1918) $518,410,765; (1919) $667,725,238 
for prices. During the same periods the Philippines and Guam sup 

d plied to the United Kingdom: (1918) $6,346,534; (1919) $5, 

Every dealer 632,195. The exports of the United States were greater 
and jobber than those of any other country, exceeding both Canada 
should send and British India four-fold. 


for our cata- ‘ 
es Depreciated Mark Helps German Commerce. 


r Gerinany’s foreign trade has for its best friend at the 
The Adams Daily Desk Reminder. Can be refilled §=PTICCS. present moment the low exchange value of her money 
This enables Gerrmian manufacturers and exporters to sell 


their surpluses to neutral and allied countries at rates 
Henry : Adams Mfg. Co., Inc. below the competition of other manufacturing nations, 


6796-98 So. Chicago Ave., Chicago, U.S. A. Marks are cheap abroad, so a given unit of Italian money, 


for instance, will buy more in Germany than in any other 
producing ccuntry. 





log and new 
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sent- ma) . . * 
not F you want to remain on friendly terms with 
this ° e 
your fountain pen, if you want the pen to 
start right in on high the moment the point 
that touches the paper, and stay there until the job is 
e . ~“ * . . 
h to finished, use Carter’s Fountain Pen Ink. First : 
s list . 
ntain wash the pen thoroughly, preferably let it stay 
t x . . . 
ae in water overnight. Give the pen a chance to 
ee work for you as it should. You will be pleased, 
ely too, with the strong, rich Carter blue. 
mes. 9 
vities 
issels. 
stion- 
" FOUNTAIN PEN INK 
h the 
*rship 
tem- ry . . . . . 
Wael, like Carter’s Writing Fluid, passes nine rigid labo- 
ratory tests before it is allowed to leave the fac- 
Os, tory. You are insured absolute uniformity of 
rican oroduct — guaranteed the old pre-war blue, the 
meri- I . - 
of the easy flow, the freedom from sediment and cor- 
have E have devoted this ad- : : 
be to I eee rosion, the ultimate jet black and unquestioned 
pa og vertisement largely to 
h the Carter's Fountain Pen Ink permanency of record. 
Like the Writing Fluid, it 
ies “VY — ? me ng, rich blue. THE CARTER’S INK COMPANY 
19019 It works wel m the pen. It Manufacturing Chemists 
d Do- 1S easily possible that your Boston New York Chicago Montreal 
25,238. consistent recommendation — 
1 sup- — rT . . HANA 
9) $5.- of Carter’s Fountain Pen Ink i i 
reater would mean less trouble in 
anada : 
the pen department. Surely 
it would better satisfy the 
wi customer, which after all is 
noney. the final object in the best 
to sell : Ea RIN CARTER INX PRODUCTS 
rates store service. Writing Fluid 9 Cico Paste 12 Carbon Papers Typewriter Ribbons 
ations. 10 Fountain Pen Inks Photolibrary Paste Copying — bn eer yw yh 
noney, The CARTER’S INK COMPANY 5 pele weh borne Glue Pencils , indelib e Inke Violet ‘Geeon and Blue Inks 
- other Manufacturing Chemists Ink Eraser Great Stickist Mucilage Stamping Inks Numbering Machine Inks 
BOSTON NEWYORK CHICAGO MONTREAL 
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*Name on request, 


Elliott-Fishe1 


Flat-Bed System of Accounting --- Bookkeeping --- Billing --- Recording 





21,000 Active Accounts 
Billed by Noon 
the First of Every Month 





ITH almost the precision of a drop- 

ping time-ball, every charge custom- 

er’s invoice for every purchase right 
up to the last hour of selling is entered and 
billed before noon the first of every month— 
this is the record of one of the biggest and 
best department stores located in a western 
city of about a million inhabitants. 

There is an average of 21,000 active ac- 
counts handled by this concern every month, 
and it is all done with an Elliott-Fisher System. 

As every store manager, comptroller, credit 
manager, every official knows, cash turnover 
is as essential as merchandise turnover for the 
store’s success. 

*The store we are citing has a cash turn- 
over record that is the envy and admiration 
of every credit manager who gets the facts. 

At one time it operated its accounting 
along the ordinary pen method, but “delays 
and inaccuracies made the accounting de- 
partment almost a burden rather than a 
store help.” 

An Elliott-Fisher system completely elim- 


Elliott-Fisher Company, Harrisburg, Pa. 


inated all the drawbacks experienced by old 
methods and facilitated the store’s cash 
turnover, through its completeness, neat- 
ness, simplicity, accuracy and speed of 
handling the records. 

Elliott-Fisher-made records gave the 
credit manager a complete daily analysis of 
every account—the character of goods pur- 
chased, frequency of purchases and pay- 
ments, accounts overdue, credits and col 
lections, a monthly statement of each over- 
due account with customer’s bill. 

The Elliott-Fisher Flat-Bed System of 
Accounting, Billing, Bookkeeping, and Re 
cording is used by stores all over the 
country. 

Its flat writing surface makes possible the 
production of any number of carbon copies 
at one operation, and always in register. 
All accounting is put on a one-operation 
basis. 

You will find Elliott-Fisher can effect a 
big improvement in your accounting de 
partment. Write for details. 





Fourteen Elliott - Fisher 
Machines handie the grea 
volume of posting required 
on 21,000 active charge 
accounts, and keep the 


nwork always ‘‘on time.”’ 


Branches in 100 
Principal Cities 
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Prominent Steel Man Returns from Europe. 


O. A. Wilkerson, general manager of the Steel Equip- 
ment Corporation of Avenel, N. J.. returned on September 
lst from a trip to England, Scotland, Ireland, France and 
Belgium. Mr. Wilkerson spent about two months in the 
countries mentioned and is well satisfied with the results 
of his journey. He was accompanied most of the time by 
E. R. Turtle of the Hammond Typewriter Company who 
started with Mr. Wilkerson on the S.S. “New Amsterdam” 
and remained with him during his visit to Belfast, Glas- 
cow, Manchester, Leeds, Dover and London. Mr. Wil- 
kerson then went to Belgium and France, where he states 
that shops of the office equipment dealers were bare of 
stock. He records some startling prices for edibles in 
Paris. Once he paid the equivalent of 56 cents for a 
fresh peach, all neatly wrapped in cotton like a precious 


LS 





A. WILKERSON, GENERAL MANAGER, STEEL EQUIP- 
MENT CORPORATION, AT THE RIGHT, AND E- R. 
TURTLE, OF THE HAMMOND TYPEWRITER 
COMPANY, AT THE LEFT. 


stone, while in London there are places which charge six 
shillings for an eighth of a melon, which would bring the 
price of the whole fruit to about $10.00. 


Stationery Man Takes Fountain Pen Line. 


M. A. Fountain, well known in stationery circles in 
Chicago, has associated himself with the Conklin Pen 
Manufacturing Company of Toledo, Ohio, as the com- 
pany’s Chicago representative. Mr. Fountain has been 
with Carrithers & Company for several years and is an 
up-to-date and well-posted stationery man. Office Ap- 
pliances extends to Mr. Fountain its best wishes in his 
new situation. 


Portable Typewriters Stolen. 

The R. P. Andrews Paper Company, Inc., Norfolk, Va., 
reports the theft of the following National Portable type- 
writers, Model No. 3: 5695, 6043, 6050, 6070, 5998, 6000. 
Dealers to whom any of these machines may be offered 
are requested to advise the typewriter department of the 
R. P. Andrews Company, Inc. 
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STE [OSPEED 
$38.50 


Completely 
Equipped 









A Big Money-Maker 
for Dealers 


We have an unusual offer to make 
to one dealer in every locality. 


The Rotospeed Stencil Duplicator is 
simple in construction, easy to operate, 
accurate and fast. It prints good, 
clean-cut copies of hand written or 
typewritten forms. It reproduces draw- 
ings. It saves 92% on form letters. 


Prevents delay. Saves time. Saves 
money and makes money. It is an 
easy and rapid seller. And every 


sale is followed with a continuous 
stream of profit on supplies. 


Our national! advertising in Collier’s, 
American Magazine, Literary Digest, 
Review of Reviews and other big na- 
tional publications is bringing inquiries 
and sales from every locality. 


We have a proposition whereby you 
can have the Rotospeed profits for 


your territory. 


Write or wire for the details of our 
exclusive agency proposition. 


The Rotospeed Co. 


Agency Dept. 
Dayton, Ohio 
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PHOTOGRAPHED ON THE OPENING 
Top row, Negro serv ce porters. 
A. Pintelbury, mechanic; J. M. Shaw, 

ant erector; C. P. Goodchild, mechanic; C. 


field 


force; W. Greetham, mechanic: Miss M. L. 
Koll, cashier: J. C. Bodley, chief mechanic; H 
auger; A. I. Little, general manager; E. C. S 


superintendent; J. H. Maggs, 


Remington South African Agency in New Home. 

In June, 1918, the Remington Typewriter Agency at 
Johannesburg, South Africa, purchased the building 
known as the Old Commercial Exchange at 26 Harrison 
street, Johannesburg. Harrison street is one of the im- 
portant business thoroughfares and already contains such 
structures as the Standard Bank, the principal Johannes- 
burg banks, the Consolidated 


STAFF OF THE JOHANNESBURG BRANCH, REMINGTON TYPEWRITER AGENCY, 
OF THE NEW 
M. Lowe, typ‘st; G. A. 


DAY 
First row, Miss 


Johnson, 
warehouseman; 
assistant; V. Clack, improver, and N. Anderson, 











JUNE 26, 1919. 
field force; R. 


BUILDING, 
Young, 


force; W. G. Wilson, mechanic; S. Hogg, assist- 
shipping department; J. N. Harris, field 
Chatterton, typist. Middle row, Miss E. 


M. Francis, field force; J. J. Tait, branch man- 
Thompson, accountant; Miss B. F. 
H F 
assistant. 


Gallie, lad 


Fuidge, erector. Bottom row, J. Mamet, 


ises. Since the removal of the exchange the building has 
been used for offices down stairs and up stairs as the 
headquarters of Tattersalls’. 

The premises on which the building stands are fifty-two 
feet wide with a depth of one hundred and two feet Che 
building itself is forty-six feet wide and has a depth of 
cightv-three feet. There is a five-foot open passage run- 
; ning along the right-hand side of 
the building, while the premises at 





Building, headquarters of the Bar- 
nato group, permanent building, a 
large pile of offices, and some more 
of almost equal importance. The 
conditions under which the agency 
labored for a number of years at 
Johannesburg were a_ constant 
source of anxiety. The stand in 
the Rand Club Building was ideal 
in several respects, but it was, how- 
ever, simply a shop with a base- 
ment, and entirely inadequate to 
take care of the stock of goods the 
agency is in the habit of handling 
at the important Johannesburg 
branch. Additional storage ac- 


the rear, which are roomy and con 
venient, comprise a covered yard 
for empty cases, a couple of rooms 


for native boys and suitable lava 
tory accommodations. 
Comprehensive alterations, both 


structural and internal, were re 
quired to render the _ building 
suited to the needs of the agency. 


The internal walls were taken 
down and new walls erected. Steel 
girders were thrown across prop 
erly to carry the weight of the first 
floor and a new staircase of rein 





commodation had to be secured 








outside, and there was constant 
trafic between each establishment 
which not only impaired the eff- 
ciency of the branch by incurring 
many delays, but added to the working costs and entailed 
additional supervision. 

The building is, as Johannesburg buildings go, a fairly 
old one, having been erected about twenty-five years ago. 
lt was first a coal exchange, then was used as offices and 
later became the Johannesburg Commercial Exchange. 
This connection made it one of the best known buildings 
in the district and it remained in these hands until about 
eight years ago, when the exchange moved to other prem- 


NEW HOME OF REMINGTON TYPEWRITER 
AGENCY, JOHANNESBURG. 


forced concrete was installed j 
good elevator was also erected 
The old floor was entirely taken 
up and relaid with concrete, the 
latter being finished with “Per- 
fecto” flooring 


building was much changed in ap- 


‘he outside of the 
it had considerable elaborate ma 


pearance. Originally 
sonry in the form of ornate cornices, etc., most of which 
have been completely done away with. The o now 
has a plain appearance, and its white, simple finish gives it 
a dignity which it did not before possess. Up-to-date 
shop fronts were put in, giving amnle window accommo 
dation. These were carried out in polished teak. The 
(Continued on Page 186.) 
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TYPEWRITER AND STEEL FURNI- 
TURE DEPARTMENT, REMINGTON INGTON TYPEWRITER AGENCY, 
AGENCY, JOHANNESBURG. JOHANNESBURG. 





ANOTHER VIEW OF INTERI°R, REM- 








TYPE- 
JOHAN- 


SHOP, REMINGTON 
AGENCY, 
NESBU RG 


REPAIR 
WRITER 
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De[uxe fine. 
LOOSE LEAF PRODUCTS 


Franklin Boulevard 








Homan Avenue Ohio Street Spaulding Avenue 
CHICAGO 





WILSON-JONES LOOSE LEAF COMPANY, BUILDERS AND OWNERS 


ODERN Concrete and Steel Construc- 
tion. 260 feet wide by 360 feet deep. 


Housing the Latest and Most Improved Machinery and 


Equipment, and Providing Facilities to More Than Double 
Our Present Production. Included will be Employees Library, Restaur- 
ant, Rest Rooms and Shower Baths. 


Wilson-Jones Loose Leaf Company 


Largest Manufacturers of Loose Leaf Products in the World 


CHICAGO ; : ; ; ; NEW YORK 
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(mm, OUTDOOR ADVERTISING IS BUT ONE|F 


BUYERS OF LOOSE! 
“Building De Luxe Busing 
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~ LOOSE LEAF PIU 


i = SOLD BY DEALERS IN and Economical AT 


Bed STATIONERYand OFFICE SUPPLIES ea neRATELY ae 
Hi THROUGHOUTTHEWORLD CHICAGO WItSOn “JONES LOOSE LEAF CO. NEW YORK = ai waySiN STOCK 
bee UR RADE MARK OUR GLAPANTEE 
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HIS Effective and Co-operative Outdoor Adfti 
and Motor Roads of the United States. Read&g 


CHICAGO WILSON-JONES LOSI 
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SELEAF MERCHANDISE Kees 
sinss For oe ame Dealers 












Adftising is Being Erected Along the Principal Train 
Reamhg all of the Buyers all of the Time. 


LOSE LEAF COMPANY NEW YORK 
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Your Guarantee 
The Dejfuxefine Trade Mark 
Symbolizes the Pioneer Loose 

| Leaf Line Refined by Twenty Years of 

| Constructive Development s Authenticates 
The De Luxe Quality Guarantee. 

| Wilson-Jones Loose Leaf Co. | 

| : INCORPORATING ALL DIVISIONS OF THE LOOSE LEAF INDUSTRY : 

FE Chicago - . . . New York § 
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VICTOR STANDARD 
TYPEWRITER 





“The World’s Best Writing Machine’”’ 


Not because of age, name-plate, 
or wealth, but because of superior 
merit, the Victor Standard Type- 
writer occupies its position as the 
best of all visible writing machines. 


In every vital part the Victor is 
not only ‘“‘as good”’ but better. 


It has the best and most simple 
escapement. 


The best and most easily oper- 
ated variable line spacer. 


The dest and only properly 
located back spacer. 


The best and only typebar that 
will give and maintain alignment. 


The only bichrome ribbon mech- 
anism that will not blend colors. 


The best and least tiresome key 
action. 


The machine you will certainly 
buy if merit is the deciding factor. 


Victor Typewriter Company 


General Offices and Factory 
Wyoming and Poplar Avenues 


SCRANTON, PA., U.S.A. 
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‘Fulton Faultless’’ 





“‘Quality”’ 


O INSURE the 


trade a square 
deal and fullest sat- 


islaction, every pro- 









duct of our factory 





is rigidly inspected 





and is guaranteed 





against defective 





material and faulty 





workmanship. 





FULTON SPECIALTY 
COMPANY » 


Manufacturers of Labor-Saving 
Office Necessities 









ELIZABETH, N. J, 








E. R. UNDERWOOD, Pres. 


Rubber Type Business Outfits 
Self-Inking Stamp Pads 
Non-Blurring Stamp Pads 
Elite(Wood Base) Stamp Pads 
Line Daters 

Band Numberers 
Sign Markers 
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The Dictaphone on Rew Kind of Letters 
Proves its Case in 15 Minutes 


The more heavily an office is involved 
in the fall and winter drive for business, 
the more it needs The Dictaphone. 


It’s the best way to handle your daily 
rush of mail. A 15-minute demonstra- 
tion will prove it to you in your office, 
on your work. 


Make an appointment today by phoning 
or writing Ihe Dictaphone branch office 
nearest you. Branches in all principal 
cities — see your telephone book. 


THE DICTAPHONE 
Write for Booklet, ‘‘The Man at the Desk’’ 
Dept. 119J, Woolworth Bldg., New York City 


There is but one Dictaphone, trade-marked ‘The Dictaphone,’’ made and merchan- 
dised by the Columbia Graphophone Company 
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July Exports of Typewriters. 


E AP? 


United States exports of typewriters by countries, dur- 
ing July, 1919 3y the Division of Statistics, Department 


of Commerce 
Typewriter 
Machines. 
.$ 28,232 


Countries 
Belgium 


Denmark . ... 40,851 
Finland . < sea ae 
France . set ves Gee 
Gibraltar .......... 70 
Greece .. - 615 
Iceland and Faroe 

Island . ‘gas 1,243 
Lr ee ... 97,893 
Malta, Gozo & Cy- 

prus Islands ..... 891 
Netherlands wii See 
Norway ine Grd cat 
Portugal .. « @a0ee 
Spain ... + 2 ea 
NN 5), veg dee 16,272 
Switzerland ....... 774 
Turkey in Europe.. 133 
England ; ... 466,962 
Scotland .. ee 1,076 
Ireland .... ‘- 155 
Canada .. s<. Saleen 
Costa Rica 56h 444 
Guatemala conse 1,347 
Honduras : 520 
Nicaragua 1,323 
Panama . ee 1,266 
Salvador . ews: 2,055 
Mexico se (ares 
Newfoundland and 

LSOMNGOr «occ cok 156 
Barbados 325 
Jamaica cas 630 
Trinidad and To- 

bago .. eee 833 
Other British West 

[Indies ‘es: be 45 
Ses « weeks! See 
Danish West Indies 240 
Dutch West Indies 63 


\laska ees 
SS a ery ae Ne 
Porto Rico 


[ypewriter 


Countries. 


Machines. 


French West Indies.$ 800 
Haiti {on 683 
Dominican Repub 

lic 1,575 
Argentina 5,689 
3olivia 1,800 
srazil 42,009 
Chile 4,248 
Colombia 11,006 
Ecuador 739 
Peru 11,570 
Uruguay 2,849 
Venezuela 5,970 
Aden 2 
China oe Be 12,353 
Japanese China 4,800 
3ritish India 57,463 
Straits Settlements 11,438 
Other British East 

Ct a ae : 748 
Dutch East Indies 13,238 
French East Indies 5,004 
Hongkong 1,730 
Japan The 8,723 
Russia in Asia 4.787 
Siam tere e 2.069 
Turkey in Asia 300 
Australia ee 6,826 
New Zealand . 4,812 
French Oceania 200 
Philippine Islands.. 21,440 
British West Africa 10020 
British South Africa 4,506 
French Africa 8,532 
German Africa 625 
Liberia 213 
Madagascar : 60 
Portuguese Africa 785 

Total «.cccscccceenvaeae 


Shipments to Noncontiguous Territories. 


$ 3,882 
6,748 
6,951 


July Exports of Carbon Paper and Ribbons. 


United States exports of carbon paper and typewriter 


ribbons by 


Countries 
Austria-Hungary 


Azores and Madevcia Islands..... 


Belgium 
Denmark 
France 

Italy 
Netherlands 
Norway 
Portugal 
Spain 
SWOGEM .iccss 
Switzerland 
England 
Scotland 
Bermuda Ss fod ome 
British Honduras 
Canada 

Costa Rica 
Guatemala 

Honduras 

Nicaragua 

Panama 

Salvador 


PP rere ee 


Jamaica 


Trinidad and Tobago ........ 


A Bay, es 4 vesia et eke tebiiis 
French West Indies 
Haiti 


Dominican Republic 


untries during July, 1919. By the Division 
of Statistics, Department of Commerce and 


Labor ° 
Carbon l'ypewriter 
Paper. Ribbons. 
ore $ 6 
$ 40 45 
251 1,912 
263 3,902 
9216 7,189 
1,073 1,761 
oy 133 
137 653 
' 44 1,659 
1,517 833 
1,710 972 
3,039 3,217 
2,382 4,275 
504 363 
54 Pp ae 
5,902 4,379 
5,902 4,379 
18 8 
5 re 
s ll 
sete 8 
713 147 
16 10 
498 1,568 
65 : 
20 63 
2.229 727 
7 6 
inks 19 58 
58 280 
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SALESMEN on the 
road or at home 
or hotel know 
what a help in 
their high tension 
work is 
CORONA 
The Personal 
Writing Machine 














V herever there’s a Factory — 


big or small wholesaler or jobbing house— 
there’s a possible Corona market. 

More and more executives are finding out 
how “Corona on the Road Saves Time in the 
Office.” 

Have you called the attention of these pos- 
sible users to the virtues of Corona? 


Do you occasionally feature the traveling 
salesman appeal in your windows? It often 
means the sale of Corona in quantities instead 
of singly. It’s easy to demonstrate the sim- 
plicity of Corona and the ease with which the 
novice learns to use it. 


CORONA TYPEWRITER Co., INC. 
GROTON, N. Y. 
LONDON OFFICE: 30 OLD Bonp St. 
Agencies Throughout the World 


CorRoNA 


The Personal Writing Machine 











78 OFFICE APPLIANCES October, 1919. 













NE Se cena chad hn te bc ev ebses aS 1,380 

FOR E. a MMI 5 oA n eet me SO S's Se etn s 798 350 

i> SAE. ee a 1,838 

~ Ne tll alee ts Se a eA Se 1,420 356 

y oO u p a Cc e oS SE eee ee 12 452 
ECS TCE COPECO Ce 65 oe 

Rs Pe ie oo ee cs a we a ee 565 781 

yo u r n e xX t I lesa tk iheca st « & > pactia. swiglhtoes 513 62 
ee a oo oe ww gaaake-s 12 15 

SERS OE re eee 60 3 

or er or OE Se 852 4,994 
Other British East Indies .......... 22 De ee 

OI DI I cca cc ec scenes 1,424 2,628 

a peemen Peel SOGNes .. oc... ceca se 57 

NN ci tah ale Bela gb dic Sapsbi'ss 0b ob «840 5,788 om 

ING PENCILS I OT ee Pee, Sa cine 200 PATE Re 
ES eh ter as, ei Mine a ok gt 0 pie me oe 114 

SRE TIE See Pir ree 242 1,269 

ge ry ara Ao ee 588 180 

ns oe a ee 2 Baten tr 

Prsmorene WOIAMES . i. 5... c.. ese ee IDZOZ 3,033 

re, Ce Me. Se ga ccbane daowes 14 

Rene EN SEM cc. oe rcaa ca cocdce 769 

a os ous 459 tis 68's 109 

ee a a aa A 63 135 

SET ctr 65 
We clk ot Se oa s irn kc aes $67,114 $53,120 





July Exports of Cash Registers and Parts. 
United States exports of cash registers and parts, dur- 
ing July, 1919. By the Division of Statistics, Department 
of Commerce and Labor: 


Cash Registers. Parts of 
Cash Registers 
Countries. Number. Dollars. Dollars. 

ene SS aces - OO $ 6,371 

a ee eres 23 7,512 
oO es pe ee 59 14,968 sa eee 4 
Wee ro. Scenes ss 120 33,834 1,329 

Eee ere 5 1,333 

ga en gg Faroe 

WR aa Ae dale 8% 1 104 pint 
"O BRR eR ne i a atte SER 197 
a Netherlands .......... 54 20,063 ianuaes 
oz | ROL ee 35 7,950 240 
mag er ae 110 35,329 re 
Te Switzerland a Oe 18 5,761 281 
19 Be sure to get our England “Ph Pe epee 44 14,014 6.319 
= ] d Canada ............-- 42 2,339 19,109 
“2 samples anqd quo \Wexico .............. 13 eh <> goo 

my tations. Newfoundland and Lab- _ yal 
ON ee icy 5's atone x 7 1,155 sade 
: OD 6h iis babs c'cmecess 71 12,965 41 
Our line has no equal for Argentina ee 226 82,1 2 222 
VARIETY —QUALITY— MN, Watiet Skat,» deka Ss 23 7,901 eoeeecs 





Se aa ee - ee a ark 15 
PRICE. feih ............ 2 503 10 
Inthemanufactureofour Peru ................. 3 380 
Commercial and Advertis- bag mpaperinss es: - RS 
; ils we use genuine Russia Oe ar 0 750 AGES 
ing pencils we use gedine OW? tend 20 6 a1 i36 
or a ceda x s J: Philippine Islands .... 5 1,281 
Your name on one good British South Africa.. 1 510 sige 
pencil is worth MORE French Africa ........ 13 3,078 1,276 
THAN YOUR NAME ON em ——a baragaer 
A DOZEN POOR ONES i Ege eae 911 $265,489 $29,965 
A good pencil is always July Exports of Metal Office Furniture. 


“kept ” 

Distribute them amongst 
vour customers through your 
salesmen, or send a few along 


United States exports of metal office furniture by coun- 
tries, during July, 1919. By the Division of Statistics, De- 
partment of Commerce: 


with each shipment. “It Pays Metal Metal 

to Advertise.” a : _ Office c _ Office 
Countries. Furniture. Countries. Furniture. 

\ whee gow for samples re $ 173 Argentina ........ 6 
\ ane quetations RMIT - 6k Sa.c 40 bes 43 a ae 1,454 


PEE jo culwawa ded Sa: eee : 518 
PENCIL RIOR 564 5.6 ccna 2 Re San Sc Gnemeoee ..<..:.. 50 
| MOCWRS 2s. .2ceb cee 1,471 BeUMGOe 5.56... 74 
EXCHANGE 6...) eee 632 British Guiana . 226 
wit 


INCORPORATED I Ae y BY A, Paraguay ..... 58 

. NS errr re 409 Venezuela . ; 153 

Diieedtions Manufacturers of Lead Pencils SE ao eaca aus it al eee 
67-73 FLEET STREET e Guatemala ........ 53 Straits Settlements 932 
106-108 HOPKINS AVE. Jersey City, N. J. ee Se 49 Dutch East Indies 5,805 
UN. CaN a Ke cies 443 Ce re eee 10 

0 CaS See 2,436 New Zealand 1,665 
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Linen Ledger Papers 











Binding old, but pages like new! 


FTNHIS ledger looked about all in—until it was opened and 
_M& then the pages revealed a white freshness like new and 
records as clear as if written but yesterday. 


Brown’s Linen Ledger Paper never discolors or weakens from 
age or exposure. It preserves legibility indefinitely—because 
there are no strong chemicals used in its making—which 
gradually undermine the strength of the texture and destroy 
the legibility of the records. 





The additiona! cost of Brown’s is a trifle. The additional 
service it gives is a miracle. Specify Brown’s Linen Ledger 
for the ledgers and record books you make, and insure the 
satisfaction of your customers. 


Write for the sample book 


and test the papers 


L. L. Brown Paper Company, Adams, Mass., U.S. A. 





Established 
1850 
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€@ The ACCO Folder @ 


It is impossible to misplace or lose a letter from the Acco Folder 
regardless of how frequently or carelessly the files are referred to. 





Errors in filing slow down and hamper 
executive action. A lost or misplaced paper 
sometimes means a heavy loss of time and 
money. 

The Acco Folder is positive insurance against 
loss or misplacement of correspondence because 
papers cannot be wrongly replaced after being 
once filed in an Acco Folder. Every paper is 
chronologically bound in its original place. Valu- 
able filing space is saved by the papers being held 
compactly. 





Acco Folder in use, closed, 





The Acco Folder is inexpensive because it 
can be used over and over; it is the only 
folder in which papers are bound in book- 
form, and from which contents can be removed 
intact securely held together with the Acco Fast- 
ener, described on opposite page. Acco filed letters 
are not held by the prongs of the folder, but are 
bound in place by the washer of the Acco Fastener. 


“Security of papers helps security of business.” 








> AMERICAN CLIP COMPANY 
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Acco Folder in use, open. Contents safe; convenient and 


quick reference. 


Acco Folders are made of heavy red pressboard in stock sizes to fit all 
standard filing cabinets; also furnished with any cut of tab without 
extra charge. Each Acco Folder is complete with one Acco Fastener. 


CIRCULAR UPON REQUEST 


q@ 


THE AMERICAN CLIP COMPANY 


Beebe Ave. and William St., L. I. C. 


@ 


NEW YORK, N. Y. 
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July Exports of Adding-Calculating Machines. 

United States exports of adding and 
chines, by countries, during July, 1919. 
of Statistics, 


calculating ma- 

By the Division 

Department of Commerce and Labor 
Adding and Calculating Machines. 


Countries. Number. Dollars. 


Belgium . pac ieasere 29 $ 2.390 

Finland ae ere 35 16,185 : ° * 
a 7 ; 12 3,436 It fits flat and is a perfect, In- 
| eee svas 221 39,380 ° 

Netherlands aie: 12 1295 expensive loose leaf transfer. 

Norway . ee 6 260 

Portugal iwi se ' ] 63 

Sonim .... ee a, 6 1,065 

Sweden . Pee aU 30 6,375 

Switzerland Sa ee ees 39 16,480 

England ‘cng ep he a 1600 62,929 

Canada ... “abe A-abae 11] 11,273 

Costa Rica 1 300 

PANAMA «2... sere ee eeensean 4 728 Made in all sises to fi oll 
Mexico F ; S ’ " my Hd CR 43 rane standard gauges of punching. 
Newfoundland and Labrador... 2 245 pen jad “ 

Jamaica a+ bP-¢0in eee l 350 The Prong Shield Washer is fur- 

sor alinerallliaiaties dae =< “! aan nished only with the Acco Fastener. 
EIU pti ts tice RA et F< >" 6 672 The Prong Shield Washer makes this 
os | —— . ¢ : . = 3 - < = type ot tastener practicable, because it 
Srazil ..... ere ere 21 7,294 allows the prongs to bend inwardly over 
. . . 2? > . 

ae ~ ion sages Ant rye the washer and to be fastened, which 
Peru i. rekon 16 2.560 prevents fastener from being forced 

Sea aS ates sores Se ee . be open.—also holds the prongs perfectly 
Dutch East Indies 73 16,621 flat and out of the way. Its effective- 
New Zealand 3 1,466 came aan en a $ 
Philippine Islands 3 1'008 ness, simplicity and neatness make it 


i ees ee Fel he 2445 $226,569 
Foreign Loans by the United States. 


The Treasury Department has given out figures show- 
ing the amounts advanced to the various allied countries: 


Great Britain.$4,277,000,000 Greece $ 48,236 629 
France ... 3,047,974,777 Rumania 25,000,000 
italy... 1,619,922,872 Serbia 26,780,465 
Belgium 343,445,000 Cuba 10,000,000 
Czecho- Liberia 5,000,000 
Slovakia 55,330,000 ieaishatcandiela 
Russia 187,729,750 Total . .$9,646,419,494 


In several cases the loans are less than those quoted by 
the Treasury September 5. It is assumed that the reduc- 
tions represent the repayment or the return of loans to 
the United States. 


Restrictions on Sale of British Securities Removed. 


British securities held abroad can now be sold on the 
British stock exchange provided they have not been in 
enemy ownership since the outbreak of the war. 

The effect of this treasury decision, says the American 
Chamber of Commerce in London, is to give decided en- 
couragement to Americans wishing to invest in British 
securities, and the chamber expresses the hope that full 
advantage will be taken of it in the United States. 

Hitherto the American purchasers of British securities 
have been faced with the handicap that they could not 
realize these securities on the British stock exchange 
should they desire to do so. Now, however, the restric- 
tions have been entirely removed. 

The restrictions have also been removed by the British 
treasury from the export of capital from the United King- 
dom. Remittances can now be made abroad for the pur- 
pose of subscribing to a loan or issue of capital or for 
the purpose of purchasing securities or other property. 
Hitherto money could only be remitted for the purpose of 
buying merchandise, or foreign currency to be held as an 
investment. 

According to the American Chamber of Commerce in 
London, in which practically all Anglo-American trade 
currents center, the treasury’s removal of the war time 
restrictions on financial operations and the prime min- 
ister’s announcement that the import restrictions are al- 
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' Newfoundland and German Oceania 3 C 
Labrador 286 Philippine Islands 9,005 ] h A CO F t 
Cuba bot ie 8,240 British South Africa 471 e€ as ener 
Dutch West Indies 12 —$<$<$<$<— * . eusianan 
Dominican Republic 720 Total $ 50,651 with the Prong Shield Washer 


indispensable for bod 
number, any size, an 


any 
any kind of papers securely 
and permanently or temporarily. 





the only practical fastener for any kind 
of a file. 








The ACCO FASTENER binds thin tissue pa- 
per as tightly as heavy bond or ledger, and a 
narrow sheet is held on one prong as securely 
as when two prongs are used. It fits perfectly 
flat on papers and takes up no room in files. 
Sheets are easily added or removed from any 
part of the ACCO. 


Samples and Circular on request. 
ACCO FOLDERS, as illustrated on 
opposite page, are equipped with 
ACCO FASTENERS. 
We also make a full line of Paper 
Clips and Fasteners. 





American Clip Company 
U.S.A. 
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Beware of 
Strained Eyes 


Kill the Key Glare with 


is 


most entirely to be discontinued after September 1, are 
widely welcomed, although there is much disappointment 
at the indefiniteness of the government’s other policies 
revealed (or rather not revealed) by the prime minister. 


WAALLUAMALUUA Aire 


JHU 


Well-Known Loose Leaf Man Goes to California. 


Charles J. Elliott who, since June, 1918, has been con- 
nected with the Wilson-Jones Loose Leaf Company as 
assistant sales manager, resigned last month to assume 
the duties of loose leaf manager for the Western Litho- 
graph Company of Los Angeles, California, for which 
post he left Sunday evening, September 28. Before go- 
ing with the Wilson-Jones Company, Mr. Elliott was 
located at Toledo, Ohio, where he was associated with 
the McManus-Troup Company as manager of their loose 
leaf department. The house to which Mr. Elliott is going 
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INTERNATIONAL 
Rubber Speed Keys 


Do you want to realize on an excep- 
tional opportunity to increase your 








AAT HTM HUA 





{LULU TLE 








list of satisfied customers and add to — 
your profit in business ? = CHARLES J. ELLIOTT 
2 EPRI Se 7 = is one of the most progressive concerns on the Pacific 
If this interests you, let us tell you = Coast. Mr. Elliott is a careful and progressive loose leaf 
about our DEALER’S proposition = man of sound judgment and attractive personality. His 
and printed matter. You will find it a = ability should bring him quick success on the Pacific 
= : : . = Coast. 
BIG MONEY MAKER. 3 —__—— 
= Canada’s Export Increases. 
¢ T ~ rT ; rt™ T DL =| 
IN 1 E R NA I [ ONAL RUBBER = The impetus given to Canadian overseas business by 
SPEED KEYS kill the glare and re- = the war has turned the balance i —: favor. In 
72 eve ctrai eave » * the five months ending August, 1918, her excess of ex- 
move eye strain. Prevent finger slip- > ports over imports was $49,000,000; for the same five 
> ping, increasing speed and accuracy. = months this year her excess of exports rose to $138,000,- 


000. This shows that Canada is buying very carefully. 
The comparison is as follows: 

Five months ending August: Exports, 1918, $468,000,- 
000; 1919, $494,000,000; imports, 1918, $413,000,000; 1919, 
$366,000,0006. 


Eliminate bruised fingers and broken 
nails. Reduce vibration and aid in 
many other ways. 


Every person who uses a typewriter needs 
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this wonderful help. : 


Will wear for years. 


Made for both single and double keyboard 
machines; also for Comptometer Adding 
Machines and Burroughs Listing Machines. 
Anyone can attach them. 


International Manufacturing Co. 


now owned and operated by 


Munson Supply Co. 


23 City Hall Place New York City, U.S. A. 
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Government Books on Export. 

The Bureau of Foreign and Domestic Commerce has 
published and has in press two books of assistance to 
the exporter. Special Agents’ Series No. 81, “Selling in 
Foreign Markets,” is ready for distribution; price fifty 
cents. “Paper Work in Foreign Markets” is in press. It 
is No. 85 in the Special Agents’ Series. Readers inter- 
ested in No. 85 may apply now for the book, to receive 
notice when published, and the price. 


Trade Resumed with Germany. 

Since the signing of the armistice there has been a 
gradual resumption of trade between the United States 
and Germany. Following are some pertinent figures, 
applying to trade with Germany shipped through New 
York, Boston and Baltimore: April, 1919—Exports, 
$55.00; imports, $208,436. May, 1919—Exports, $60,814; 
imports, $90,330. June, 1919—Exports, $8,758,013; im- 
ports, $266,996. July, 1919—Exports, $2,424,742; imports, 
$291,166. 
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You will notice that before you can 


our finger from the key the 
ar rebounds from the platen 
he carriage advances a space. 





Responsive to the nimble touch 


Try in. 


Not speed alone is the result of this 
responsiveness—there is less wear 
of the machine and less strain on 
the typist. No wonder Big Bus- 
iness has chosen the ‘“‘Royal"’ for 
‘‘Roval’’ endurance ends the trad- 


ing-out evil. 


Telephone for a ‘‘Royal’” demonstration 


ROYAL TYPEWRITER COMPANY, Inc. 


Royal Typewriter Building, 364-366 Broadway, N. Y. 
Branches and Agencies the World Over 


Chief European Office: 75 Queen Victoria Street, London, E. C. 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 








OFFICERS: 


President, WILLIAM HENRY BROOKS, Philadelphia, Pa.; First Vice-President, WILLIAM PITT, Kansas City, Mo.; Second Vice-President 

WILLIAM G. WHITTEMORE, New York, N. Y.; Third Vice-President, R. S. BAUER, Lynn, Mass.; Treasurer, HENRY W. ROGERS, New 

York, N. Y.; Auditor, J. OGDEN PIERSON, New Orleans, La.; Secretary, MORTIMER W. BYERS, New York, N. Y.; Chairman Catalogue 
Commission, FLETCHER B. GIBBS, Chicago, II! 


DIRECTORS—STATIONERS 


les M. Marshall, Atlanta, Ga. Uri Doolittle, Syracuse, N. Y. 
-PLW . Richmond, Va. W. W. Buchanan, Chicago, III 
W. Stacy, Los Angeles, Cal. Jno. P. Black, Baltimore, Md. 
Mitchell, fopeka. Kan. Eugene Pettus, St. Louis, Mo. 
H. Thom, Detroit, Mich. Jno. F. Gilmartin, San Francisco, Cal. 
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DIRECTORS—MANUFACTURERS 


Charles C. Davis, New York, N. Y. 
Eberhard Faber, New York, N. Y. 
William Pitt, Kansas City, Mo. 
Chas. S. Brewer, Herkimer, N. Y. 
Carl J. Weissbrod, Greenfield, Mass 


Wm. H. Redington, Chicago, Lil. 
Henry S. Dennison, Framingham. Mase 
Wm. O. Day, Springfield, Mass 

Geo. E Parmenter, Waltham, Mass 
Edwin C. Ryals, Richmond, Va. 


Time and Place of Next Meeting—Richmond, Va., Oct. 13-17, 1919 


SECRETARY'S OFFICE—41 Park Row, New York. INFORMATION BUREAU—41! Olive Street, St. Louis, Mo 
Manager of Information Bureau—W. D. PITTMAN 


What Richmond Has to Offer. 


The Official Program of the Convention at 
Richmond Is Announced. If the Reader Is 
One of Those Who Didn't Go, Here Is Some- 
thing to Look Over, and See What Has Been 
Missed 

The order of events for the fourteenth annual meeting 
or convention of the National Association has been pre- 
pared with the purpose of transacting the business at hand 
in a logical and orderly manner. 

The conferences of dealers, manufacturers and whole- 
salers will be started on Monday afternoon, October 13, 
immediately after luncheon. These conferences are in- 
tended to develop the presentation of matters of general 
interest to the three branches of the trade in a manner 
which will result in the adoption of such recommendations 
as may be deemed to be of great importance to the entire 
trade. 

Thus, at the retail conference of Monday, the various 
committee reports will be read and considered—sugges- 
tions of a constructive nature will be put in form for in- 
clusion in the report to the convention of the third vice- 
president. That report is not expected to be completed 
until the following afternoon, thereby allowing time for 
consultation with the manufacturers or wholesalers with 
regard to any subjects which may require joint delibera- 
tion, prior to formal presentation. 

The manufacturers’ and wholesalers’ conferences are 
expected to function in the same way on Monday after- 
noon—with this important addition: The manufacturers 
are expected to resolve themselves into groups during 
the late afternoon of Monday, and these groups are to 
severally discuss matters controlling the cost of their 
several products, i. e., labor, materials and perhaps what 
is then known as to transportation conditions; also the 
average of unfilled orders on hand, stated in terms of pro- 
ductive capacity of days, weeks or months. 

Each of such groups is expected to select a spokesman 
to informally address the retailers’ conference on Tues- 
day morning, according to the schedule announced in the 
program. If this plan is carried out effectually, the dis- 
tributors will be placed in the position of learning at first 
hand from the producers, all that is known of underlying 
conditions as of the date of the convention and can then 
govern their plans for the coming year. in the light oi 
that information. 

On Tuesday afternoon the reports of the various vice- 
presidents, setting forth the constructive recommenda- 
tions of their respective conferences, will be completed, 
ready for the consideration of the convention sessions of 
Wednesday and Thursday. On the morning of the 15th, 
at the first session of the convention, the regular reports 
will be submitted from the officers, and also that of the 
executive committee pertaining to the recommended 
changes in the by-laws. On the afternoon of that day the 
resolutions, convention and nominating committees will 
meet, and prepare their reports. On Thursday morning 
the convention will assemble to act upon the various 


recommendations, transact miscellaneous business and 
elect the new officers. The new board of control will 
meet on Thursday afternoon and the dinner will bring 
the convention to a close on that evening. 


One innovation which ought to prove of great benefit 
to the organization is the meeting of local chairmen or 
other executive officers of local associations, to be held 
on Wednesday afternoon. The purpose of the meeting 


is to perfect plans for co-operating with the general man- 
ager and the field secretary, under the proposed new pro 
visions of the by-laws. 

The program is ambitious, and can be successfully com 
pleted only as the result of careful and conscientious co 
operation on the part of every one in attendance. 


Program, 1919 Convention of the National Association of 


Stationers and Manufacturers, Hotel Jefferson, 
Richmond, Va. 


Monday, October 13. 


9:00 A.. M.—Registration committee in session 
10:00 A. M.—Meeting of catalogue commission 


12:00 M.—Meeting of board of control. 

1:00 P. M.—Luncheon. 

2:30 P. M.—Retailers’ conference (consideration of re 
ports of committees); conference of manu 


facturers; conference of wholesalers 
Tuesday, October 14. 

9:30 A. M.—Retailers’ conference; representatives oi 
manufacturers to be invited to attend and 
discuss probable conditions during next year, 
from standpoint of costs of labor and ma 
terials; volume of business as contrasted 
with 1918 and average of pre-war period 
ability to make deliveries, et¢ 


10:00 A. M.—Blank books 

10:30 A. M.—Loose leaf 

11:00 A. M.—Paper and envelopes. 

11:30 A. M.—Pens and pencils. 

12:00 M.—Files and office furniture. 

1:00 P. M.—Luncheon. 

2:00 P. M.—Inks and mucilage. 

2:30 P. M.—Miscellaneous items. 

4:00 P. M.—Preparation of reports of various confe1 


ences for submission to conventio! 


Wednesday, October 15. 
First session, convention 
Reports of president, executive 
secretary, treasurer, first vice-president (con 
cerning manufacturers’ conference second 
vice-president (concerning wholesalers’ con 
ference); third vice-president yncerning 
retailers’ conference), board of control, cat 
alogue commission, National Association 
News and Information Bureau nationa! 


10:00 A. M. 


councillor to Chamber of Commerce, U.S. A. 


Appointment of nominating committee, bud 
get committee, necrology committee 
1:00 P. M.—Luncheon 
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Cogitate! Thesaving of time 


and money in your business 
is probably the second most important task 
you have at hand. The first undoubtedly | 
is the push ahead—the forward work. In 
both of these directions the Mimeograph is 


today a vigorous factor—in unnumbered thou- 
sands of advancing institutions, commercial and 
educational, throughout the world. Think! Industry 
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everywhere is using the Mimeograph as the quickest 
means of exactly duplicating forms, blanks, drawings, | 
maps, form letters, etc. First copies ready for use 
within a few minutes—and five thousand an hour there- 
after. Why not get our booklet “T” and all information 
—today?P. In these thumping days Mercury must medi- 
tate. .A. B. Dick Company, Chicago—and New York. 
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Pierce Carbon Copy 
Attachment for 
Typewriters 


It produces a large number of good 
carbon copies on the regular corre- 
spondence machine. 


This Simple, Practical, Efficient de- 
vice corrects a fault that exists in 
typewriters. Its use in no way inter- 
feres with the regular operation of 
the machine. 


It is a money saver, and will return 
its small cost to the purchaser sev- 
eral times over each year. 


PRICE LIST (Underwood Model) 


10 inches wide for No. 4 model.............. $5.00 
10 inches wide for No. 5 model.............. 5.00 
12 inches wide for No. 3/12 model........... 5.25 
14 inches wide for No. 3/14 model............ 5.50 
16 inches wide for No. 3/16 model............ 6.00 
18 inches wide for No. 3/18 model............ 6.50 
20 inches wide for No. 3,20 model............ 7.00 
26 inches wide for No. 3/26 model......... sae Se 


Terms: Cash. Attachments delivered, 
charges prepaid. 


Dealers and Specialty Men 


We are at this time without representa- 
tion in a few territories, and want to make 
arrangements with live ones to represent 
us. The proposition requires considerable 
of your time, but you will find it profitable. 


Pierce Sales Company 
219 Park Building - Pittsburgh, Pa. 
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2:30 P.-M.—Meetings of nominating committee. 
Meetings of convention committee. 
Meetings of resolutions committe: 
Meetings of chairmen or other exe 
ficers of local associations. 

Thursday, October 16. 

10:00 A. M.—Second session, convention. 
Reports of resolutions committee, conven- 
tion committee, special committees (such as 
budget, necrology, etc.), miscellaneous busi- 
ness, election of officers. 

1:00 P. M.—Luncheon. 

2:00 P. M.—Meeting, board of control. 

7:00 P. M.—Dinner. 


NOTICE TO THE MANUFACTURERS. 
The Manufacturers’ Part in the Convention. 

The conference of manufacturers to be held on Monday 
afternoon, October 13, and perhaps again on Tuesday 
morning, is expected to be the most important event of 
its kind during the year. Not only are problems peculiar 
to the producers to be discussed, but a simple plan has 
been devised to enable those present to resolve them 
selves into groups, under the various committee desig- 
nations in the association, such as blank books, inks, files 
and office furniture, paper and envelopes, loose-leaf, etc., 
and these groups are to discuss among themselves under- 
lying conditions which particularly atfect them, such as 
costs and supply of labor and materials, production, efh- 
ciency, unfilled orders on hand expressed in days, weeks 
or months, and similar matters which have heretofore been 
talked about in the hotel corridors and on the golf links, 
but never as frankly and completely as the occasion now 
requires. 

This means that the manufacturers’ representatives who 
attend the convention are expected to inform themselves 
as to these most important matters just before coming to 
Richmond, so that each group may have the benefit of 
the latest, largest and most authentic information 

Each of the several groups is expected to select a 
spokesman to discuss the questions quite informally, but 
candidly, with the retailers on Tuesday morning, at the 
various times assigned by the program. The result will 
be to place the distributors of the manufacturers’ products 
in possession of the best available information as to un- 
derlying conditions, in order that the merchants who will 
necessarily invest heavily in the various articles of mer- 
chandise produced by our manufacturers, may have some- 
thing reliable and intelligent upon which to base their 
commitments, and govern their purchases during the com 
ing year. 

First Vice-President William Pitt is in favor of this de- 
velopment of the activities of the association, and be- 
speaks the support of his colleagues among the manufac- 
turers of the effort to make the plan the success that it 
can be, if given a fair chance. 


utive of- 


Convention Note. 

P. A. Kempt, of the Ireland & Matthews Manufacturing 
Company, Detroit, Mich., will be a much-sought man. He 
will be present at the convention with a supply of those 
miniature cuspidors which caused a stampede of souvenir 
seekers at the Atlanta convention. 


May Go to Richmond by Steamer. 


It is announced that a steamer will leave New York pier 
No. 25, North River, at the foot of Franklin street, on Sat- 
urday, October 11, at 3 p. m., for Norfolk, Virginia, arriv- 
ing in that city Sunday morning. Here either the C. & O 
or the Norfolk and Western railroads can be taken to 
reach Richmond at about 3 o'clock the same day. This 
offers an exceptionally pleasant way for New Yorkers 
and those from other northern portions of the Atlantic 
coast to reach the Richmond convention. Many will avail 
themselves of this opportunity. 


Additions to National Association Membership. 


Recent acquisitions to the membership of the National 
Association of Stationers and Manufacturers include the 
following, who enrolled up to October 2: 

J. M. Judson Company, 197 Main street, Bristol, Conn.; 
Office Systems Company, 406 15th street, Moline, IIL; 
James M. Colomb, manager, Dameron-Pierson branch, 611 
Market street, Shreveport, La.; Aldrich Manufacturing 
Co., Inc., 55 Illinois street, Buffalo, N. Y.; Florida Office 
Supply Company, 312 Twiggs street, Tampa, Fla.; C. Spiro 
Manufacturing Company, Inc., 68 E. 13lst street, New 
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Jour 502 Salesman 


He makes the calls, but he doesn’t get the 


business. He sits on a hard bench out in the hall, 

while someone else goes into the front office. He has more 

alibis than a dog has fleas—the line “‘isn’t complete enough”—he “‘can’t 

get deliveries’”’—the price is “too high”—“the i. O.” doesn’t understand 
is territory. 


Every salesmanager knows this line of ex- 


cuses, every business has some salesman that 
hands it out. But the real trouble is lack of punch. 


Put yourself—your own pep, punch’ and 
enthusiasm—into your sales foree—get out a series 


of multigraph letters to the field men. Give them a little 
humor to laugh at—a lot of good selling points—news about the business 
—praise for the men who land the big orders—start monthly contests for 
real prizes—awake them up. 


“Do it with the Multigraph’”’—because if you 
have a Multigraph you can do it quick, your 
message gets out while it’s still warm with your enthusiasm. 


Printers’ delays might hold up important news—if you have a Multigraph 
it’s in the mail tomorrow. 


The Multigraph has three big claims on 


your attention. 


1. It’s the easiest, most convenient, most 
speedy way of producing direct-selling literature that 


turns the good will of a business into cash. 


2. It’s equally valuable for any kind of 
propaganda—it has sold Liberty Bonds, raised 
money for schools, churches, and the National Red Cross, 
and many other worthy causes, 


3. It prints a large part of the literature 
of business—forms, bulletins, catalogs, price lists, 
menus, tags, cards, folders, house organs, bulletins, letter- 
heads, ete., at 25% to 75% saving in cost, and eliminates delays. 

What the Multigraph is doing in the busi- 
ness world today will amaze you when you get 


the facts. And when you assemble the printed matter you 
are now using in your business and compare its actual cost with Multigraph 
costs you'll get another shock. Sign the coupon and start something. 


You Can’t Buy a Multigraph Unless You Need It 


THE AMERICAN MULTIGRAPH SALES CO., Cleveland, Ohio 
Offices in Principal Cities 


THE INTERNATIONAL MULTIGRAPH CO. 
London, 15-16 Holborn Viaduct; Paris, 24 Boulevard des Capucines 


THE MULTIGRAPH SALES CO. Ltd., 84-88 Bay St., Toronto, Canada 
Offices in principal Canadian Cities 
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MAKE im 100: with the 
TIGRAFIT 


The Multigraph Firm — -=cneighahiedihatiails aa otgieiacen cea 
1830 E. 40th St., Cleveland, Ohio 








Name niente Official Position 





Please give me full information ae 
about the rapid-fire Multigraph. Street Address ; _ Town ee State Ot. App.—oet. 
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“NATIONAL BLANK BOOKS 


RIVERSIDE}LEDGER 


This substantial ledger has the same satisfactory 
binding mechanism as the Holyoke Ledger. The 
difference is in the “uniform.” The Riverside is 
clothed in strong, durable blue slate canvas, and 
has red cowhide corners. For long wear there 
is nothing better. It represents serviceability 





coupled with moderate cost. Don’t overlook it 





when placing your next order. 





BALTIC POST BINDER 


Bound in either Russia or Corduroy. Piano 
hinge and metal ends. Has two heavy nickel 
plated sectional steel posts, having five sections, 
the top one rounded and fitted with rubber 
guard cap. The covers are heavy double boards, 
built up, beveled and round cornered, with steel 
hinges. Bound in Corduroy with red cowhide 
back and corners 














INVENTORY SHEETS 


INVENTORY Pegs yore rey en 
Inventory time is with us again and stocktak- 














Sheet N. Prices Op — : : ‘ m 4 
aaien Dep enictihts = ing will soon monopolize all other forms of 
ntti aeokal an ss indoor pastime. Are you well supplied with 











crece [QUANTITY DESCRIPTION Peek EXTENSIONS 


O TTT aU are ruled and printed on both sides. They 
a | — orl ee ee | —| are punched to fit 3/16” Post Binders, and are 

ee See properly numbered and distributed. By this 

method all departments work simultaneously, 
and the filled sheets can be collected promptly 
serbia 8 and filed in the binder, making permanent 


Inventory records. 











a ] “Score sheets?” National Loose Leaf forms 
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NATIONAL SIMPLEX : 


LOOSE LEAF FILLERS —. 
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| 

take care of practically all regular—and irregular | 
—school requirements for written work. These ~ a — 
fillers are used year after year, and should be — ] 
staples. The dealer is perfectly safe in carrying | (Sea: erences = 
a generous reserve stock of them. le vor Sean eso a 6 
cS, sacl | 
| 











The National Line is nationally advertised, nationally dis- 
tributed and nationally used and endorsed. Do not try to spare 
dollars on your requirements. Buy National Loose Leaf Books. 


NATIONAL BLANK BOOK COMPANY 


HOLYOKE, MASSACHUSETTS 
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York, N. Field-Parker Company, 125 San Francisco 
street, El Paso, Tex.: Burrowes Bros. Company, 633 
Euclid avenue, Cleveland, Ohio; Paper Manufacturing 
Company, Inc., 526 Cherry street, Philadelphia, Penna.; 
Heer’s Stationery Store, 100 Smith street, berth Amboy, 
N. J.; Thos. H. Pancoast, Thaddeus Davids Ink Company, 
Inc., 95 Van Dam street, New York, N. Y.; Edwin S$ 
Fiske, 21 N. Franklin street, Wilkes-Barre, Penna.; Kurtz 
Bros., Clearfield, Penna.; Fleu & Fetterolf, 5954 German 
town avenue, Philadelphia, Penna.; Lester P. Gross, 40 
East Market street, York, Penna.; Princeton University 
Store, Princeton, N. J.; S. Frank Williams, 1019 Centre 
street, Ashland, Penna.; Economy Printing Co., 6 Wil- 
liam street, Newark, N. J.; Clos Book Store, 125 Main 
venue, West Twin Falls, Idaho; George H. Courter, 316 
Little Fourth street, Niagara Falls, N. Y.; F. D. Sargent, 
6 James street, Albany, N. Y.; Greenfield Manufacturing 
Co., Inc., 552 Pearl st.. New York, N. Y.; Terrell’s Equip- 
nent Company, Hall street, Grand Rapids, Mich.; H. C. 


Liepsner & Company, 208 W. 10th street. Kansas City, 
Mo.; Better Business Appliance Company, 31 N. Pennsyl- 

nia street, Indianapolis, Ind 

Indianapolis Stationers Vote for Assn. Changes. 

The Indianapolis Stationers’ Club held its September 
meeting on hedule, and elected the secretary, M. S. 
Thomas, of the W. K. Stewart Company, delegate to the 
Richmond convention. He was directed to vote in tavor 
of the proposed changes in the organization of the Na- 
tional Association of Stationers and Manufacturers. The 


Indianapolis stationers realize that an increase of dues is 
involved in the changes to be made, but appreciate that 
the benefits will be increased accordingly 

The situation in the lead pencil field was fully dis- 
cussed. There was talk of resuming the annual dinner, 
which had been discontinued during the war The din- 
ners had been a feature for ten years, and it is felt that 
there is no further occasion to deprive the membership 
of these excellent opportunities to gather at the festal 
board. 


Connecticut Valley Stationers Met at Hartford. 

[he Connecticut Valley Stationers’ Association cele- 
brated the close of the vacation season by resuming the 
regular meetings. A luncheon was served at the City 
Club, Hartford, Conn., September 30, followed by an ad- 
dress on loose leaf goods by a representative of the 
National Blank Book Company. 





Boston Stationers’ September Meeting. 
p g 


[The Boston Stationers’ Association held the first meet- 
ing of the Fall season September 16. Delegates to the 
Richmond convention were selected. The proposed 
changes in the organization of the National Association 
of Stationers and Manufacturers was discussed in detail. 


Dominican Typewriter Imports. 
Imports of typewriters into Dominica for the calendar 
years 1917 and 1918 have been reported by the Dominican 
Customs Receivership. which is operated under the ad- 


ministration of the United States Government United 
States: (1917) $25,917; (1918) $43 835. Porto Rico: (1917) 
$2,554: (1918) $1,710. Cuba: (1917) $10.00; (1918) none 


reported. 


British Chamber of Commerce in New York. 
Che British Chamber of Commerce in the United States 
has been incorporated to facilitate and encourage trading 


vetween the United States and the British Empire. This 
anization will function along lines similar to those 
laid down by the American Chamber of Commerce in 


London. 


Parcel Post to Dutch Dependencies. 


[he principal islands that may be reached through 
the varcel-post service from the United States to the 
? I . . o* 
Netherlands East Indies are Bali, Banka, Villiton, Dutch 


Borneo, Celebes. Java, Little Soenda (Sunda), Madura, 
Moluccas (Molukken), Rhie (Riouw), Sumatra, Dutch 
Timor, and Dutch New Guinea. 





Teuton Office Workers Organize. 
Press reports from Weimar indicate that an organiza- 
ion of 150,000 office workers has been formed. It will 


affiliate with the central labor organization 
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New Profits from 


Have You Got Your 
Griplock Stock 
Ready? 


The free sample distribution of 
Griplock index tags is still run- 
ning full swing. Ads offering the 
sample will run in October and 
November System. 


Every Sample Means a Prospect 
for Griplock Sales 


Get your stock of Griplocks in 
shape now and be ready to real- 
ize on the profitable sales that 
our advertising and sample dis- 
tribution will create from now 
on. 


Liberal .Dealers’ Discounts 
Write for our proposition--Mail the coupon 


Griplock index tags lock onto 
the pages and stay locked until 
such time as you desire to change 
them or take them off. Easily 
removed without tearing the 
page or destroying the index tag. 


Patented Made of steel. Out-last and 
out-serve all other tags. Cost no more. 


Samples, details and discounts sent on 
request to established dealers. 
Mail the coupon. 


RICHARDS TAG CO. 


8Y 





SAC CITY, IOWA ‘ 


a 
SEND THIS COUPON 


tichards Tag Co., 

Sac City, Iowa. 
Please send full information, samples, 
prices and trade discounts on the Griplock 
Metal Index Tag, as per offer in Office 
Appliances. ‘Send also samples. 
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WINDOW DISPLAY SHOWING OFFICE 
MACHINES AND SAFES. 


Virginia Concern Adds Important New Department. 

The R. P. Andrews Paper Company, Inc., of Virginia, 
having offices at Norfolk, has added to its establishment 
there a dictaphone, typewriter, safe and office furniture 
department. This department is not strictly new, since 
a start was made towards its installation something over 





J. E. JOHNSTON. 


a year ago when the company purchased a $900 bankrupt 
stock. This, however, is the first opportunity which has 
been accorded the friends of the company to see any pho- 
tographic views of the new department, which now occu- 
pies two floors 25x33 feet, for display and one floor of 
the same size for a stock room, carrying a $20,000 stock 


CORNER OF REPAIR 
INT 


DES ARTMI 





VIEW OF MAIN FLOOR 


with a $75,000 turnover this year. The new department 
handles metal office furniture, files and safes, wooden 
office furniture and chairs, dictating machines, adding ma 
chines, and two widely used makes of typewriters, one 
of which is a well-known portable machine. The depart- 
ment was originated by J. E. Johnston, who is the man 
ager. Associated with him are George M. Welker and 
LL. L. Inabinet as assistants, and H. A. Gauch as manager 
f the service department. The R. P. Andrews Paper 
ompany, Inc., of Virginia is headed by Ross P. Andrews, 
president; C. B. McLean, vice president, and William H 
Delaney, secretary-treasurer. It has stores at Norfolk, 
Va., Washington, D. C., and York, Pa. It is one of the 
foremost office equipment houses in that section of the 
country. 


Returned Soldier Resumes Road Position. 
Charles W. Lipman, traveling representative of the 
George B. Graff Company of Boston, Mass., has just 
returned to America, after having been in th } 
iis country for two years. 


service ol 


He was called to the colors on September 20, 1917, and 
was sent to Camp Devens, where he quickly rose to the 
rank of supply sergeant. He remained at Devens, fitting 

ut various divisions of the Army until July 4, 1918, when 
he sailed with the 76th Division from Hoboken on the 


\quitania. 

After spending a week in England, he went to Bordeaux, 
France. He remained there in training for three months, 
when he started for the front line trenches, being at 
Montrichard on October llth when the armistice was 
signed. After remaining a month at Montrichard, his 
‘ompany was returned to Beau Desert Camp near Bor 
leaux, where they were placed in charge of 1,350 German 
prisoners. 

Mr. Lipman was supply sergeant for Prisoners of War 
Escort Company No, 232, which consisted of 84 American 
guards having direct charge of 450 prisoners. From that 
time until August 29th, when he sailed for America, he has 
been at this post taking care especially of the wants of 
the 450 German prisoners over whom his company was in 


charge. 




















GROUP OF GERMAN PRISONERS IN FRANCE OVER WHOM MR. LIPMAN WAS ON 


OF THE AMERICAN SOLDIERS IN CHARGE. MR. LIPMAN IS FIFTH 
MAN FROM LEFT END IN THE FRONT ROW. 
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When Your Customer 
Requires Special Envelopes 
or 
Special Filing Containers 
Submit the Specifications 


to 


nvelope @mpan 


ouse of Specialties ————= 





2900 5th Avenue South 
MINNEAPOLIS, U.S.A. 
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i 
BRANCH OFFICES: | i 
New York, 150 Broadway lll 
Chicago, 445 Ist National Bank Building } | 
San Francisco, 402 Ist National Bank Building Wai 
nit | 
i 
=. _ SSS a 
<= == ——$—= = 











<< 





‘ SS. (SS 
~ = ~ ~ 


= —___S SSSSS_z— 
~ 











AXIOM—ror 


Typewriter Dealers 


i Furnish your customer with what HE needs; not 


what YOU think he needs. If you have not 
MULTIPLEX HAMMOND representation then 
you will camouflage many important uses for a 
typewriter. 


The only “‘WRITING MACHINE” in the world. 
Let us tell you why. 


Multiplex Hammond 


‘‘Writing Machine’”’ 
The Multiblex is the ideal 
machine for the Business Ex- 
ecutive, Clergyman, Physi- 
cian, Scientist, 
Autuor, Linguist, Professor 
and Student, and for doorvat 
Correspondence and decretar- 


tat work. 








Librartan, 


LATEST 
MODELS 


To Meet the Demands 
of Every Dealer 





Regular Multiplex: 
ments of executives, authors, clergymen, physi- 
cians, druggists, professors and students. 


Meets the special require- 


all the characters re- 
All other type shuttles 


Mathematical: Writes 
quired for Mathematics. 
usable on this model. 
Reversible: For writing Oriental as well as 
Occidental languages; from right to left, or 
from left to right. 

Variable Type Spacing: The only typewriter 
made having variable type spacing. ondenses 
typewriting from % to % space usually occu- 
pied for loose-leaf manual sheets, index cards, 
records, etc. 

Multiplex Copywriter: Variable spacing model 
for writing advertising copy. All sizes of type 
from 6 point to 24 point, “Display” type, with 
spacing to suit each. 
Portable—Condensed—Aluminum: 
For the traveler and home, weigh- 
ing but 1l pounds. Carrying case 
included. Has full capacity of 
regular Multiplex. 

The WAGNER Mechano-Numeric Index opens 
up a field for condensed and economic indexing. 
Data will be furnished on demand. 


DEALERS IN TYPEWRITERS 


No Dealer can meet all demands without Multiplex 
Hammond because of its many exclusive features. It 
cannot interfere with any other make of machine which 
may be handled 

Let us send you free our interesting booklet, fully de- 
scribing the unique features of this extraordinary ma- 
chine. Write your pame, address and occu on on 
margin of this page, detach and mail to 


Hammond Typewriter Co. 
69th St. at East River New York, N. Y. 


REPRESENTATIVES FOR THE BRITISH ISLES 


The Hammond Typewriter Company, Ltd. 
75 Queen Victoria St., London, ngland 
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| “The | 
Clip 
with | 

Bull doé, 
Grip” 


krasers- hey exuse 
Sellthe Ries 


OK. Letter Opener 


Handand Electric 
Saves time, can't cut enclosures 
never out of order. — 






















































2 Sizes -3 Models 





“O.K.” PRODUCTS GIVE SATISFACTION 


When a business man once puts “O.K.” Products in his office he is satisfied with them because they are all 
“time savers.” When he wants more he expects you to have them forhim. Are you prepared? Have you 


a sufficient stock of our products onhand NOW ? 


Weare big advertisers and always w:th request to “buy from YOU.” Weare drumming up trade for YOU 
and all we ask is that you keep up your stock and be able to handle the orders when received. 


“O.K.” products are all we say they are — and more. We have put our money, our brains and energy 
into making the best office time savers ever devised, and we are advertising and telling the people about them. 


Check them up NOW: ...-.Washburne’s “O.K.” Paper Fasteners - 3 Sizes - Brass and Nickel Finish. 
....Sanitary “O.K.” Erasers, Typewriter - Ink - Pencil. 
... Ries’ “O.K.” Letter Opener, Hand and Electric; 3 Sizes - 3 Models. 


these three Graces will knock out three disgraces; pins, dirty erasers and knives which mutilate your mail. 


W rite for illustrated and descriptive literature with prices. 
MADE BY 


THE O.K. MANUFACTURING CO. 
Ss 


SYRACUSE. N.Y., U.S.A. 
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He tells many interesting incidents connected with this 
prison camp. The camp was a stockade containing nine 
barracks, kitchen, three work shops and a theater in which 
two entertainments were given every week. The scenery 
for the plays was painted by some of the German prison- 
ers, and most of the talent for the entertainments was 
supplied by them 

\t one time five of the prisoners escaped, but four of 
them were captured by French gendarmes just as they 
were crossing the border into Spain. 

Among the German prisoners in the camp was the 
nephew of a well-known American brewer who left this 
country at the outbreak of the war to enlist in the Ger- 
man Army. Another prisoner had a brother in the United 
States Marine Corps. 

Mr. Lipman reports that the German prisoners were 
well fed and were provided with all the necessaries of life, 
besides writing paper and everything of this nature to 
make them satisfied. When their own uniforms in which 
they were captured were worn out, they were supplied 





No. 20404 
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Diversity in 
Office Chairs 


q A valuable feature of the Masters Line 
of office chairs is their wide range. For 
those who demand the best that money 
can buy, we have the exact chairs that are 
needed. But the line also includes low- 
priced chairs for the man of moderate 
means and it includes all grades in be- 
tween. There is no need for any dealer 
handling the Masters Line to disappoint 
a customer. 


Of course you know of the workman- 
ship that enters into this line. No chairs 
are better made. They have refined, dis- 
tinctive designs, the workmanship is of the 
best and the finish is truly a quality finish. 


@ An inquiry from you for our catalogue 
will show you the real opportunity the 
Masters Line has in store for you. 





Cc. W. LIPMAN 


with the salvaged uniforms of the United States troops i 

which had been dyed green to differentiate them from the Th a | [ Ch Co 

khaki of the American troops. e ay or alr Mpany 
While in Europe Mr. Lipman was granted three fur- 

loughs and was enabled to visit the battlefields of France, Bedford Ohio 

and also to have several days’ rest at Nice, Monte Carlo, Ex 

Monaco, as well as to visit England and Paris. Chipman Limited, 10 Bridge St., New York. 
He returned to this country September 4th and has now Cable Address: Chipmunk ° 

resumed his duties with the George B. Graff Company, Branches: Sydney, Australia; Melbourne, Australia; Perth, 


‘ fac we ¢ > amend . , Graffc sion: ; 2x Australia; Wellington, New Zealand; . ; 
manufacturers of the well known Graffco signals, inde Shavena, Cubans Boones Aises, beni wh 
tabs, etc., and at this time is making an extended trip -” 


through the Middle West, calling upon the trade generally. {((LLQUNUL249N0,000000000000000E0 000 YRSSOEAOEOUEEOOAUARUA AOU 


Export Department: 





Dr. Dodge with Cleveland Ribbon-Carbon House. 

Dr. Charles E. Dodge, who severed his connection with 
the Manifold Supplies Company last May, having been 
with them since 1914, at which time the Republic-Dodge 
Manufacturing Company was leased te the Manifold 
Supplies Company, went to Cleveland on August 1, where 
he became associated with the Buckeye Ribbon and Car- 
bon Company. Since he came to Cleveland, Dr. Dodge 
says he has been very busy at the factory, but that he 
hopes to call on many of his old friends at an early date. 
In the meantime he will be glad to see or hear frori 
any of them at the plant of the Buckeye Ribbon and 
Carbon Company, 1466 East Fifty-fifth street, Cleveland. 

Dr. Dodge is one of the most experienced ribbon and 
carbon men in the field. He is an expert on technical 
manufacturing subjects and perhaps no man in the coun- 
try has a better understanding of the chemistry of colors 
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All through life be sure to put your feet in the right . " | 











place, and then stand firm.—Lincoln AJ 
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A Salesman 


Free of all expense 
fo you 


He calls on every one in your 
city who reads the magazines. 
He is everywhere at once. He 
is Old Hampshire advertising. 

Salesman, builder of prestige, 
representative of quality, he is 
yours without the outlay of 
a penny. 

@lb Hampshire stationery in 
Bond, Vellum and Lawn for 
Ladies and Gentlemen is 
known as the best from Coast 
to Coast. A very profitable 
line to carry—it can mean 
much to your store. 


Let us talk to you about it. 


FINE STATIONERY DEPARTMENT 


Hampshire Paper Company 
SOUTH HADLEY FALLS 


MASSACHUSETTS 


Makers of 
Old Hampshire Bond—Vellum—Lawn 


=> 
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(Opportunities—Continued from page 42 
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agencies for the sale of cotton and woolen goods, sta- 
tionery, office supplies, soap, tiles used for flooring, and 
wearing apparel. References. 

30,698—A firm in France desires to purchase large 
quantities of wrapping paper, including the sorts known 
as kraft, glassine, grease proof, and especially tissue pa- 
pers, either white, glazed or unglazed, such as samples 
which were forwarded and may be examined at the Bu- 
reau or its district offices. (Refer to file No. 20,852.) Ref- 
erences, 

30,740—An import corporation in Switzerland desires 
to secure a general agency for the sale of almost any 
kind of goods; that is, raw materials, such as leather, 
tcbacco, vulcan fiber, cotton, paper (blotting, typewriter, 
line, etc.), paraffin oil, oil cakes, metals, machine tools, 
machinery, ink, rosin, hardwoods and foodstuffs. Ref- 
erences. 

30,749—The representative of a firm in Italy who is in 
the United States for a short time desires to secure agen- 
cies for the sale in Italy of coal, stationery, paper, ma- 
chinery to make needles and pins, novelties, and specialty 
and noveity making machinery. References. 

30,762.—A firm in India desires to secure connections 
with exporters and manufacturers of cutlery, hardware, 
antimony ware, glassware, paper, old newspaper, sta 
tionery, fancy goods, novelties, haberdashery, etc., and 
requests that samples be forwarded. References 

30,789—A business man in Belgium desires to secure 
agencies for the sale of raw materials for soap factories, 
stationery, oil mills and textile industries; food for cattle, 
oil cakes, bran machines, tools, metals for composition 
and heavy chemicals. Quotations should be given c. i. f. 
Antwerp. Correspondence may be in English, but cat- 
alogues are preferred in French. Reference. 

50,519—A merchant from Cyprus, who is in the United 
States for a short time, desires to secure an agency for 
the sale in Cyprus and Syria of cement, roofing material, 
Fardware, lumber, plumbing supplies, glass, paints, leath- 
er, paper, wearing apparel, textiles, drugs, cutlery and 
rubber goods. Reference. 


(See also No. 30,495 under Pens and Pencils.) 

(See also No. 30,709 under Adding Machines.) 

(See also No. 30,717 under Typewriters.) 
Typewriters. 


30,580—A merchant in Czechoslovakia desires to pur. 
chase and also secure an agency for the sale of hygienic 
supplies, cosmetics, chemicals, sewing machines, type 
writers, shaving sticks and safety razors. Correspondence 
may be in English. Payment in United States currency. 
References. 

30,619—A manufacturer in Czechoslovakia desires to 
purchase at once about 90,000 kilograms of crystallized 
soda for glass-manufacturing purposes and requests that 
Erices and shipping details be forwarded. He also desires 
to purchase and also secure agencies for the sale of type 
writers. Correspondence may be in English. Payment 
in United States currency. 

30,639—A merchant in Italy desires to secure an agency 
or purchase rebuilt typewriters. Payment against docu 
ments, througk bank. Correspondence may be in Eng 
lish. Reference. 

30,677—A resident English commercial agent in Colom- 
bia desires to secure agencies for the sale on installment 
plan of player pianos, typewriters, billiard tables and 
small, low-priced motor cars. Terms of payment, long 
term credits. References. 

30,704—A commission agent in England desires to rep 
resent manufacturers in Russia, Finland, Poland, Siberia, 
Scandinavia, France and Great Britain in the sale of cot- 
ton goods, woolen goods, textiles for men’s and women’s 
clothing, velvets, printed goods, voiles, hosiery, hats, 
glcves, photographic materials, paper, all sorts of ma- 
chinery, typewriters, tobacco and tobacco-manufacturing 
machinery. 

30,717—A man in Spain desires to purchase and secure 
an agency for the sale of typewriters, secondhand and re- 
built; carbon paper, typewriter ribbons, pencils, ink- 
stands, fountain pens, erasers and office supplies in gen- 
eral. Quotations should be given f. o. b. New York. Cor- 
respondence may be in English. References. 

30,741—An engineer in Poland desires to secure agen- 
cies for the sale of typewriters, boots and shoes, rubber 
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B & P /Indestructo Loose Leaf 
Ring Book Covers 


One Piece — Solid Leather 


TEAR an old style Ring Book Cover and you 
will find it consists of three parts of thin material, 
glued together. 

CUT our ‘‘Patented’’ All Leather cover and 
you will find ONE solid piece of Cowhide, no 


lining, no glue. 








BaP inpegenvero 
“OLD STYLE” “NEW STYLE”’ PRICE BOOK WS. IE 
Covering (Cloth or Leather) 
Board (Paper) SOLID LEATHER “Indestructo” covers are 
Lini cut out of the hide by an 
ining (Cloth) automatic “die” cutting ma- 
chine. Each cover is one 
piece of genuine leather. 


= 










No lining, interlining of 
paper or cardboard. 





No glue is used. 


“Indestructo” cov- 
ers are very flexible; 
they can be bent or 
folded without risk 
of breaking; nicely 
grained in Levant 
on outside and neat- 
» ly finished inside. 


“Indestructo” cov- 
ers stand up under 
harder conditions of 
use than a three-ply, glued 
cover could be expected to. 


They are machine made, 
consequently more perfect 
and extremely good looking. 


They are lower in price, 
quality considered. 


The Thickness of the Two Styles is the Same 


Broad U. S. patents have been granted on this construction and attention is 
called to the following claims of Patent No. 1,104,394, granted July 21, 1914; 
application filed December 26, 1908. 


CLAIM NO. 1 CLAIM NO. 5 

ve cove itd teiates ta daietes A temporary binder including in combination a 
RC ee . ’ back and covers composed of a single-ply integral 
back and covers composed of a single-ply integral piece of flexible material, and a loose-leaf binding 
tane of fextihe setadial 4 lease tae mechanism permanently attached thereto, said in- 
ee. eee rier ’ tegral piece of flexible material being of reduced 
mechanism, and means passing through said back strength along two lines substantially parallel 
ae Be ines wale with and at opposite sides of the back, so as to 
and fastening said mechanism permanently upon provide definite lines for the bending or hinging of 

the inner face thereof. the flexible covers relatively to the back. 


Manufactured under License by the 


BOORUM & PEASE COMPANY 


Manufacturers of ‘‘B. & P. Standard’’ Loose Leaf Devices 
109-111 Leonard Street NEW YORK, N. Y. 
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lV, make a product. 






It is as good as it can be made. = 
It combines style with quality. = 
We go out into the highways and byways = 
Telling of its quality = 
In our magazine advertising. = 
We give the dealer much = 
Good window display material. = 
We do many other things, too. = 
Having thus done our best = 
To get customers for him, = 
We then share our profits with him. 2 
This is our definition of = 
The well-known word co-operation. = 

= 


EATON, CRANE & PIKE COMPANY 
New York—Pittsfield, Mass. 


Chicago Che Boston 
Philadelphia ACS Is . San Francisco 


Ramet 


me 








ate 





ae syne 
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tires for automobiles, and upper leather, such as box calf, 
chamois and kid. References. 

(See also No. 30,557 under Adding Machines.) 

(See also No. 30,709 under Adding Machines.) 


Antwerp Business Firms Listed. 


During the German occupation of Antwerp business was 
badly disorganized, and the pre-war directories of that 
city are no longer reliable. The American consulate has 


compiled a list of Antwerp concerns now in business 
While the list is not complete, it contains the names of 
the principal business houses. The list is on file in the 
Bureau of Foreign and Domestic Commerce, Washing 
ton, D. C., and its district and co-operative offices. Copies 
may be obtained by requesting File No. 122,897 


Mail China Invoices to Arrive with Cargo. 
Notification has been sent by the United States consul 
it Shanghai that after October 30 cargo will not be passed 
»y the Chinese Maritime Customs unless accompanied by 


invoices and other documents. The Shanghai American 
Chamber of Commerce urges that exporters mail invoices 
to arrive with cargo, to avoid serious criticism of Amer 


ican trade methods. 


Export Managers Take Notice. 

Office Appliances recently received the following letter 
from Gobindram Malkani & Sons, merchants and commis- 
sion agents of Karachi, British India: 

“Of late several shipments from America to Karachi 
have been penalized for breach of the Merchandise Mark 
Act. The number of defaulters is increasing day by day. 
This is due to several new suppliers unacquainted with 
the rules coming into the market. As times get normal 
more new men will come into the field. The penalties 
and consequent worries tire the importers so much that 
they feel averse to dealing with the same suppliers again. 
This risk of losing business can be avoided. 

“We have made a special study of this act and are in a 
position to give useful information regarding requirements 
of the Indian Merchandise Marks Act and custom rules 
prevailing at chief custom ports in India and offer this 
service to the American manufacturers absolutely free. 

“We shall be glad if you will kindly circulate this in- 
formation as widely as possible. 

“We act here as manufacturers’ representatives, travel- 
ing salesmen and commission agents. 

“Yours faithfully, 
“Gobindram Malkani & Sons.” 

Karachi is a seaport and the chief city of Sind, sit- 
uated on Karachi bay. The district of Karachi borders 
on Baluchistan on the west, the Arabian Sea on the south, 
and the Indus on the east. It has an area of 11,970 square 
miles, with a population of approximately 446,513 for the 
district. The citv of Karachi has important foreign com 
merce. It was annexed by the British in 1843. The city’s 
population, including the cantonment, is approximately 
116,663. 


American business men traveling in foreign countries 
should make it a point to get in touch immediately with 
the American Chambers of Commerce there. To do so 
often means actual and unexpected business and con- 
versely not to do so often means the loss of business op- 
portunities. 

The American Chamber of Commerce in London, for 
instance, says that if the American business man reaching 
England would simply put himself on record with the 
Chamber, it would be to his advantage. There is no 
trouble about it. He doesn’t have to sign any books, fill 
in extensive records, nor give away his business secrets. 
lle doesn’t even have to go to the Chamber if it isn’t 
convenient, although he generally finds it worth his while 
to do so. All he has to do is to write or ring up and say 
“Hello, I am here, staying at such and such a place, for 
so many days, and would like to be kept in touch with the 
following subjects.” 

The American Chamber of Commerce in London cites 
many instances where inquiries from British members 
have been on file for the very line of goods which the 
American “was handling, or where such an inquiry has 
come in while the American was in town. On the other 
hand, there have been an unfortunate and entirely un- 
necessary number of “too lates.” 

The American Chamber in London is there primarily 
to put its American members in touch with British mar- 
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rYPOCOUNT LINEN LEDGER 
PAPER assists your typist to make 
speed, and speed is a watchword in 
every modern office. Every buyer you 
encounter will be interested in sup- 
plies which will aid him in securing 
the maximum of speed from his hook- 
keeping machine, and the operator. To 
him it means that his records are 
posted up to date. Typocount has a 
firm, strong fibre, and the sheets stand 
stiffly upright in the binder, enabling 
the operator to swiftly select any one 
from the index. 


FS 


19 17 
YPOCOUN 
LINEN 


TYPOCOUNT is the one quality of 
ledger paper that will stand the wear 
and tear of “ripping” sheets out of the 
machine over and over again. The 
operator can hastily insert it. make the 
entry, and “rip” it out—without hav- 
ing to be careful of the paper. 
TYPOCOUNT will stand dozens of 
such daily operations and remain in 
serviceable condition. 


Send for sample book of 
TYPOCOUNT Ledger Paper 


Byron Weston Company 


“‘The Paper Valley of the Berkshires’’ 


Dalton, Massachusetts 
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kets and its British members in touch with American 
markets. Anglo-American trade currents center in the 
Chamber, and American business men are simply further- 
ing their own interests by registering with the American 
Chamber as soon as they hit town. 














F. O. B. Quotations for Foreign Shipments. 


Commerce Reports recently commented on the diffi- 


culties experienced by importers in interpreting the terms 
F. O. B. 

The Trade Commissioner of the Bureau of Foreign 
and Domestic Commerce at Melbourne, Australia, has 


recently called to the attention of the bureau several 
cases which indicate an element of uncertainty in quota- 
tions made by exporters. Several Australian importers 
have requested his interpretation of “f. o. b. New York.” 
In every case the American exporter has held that “f. o 
b. New York” meant only prepayment of freight to the 
city of New York; that is, cartage, warehouse and other 
incidental charges are for the account of the importer 
Where goods have been shipped promptly, the question 
has not been important, but with the long delays due-to 
unsettled shipping conditions, the securing of export li 
censes and other causes for delay, the question as to 
who was to bear these charges has become serious. 

{t would seein from the investigations that have been 
made by the bureau from its New York office that there 
is an element of uncertainty and a varying practice among 
American firms as to their method of quoting “f. o. b 
New York.” With inland firms it appears to be the gen- 
eral practice to quote in this way, while with professional 





exporters in New York quotations are usually made “f. o. 
b. vessel New York.” The latter quotation is, of course, 
preferable from the standpoint of the foreign importer, 
and also because of its eliminating any possibility of 


misunderstanding. 
It is suggested that firms quoting “f. 0. b. New York” 


E BASKET should take pains to explain that all charges after ar- 
T EL WA T rival in New York City, or other ports, are for the ac 
count of the importer 

WITH ielnmaiene: 

Requirements of Foreign Service Men. 


\ recent letter from the Bureau of Foreign and Do- 
mestice Commerce, Washington, D. C., to an applicant 


fora position with an exporter or one of the government 


departments concerned in export trade, indicates briefly 
the qualifications required for such work. The increasing 
interest in foreign trade leads many men in business to 
prepare themselves for this activity. The letter is re- 


1 
| 


printed here in the thought that it will be helpful 


The Only Real Improvement 
Made in Waste Baskets Your letter with regard to your interest in making a 


During the Last Ten Years connection with a firm engaged in foreign trade has been 
referred to me for attention. I note that while you are 


particularly interested in an executive positio a busi- 
The Victor basket cannot scratch or ness capacity, that you also make inquiry as to any open- 
mar other furniture. Every corner 1s ings in the government service. 


. F - From your letter it is difficult for me to say just what 
cushioned in live rubber, molded to the sand be veel aeueriuaities ts factlan tende work. Hovw 
steel and finished to match the basket. ever, I notice that you make no mention of any experience 
The Victor can be safely used at the side or education that has fitted you particularly for this class 


of work. For example, you do not state whether you have 


» finest desks. is the only ; “wig , wan 
of the finest desk It t ‘ a knowledge of any of the principal foreign languages. 


basket having these protecting rubber 30th the government and business organizations are look- 

corners—an exclusive Victor feature. ing for men who can bring to their foreign trade work, 

2ither specialized education or practical experience. | 

Absolutely Fireproof and Indestructible. do not wish to discourage you, but I imagine that an ex- 

2 7 - set port house in New York would probably give your appli- 

Attractive in Design and Finish. cation little attention. I say this as many applicants who 

go to them are men like yourself, who have made a suc- 

The Victor is recognized everywhere cess in another held, but are not technically equipped for 
as the greatest waste basket value on the foreign service, either by education or experience 

5 . As for the government service, there are, of course, po- 

market. It is the best basket money can sitions carrying low salaries in which a young man can 

buy. You'll find it pays to handle the learn in a practical way the technique and problems pre- 

Victor. It sells readily and at a much SE nted by export commerce, | would judge, hows ver, that 


. : i, 5S pt * you could not consider such a position. As for the higher 
gr cater profit than Reka. other basket. positions, the government takes practically the same stand 
Send for prices and literature. that business men do, namely, that the men chosen for 
responsible positions must be specially fitted for them. 

I am inclosing copy of a small pamphlet which de- 
METAL OFFICE FURNITURE CO. scribes the service of the Bureau of Foreign and Domestic 
See Commerce, together with a formal application blank, 
Grand Rapids, Michigan which I would be glad to have you fill “a poe send to me. 
Under separate cover I am mailing to you a copy of Bul 
letin No. 24 of the Federal Board for Vocational Educa- 
tion, which will give you an outline of the courses of 
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No. 500 Propelling Magazine Clutch Peneil 
THE PENCIL THAT IS NEVER DULL 
Six Leads—Guaranteed for one year 
PUT UP IN INDIVIDUAL BOXES, DISPLAY CASE WITH EACH GROSS - 
Why do the Jobbers want this? 
Why do the Retailers want this? : 
BECAUSE— Ae 
There is more profit for both Jobber and Retailer than any other pencil on ve oe * 
the market—and we deliver the goods. ey 
No article at any price is good if you can’t get it. ; 
THE PENCIL THAT IS NEVER DULL 
Write for Jobbers’ quantity prices 
RETAIL FOR 50 CENTS BETTER THAN THE BEST 
The handsome display case with each gross 
Sample dozen $4.00 per dozen Extra Display Case $1.00 each eS 5 ; 
THE HOGE MFG. CO., 215-217 Fulton St, New York |P 
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Typewriter 


The 
Ever 
Ready 
Office 


Assistant 





HAS ARRIVED 


The SMALL Typewriter— at a SMALL Price 


The CENTURY is neither a toy nor an ex- be ready for another bout the next day. At 
periment, but a REAL Typewriter possessing the same time, it occupies so small a space 
the best features of the modern office ma- on desk or table that it is equally suitable 
chine. It has a full keyboard of 84 characters; for the home or executive’s desk; a “right-at 
takes large envelopes and paper 9% inches the-elbow, never-in-the-way” machine 


wide, and writes a line 8 inches long. It has 
a back spacer, an instant automatic ribbon 
reverse, and other “fixings” necessary in an 
up-to-date machine. Card and label writing 
attachments supplied when wanted. 


The light key action insures easy operation 
its fine press work, beautiful lines and finish 
commend it to the fastidious, while its dura 
bility and LOW PRICE win the approval 


This little machine has been made so light of all. 
(it weighs only 17% Ibs.) that it can be easilv You will want to know more about this 
handled, yet heavy enough to remain abso- latest arrival in the typewriter world. So 
lutely stationary while operated. It will stand just drop us a line and we will give you fur 
up under a busy day’s work at the office, and ther details. 


Selling price in the U. S. A., 60 
with metal office case 


American Writing Machine Company 
339 Broadway - - NEW YORK, N. Y. 
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study to be taken up in preparation for foreign-trade ser- 

' vice. This bulletin was prepared by the Federal board in 

cooperation with this bureau. 


As you will note, both from my letter and the inclosed 
pamphlet, the work of the Bureau of Foreign and Do- 
mestic Commerce is almost exclusively devoted to the 
promotion of the foreign trade of the United States. If 
we had larger funds for the analysis of domestic-trade 
problems, your past experience and record as a secretary 
of a commercial organization would stand you in good 
stead. I have written you somewhat at length in answer 
to your letter, as I wish to make very clear to you the 
problem which confronts you in making a change from 
your present activities into the field of foreign trade. 

| shall be glad to hear from you further in the event 
that you are interested in any of the positions of the Bu- 
reau of Foreign and Domestic Commerce. As for putting 
you in touch with firms needing executives in their foreign 
trade work, I may say that we receive from time to time e 
requests from business houses for the names of suitable 18 Parce ost 


men, but their requests so universally call for men with 


: definite and extensive practical experience in the foreign M bed 
’ fie c seri Sly f - ; ~ | » of z 4 
: eld that I eriously doubt whether I could ye of any Stamp achine 
' service to you in securing such a connection 
: sn is needed in EVE OFFICE and 
. Buenos Aires Conditions of Sale. s needed in EVERY 
The follow; titi pene , STORE that mails packages—and a 
> following conditions of sale have been announce . . . . 
ce tite, A ene Be ) get on simple demonstration of it usually and 
é by the United States Exporters’ Association in Buenos . : ’ 
j : Aires, when taking orders in that market for American quickly convinces the management of 
: products: this fact. 
: 1. On orders taken at c. i. f. prices, the price includes : a ore 
' the cost of the merchandise placed on board vessel at Keeps stamps under lock anc key, m 
: the port of shipment, freight, marine insurance and other rolls, all in one place, protected against 
minor expenses to port of destination. The obligation of loss, spoilage, misuse and theft. 
the shipper with regard to delivery ceases as soon as the 
goods are shipped. The merchandise travels for account Provides a quick, convenient way of 
.. and risk of the buyer, and the shipper assumes no respon- selecting the exact amount of postage 
i sibility for its arrival at port of destination or for any : aa aie cl ala onal 
damage it may suffer during the voyage or during dis- required and a quick, santiary Way O 
' charge moistening and affixing stamps to 
' 2. The conditions of the bills of lading and of the in- packages. 
surance policies which cover the goods detailed in this ; 2 
; order form part of said order. Models with counters provide an accurate 
3. The shipper is not to be held responsible for any un- and automatic way of accounting for all 
expected contingencies or any cases of “force majeure” stamps used, each denomination sepa- 
: and without prejudice to the generality of this stipulation, rately, to check against stamps bought. 
t the shipper is specially exempt from responsibility in case Saves time. stamps and money. . Himmal 
: of strikes, floods, fires, accidents, delays or other diffi- SSS Ue, Sa necks 
culties in transportation to seaboard or ocean transpor- nates confusion and temptation. 
f tation or in case of interruptions of these services by acts 


: of government or other competent authorities, or delays 

t in the departure of vessels, or any other causes beyond i j 
the control of the shipper; all unexpected expenses, such M U L i POS 
as cartage, railroad, freight, storage, fire insurance, etc., 


are to be for account of the buyer Postage Stamping Equipment 





4. In case of war the shipper may insure the goods 
against war risks for account of the buyer without the , 
necessity of consulting the buyer. includes combinations of The Mul! tipost 
—_—- Stamp Affixer and Recorder, Parcel Post 
Trade Lists of Latin-American Countries. ay gp etc, that “rr 
The Department of Commerce, Washington, D. C., has ma) tne requirements ae 
i on file several lists covering different trades in Latin- all kinds and sizes of 
; \merica. Included are the following: No. 9668, Im- offices at the lowest cost; 


porters of typewriters, Fortaleza-Ceara, Brazil; No. 9669, and that will permit ex- 
Importers of stationery and supplies, Mexico. These lists , 

can be secured from the department at Washington, its gs 
district and co-operative offices, by mentioning the num needs dictate. 
ber identifying each. 


pansion of equipment as 


Dealers Profit 
Without Risk 


and without a cent invested, 


Monterey Requests Catalogues. 


The American consulate at Monterey, Mexico, requests because of our very attractive 
that catalogues of American manufacturers, preferably in Selling Plan and Multipost 
Spanish. be sent to the local chamber of commerce, ad- National Advertising. 

( *sse ,- arz Né > ary + 1 ~ - ‘ F . 
lressed to Camara Nacional de Comercio, Edificio Banco Write for the Multipost 
Mercantil. 


Dealer Propesition, as proved 
by many leading supply 
Chinese Credit Ratings. lealers. 

\ leading bank in Boston has facilities for obtaining M | ° C 
information about the credit standing of Chinese con- u tipost ompany 
cerns, and will obtain and transmit such information free Rochester, N. Y. 
of charge to responsible inquirers. The name of this _ 
bank can be secured through the Bureau of Foreign and 
Domestic Commerce, Washington, D. C., by mentioning 
File No. 27. 
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Kohihaas Sorting Devices 
for Modern Business 


handle all matter requiring classification of 
every nature. 

Indexed alphabetically, numerically, or with 
special wording to meet the requirements of 
your individual needs. 

Save 90% of the space and 50% of the time 
now used in sorting. 


Instant Reference Files 


These systems keep at your finger ends all 
current matters. No useless fumbling and 
searching for live matter. 

We manufacture Portable and Sectional 
In-Sight Systems for desk use, such as 
Address Files, Daily Reminders, and Card Sys- 
tems of every nature. 

All of our systems are for busy men where 
time, space and system are factors. 

Dealers, write for proposition. 


The Kohlhaas Company 


Manufacturers 


31 W. Lake St. 70 Fifth Ave. 
Chicago New York 
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Send Private Codes to Consulates. 


The United States consul at Barcelona suggests that 
cable codes be supplied the consulate. The reason is that 
firms in Barcelona have appealed to the consulate for as- 
sistance in decoding messages from business firms in the 
United States, as the code book from which they were 
taken was not on file in the consulate, nor could it be 
located in the city. If codes were on file in the consulate, 
quick assistance could be rendered to Spanish firms who 
were unable to decode the messages themselves 


Sydney Library’s American Section. 

The public library at Sydney, New South Wales, ac- 
cording to the American consul general, wishes to re- 
ceive catalogues of American manufacturers. It is de- 
sired to keep this activity of the library up-to-date. Pub- 
lications of this sort may be sent in care of the consul 
general, who will place them in the hands of the librarian. 


Hong Kong Students Like American Stationery. 

American manufacturers of fine writing papers have a 
considerable sale in Hong Kong, which is susceptible to 
an increase through advertising. There is a good demand 
by Chinese students for American-made writing paper 
and similar goods put up in small packages. 


Australian Imports. 


Australia imports from the United States quantities of 
machinery, including cash registers, typewriters and add- 
ing machines. 


The United States consul at Dublin, Ireland, wishes 
catalogues for the consulate reading room, including those 
of manufacturers of ofhce supplies. 


An Attractive New Catalog. 

One of the best arranged and most attractively printed 
catalogs we have seen for some time is the new General 
Catalog No. C-149, which was mailed to the trade on 
October 1 by the Irving-Pitt Manufacturing Company, 

The book is strongly bound in a dark green cover stock 
with fly leaves to match, and has a marginal index to 
facilitate reference to the several divisions. 

A novel feature of this catalog is the simple plan which 
Rhas been employed for placing the resale prices on unit 
quantities before the dealer. 

In conformity with the recommendations of the Na- 
tional Catalog Commission, no prices are shown in the 
body of the catalog, but a separate price pamphlet is fur- 
nished. In this pamphlet, the unit prices of stock binders, 
indexes, sheets and outfits are arranged in numerical 
oider providing a very quick price reference which should 
meet every requirement and at the same time make it 
possible to effect changes in prices with minimum expense 
and labor. 

The improvements and additions which the company 
has made in their heavy goods lines are set out dominant- 
ly by a number of beautiful four-color plates which show 
in an effective manner these attractive new items 

Attention is called particularly to the improvements 
that have been made in sectional post binder lines which 
appear in an entirely new dress. 

A high grade army duck, dyed in a special olive green 
color, has been adopted for all canvas-bound devices, 
giving these lines a distinctive appearance. New litho- 
graphed lining papers, end sheets, labels, etc., add to the 
appearance of these new binders. 

Among the new lines are: 

Veriflex price books and memos bound in solid No. 1 
cowhide, the covers being made of one piece of heavy 
leather. No linings, glue or rivets are used in making 
these books. 

Leatheride memo books which have one-piece covers 
of heavy “Leatheride’—a high grade imitation leather. 

Celluloid tabbed indexes—a complete line of ledger in- 
dexes in all subdivisions up to 500 A-Z, state, monthly, 
numerical, etc. 

Columnar sheets and outfits—all the popular columnar 
rulings are included in this new line. 

Bank systems—many new forms for the banking house 
are shown for the first time in this new catalog 

Announcement is also made of a complete line of ma- 
chine posting supplies to follow in a few weeks. This 
line will be described in a separate catalog 
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of figures in only 10 
keys—one for each 
numeral. Column se- 
lection is eliminated 
—machine puts each 
figure into proper 
column automati- 
cally. 


—* | The whole world 


Speeding up the handling 
of figure work for Simmons 


The millions of figure items handled by the Simmons Hard- 
ware Company of St. Louis are a reflection of the size of its 
business. Thousands of sales are made daily, thousands of 
items must be listed and billed, thousands of credits must be 
checked. Five of the thirteen Daltons used in Bookkeeping, Statisti- 
cal, Sales and Factory departments are illustrated above. 


The use of Daltons by different departments of a business emphasizes 
its broader application to figure work. Where great amounts of 
straight adding and listing are necessary, Dalton operators work by 
touch method entirely, handling the figure items without ever looking 
at the keys, increasing by 40% the volume of daily work. 


In Cost, Purchasing, Statistical, Sales, spoken of as “that wonderfully simple 
Billing or any department where a machine which anyone can use im- 
multiplying machine is necessary the mediately.” The words “Dalton Add- 
Dalton handles this type of figure ing and Calculating Machine” mean 
work with an ease and speed thatcan a machine which will handle all 
only be appreciated by a demonstra- branches of your figure work. 

tion under time-tests. Such a dem- Have a Demonstration 


onstration will convince any business 





man that a faster multiplying ma- The service of the Dalton is that ofa 
chine does not exist. simpler, faster figuring machine of 
; i : broader application to figure work 
R, M. Tenant, Chief Accountant The great simplicity of the Dalton for retailer, wholesaler, manufactur- 
poh ee keyboard appeals to both operator er There are thousands of Dalton 
Pay and executive. Here is the w hole users in every State, hundreds in ev- 
The Dalton with its simple 10- world of figures in only 10 keys. No ery city. The Dalton Sales Agent in 
cey eyboard, can e operate * . » : i - - *,: 
bv touch method, enabtian onet~ training required—no confusion in the hundred and more leading cities 
ator to keep her eyes right on column selection — each figure iS will gladly bring a Dalton to your 
Seats casts te connie cae ain placed in its proper column by the office for demonstration—look for 
back to hunt for the next figure. machine automatically. “Dalton” in your phone. book. 
i oe en ct un Ee Descriptive catalog by mail upon re 
25% to 30% of time formerly ’ , , ; guring ma- 5 2 x 
required by other machines.” Wherever talk turns to figurin; 


chines today, you hear the Dalton quest. 


THE DALTON ADDING MACHINE CO. 
110 Beech Street (Norwood) COREE oO. 


Representative for Canada— 
The Untted Typeres a Toronto, and tie 


Foreign Department, 642 Woolworth Bldg., New York 


ADDING AND 
CALCULATING MACHINE 
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BADGER LOOSE-LEAF BINDERS 


ALBUMS The nation’s largest business houses specify Badger Loose- 


LEDGERS Leaf Binders as their standard equipment 
These loose-leaf binders are durable—reliable—economi 

RING BINDERS cal, and have distinctive mechanical features not found in 
POST BINDERS others. They are the result of twenty years of constant 
SHEET HOLDERS study and improvement. 

OG Badger binders are backed by a guarantee of quality and 
CATAL BINDERS durability. Specify “Badger” when you place an order for 
MEMO BOOKFS loose-leaf binders. 


ORIGINATORS OF THE LOOSE-LEAF SYSTEM OF CATALOG BINDING 


Send for Badger Catalog Section C 


THE HEINN CO. =) MILWAUKEE #23 
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Dennison Mfg. Company to Build New Factory. 
Che Framingham News of September 12 printed the 
following item 
“Ground will be broken this week by the Dennison 
Manufacturing Company for a new building at the corner 


of Grand and Howard streets. This is the first new 
construction projection by the company since the printing 
uilding on Grand street was put up in 1914. The new 
building is made necessary because of the need of addi 


tional manufacturing space, owing to the growth of the 
company’s business during the last few years 

“The new structure will be of concrete construction 
with brick veneer similar to the last building erected on 
Grand street. It will be seventy feet by two hundred feet, 
giving sixty-eight thousand square feet of additional floor 
space. There will be four floors and a basement. The 
new building will be connected with the other buildings 
by suitable bridges.” 


Dennison Employees Form Works Committee. 


Early in July a mass meeting was held at which a com- 
mittee was elected by popular vote from the various 
departments to investigate the general question and make 
recommendations concerning the formation of the Works 
Committee \ mass meeting of the employees was held 
recently to consider the report and recommendations of 
the committee so elected. The plan the committee pro- 
posed provides for a general Works Committee composed 
of sixty departmental representatives elected by the em- 
ployees—one, two or three from each department, accord- 
ing to size. From this general Works Committee will 
be elected a Central Committee of twelve known as di- 
visional representatives. ‘This group of twelve will serve 
with tweive representatives appointed by the management 
and the twenty-four members will be known as the Co- 
operative Committee. Some of the objects of the plan 
will be (A) To elect representatives of employees to co- 
operate with the management of the Dennison Manufac- 
turing Company; (B) To promote and maintain just and 
harmonious relations between the company and its em- 
ployees; (C) To expedite the settlement of any matters 
requiring adjustment; (D) To further efficiency and pro- 
duction, and improve working conditions of the plant. It 
will be the duty of the Central Committee of the general 
Works Committee to meet semi-monthly a similar num- 
ber of representatives from the management. The pur- 
pose of these meetings will be to propose and review any 
changes in general affecting the co-operation and the 
management of the employees. 

With slight amendments the recommendations as pro- 
posed were accepted and steps will be taken to put the 
plan into operation immediately. 


Winans Now in Milwaukee. 

R. L. Winans, one of the best known loose leaf men of 
the Middle West, who has, during the past year or so, 
heen vice-president and director of the Tuttle Corporation 
of South Bend, Ind., has become manager of production 
and advertising for the Stationers’ Loose Leaf Company 
of Milwaukee and New York City. Mr. Winans’ head- 
quarters are at present at the factory in Milwaukee. He 
began his work in Milwaukee on September 1. 


A New Stationery Store in Seattle. 

G. H. Rohrer, after eighteen years in the stationery 
business in Seattle, Wash., has decided to open a com- 
mercial stationery and office supply business in that city 
under the firm name of Rohrer & Co. at 503 Maritime 
building. The company will be glad to receive catalogs 
and price lists from manufacturers of office equipment 

The Safe-Cahbinet Company. Marietta, Ohio, has placed 
en the market an issue of $400,000 seven per cent serial 
gold notes. The prices are to yield six and one-half to 
seven per cent, according to the maturity of the notes. 

The Schuman Advertising Company, trade and tech- 
nical journal specialists of Chicago, have moved from 
the Westminster building to larger quarters at 117 North 
Dearborn street. 

The Security Envelope Company has joined The Chi- 
cago Association of Commerce, represented by its local 
office in the First National Bank Building. 


107 


























Chair 
Departments 
(crow 


when they carry a repre- 
sentative assortment of 
Conrades Chairs. They 
possess “high salability” 
because their many supe- 
rior features are evident 
on sight. 


CONRADES 
CHAIRS 


continue to maintain 
their pre-eminent posi- 
tion with chair buyers. 
Despite the handicap of 
scarce material we con- 
tinue to deliver chairs 
that maintain our high 
standards, which have 
prevailed for years. 


Get Our Printed Matter. 


Conrades 
Manufacturing 
Company 


1942 North Second Street 
ST. LOUIS, MO. 
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6 twin! article of your 
stock—known as 
the standard by rep- 
utation for quality, 
extent of sale and en- 
terprise of advertis- 
ing—is the one in its 
line to which your 
sales force may point 
with confidence to 
your customer. 


For example, 





aster drawing pencil” 


Seeing ELDORADO 
on your shelves, 
ELDORADO in your 
window, ELDORADO 
on your show case, 
your customer links 
your service as sta- 
tioner up with what 
he knows to be the 
finest achievement 
in pencil making. 


Keep your ELDO- 
RADO stock up to 
the mark. 
Pencil Dept.98-J_ Jersey City. NJ. 
Ne 


Canadian Distributors 
A.R. Mae. Dougall & Co., Ltd. Toronto 
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Shipments to Austria and Balkans. 

The War Trade Board section of the Department ot 
State announces that shipments of all commodities save 
certain exceptions (none of which affect the office appli- 
ance field) may be made to Hungary, the republic of Aus- 
tria, Bulgaria and Turkey. Export license No. RAC-77 
covers such shipments. It is necessary to present the 
shipper’s export declaration in duplicate to the collector 
of customs for permit to proceed with shipments. 

“In transit” shipments may be made through the United 
States or any territory of the same under RAC-42, to 
the republic of Austria, Hungary, Turkey and Bulgaria. 
Munitions of war are excepted from this permit. 


A Valuable East Indian Publication. 


The June issue of “Indian Business,” published by T. 
H. Campbell-Howes of Calcutta, India, has an American 
section built upon The Office Appliance Exporter. It 
contains all of the reading articles published in The Ex 
porter. 

Office Appliances appreciates the fine distribution this 
gives to the articles in the Office Appliance Exporter, as 








T. CAMPBELL-HOWES, CALCUTTA, INDIA. 


“Indian Business” is an important publication which is 
doing good work in India. 

There are capital class journals abroad which can be 
used to advantage by American manufacturers seeking 
foreign markets. The majority of these journals perform 
as important a work in their field as similar journals do in 
this country. Among these important and valuable jour- 
nals, “Indian Business” is in the foremost rank and we 
commend its pages to the attention of American adver- 
tisers seeking business in the Indian Empire 


Parcel Post Changes. 

The weight limit on parcel post packages from the 
United States to China has been increased from eleven 
pounds to twenty-two pounds. The permissible combined 
girth and length has been increased to eighty-four inches. 
Parcels will also be accepted for Chinese post offices sit 
uated north ot Moukden, including Harbin (Manchuria), 
and for post offices in the provinces of Yunnan trans- 
mitted by the way of Hongkong and Indo-China, through 
the Chinese postal service, each parcel, regardless of 
weight being subject to a delivery charge of fifty cents 
Chinese currency, to be collected from the addressee. 
This fee is to be paid to meet the extra transportation 
charges paid by China to the South Manchuria (Japanese) 
Railway and to the Chinese Eastern (Russian) Railway. 
The Chinese postal service will collect a demurrage fee 
of five cents Chinese currency on each parcel for each 
day the parcel is left in the post office after the expira- 
tion of twenty-one days, counting from the delivery to 
the addressee of notice of arrival. 
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EVERLASTING 





‘o NO BANDS: NO TAPES 


NORUBBERS = OM ALL izes 


AUSTASL: | a 





NO STRINGS 

NO HOOKS 

a NO BOTHER 
M 


THE SMEAD MANUFACTURING CO.INc 


DEPARTMENT C. HASTINGS, MINN. 


FROM 1TO 
2 INCHES 


























be 
ing PRICES OF STOCK SIZES 
orm 
thee In Natural Manila Color In Colors of Red, Blue, Green, Yellow, Leatherene 
) > — 
ae Siz ee Fift Hundred Siz oe Fifty Hundred 
9 x4 $ 6 00 $10 00 l 9 x4 $ 7 00 $12 00 
2 94 x4 6 00 10 00 2 93x4 7 00 12 00 
3 10 x 4} 6 25 10 50 3 10 x 43 7 50 12 60 
the $ 103 x 43 6 50 11 00 4 103 x 44 7 75 13 20 
ven 5 1] s 3 7 00 12 00 J li xo 8 50 14 40 
ned 6 104 x 6 8 00 13 50 6 103 x 6 950 | 1620 
hes. 7 12 x9 10 00 17 00 7 12 x9 12 00 20 40 
sit- g 15 x9 11 00 19 00 . 15 x9 1350 | 22 80 
ja), \bove eight sizes expand up to 2 inc! nly. Above eight sizes expand up to 2 inches only. 
ans- : scan ata 
ugh | 
of D1 9 x4 $ 6 50 $11 00 D1 9 x4 $775 $13 20 
ents D2 9} x4 6 50 11 00 D2 94x 4 7 75 13 20 
nee. D3 10 x4} 7 00 11 50 D3 10 x 4} 8 00 13 80 
tion Above three sizes expand from 2 t > 4‘nches and can- Abo\ ree sizes expand from 2 to 4 inches and can- 
ese) nct be used until package is 2 inches thick or over. rot be used until package is 2 inches thick or over. 
way. 
er Worth every cent they cost—Your money back if not satisfied. 
i The Envelope for All Time 
Free Catalog and Samples 
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VAN DYKE "a pence GilART 


DEMONSTRATING 

THE 1G DEGREES 
6B (Softest) 
8H (Hardest) 














OF LEAD 


MARK 


, ae G B SOFTEST and BLACKEST 
ABLE Gi GENERAL UsE oF GRADES 
5 B EXTRA SOFT and EXTRA 


PUBL ie uta ARCHITECTS and ARCHITECTURAL 
’ 4 B EXTRA SOFT and VERY DRAFTSMEN 

















| BLACK Use 2B-B-HB-F-H-2H-3H-4H 
RR. 3B extra sort and BLACK ENGINEERS and ENGINEERING 
DRAFTSMEN 
| a ee Use HB-F-2H-3H-4H-5H-6H 
ARTISTS 






| veer sort Use 6B-5B-4B-2B-HB-2H-3H 


ACCOUNTANTS, BOOKKEEPERS and 
BI. HB STATISTICIANS 
Use HB-2H-3H-4H 


NEWSPAPER and ADVERTISING MEN 










- Use 6B-5B-3B-HB 
7” OFFICE EXECUTIVES and MANAGERS 
H = mepium Haro Use 2B-B-HB-F 






STENOGRAPHERS 
Use 2B-B-HB 








BANK TELLERS and SHIPPING CLERKS 
3 H VERY HARD Use 6B-5B-4B (For Checking) 
a ENGRAVERS 
E>. 4H EXTRA HARD Use HB-F-H-2H-4H-5H-6H 










LITHOGRAPHERS 







ai SH extra nano and very Use 4B-2B-HB-F-H-2H-3H 
. PHOTOGRAPHERS 
& GH exrremery nano Use 5B-4B-2B-HB-H-2H-4H-6H 
r 7H STONECUTTERS 

HARDER THAN 6-H Use 6H-7H-8H 







FOR GENERAL WRITING PURPOSES 
8H HARDEST Use HB-F 
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MADE BY 


<>. EBERHARD FABER <> 


AMERICAN MANUFACTURERS 
CHICAGO BOSTON SAN FRANCISCO 
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ForgOur Country 








A brief record of men from the field who 
have given Life or Time—which -is the stuff 
Life is made of—to the glorious cause which 
$3 Old Glory has ever typified ¢ 3 




















Corporal Raymond P. Nichols, United States Marine 
Corps, passed away August 23. His mother died shortly 
r his return from service and the shock of her demise 
caused his own death. Prior to his enlistment he was 
ith Crane & ( ompany for twenty years. 


Glenn D. Lawless, having been relieved of his Army 
luties, is now representing the Royal Typewriter Com 
pany at Rockford, Ill. 

Raymond Frost, who served in the Navy until recently, 
has returned to business, and will manage the store of 
Frost & Company, Portland, Maine 

k a Kk 

F. D. Engelhard recently returned from war service in 
France. Mr. En ‘elhard is connected with the Goodline 
Manufacturing Company of Kent, Ohio 


x * 


After about a year in various Navy vards. Frank Rich- 
rdson has returned to the tool room of the Irving-Pitt 
Manufacturing Company, Kansas City, Mo 

x * * 


France, 
to the new Indianapolis branch of the 
Yawman and Erbe Manufacturing Company 

* + i 


Harold Smith, who served with the colors in 


has been assign 


\t the conclusion of eighteen months of Army service, 
\lbert Furrer has returned to the stationery department 
of A. Carlisle & Company, San Francisco, Calif 

x * * 

Zenas Smith, of Kansas City, Mo., has returned fror 
military service in France. Before entering the army he 
was in Stores “A” 


of the Irving-Pitt Manufacturing Con 
pany 
x * * 
he Chicago office of the Noiseless Typewriter Com 
pany has welcomed back three salesmen. who had been 


in the miulitary 
Cella 


ervice Messrs. Abel, Trebilcock and 


AT 7 - 7 ~~ . 
lajor Beagle, who had charge of the office of the 
roe Calculating Machine Company, Providence, R. I., be 
tore his entry into the military service, has resumed that 
position. 
* * * 
nonths’ service in 
returned and on his discharge from the 
army became manager of the printing department of Chas 
Goldmann & Son, of New York City 
x * 4 


Alfred Ressner, who saw eichteet 


Fran e, recently 


Llovd Whiting, son of Willis P Whiting of Buffalo. re 
turned from service in France on the same boat with 
President Wilso1 Young Mr. Whiting has been taken 
into partnership with his father recently 

* * x 

H. M. Prizer, advertising manager of the William Mann 

Company, Phil service abroad 


Shortly after his return he 


ladelphia, has returned from 
with the ambulance service. 


was obliged to undergo an operation for appendicitis 
* * * 
Harry F. S. Mott has returned from service abroad. He 


is assistant to the editor of The Royal Standard. Before 
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STOP, LOOK, and 


consider the advantages to 
be derived from the sale 
of the Acme No. 2 Binder 








The Acme No. 2 makes the 
best permanent fastening. It 
is especially adapted for of- 
fice work, driving a broad, 
flat staple which holds the 
thinnest sheets without tear- 
ing, which is easily applied 
and grips tenaciously. It 
makes fifty fastenings with- 
out reloading. 


Its service makes people 
pleased, not only with the ma- 
chine but also with your store: 
“IT got that little stapler at 
Brown Stationery Company,” 
you hear them say. It advances 
the prestige of your store and 
brings profits, not only on the 
original sale but also on orders 
for staples. 


And its usefulness is not at all 
confined to any one class of 
customer. In fact 


“‘The lawyer, the tailor, 
the munition maker— 
All need to use Acme 
No. 2 Stapler.’’ 


Write for samples of work and 
dealers’ terms. 








' Acme Staple Co., Ltd. 


1643-1647 Haddon Ave., Camden, N. J. 


Canadian Representative: 


Ernest J. Scott & Co., 
59 St. Peter St., Montreal 


European Agents: 


Progress Typewriter Supply Co., Ltd., 
8-9 New Zealand Ave., London, E. C. 
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Another New line in 


Filing Cabinets _ 





























A typical “600” Series Counter High 
Installation showing the use as filing 
cabinets, as a partition and as a counter 


Outside Corner Inside Corner 


Filing Section 
No. 650 


Cupboard Section 


No. 649 


“i UILT the same as the “600” Capacity Line in 
counter height, serving a triple purpose: filing, 


partition, or counter 


STEEL EQUIPMENT CORPORATION 


AVENEL, NEW JERSEY 


Riga es bias UNE SC ner iit cee aman Te. 





aT cart 


PETES Cat, 
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The “600" Series of. 
R HIGH 








632 633 635 636 639 


Cabinets bolt securely together. When desired, fur- 
nished with battleship linoleum tops—bronze binding. 
File drawers have bronze handles and label holders 


“Si” 


—_ DESIRED COMBINES 


7} \ COMPLETE line of counter high files. All 
illustrated in the new Security Steel Catalog. 
a ; 
os Write for your copy 


STEEL EQUIPMENT CORPORATION 
AVENEL, NEW JERSEY 


Makers of the Full Line of Security Steel Commercial Equipment 
New York Branch, 25 West 45th Street 
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CNEO ON Am AULIAM TAYLOR STRAw STACS 


A Money Saver 
For All Departments 








—m_ HOUSANDS of firms use 


Gentlemen: The Addressograph for pay- 


fhe Addressograph is an indispensable adjunct to our roll work, shop records, book- 
ff ui mt. In addition te handling our z ae 
ane Seek, eadeh’ aoahanen ee —— —s, a py 2 check-writing. It works 
ds, checks, and spec ists printe e 
ps ~~ R— A department shop forme - and incidentally on all forms for all departments. 
saves us a good many hundred dollars every year. 


The value of having standard production and cost infor- Information on plates can be 
mation set up on indestructible metal plates, instantly printed in whole or part as needed. 
available for use without further checking, cannot be Changes a tee Haan \ cna Sie slates. 


overestimated. As a means of preparing in advance the Pejpc ; , 
various shop tickets required by a modern planning sys- Listing or filling-in accurately spaced. 


tem the machine is invaluable. . 















The selector attachment picks out 








Youre very truly, any classification from a centralized list 
THE AULTMAN & TAYLOR MACH'Y CO. —simplifies indexing—prevents errors. 
Routine Engineer Ribbon Print—looks like type- 






writing—but / 5 times faster. Try a Hand 
Addressograph on your work. Phone 
local office or write for Free Trial. 


Aiddressogfaph 


New York 






AADodson-MC 


















PRINTS FROM TYPE 
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entering service he was employed in the treasurer’s de- 
partment of the Royal Typewriter Company, New York, 
N.. 5. 

x * * 


A. W. Warren has undertaken the management of the 
branch store of W. L. Westcott, Boston. Mr. Warren 
was in the Navy transport service for nineteen months and 
made many round trips between the United States and 
European ports. 

x * x 

C. L. Ozburn has returned from France, where he served 
with the First Division, 18th Infantry, as adjutant of the 
Second Battalion. He is now advertising manager and 
editor of the house organ of the Shaw-Walker Company, 
Muskegon, Mich. 

* * * 

C. Ross Hamilton, Jr., has returned from abroad, where 
he served with the 103d Trench Mortar service. He is a 
son of Charles Ross Hamilton, president of Dreka & 
Company, Philadelphia. Hamilton, Jr., has started in the 
employ of the Dreka Company in a minor capacity to 
gain a practical working knowledge of the business. 

* * * 


George Swendeman is among the latest of the em- 
ployees of the Steel Equipment Corporation to return to 
business life. He served as sergeant in the 313th Supply 
Company, Q. M. C. Most of his time in France was 
spent about fifty miles east of Tours, where he was in 
charge of German prisoners. 

* * * 

Three members of the New England sales organization 
of the Monroe Calculating Machine Company recently 
returned from the service, and are once more taking up 
their old posts. They are Messrs. H. G. Bartlett, C. L. 
Dougherty and E. H. Beagle. Of these Major Beagle was 
the last to return and is again taking charge of the Mon- 
roe office at Providence, R. I. 

x* * * 

George F. Meyer, a sergeant in the 38th Infantry, Third 
Division, A. E. F., has returned to business. He is again 
connected with the sales department of the Steel Equip- 
ment Corporation, Avenel, N. J. He saw very active 
duty on the Marne and in the Argonne. Mr. Meyer is a 
large man, six feet, three inches tall and 200 pounds on 
the scales, yet he escaped all harm while in action. 

= a 


Graphite, published by the Joseph Dixon Crucible Com- 
pany, lists men of the home office, factory and branches 
who have recently returned from service. Included are: 
Carmine Fromlara, 304th Engineers, A. E. F., pencil fac- 
tory; Ben Greene, 811th Infantry, A. E. F., grease fac- 
tory; James Mentor, 807th Infantry, A. E. F., grease fac- 
tory; Daniel Mitchell, 310th Infantry, A. E. F., pencil 
packing department; Dennis O’Leary, 59th Pioneer In- 
fantry, A. E. F., pencil factory; Lawrence W. Roush, 
first lieutenant, 78th Field Artillery, A. E. F., San Fran- 
cisco sales office; H. P. Smith, second lieutenant, 3d Field 
Artillery, A. E. F., lubricant sales department; Joseph 
Whitley, 113th Infantry, A. E. F., cost department. 

e £s 


The honor roll of the Art Metal Construction Company, 
Jamestown, N. Y., lists 173 men of the office, shops and 
branch offices who maintained the honor of the flag during 
the war. Nine stars of gold testify to those who yielded 
their lives in hattle and training camp, namely: Howard 
\. Bricke!l, Clarence P. Spetz, Oscar E. Johnson, James 
C. Galivan, C. Lawrence Swanson, Carl F. Swanson, 
Steven Socenski, Gavin W. Scott, Ira Lou Spring. 

Eloquent of the spirit of the workers is the following 
tribute to those who died for the flag, entitled “Our 
Heritage,” which appeared in a recent issue of The Art 
Metal Welder: 

‘We have a heritage. 

“A heritage not of wealth, not of worldly goods, nor of 
those other things which some men count most precious. 
3ut a heritage of patriotism and loyalty, of faith, of trust, 
of valor, of love 

“Patriotism and loyalty, which sent our dead comrades 
to the aid of their country when they heard her call. 

“Faith, which carried them confidently on and still on, 
though well aware it might mean the end for them. 

“Trust, absolute, that no matter what happened, all 
would be well. 

“Valor, which led each, smiling, to his death. 

“Love. Love of liberty, of country, of humanity—love 
stronger than life itself. 

“Such an inheritance has never before been bequeathed 
to any nation. God grant that we may always cherish it!” 








Simplified Service 
for typists and stenographers is typified in the 


UHL STEEL 


‘Tabiz@ abinet 


Everything necessary for the day’s work is 
within easy reach; the typewriter is at the 
correct working level; a minimum of floor 
space is required. Steel construction. Mount- 
ed on casters, so the cabinet can be moved into 
better light or out of draught. In operating 
position the cabinet is rigidly supported, off 
the casters by the half turn of a lever. 








The Uhl Line 


includes stands for all Office Devices, large refer- 
ence books, letter or card files, catalogs; also type- 
writer chairs, desk stools, factory stools and tool 
racks, factory dining room tables and chairs, etc. 


Send for the Uhl catalog—it shows many items 
that will suit your customers. 


The Toledo Metal Furniture Company 
1212 Hastings Street 
TOLEDO, OHIO 
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N ONTH after month, the “Y and E” story of better 

cabinets and safer records is being impressed upon 
the business man of America. Month after month, if you 
carry the “Y and E” line you get the benefit of all this 
advertising in your own city. 
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STEPPE os 





oe FIRE-WALL STEEL 
E’’ is Sweeping the Country 


PEG U.S PAT. OFT. 


ROM the North, East, South and 

West comes in the story of greater 
sales and bigger profits on “Y and E’ 
Fire-Wall Steel Filing Cabinets. 


And no wonder. For the asbestos 
lining between double walls of steel 1s 
the best protection ever accorded in a 
steel filing cabinet. 

And no wonder. For the story of the Gyan 
excellence of this really better cabinet ad 
is being told in simple convincing 

language to business men throughout 
America in the following carefully 
chosen list of publications. 


Satety 
Drawer Lat oe 





Get in line with the big demand that 
is now in full swing. Make the in- 4,000 @, Products 


quiries that are pouring in to us play 
° Card Record Systems 
a tune on your cash register. Efficiency Desks 


Blueprint File 
Steel Shelving 
Shannen Arch Files 
Machine Accounting 
Trays 
YAWMAN and FRBE MFG.(0. Vertical Filing Supplies 
—_ Record Filing Safes 
; Fire-Wall Steel Cabinets 
955 St. Paul Street ROCHESTER, Ms 3 “VY and E” Wood Cabinets ‘ 
Filing System Supplies 
Ask for Catalogs 





Export Department: 360 Broadway 
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Early to Bed and Early to Rise. 

Reveille at six. Taps at ten. The early to bed, early 
to rise habit, which has been implanted by the war in 
the habits of four million of our young men who have 
been in the national service wil] not be quickly lost. Em- 
ployers are learning to utilize the increased economic efh- 
ciency of the ex-soldiers and sailors who share this habit. 
They find that a soldier or sailor who has gone through 
the mill is much better developed physically and mentally 
than the men who stayed at home and slacked in the great 
War. 

Thousands of employers have written Colonel Arthur 
Woods, Assistant to the Secretary of War, that they are 
ready to grant special privileges to the men of their 
employ who entered the United States servic 


eee ae 





Advantages of Government Insurance Policies. 


Government insurance policies contain a total disability 
clause, making them payable at any time the insured 
becomes totally and permanently disabled, regardless of 
your age. 

No policy ordinarily issued by a private company con 
tains a similar clause running beyond the age of sixty- 
nve. 

\nother advantage of Government policies is that a 
service man, after his return to civil life, may engage in 
ally occupation no matter how hazardous, including mili- 
tary service, or may travel anywhere, without affecting 
his insurance, provided he keeps his premiums paid. 

No physical or medical examination is necessary for the 
conversion of policies. Physical examination would be 
necessary before you could obtain insurance from any 
other source. 

You may not be able to pass such an examination, or, if 
later you try to get private insurance, something may 
have happened to your health in the meantime and you 
niay find it impossible to get life insurance of any kind 


Shipping Standards “Beat the Dutch.” | 
During the war it became necessary for the United 
States Government to commandeer some Dutch shipping ' 


FOx PORTABLE in our ports to move foodstuffs to Europe. Manned by 

American sailors, the fittings of the ships were altered to 
meet American standards. Steam heat and shower baths 
were installed—something to which the Dutch sailors 


CNDHE New Fox Portable is the had not been accustomed on the high seas. Subsequently 
. . . the vessels were returned to their Dutch owners Now 
light, efficient, portable writ- comes the request that when returning the ships, the 
ing machine you have been United States restore them to their original condition as 

<> regards the crew quarters. The Dutch seem to fear that 
waiting for. “Self-folding,” sturdy, their sailor men will be led into luxurious habits 
‘ - . It is related that on one of the ships so returned the 
complete—practical in every detail, 





Dutch crew found a copy of an American bill of fare, 


: ° : which they had translated and immediately placed before 
It has met with instant and enthu- their union in the belief that if Americans could obtain 
siastic approval wherever shown such luxuries there was no reason why they could 
not. 
q Every effort is being put forth to FEI 
Retires. . 
build up production on this model rapidly. : Veteran Stationer - — ; 
C. R. Utley, Willimantic, Conn., has retired from bust 
Now A Fox Dealership now includes ness after forty years in stationery and book lines. He 
Se p bought out the stationery business of C. C. Crandall In 
included this as well as the Standard 1879, and has continued it since. Mr. Utley is eighty years 
, Models for office use. and a old and deeply interested in municipal and national af- 
in a Fox u : fairs. He comes of colonial stock, his family having set- 
Dealer Fox dealer can meet Every tled in this country in 1650. 
—<——_—‘ typewriter requirement of i 
ship Every prospect. Think it over. Plant for Rulers and Yar sticks. . 
The Westcott-Jewell Company of Seneca Falls, N. Y., 
q Desirable territory is being rapidly con’ are building seven units for factory purposes, thus doubling 
od for by reliabl stabliched deal their present capacity. The seven plants will be of brick 
tracted for by reliable, estaDlishe ealers and concrete and are now being erected on land owned by 
in all parts of this, and foreign countries. the company adjoining its present plant. 
Hail, James Robert Schaefer! 
WRITE FOR DETAILS \ son was born August 24 to Mr. and Mrs. Arthur G 


Schaefer, Milwaukee, Wis. Mr. Schaefer is secretary and 
sales manager of the Sengbusch Self-Closing Inkstand 
Company. 


Typ EWRITER ‘eo Winners in San Francisco Golf Contest. 
© 4 The San Francisco Stationers’ Golf Club held a match 
N.Y. Offices Factory & Gen/ Wijax) on the Presidio links August 14. Stanley Vail, of San- 
2 fest 230. Jt. Grond Ropids, Mich born, Vail & Company, won; B. M. Carlisle, of A. Carlisle 


& Company, was second. 
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Here’s what The Ediphone is 


doing for American business men 





[t is writing over a million Better Letters a day 
for them; 


It is satisfying dictators and stenographers 
alike—for the very complete reason that it creates 
ideal efficiency, comfort and convenience in the 
dictation and transcribing of letters; 


It is saving for the heads of thousands of firms 
at least 333% on the cost of producing letters— 
increasing their output by anywhere from 50% to 
100% more letters, with the same staff and with 
no more work. It eliminates the costly delays 
and only partial efficiency of shorthand under the 
best conditions. 










THE GENUINE 
EDISON DICTATING MACHINE 


Edi 


BUILT BY EDISON FOR SEF 








ER LETTERS 


Put The Ediphone on any basis you wish as far as your 
business is concerned. It fits it like a glove. It will do 
all—and more—than you could possibly expect in putting 
system and ease and economy into your letter writing. 
And it will satisfy your stenographers and your dictators. 


Dictate to The Ediphone if you want to know: 
what a big thing Edison has done for you in 
giving you this perfect system for producing 
Better Letters. 


In the meantime write us and ask for a copy of “Better 
Letters.” It will tell you a lot of interesting things as to 
why shorthand has no place in your ofiice—and why The 
Ediphone is the one logical system for you to have. 


Thomas A. Edison, Inc. 


Orange, N. J. 
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Globe- 


STRUCTURAL STRENGTH MODEL SAFE 


WITH THE UNDERWRITERS’ LABEL 











No. 301 


=. Globe Safe—STRUCTURAL an 
STRENGTH MODEL 





Combines the “OLD LINE” Standards of Strength, as developed in the Safe Maker’s art for over a period of fitt 





years (i.e. STRUCTURAL STRENGTH), together with easy Portability and also Heat Resistance, for which it has bee 
awarded the “Underwriters’ Label.” 
Concerning fire protection, too much importance has been given to heat-resistance alone, because in modern build 


ings the combustible matter is kept so low that intensely high temperatures especially for any length of time are unknow! 
Whereas, if a safe is surrounded by a lot of highly inflammable material, unquestionably the build 
ing itself will collapse long before high temperatures have been developed, and STRUCTURAI 
STRENGTH will have been required more than heat-resistance. 

The Globe-Wernicke Steel Horizontal Filing Cabinet Sections can be used inside these Safe 


A The Globe -Wery icke Co.. CINCINNATI 














> a 

















































, 1919. OFFICE APPLIANCES 12] 


ernicke 


STRUCTURAL STRENGTH MODEL SAFE 


WITH THE UNDERWRITERS’ LABEL 


“STRUCTURAL STRENGTH” as prescribed by the “OLD 
LINE” Standards of Safe Builders. 

The FIRST REQUISITE in the building of a safe is 
“STRENGTH”—Strenegth in the frames, Strength in the outer 
steel walls, Strength in the inner steel walls, Streneth in the door 
plates, Strength in the boltwork and Strength in the locks. 











Structural Strength is of paramount importance. A safe which 
is only fireproof is of little value if under the tremendous weight 
of a collapsing building it is reduced to a shapeless mass and its 
‘ontents given to a fire. 

STRUCTURAL STRENGTH MODEL—The difference between 
the “Globe” and the cabinet type of safe is in the Globe Safe’s 
tremendous STRUCTURAL STRENGTH. Light metals afford no 
real strength, therefore Globe Structural Strength Model Safes 
have heavy 2x2x!4 inch angular steel frames and heavy plates 
throughout 

It has all the fire- 
resisting qualities 
of the ordinary cab- 
inet type of safe 
and over and above 
this the —§ superior 
qualities ot 
STRUCTURAL 
STRENGTH, as 
explained in Globe 
Wernicke Cata- 
logue, 


The SECOND 


NE: Construction 
s INSULATION 
The Insulation in 
the Structural No. 303—Open 
Strength Model is 
the most wonderful insulating medium that has ever been used for any insu- 
lating purpose. IT WILL NOT RUST THE STEEL PLATES. It will not cause 
swelling. It never loses volume, hence supports the outer walls of the safe from 
a crushing load, i.e. Extra Strength It will not give off a combustible gas 
that during a fire might wreck the safe or its doors. Full details in Globe- 
Wergicke Catalogue. 

THIRD REQUISITE—THIEF-PROOF QUALITIES—See Globe-Wernicke 
Catalogue. 

It has THREE BIG qualities that you expect to find in a safe: 
FIRE PROTECTION—THIEF PROTECTION—STRUCTURAL STRENGTH. 

It has been adopted by the United States Government under the severest 
competitive and scientic tests ever known. The U. S. Government test and 
endorsement mean more to you than anything else. 














fty It has been tested and bears the Underwriters’ Label. 

ee! No. 303—Closed It has the Lowest Casualty Insurance Rate granted by the Burglar’s 
Insurance Underwriters’ Association 

t has al > security of the “ JE” Safe wi - 

ild- STRUCTURAL STRENGTH MODEL | , “- the ecur®rl ae the Ol D LINE Sate with all the modern con 

wh Globe Safe venience and easy portability of the cabinet type. 

ild- : P T) “é js 

AL ‘‘BUILT-TO-ENDURE % 

fes 





Ask for Globe-Wernicke Catalogue 9493 


2 i 





De rs evervwhe ndling Globe-Structural Strength Mod Safes have the advantage Un Sam has absolute R 
CONFIDENCE ir } Safe You and your customer exam t and you will have absolut CONFIDENCE in it uns ‘ 
It THE Safe ‘ int to sell and there is more safe business in your town tl yo nagine Tne World's 





Business 











OFFICE APPLIANCES 


Clear Your Desk for Action 


with a 


Finished in Black Ena 


Neat, Attractive, Efficient— >. ~ . 
Time Saving ee ae Se 


An Ornament to your desk 


Gives the air of personal! Desk System File Oak ané Maheosay, 


efficiency. 
Increases the efficiency of your entire office. 
Holds important papers ready for quick action. 
Displaces paper-weights, wire baskets and wooden trays. 
Prices 


black enamel, $5.00—oak, mahogany or green $ 
$1.50—oak, mahogany or green $ 


Basic file (4 compartments), 7.50 
Additiona! units as needed, each, black enamel, 2.25 


A Great Profit-Maker for Dealers. 
A Great Time and Money Saver for Users. 


Ross-Gould St. Louis. 


Ask for Booklet, “How to Get Greater Desk Efficiency" 
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School for Foreign Trade. 


An endowed school giving instruction in the principles 
and practice of foreign trade is under organization at 
Georgetown University, Washington, D. C. James A. 
Farrell, chairman of the National Foreign Trade Council 
and president of the United States Steel Corporation, has 
begun a movement to endow it. The school will be es- 
tablished on a broad, nationwide basis of sound, liberal 
economic principles and American ideals. Mr. Farrell has 
headel the subscription list with a gift of $20,000. 

This is in line with the policy in support of commercial 
education tor foreign trade pursued by the Council since 
its inception in 1914. The school will be the first of its 
kind to be erdowed by any organization of business men. 

In the curriculum special attention will be paid to 
teaching foreign languages as a flexible, rather than as a 
mechanical, instrument. Japanese and Russian, as well as 
French, Spanish and Portuguese, are to be taught from 
the outset, and more will be added as America’s worid 
markets unfold. 

‘The overhead expenses of the school might readily 
be met without a wide appeal, but the ultimate purpose for 
which it has been established cannot be fulfilled on the 
broad, nation-wide basis desirable unless a large endow- 
ment is provided. 

“Not less than $500,000 will be required at the outset 
as the endowment necessary for the proper conduct of a 
school conceived on such broad lines. 

“The Secretary of the National Foreign Trade Council, 
O. K. Davis, will receive and deposit all funds donated 
far the purpose of furthering the endowment of the School 
of Foreign Service. Checks should be made payable to 
the Georgetown School of Foreign Service and forwarded 
to Mr. Davis at India House, 1 Hanover Square, New 
York City.” 


Thompson Reappointed to Trade Commission. 


The reappointment of Commissioner Huston Thompson 
of the Fedetal Trade Commission to succeed himself in 
office for a further term of seven years, was confirmed 
by the Senate on September 25. Mr. Thompson was orig- 
inally appointed last spring to fill out the unexpired term 
of former Commissioner William J. Harris, Georgia, re- 
signed. 

Previous to his appointment to the Commission, Mr. 
Thompson, who is a Coloradoan, was assistant attorney 
general of the United States, assistant attorney general 
of Colorado, and for long prominently identified with legal 
ind public affairs in that state, The distinction is claimed 
for him ot being the only man who has been tendered 
three appointments by President Wilson 

August Export Figures. 

The decline in our export trade indicated by the July 
figures did not continue in August, according to a state 
ment just issued by the bureau of foreign and domestic 
commerce, department of commerce. 

Exports during August amounted to $76,000,000 more 
than in July, being valued at $646,000,000. In August last 
year the total was $527.000.000. For the eight months 
ended with August exports were valued at $5,275,000,000 
against $4.009,000,000 for the corresponding months in 
1918 

\ugust imports amounted to $308,000,000, a decrease of 
$35.000,900 as compared with July, but a gain over the 
273,000,000 recorded in 1918. For the eight months ended 
with August imports increased from $2,061,000,000 in 1918 
to $2,263,000,000 in 1919. 


fo 
I 
s 


Need for American Spirit in Export. 

G. A. O'Reilly, foreign trade representative of the Irv- 
ing National Bank, New York, N. Y.. addressed the Na- 
tional Gas Engine Association on “Wanted: American 
Spirit in Our Foreign Trade.” The address has since been 
reprinted as No. 3 of Vol. V of the bank’s pamphlets 

Mr. O’Reillvy takes the stand that we magnify the dif- 
ficulties of conducting export business. The field is un 
known to many of our manufacturers and in a sense they 
re pioneering their way in a wide field. The course is 
charted, however, and there are many factors which the 
exporter can apply which will make the foreign trade 
field a specialized department of his business. Too often 
the American manufacturer feels that in accepting export 
business he is inviting complications and difficulties that 
are all but insurmountable. Such is not the case 
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‘‘U-Need-Me’’ Specialties 


attractive; 


Our trade mark on the straps proyes that you sell 





Filled with carded wool—will not pack as cotton 


Write for illustrated booklet on ‘‘U-Need-Me”’ 


Geo. E. Fox & Co. 


33 West 





ey 1 





Felt Chair Pad 


re Seating Comfort 


yn to the ease they bring, “U-Need-Me” 

s guard against undue wear of clothing. 
“ +4 ” 

top prevents “clothes shine.” They are 

made to fit any chair—any purse. 

‘‘U-Need-Me”’ Felt Chair Pads 


clothing against wood and cane chair 
ade in four sizes and two thicknesses. 


ne. 


“U-Need-Me” Ventilated Cushion 
U-Need-Me’’ Ventilated Cushion 


o fleshy people—the deep tufting is held 
eyelets which allow air to circulate. Cov- 
eavy brown or black Keratol leather, with 
m. Three sizes, 


‘‘U-Need-Me”’ All Felt Cushion 





ions do. The top and bottom, as well as 
welt, are of extra fine brown billiard felt. 
five sizes. 


Office Specialties. 


Kinzie Street, Chicago, U. S. ‘A. 





“U-Need-Me” All Felt Cushion 
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I:BIRDS 


Another Dealer Help that Makes 








Easier to Sell 


HE condensation of a 56-page catalog into a single, smashing spread, 

which graphically visualizes the range of the Van Dorn line at a glance 

that, in a nutshell, is the Van Dorn “‘Bird’s Eye.”’ It is a striking mes- 
sage for Van Dorn merchants to mail to their prospects—a powerful ally when 
carried by their salesmen. Spread out before the prospect it blots out all dis- 
tractions, focuses attention and illustrates the salesman’s story. 


If there isn’t a Van Dorn agency in your 
city,; get in touch with us at once 


THE VAN DORN IRON WORKS CO. 


ESTABLISHED 1865 CLEVELAND, OHIO 


Steel Files, Safes, Desks, Lockers, Shelving 


New York Display Rooms 
318 Broadway 
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“Our Country First” Conference. 


ili ke T | h Li t Important meeting held under the auspices of the /llinois 
et 1c e ep one StS Manufacturers’ Association at the Congress Hotel, Chicago, 
September 8 and 9, I9gI9. 


are the right hand assistants of busy 





meee h ) j Several hundred of the leading business men of Illinois 
men, and appreciated as sucn. Deal- attended the conference held as stated in the above cap 
rc ~ ° > — ~ - : The ect ware £ oe . ‘ old R 
ers find them rexay rd sellet s—oitten re- tion. he sessions were conducted in the Gold Room 
Meili pan of the Congress Hotel. A number of important speeches 
peaters. : leilicke Tele- and addresses were made and a declaration of the confer- 
phone Lists demon- ence was drawn up, embodying the opinions of the busi 
ness men present. This declaration was as follows 
strate themselves, and ished at Sebnade Btecente, 
; ‘ ' noe “Gur Country First’’ conference unanimously demands that these 
build up a follow ing United States should forthwith return to the letter and the spirit of the 
‘ ~ . » constitution. 
that comes W h en That great charter of human rights provides that: ‘‘No person shall 
: — be deprived of life, liberty or property without due process of law; nor 
office men see them on shall private property be taken for public use without just compensa 
4 co ES tion."* 
users desks. Our sires were foreigners lured to this country by the inspiration and 
hope that this was a land where the poor man and his children could 
“1° . ) acquire, own and control a home or business. The right of private prop 
Desk Style E For Meilicke Active | hone erty has made America the greatest among nations; has given to her 
Switchboard Operators . pean people a greater number of privately owned and occupied homes, a 
Capacity 440 names Lists, Desk | ypes are greater and more equitable distribution of wealth and business enterprises 
— ? more happiness and comfort and less of poverty and suffering than any 
. “te Da at< ther nation in the world. 
suppol ted m .a metal Today, at the end of the most awful war the world has ever known 
>< ’ °° rst7Teac we find our net national wealth larger than that of all Europe combined 
standard, which QIN es the increase in the cost of living less, and wages and opportunities greater 
>» —~ . > — than in any other of the leading nations of the world. 
the cards the correct It is under such conditions that we condemn the frenzied efforts being 
- ee Sara made by certain radical elements of society to spread the seeds of bol 
tilt to 2aSY reterence. shevism, of ultra-socialism and other like doctrines among the people, all 
> - -~ of which are destructive of the right to own and possess property, a 
Black finish, to har- right which has existed since the beginning of civilization and upon 
. . which all of our institutions have had their basis and development 
monize with the tele- We earnestly implead our people to consider well this fundamental 
right, and what its loss would mean to the nation and to its hopeful 


> ' > youth, 
phone. Rubber Teet = U. S. Employment Service Opposed. 
protect the desk. The The United States has become the leading nation of the 


» world by 
vy of action 













; ° ermitting its citizens in their occupations the largest libert 
Style F, Desk Type fem : - . _ 
' 4 index cards ° ] ose consistent with the rights of others. Our future prosperity depends upon 
Capacity 1045 names 25 1] - the maintenance of that policy Whatever their necessity in time of 
< Oo < ‘4 4 Ew war, government activities affecting business should be reduced to the 
aut matica ) a I t e1 smallest scope at the earliest moment. This Conference views with dis 
tere > "T. : are approval a governmental policy of licensing interstate commerce busi 
re tere nce. Tabs are ness which may subject the existence of business to the whims of political 
- ~ - ane a eas boards. The government should refrain from engaging in any business 
protected against soil- which can be as well or better operated by private enterprise Experi 
: ri ence has demonstrated that the employment of labor and the furnishing 
ing. of labor to different localities where it is needed can be best handled 
through private or state agencies and we oppose any further appropria 
“1° tion on the part of Congress for maintaining the United States Employ 
Meilicke Detach- ment Service Bureaus. 
° 5 The Transportation Problem. 
able Active I hone We commend the zeal with which committees of Congress are seeking 
r a solution to the transportation problem. The increasing demand for 
Lists snap on the food supplies necessitates the opening of new areas of agricultural pro 
7 duction by the extension of transportation systems Discontinuance of 
© ~ > > = terminal and other railway development has had an important effect 
transmitter, re uron the general cost of living. Resumption of railway development will 
91°7 5 re tend to stabilize employment of labor especially if the country should 
Y » 3 
quiring no screws be affiicted with depression, for experience demonstrates that railway 
- . - buying always stimulates and sustains employment and general pros 
Style R, Desk Type or bolts. The index perity. We hail with satisfaction the evident purpose of Congress to 
Capacity, 1400 names P Is ‘ Fs a reject government ownership of railroads or their management under 
cards areot set pel _ domination by employes and to enact instead a law for the prompt re 
. . establishment of private operation. We favor transportation developed 
mitting eCasv as’ a government policy and urge a law prescribing that rates shall be 
=* > = such as to yield income sufficient to encourage such development 
fingering. Price Fixing and the Farmer. 


Every attempt at price fixing by governments in this or other coun 
ae tries has failed. If experience of the past is any guide, the fleld is a 
dangerous one. 
Get the Meilicke While we were at war our people willingly submitted to rules and 
Ped regulations in the conduct of their private business that were recognized 
Proposition to as autocratic and foreign to our institutions in the days of peace 

With the war ended, we record ourselves as opposed to any attempt 
of the Government to fix prices in trade between its citizens 

The great agricultural interests producing the food supply of the nation 
and revresented at this conference, not only protest against government 
price fixing generally, but insist that any price fixing to the consumer 
that does not first give to the farmer his cost of production and a rea 
sonable profit, is wickedly unjust and violative of his constitutional 
rights. 

The farmer also insists that if price fixing by the Government upon 
food products is engaged in, the price of machinery, clothing, automo 
biles and all other farm accessories should be correspondingly fixed by 
the Government. 

Agriculture Must Be Protected. 

Agriculture is our most important industry. Our national existence 
depends on surrounding the business of food production and distribution 
with such conditions that capable men and ample capital shall be at 
tracted to that business in order that the production and economical dis 
tribution of an adequate supply of food may be assured for all time to 
come. 

All laws and regulations relating to food production should be based 
on the fundamental proposition that returns to capital invested in agri 
culture should be equal to the returns to capital invested in other indus 
try and business, and that prices of farm products should be sufficient 
to assure production and to pay wages essential to that end 

Collective Action by Farmers. 

The business of the nation has grown from the individual through the 
partnership into the corporation. A corporation is but a form of co 
- operative enterprise and co-operation in industry, therefore is much 

- more marked than it is in agriculture. To destroy this element of in 

e . rg dustry—these factors of growth—would weaken the nation itself We 
Me ilic Calculator Com an believe the time has come when the millions of farmers not only in their 
p y own interest, but in the interest of consumers, should have the clearly 


expressed right by both state and federal laws, to buy, sell and bar 


Detachable Style 






Dept. O-10 350 N. Clark St. gain collectively concerning their own products, and we ask for such 
s : s clarifications of existing statutes that this co-operation will be permitted 
Chicago, Illinois without fear of prosecution. Where the only offenses charged have been 


technical and the purpose intimidation or political effect we deprecate 
criminal prosecutions directed against farmers and farm organizations 
over the country. 


























cities 
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Gifts of real utility—given because 28,000,000 


givers have a conscious appreciation of their real 
s 8 value—the product of consistently advertising 


“ the unusual features of the SHEAFFER 
Fountain Pen and SHEAFFER Pencil. 








HEAFFER 
dealers wil! 
have a unique 
gifl suggestion 
in the “Giftie 
Combination te | Pitt iin 
Sel”. Every . i a Ms 

SHEAFFER 
ad in the 
National Cam- 
paign has been 
suggesting this 
as the ideal 
Xmas Gift. 
SHEAFFER 
dealers will set 
the full value 
of this idea by 
displaying 
samples of the 


Giftie 
Combination 
Set 





’ faa rvrrerh "eV 





A Never-Forgotten Gift 


At any hour—in any place—day after day 
—the SHEAFFER pen proves itself the 
perfect writing instrument. 


The SHEAFFER is a favorite gift for Yule- 
tide, because like a story without end, this 
gift goes on—It always writes all ways. At 
the lightest touch, with ease and precision it 
goes —smoothly—fluently— flexibly. 

Fluency of thought is never interrupted by blot—blur—sputter or 


skip. So perfect is the SHEAFFER’S response to the guiding hand, 
the thought seems transferred of itself to paper. 

Special SHEAFFER Features distinguish it from all others. Many 
beautiful models and mountings —for men, women —little folks, too. 
Give this never-forgotten Christmas gift —discover its two-fold joy — 

























































7 This Sheaffer a joy to give, a joy to receive. Sold by good dealers everywhere 

e | Xmas Ad will W. A. SHEAFFER PEN COMPANY 

- | ¢Ppea # in 417 Sheaffer Building, Fort Madison, lowa it. mere oe me 
s | December ar otin 
oe 5 | Magazines. Chicage, on Ot Camu iine t STATIONS { San eanaite woo! inock Bldg. PENCIL fs “as good 








as the pen.” ~The 


$2. 50 = a SHEAFFER Pen and Sharp-Point PENCIL, in pencil illustrated is 


“Giftie” ee Sets, as shown in the illus- 








" 75) ilver, $9.50; gold fill known asthe" E; 

r Tits “aes can $13.50; vl ni x a ._—_— Tur ne > Ne 
ER ver filled, price 

- may $/ 50; BB, pre’ 

: silver, $3.00 ; CB, 20- 

f year gold filled, $3.50; 

: DB, 14 karat solid 


clip of rolled 
gold, price$6.00 





gold, $25.00. 
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ere’s This About Economy Products | 


—they have no season limits 
Comfort is welcome ever) 
month, and comfort is the pur 
pose of “Economy” Products. 
They sell the year around. 











The “Economy” Line of Cush 
ions and all wool felt Seat Pads 
enables the dealer to reduce 
his chair stock. He need not 
carry upholstered chairs in 
stock for an “Economy” 
Cushion on the seat provides 
the upholstering, and has the 
anti-clothes shine feature in 
addition. Satisfy a customer 
on chair design; then sell him 


a cushion, seat pad or back pad 


“Economy” Cushions and All 
Wool Felt Seat Pads are sta- 
tioners’ specialties which sell 
well because they serve well. 
The approval of users ex 
pressed to their friends makes 
an unending chain of prospects 
—buyers—“pluggers.” 
“Economy” Cushions are made 
with felt tops and artificial 
leather sides and bottoms. The 
edges are welted all around. 
Secure tufting is used. Made 
in 15-in. and 18-in. sizes. 
“Economy” All- Wool Felt 
Seat Pads are made in four 
standard sizes ; colors: maroon, 
green and rich brown. The 
straps are genuine leather 
Samples of “Economy” Cus! 
ions and Seat Pads are sent to 
responsible dealers on memo 
randum. If they do not satisfy 
return to us. We will pay 
transportation both ways 


Economy 
Seat Company 


3132-36 South Canal Street 
Chicago, U.S. A. 


New York Representative 
A. H. DENNY 
386 Broadway, New York, N. Y. 


Southern Representative 
E. V. BOGART 
909 4th Nat’l Bank Bldg., Atlanta, Ga. 


Pacific Coast Representative 
Cc. E. DAVIS 
Empire Bldg., Seattle, Wash. 
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Relations of Employer and Employe. 
SECTION 1! 

Adequate and efficient production is the basis of social well-being and 
progress for the individual and the community. It is the duty of wage 
payer, wage earner and the community to exert every reasonable effort 
for improving and increasing the quantity and quality of production. It 
is in the public and individual interest to secure productive efficiency 
through the stimulus of adequate personal reward It is essential to 
recognize that mental effort of management as well as physical labor 
must be encouraged and properly rewarded and that capital, without 
which industrial enterprise would be impossible, is equally entitled to 
eceive its adequate compensation, each in accordance with its contribu 
tory value 

SECTION 2 

Both employers and employes must be free as a matter of right to 
associate themselves, separately or jointly, in a lawful manner, fo 
lawful purposes Any employer or employe who does not desire so to 
associate must equally be protected in his fundamental individual right 
to enter a contractual employment relation mutually acceptable and 
subject to restrictions of law. 

SECTION 3 

No voluntary combination of employers, employes or both, organized 
for common purposes and action in respect to the employment relation 
should in th public interest be permitted unless it accepts legal re 
sponsibility ts action and those of its officers and agents 

SECTION 4 

The individual worker and his employer should each be free to cease 
the individual employment relation, provided no contractual obligation 
is thereby violated Nevertheless, employe and employer in government 
and Public Utility Service, where the public interest is paramount, should 
be restrained by law from instituting by concerted action a strike or 
lockout and instead effective machinery should be established in such 
service for prompt and fair hearing of any requests, differences or dis 
putes touching upon the employment relation and for adequate redress 
of any grievances proven to be justified. These provisions should be made 
4 part of the written or implied employment contract in such service 

SECTION 5 

The prevailing hign cost of living is the inevitable consequence of such 
causes as lessened production of necessaries of life and decreased pro- 
ductive efficiency, inflation of money, abnormally high wage rates and 
unduly high prices, continued exercise of war powers by the govern 
ment and governmental wastefulness of expenditures Employers and 
employes individually and by their duly instituted organizations should 
pledge themselves to exert every reasonable effort for the elimination 
of disturbances. tending to interrupt or retard production, and for a 
speedy return of all industry to a normal basis 

SECTION 6. 

While efficiency in production is thus required by the nation’s needs this 
conference demands that Congress shall repeal all provisions in its appro 
priation bills such as the so-called Tavener amendment providing that 
the appropriations shall not be available for any arsenal or public work 
wherein efficiency methods are adopted and it demands that all such 
provisions be eliminated from subsequent legislation. 

Distributing the Cost of the War. 

The Conference recognizes that for many years to come expenses of 
Government must be larger than they were prior to the war; that larger 
ippropriations will be required for the support of the military and naval 
establishments, the merchant marine, the air service, and other neces 
sary governmental activities. We recognize that the higher cost of con 
ducting every kind of private business applies in even larger degree to 








the public business. Taxation is an essential element in the cost of 
commodities, and therefore adds in considerable degree to the cost of 
living. Money collected by taxation, whether from private incomes or 


from business profits, is withdrawn from investment in trade, in public 
utilities, in railroads, or in other enterprises serving the public wefare, 
and is merged in the aggregate mass of the governmental expenditures. 
So far as possible all business, agricultural, industrial and commercial, 
should speedily be freed from the tremendous burden of taxation which 
was cheerfully borne during the stress of war As the benefits derived 
from the winning of the war will be enjoyed by future generations, its 
ost should be so distributed as to avoid creating an intolerable burden 
on this generation Great economies can be effected by the abolition of 
governmental agencies created for war purposes, but unnecessary in 
peace. The Government should set for the people an example of fru 
gality and economy in its expenditures. Congress sheuld speedily adopt 
a budget system, and limit its expenditures to the sums which are within 
its carefully considered sources of income 
Stabilization of the American Dollar. 

As possessors of 52 per cent of the gold reserves of the world, and as 
i creditor nation to the extent of nearly ten billion dollars upon which 
annual payment of interest will be due us, the world’s exchange markets 
with the United States have been dislocated so that it costs foreign buy 
ers much more than the equivalent of one hundred cents to buy a dollar's 
worth of American goods. Our prosperity has automatically built up 
igainst us an obstacle which has the excluding effect of a protective 
tariff not of our making It tends to retard the exportation of foodstuffs 
ind materials for reconstruction essential to the relief of European coun 
tries and discourages the foreign trade in American goods essential to the 
employment of our workmen and the prosperity of our industries. This 
conference therefore urges upon our government the need of using its 
resources for stabilizing rates of exchange and upon investors the desir 
ibility of giving fair and careful consideration to offerings of foreign 
investments We urge American business men to encourage reciprocal 
buying of foreign goods so far as consistent with the welfare of American 
track 

Radical Propaganda Condemned. 

There is being carried to the school children and college students dan 
serous un-American teaching inimicable to the Constitution of the United 
Sstates through the medium of text-books and radical teachers. We 
therefore condemn such action and recommend that the delegates urge 
their respective organizations to oppose most vigorously such propaganda 
and combat it with counter efforts 

Labor Internationalism Opposed. 

This conference disapproves of the establishment of any department 
under the League of Nations in the interest of any special class of 
citizens. We refer especially to Section 20, establishing an International 
Fureau of Labor, and to Part 13 of the treaty of peace enunciating 
some of the purposes thereof. 

Committee to Be Sent to Washington. 

The president of the conference is authorized to appoint a committee 
to go to Washington and urge the resolutions here adopted upon members 
of Congress and to take such other steps as shall make these resolutions 
effective. 


Among the addresses delivered was a speech by Dorr E. 
Felt, president of the Felt & Tarrant Manufacturing Com- 
pany, of Chicago. The text of Mr. Felt’s address is given 
on another page. 

If you could put work into every minute of the time 
wasted in worry, you could add enough force to your work 
to take you out of the worry class—The Burroughs Bul- 
letin. 
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DIAMOND INK COMPANY 


Milwaukee, Wis., U. S.A. 


New York Office: 
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International Trade Conference Deferred. 


Owing to delays in departure by delegates from abroad, 


the International Trade Conference will be held at At- 
lantic City, N. J., the week of October 20. It has been im 


possible for the various delegates from abroad to secure 
steamship accommodations in time to meet at the time 


originally set—the week of September 30. The meeting 
will be under the auspices of the Chamber of Commerce 
of the United States. 

The program of the convention includes as major topics 
the following subjects: Economic readjustment of com- 
mercial and industrial conditions in France, Belgium, Italy 
and England; finance and credit; international fair play: 
the cost of living. 

Chambers of commerce from all over the United States 
will be represented at the conference, as well as other 





The International — Visible civic and economic organizations. A number of foreign 

Adding and Listing Machine . . 11 . 
delegates will be present, enumerated in the following 
lists: 


The Shortest Route 
to the Order 


Features like these make the International 
Visible the easiest adding machine to sell be- 
cause their superiority can be so convincingly 
demonstrated. 


One-hand operation 

Visible adding and printing 

Flexible, self-correcting keyboard 

Quick total, no “spacing stroke” necessary 

No tension on springs when machine is 
at rest 

Built in units. Every part easily and 
quickly accessible. 





French Delegation. 

M. Paul Schneider, president of the Creusot Works, 
president of the mission; Baron du Marais, vice-president 
and director of the Credit Lyonnais, representing the 
banking interests, vice-president; M. Alexander Louis Al 
bert Tirman, councillor of state, who represented France 
at the San Francisco exposition; M. Waddington, of Wad- 
dington Sons & Company, representing the textile indus 
try: M. Homberg, formerly director of the Societe Gen- 
erale, well known in financial circles; M. Roche, president 
of a syndicate representing the chemicals industry; M 
Julian Potin, president of the Potin Cie., wholesale gro- 
cers, representing the food interests; M. Dolleans, repre 
senting the press; M. Pellerin de la Touche, president of 
Compagnie Generale Transatlantique, a French shipping 
line; M. Prevet, president of the Union of Wholesale Food 
Syndicates, and president of a large packing and canning 
company; M. Jean Clementel, representing the Ministe1 
of Commerce—a brother of the minister; M. Mazot, se¢ 
retary general; M. Boyer, assistant secretary general: M 





. Pousset, secretary, M. Peson, secretary, M. Dion, secre 
The International tary, engineers, assistant to M. Schneider, representing j 
chiefly the steel industry. ' 
P ll ° Belgian Delegation. 
ayro Machine M. Van de Vyvere, Minister of State, Finance Minister 
during the war, chief of mission; Mr. Louis Canon-Le 
grande, president, Permanent Committee of the Interna- 
tional Congress of Chamber of Commerce, president 01 : 
the Federation of Commercial and Industrial Association 
of Belgium, president of the Chamber of Commerce oi! ' 











The only machine in the world that lists, adds 
and denominates a payroll, counts out the 
money, balances the case and keeps a printed 
record of each operation. Used and indorsed by 
the most representative Industrial Institutions 
in America. 


See the newest models at the 
New York Business Show 


Adding Machine Salesmen with records of 
proven ability see the General Sales Manager 
during the show. Some exceptional opportun- 
ities open. 


Contracts are now being closed for foreign 
countries. The International is unquestionably 
the most practical machine for export trade be- 
cause of its unusually solid and simple con- 
struction. 





MONEY MACHINE COMPANY 


Reading, Pa. 











Mons: Albert Neve, engineer and manufacturer; M. Van 

den Ven, president Louvain University; M. Janasen, direc- 

tor, Belgium National Bank; M. de Groote, vice-president 

Antwerp Chamber of Commerce; M. Maere, secretary 
Italian Delegation. 

Hon. Giuglielimo Marconi, father of the wireless tele 
graph, and member of the Italian senate, chairman of the 
delegation; Hon. Silvio Crespi, who was minister acting 
as tood control in the Italian war cabinet: Comm. Pio 
Perrone, of G. Ansaldo & Co., shipyards and metal man- 
ufacturers; Eng. G. Quartieri, manufacturer of chemical 
products: Gr. Off. Salvatore Tagliavia, mayor of Palermo; 
Hon. Marco Cassini, president of the Union of Chambers 
of Commerce of the Kingdom. 

British Delegation. 

Sir Arthur Shirley Benn, member of Parliament, for 
merly British vice-consul at Mobile, Ala., managing di 
rector, Hunter, Benn & Company, for several years a 
member of the London common council, chairman of the 
delegation; Marshall Stevens, member of Parliament, one 
of the founders of the Manchester ship canal and its first 
manager, and authority on traffic, railways, docks and 
canals; Frank Moore, of Moore, Eady & Murcott Goode 
Ltd., Leicester; Bailie John King, chairman National Light 
Castings Association, Glasgow; Hon. J. G. Jenkins, former 
premier of South Australia, born in Pennsylvania, went 
to Australia in 1878, prominent in official life, offices held 
included Minister of Education, Minister of Works and 
member of Parliament; Barton Kent, of G. B. Kent & 
Sons, Ltd., secretary. 


Committees of American business men have been ap 
pointed to confer with the different groups of delegates 
from abroad, and to aid in assisting the delegates. The 
membership of the committee on Belgium includes Henry 
S. Dennison, president of the Dennison Manufacturing 
Company. 
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Why the Elliott Addressing System. 


is bought by business men who already own other addressing equipment 





Light Weight and Compactness 


The Elliott Steel Filing 
Tray is only 13 inches 
long, and when filled 
with 250 address cards 
it weighs less than 2 
pounds. Other address- 
ing systems use address 
plates which are three 
times as bulky and weigh 
seven times as much as 
Elliott address cards. 





Unevenly Impressed Elliott Addresses are Impossible 





The soft rubber printing roll on the Elliott Addressing 
Machine flattens out, putting an equal pressure on all portions 
of the address. ‘** Other ’’ addressing machines use a hard, 
flat, unyielding printing head, which accounts for the unevenly 
impressed addresses which you frequently see. 





You Can Stencil Elliott Address Cards on Any Typewriter 


Just remove the 
ribbon from any 
typewriter and insert 
an Elliott address 
card, and stencil] the 
address intoit. Any 
stenographer or typ- 
ist can do it. This 
will appeal to address- 
ing machine owners 
who are now sending 
their addresses away 
to have the address 
plates embossed. 





Elliott Addressing Machines ‘“ Print in Sight ” 





Notice that when you remove the addressed envelope from 
the Elliott Addressing Machine it is “face up " — “ address 
in sight.’ With other addressing machines the addressed en- 
velope is removed ‘‘ face down,” so you have to turn each en- 
velope over in order to inspect each address. 








Elliott Address Cards are Also Index Cards 





Since Elliott address cards are made of fiber, you can print 
and write on their frames. Elliott address cards are also fur- 
nished in eight different colors, so lend themselves to “‘ colored 
edge ”’ classification which is impossible with any other addressing 
system. Any Elliott address card becomes a ‘‘ tab’”’ card by 
simply inverting it in the tray. 


Elliott Addressing Machines are Faster Than Others 





The Elliott Addressing Machine is the only addressing ma- 


chine that prints from above. So the Elliott Addressing Machine 
is the only addressing machine which permits you to insert ten 
to twenty forms at a time and then simply remove the top form 
as it is addressed. With other addressing machines you have to 
insert the forms one at a time. 





The Elliott Inking Device is Clean and Controllable 


Some addressing 
machines use liquid ink 
which is very hard to 
control. Other ad- 
dressing machines use 
ink pads or ink ribbons 
which wear unevenly 
and therefore produce 


unevenly inked ad- 
dresses. 

Elliott Ink comes 
in collapsible tubes, 
and is squeezed right 
into the end of the 
Elliott ink reservoir 





(like tooth paste). The 
Elliott Inker is the only clean, controllable and uniform inking 
device on the market. 


Simplicity — Reliability — Durability and Economy 


The Elliott has no adjustments to 
go wrong. 

Elliott address cards don’t get 
“stuck in the runways” of the ad- 
dressing machine. 

The Elliott doesn't print the top 
line of the address heavy and the bot- 
tom line dimly. 

You will never 
need a repairman if 
you install an 
Elliott Addressing 
Machine. 

Any Elliott ad- 
dress card will print 
ten thousand ad- 
dresses. 







Write for Our Interesting Booklet on ‘‘ Mechanical Addressing ’’ 


THE ELLIOTT ADDRESSING MACHINE CO. 


CAMBRIDGE, MASS., U.S. A. 
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©] Crescent-Filler 
°Y Fountain Pen 





“Right-to the Point” 


t 


© Te business end of a Conklin 


HE point is the service 
3 part. That’s why we 
build into the CONKLIN 
point a superlative gua/tty 
wholly unapproached and 
unheard-of in fountain pens 
heretofore—a degree of care 
and precision that seems al- 
most better than necessary. 


the CONKLIN “Crescent- 
-Filler’-—a wonderful com- 
bination that makes the 
CONKLIN supreme in 
fountain pen-dom. The fa- 
mous little “Crescent-Filler” 
is found only on the 
CONKLIN—no other pen 
can have it. Write for full 
information. 


THE CONKLIN PEN MFG. COMPANY, Toledo, Ohio 


CONKLIN Gold Pensand 
Boston Chicago 
59 Temple Place 


Winnipeg, Can. 
346 Donald St. 


San Francisco 
577 Market St. 


<<u" >, 





i kf eee \...fulalaalaatesataiaiiaiaie 2 





No. 32C 





iis ~ Chhe Christmas Gift 



































October, 191 Orr TL & 


PAN-AMERICAN OPPOR- 
TUNITY 
SUMMARIZED EXTRACTS FROM ADDRESS OF 
JOHN BARRETT, DIRECTOR GENERAL OF THE 
PAN-AMERICAN UNION, THE INTERNAT 
ORGANIZATION OF THE AMERICAN REPUBLICS 
AND FORMERLY UNITED STATES MINISTER 10 
ARGENTINA, PANAMA AND COLOMBIA, BEFORE 
THE ANNUAL CONVENTION OF THE ADVERTIS 
ING CLUBS OF THE WORLD, AT NEW ORLEANS 
WEDNESDAY, SEPTEMBER 24 


HE TWENTY 


THE 


IONAI 


Latin American republics are 

T ing uy a material and political development which 

will astonish the rest of the world. them 

ire already so far advanced in this progress that they de 

serve to be classed world powers. The majority oi 

them are doing progressive things that entitle them to the 

yest attention of the United States and of the nations ol 
Europe and Asia. 

The next ten years will be a great Pan American period. 
Pan Ame commerce, Pan American political rela- 
tions, Pan American co-operation in every line of interna- 
tional activity will characterize this near future. 

There has been an extraordinary development of 


enter- 
O01 


some ol 


Aas 


rican 


prac- 
































tical Pan Americanism during the last thirteen years, or 

since the actual reorganization of the Pan American Union 

in January, 1907, but this is only the preparation and 
HON. JOHN BARRETT. 

oundation for what must follow. The world war did 


more to help Pan Americanism take a mighty stride for- 
ward than any other political influence since the declara- 
tion of the Monroe Doctrine in 1823, but this influence 
must be continued by new favoring conditions or its splen 


did effects may soon be lost. 

The Pan American Union, as the official international 
organization and office of all the American republics, of 
vhich I have had the honor to serve as executive officer 


since 1907, has 


through every 


been laboring incessantly and indefatigably 
legitimate process of truthful and depend- 


ible propaganda to make the United States better ac- 
quainted with its sister American republics, and, in turn, 
to make them better acquainted with the United States. 


\s a result of its efforts there has been rapidly growing 
up a new and better spirit of Pan American confidence 
ilong with a vast increase in Pan American commerce. 


Chere has be¢ 
is in trade 
\merica a 
in notable 


years 


n an extraordinary growth in travel as well 

There has spread over both North and South 
mutual knowledge, each of the other, that is 
contrast to the distrustful ignorance of fifteen 
ago. 

Tremendous Growth of Trade. 

Convincing facts not generally appreciated prove these 
assertions. Fifteen years ago the annual commerce of the 
United States with Latin America was valued at approxi- 
mately $450.000,000: now it has reached the magnificent 
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WITHOUT THE 


TELEPHONE! 


To 
phone 


and business 


eliminate 


the  tele- 
today from social 
life would 


revolutionize the whole 
system of living. And who 


would 


wish to do without 


this great convenience? 


With the telephone oc- 
cupying such an important 
position, it is plainly evi- 
dent that any means of 
adding to its practicability 
and securing highest de- 
gree of efficiency can not 
be overrated. 





ADJUSTABLE BRACKETS 


Add so materially to the 
speed 


convenience, 


utility of the 


that no progressive busi- 
ness organization or indi- 
overlook their 


vidual can 
value and the 
for installing at 


Recognize this need among your trade. 
cure the business with a profit. 


MANUFACTURER 


CHICAGO, U. S. A. 











and 
telephone 


necessity 
once. 


Se- 








ADJUSTABLE 
IN ANY 
DIRECTION 
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**Stands for Quality’’ 


CARD INDEX AND 
VERTICAL FILE SUPPLIES 





Wake Up to the Value 


of purchasing supplies with your business card printed upon them. 
See cut above. 


This means any size order, large or small; it also means either 
guides or folders. 


That’s the way we help build up 
the business for our dealers. 
We make no charge for this privilege— 


Your business card tells your customer where to go for another 
quantity of supplies— 


You are not advertising the manufacturer’s trademark instead of 
your own business— 


No competitor can take your business from you should you make 
a change to some other source. You save the thousands of dollars 
and effort it may have cost you to build this business up— 


Investigate by writing us for further information as to how we 
can be of great help to you in building up your business. 


We manufacture a full line of cards, guides and folders. 
Patented November 6, 1917—No. 1,245,645 


All guides tabbed, printed, imprinted and assembled by patented 
process. 


WE ALSO MANUFACTURE A FULL LINE OF 


WOOD FILING CABINETS 


CONSISTING OF 
Check File Cabinets 


Mercantile Report Files 
Small Card Trays 


Vertical Letter Files 
Sectional Filing Devices 
Solid Card Index Cabinets 





We will be pleased to send you Catalogues with 
prices and sampics of our product upon request. 


Wagemaker Company 


GRAND RAPIDS, MICH., U. S. A. 
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total of $1,750,000,000, or an impressive and remarkable 
increase of nearly 300 per cent! Then Great britain 
Germany led the United States in their trade with fifteen 
or the twenty Latin American countries; even before the 
world war broke out the United States was leading Great 
Britain and Germany in trade with fifteen of the twenty 
countries, a complete reversal of conditions! Then there 
was not sufficient travel between North and South Amer- 
ica to fill one steamer a month; now there is more travel 
between them in a month than then in a whole year. Ther 
not more than a few million dollars of United States cap- 
ital were invested in Latin American properties, securi- 
ties and government bonds; now over a billion dollars ot 
United States money are thus invested. Then there was 
not one powerful United States banking branch in al! 
Latin America; now there are a score of them. Then 
Spanish was taught in only a few universities, colleges 
and other schools in the United States; now nearly every 
university and college and the principal academies, high 
and commercial schools, to the number of several thou- 
sand, give instruction in this language. Then no institu- 
tion taught Portuguese, the language of Brazil; now many 
high educational institutions are teaching it or preparing 
to do so. 

Then the newspapers, magazines, weeklies and 
publications of the United States gave almost no atten 
tion to the Latin American field. Their editors, publishers 
and advertising managers literally laughed at the earnest 
and continued representations of the director general ol 
the Pan American Union as to the importance of the op- 
portunity. They made him an object of ridicule and abuse 
because of his persistency in advocating what he knew 
was right. They even described him, despite his bald 
head, as a “hair brained enthusiast over Latin America and 
Pan American commerce, who seeks to advertise himself 
through blowing fantastic bubbles of impossible Pan 
\merican trade and political development”—and yet every- 
thing he urged and prophesied came true in far less time 
than he predicted! Today the press of the United States 
devotes more attention to Latin America in a week than it 
did then in a year. The magazines are constantly print 
ing articles about Latin America and a long list of class 
publications is issuing editions in Spanish and some are 
doing it in Portuguese. 

Then and Now. 

Then the Pan American Union, its work and publica- 
tions and its building were hardly known beyond the 
confines of Washington; now it is recognized the world 
Over as a great practical international organization and an 
existing League of Nations for the promotion of good 
understanding and friendship, commerce and trade, and 
lasting peace and good will among the American republics 
Then it had its headquarters in a small made-over private 
house; now it occupies a building and surrounding prop 
erty valued at $2,000,000. Then its reports and publica- 
tions had a demand and circulation of not over 100,000 in 
a year; now they exceed 1,000,000. Then the governing 
board of the Pan American Union, which might be de- 
scribed as the “Supreme Council of Peace and Commerce” 
for the Americas, composed of the Secretary of State of 
the United States and the Latin American diplomatic rep- 
resentatives in Washington, merely met and showed lit- 
tle interest in the Pan American trade and peace; now it 
meets regularly with large attendance the first Wednes- 
day of every month except those of the summer. What 
is still more notable is that since this governing board or 
supreme council began to hold regular sessions a decade 
ago there has been no war between any two American 
republics, while its influence has probably prevented six 
wars. 

Having these facts in mind, the question arises: What 
are the great influences that can be exerted to enlarge and 
make permanent the growth of Pan American confidence 
and commerce? While there is not time to discuss here 
such vital influences as the improvement of shipping con 
ditions, the extension of banking and credit facilities, the 
loaning of money to Latin American governments and 
legitimate enterprises, and a score of other methods of 
building up Pan American trade and good will, it must 
be emphasized and repeated that the publishers and ed 
itors and the advertising directors of newspapers and 
other publications in both North and South America can 
do more than any other group of men in the Americas to 
bring about ideal Pan American understanding and co 
operation. In other words, newspapers and other repre 
sentative and popular publications can do more, through 
their news, editorial and advertising columns, to advance 


and 


class 














ane 








October, 1919. OFFRBCE APPLIANCES 135 


» to 


{ 
: 
: 
: 
: 
| 


| ee FO AD ee 





More and more, men of foresight are realizing the wis- 
dom of protecting valuables which are kept in the home. 
A home safe has come, dav bv day, into great demand. 
Everywhere business men are seeking a safe that is suited for home needs. 












Cary Now Makes a Safe Especially for the Home 











It is the Cary Home Safe the perfect protection for valuables which 
must stay in the home. Stationers and dealers in office appliances can 
aid us in supplying the demand for the Cary Home Safe. 







Discriminating buyers will purchase articles they know are the 
best. Men who have used Cary Safes in their business are buying 
the Cary Home Safe to install in their residences 















‘he Cary Safe Co. has held a reputation for reliability since the 
first modern safe was made. A half century of perfect safe-making 
has instilled in the public mind a well deserved confidence in the 
( name. 







ary 







Let us give you some interesting details of the Cary Policy 
and of the support which we give our dealers. Write for 
our terms and for our foider, “expanding the Market for 
Safes,” a timely piece of literature just published. 










CARY SAFE 
COMPANY 


BUFFALO, N. Y. 
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Gis is the FEDERAL 

















that Is commanding nationwide attention 





CHARLES WALES 
Mr. Wales is the Inventor of 
the Federal Adding Machine. 
He is also the inventor of the 


Wales Addin achine 


(which still bears his 
name), and for nearly three 
years was in the Invention 
Department of the Buar- 
roughs Adding Machine 
Company. 


Designed by the greatest authority on 
adding machines in America, the Federal 
marks his crowning effort. It stands for 
simplified efficiency. 


N 1914, Charles Wales, the veteran adding machine inventor 
declared he would build a new machine—one that would over- 
come existing adding machine troubles. 


His ten years’ experience with the two big companies in the busi- 
ness, one of which still bears his name, combined with modern 
manufacturing methods, has produced the Federal Adding Mach- 
ine—a revolutionary product—strikingly simple—bristling with 
right ideas. 


A strong corporation of successful business men—men of tried 
adding machine experience—stand behind the Federal. 


The Federal is not a new machine. For five years it has been in 
constant use. by some of the largest corporations in the east; 
including the Federal Government. Exacting tasks have proved 
its merit finally, and we are now ready to annourice quantity 
production and distribution for the present in territory east of 
the Mississippi. 


Colt’s Patent Fire Arms Manufacturing Company is making the 
Federal Adding Machine in its huge plant at Hartford, Conn. 
This splendid organization of engineers and factory experts, with 
its international reputation, affords a convincing guarantee of the 
Federal’s mechanical excellence. 


Every careful buyer of office appliances will see the Federal before 
he buys. It commands immediate recognition through its down- 
right merit and superiority. 

The Standard Federal ‘‘A’’ Adding and Listing Machine has 9-column capacity; 
81 keys; 13-inch carriage; roll pa holder; flexibie keyboard; easy handle pull 
{motor equipment if desired). There are only half as many parts in the Federal 
as in other standard machines. Stronger construction, standardized, interchange- 
able a minimum movement and wear of parts. Every item visible. Elimina- 


tion long standing troubles; and a host of new conveniences of construction 
that make for speed and accuracy. Adding machine service guaranteed. 


For 16 page illustrated booklet, address: 


FEDERAL ADDING MACHINE CORPORATION 


251 FOURTH AVENUE. NEW YORK 
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or retard real Pan Americanism than any other recog- 

nized influence. Stated even more directly, it can be said 

that actual permanent Pan Americanism cannot be re- 

alized unless the press of both North and South America 

work together for the achievement of this result 
Suggestions for Co-operation. 

In view, theretore, of the immense importance of this 
situation, the following suggestions are respectfully sub- 
mitted to this conference: 

1. Let the American Publishers’ Association, the Asso 
ciated Press, the United Press, other press associations, 
and the Associated Advertising Clubs of the World plan 
now to invite to their 1920 conventions and meetings rep- 
resentative publishers, editors and other newspaper and 
advertising men from Latin America, in sufficient time 
ahead so that acceptance on their part may be assured, 
and then to devote one or more days to a discussion of 
Pan American questions with a free and untrammeled ex- 
change of views and to getting well acquainted. 

2. Let these organizations, individually or collectively, 
arrange for a visit to the United States, for the purpose of 
mutual acquaintance, understanding and general benefit, 
on the part of the representative publishers, editors and 
advertising men of Latin America, after or before these 
conventions are held. 

3. Let the publishers, editors and advertising men oi 
the United States arrange, in co-operation with their col- 
leagues of Latin America, a special visit to the Latin 
\merican countries to study conditions of publishing, ed- 
iting and advertising, and to become thoroughly acquainted 
with Latin American conditions, surroundings and view- 
points. 

International Vigilance Committee. 

4. Let the representative publishers, editors and ad- 

vertising managers of the leading newspapers and other 
publications of both North and South America join in 
forming an international publishers’ organization and in 
appointing an international vigilance board or committee, 
so to speak, such as suggested by Herbert Houston, for- 
mer president of this association, at the recent Pan Amer- 
ican commercial conference, to pass upon the standards 
and methods of advertising, which will meet the approval 
of and be supported by the press of both continents. 
5. Let the Associated Advertising Clubs of the World 
organize in their New York office a Pan American sec- 
tion, with competent Latin American advisers, which will 
act as a clearing house and bureau of information for 
Pan American publishing, publicity and advertising, and 
which shall be of practical service alike to the newspapers 
and other publications and general advertising interests 
of both North and South America. 

6. Let the newspapers and press associations of both 
North and South America grasp the fact that the fullest 
exchange and printing of bona fide news concerning the 
other countries in each Pan American country will be a 
most powerful factor in promoting practical Pan Ameri- 
‘an understanding and co-operation and let the press of 
the United States set the pace in printing comprehensive 
news from Latin America so that the people of the United 
States may have constantly placed before them the news 
and facts which will cause them to realize the greatness. 
progress and importance of the Latin American countries. 

7. Finally, let every facility be provided for the ed- 
itors and shapers of public opinion in both North and 
South America to get together at not too distant intervals 
and frankly exchange their views as to Pan American 
friendship, Pan American politics, Pan American com- 
merce, Pan American co-operation in all matters of com- 
mon interest, and general Pan American relations, so that 
they may not only advance directly the welfare, progress, 
happiness and peace of Pan America, but thereby indi- 
rectly of all the world, and make Pan Americanism a 
recognized and approved policy and principle the world 
over 

Sales Manager Resigns. 

The Moore Pen Company of Boston, Mass., announced 
on September 15th the resignation of Will H. Barron as 
sales manager of the company. Mr. Barron left to as- 
sociate himself with the sales department of Lockwood, 
Brackett & Co., importers of olive oil products. W. F. 
Cushing, president, treasurer and general manager of the 
Moore Pen Company, will hereafter direct the work of 
the sales department, assisted by Otis R. Smith, who has 
for the last twelve years been connected with the Moore 
organization in both manufacturing and sales departments. 
Mr. Smith is admirably qualified for the work to which 
he has been assigned. 
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An Opening Wedge 











With the Banker, Insurance Broker, 
and in fact, with a great many com- 
mercial offices, is a Vault or Office 


Truck. 





Equipment of every kind can be put 
on wheels and used to good advantage 
in some part of a business organization. 


Your customer’s requirements may 
be for a built-to-order truck or it is 
possible they can be filled from stock 
sections from our Complete Line. 


Watch for the opportunity to use 
this Wedge and let us help you with it. 





Watson Manufacturing Co. 


JAMESTOWN, NEW YORK 
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THE CLEMETSEN CO 
CHICAGO, VSA 











Serves Your Customer 


As Nothing Else Will 


because one sale leads to others. Every desk 
sold is a demonstrator that brings you more and 
more business. As a_ sales proposition the 
“2 in 1” Clemco equals its efficiency as produc- 
tion equipment. 

The “2 in 1” Clemco Desk shows its worth in 
every office, but particularly where the stenog- 
rapher divides her time between correspondence, 














typing, bookkeeping and statistical work. She 
can turn to any task without disturbing the 
machine. The typewriter is in a pedestal; the 
writing bed is unbroken and free for any other 
work. 

Get acquainted with the “2 in 1” Clemco Desk 


by sending for our catalog. 


The Clemetsen Company 


2608 Flournoy Street 


Chicago, III. 


























SOME DETAILS OF THE 
EXPORT BUSINESS 


A BIRD’S-EYE VIEW OF THE DETAILS INVOLVE! 
IN THE HANDLING OF EXPORT ORDERS AND 
SHIPPING THEM 


NCLE SAM goes a long way to help American pro 
ducers and exporters to get their products into the 
hands of foreign consumers. Untortunately, when 

z 


such business gets into the hands of our manutacturers 
it is not always handled with that accuracy and care which 


the situation requires. The following lines indicate some 
of the conditions to be fulfilled in manufacturing, selling 
and shipping for the overseas customer. 

Broadly, the Government tunctions in two ways in de 
veloping the foreign field for its citizens. The Bureau of 
Foreign and Domestic Commerce affords facilities, and 


leads, and in many ways places the American source of 


supplies in touch with the importer in the countries beyond 
the seas. The most recent addition to Governmental ac 
tivities is the large fleet of the Shipping Board, which is 
so routed as to give facilities for American shippers t 
the important ports of the seven seas. This shipping is 
so disposed that Latin-America, our logical market, is 
afforded the best facilities. 
Export Orders Not “Mysterious.” 

To the average manufacturer, unaccustomed to handling 
foreign trade, an order for export is a mysterious thing, 
puzzling in its details, and more or less intricat: its 
execution. It is not impossible that he has domestic 
customers whose requirements are as exacting as those of 
the buyer abroad, but that unfamiliar postage stamp on the 
envelope carrying the order spreads buck fever all over 
the shop. Every manufacturer has domestic customers 
who want their orders packaged in a certain way, boxed in 
a particular manner, and billed according to a specific in 
struction. Such a customer rates as a “crank,” yet he 
buys regularly and pays well as long as his instructions 
are followed. His orders are welcome. 

The foreign customer has the aspects of a “crank,” for 
his business is not usually handled according to the a 
customed routine. Some one in the organization must 


study his wants, and see that they are supplied to the let 
ter; always bearing in mind that the customer is weeks 


perhaps months, away. Quotations must be specific, di 
mensions, weights, etc., expressed in the terms which the 
customer understands. Explanations must explain, and 


Ty 


the ordinary courtesies of correspondence must 
nified. 
Handling the Order. 


The order should be acknowledged upon receipt, with 


appropriate thanks. Every question must be answered 
fully; every possible objection must be anticipated Che 
shipping department must select items from stock care 


fully, seeing that they are representative of the 
Packages must be clean and neat. 
Packing for freight or express must be planned with an 


appreciation of the handling which the shipment will re 
ceive before it reaches the customer. Domesti packing 
is wholly inadequate. \ foreign shipment must with 
stand not only the vicissitudes of our American freight 
handlers, but frequent rehandling before being stowed 
aboard ship. The dose is repeated upon arrival at the for 
eign port, and then the difficulties really begin lo some 
destinations shipments must be packed on animals, ré 


loaded twice daily, and carried in all kinds of wea 
without shelter. Is it a wonder that writers on exporting 


have made their big topic that of packing? Withal, pack 
ages must not be too bulky, for transportation aboard 
ship is charged on the basis of cubical displacement 

Mail shipments may be made by first class m: 
parcel post, according to the postal treaty with the 1 
try involved. Packing must be substantial, but not ex 


cessively heavy. 

Since the signing of the armistice export | 
not required for many destinations. Before rel 
shipment the exporter should assure himself on tl 


Exporting Through Agents. 


icenses re 
‘leasing f¢ 


11S oint 


Forwarding agents are established at principal seaports, 
who undertake to handle all details at a nominal fee, when 
provided with one copy of the invoice, with full instruc 
tions. 

Export houses also exist at the seaports. As a rule the 
importer places a mixed order with the export house, 


which places orders with the houses which can supply 
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What Does “‘Fire-Proof’ Mean? 























Is There Such a Thing 


as a “Fire-proof” Safe? 


The manufacturer of gas masks who claimed his 
product was ‘‘gas-proof’’ would be responsible for 
the loss of human lives if these proved defective on 
the battle front. 


The manufacturer of life preservers guaranteed to 
be ‘‘ water-proof,’’ when in reality filled with sawdust, 
would be haunted by the picture of drowning men, 
women and children. 


The manufacturer of so-called ‘‘fire-proof”’ safes 
who induces the public by printed or spoken word to 
believe that his safe is really ‘‘fire-proof” is under a 
heavy responsibility. Unless he qualifies his claim, he 
goes on record as saying that his safe would protect 
its contents no matter how hot the fire, no matter 
how Iong it lasted. 


Fire, by whose aid a safe is made, has often proven 
to be the agent that destroyed it. 


Furnace tests and the performance of safes in fires 
have proven that any safe, our own included, will burn 
up if the temperature is hot enough and of sufficient 


duration. For this reason THE SAFE-CABINET 
COMPANY does not offer THE SAFE-CABINET as 
a ‘‘fire-proof’”’ safe nor does it permit any of its dis- 
tributors to guarantee it as such. 


We claim that THE SAFE-CABINET gives proven, 
certified resistance to heat. It is low in weight. 
Gives maximum usable filing space. Equipped with 
modern adjustable filing devices. 











THE SAFE-CABINET COMPANY 


Originators and Sole Manufacturers of 


THE SAFE-CABINET 


156 Green Street Marietta, Ohio 
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Can You Sell Protection? jj 


In every business institution in your city there are vital cost, sales, en- 


SXSW < 


4a, _—scgiineering, inventory, patent or profit-and-loss records which are the very life- blood / 
| of the business. MV 
ap y 
No insurance company will insure them. A 
Re iJ 
] Can you sell the principle that these records should have complete, certi- WV 
7 fied protection? V 
oe nas j 
If you can sell this principle—and it is one that strikes home to every busi- j 
ness man—you can doa wonderful business in GF Allstee/ Underwriters’ Model Y 





Safes. These Safes have been indorsed by the highest authorities in fireproof 
construction, and they have withstood the fiercest attacks of devouring flames. 


If you can sell a big idea, backed by the finest product of its kind, you can 
make big money with GF Underwriters’ Model Safes—and the field is unlimited. 


Write today for terms. 


m™ GENERAL FIREPROOFING=- 
STEEL FILING EQUIPMENT—SAFES £m 
OFFICE FURNITURE~SHELVING & 
YOUNGSTOWN, OHIO. 


NEW YORK - BOSTON — CHICAGO — WASHINGTON — ATLANTA — SEATTLE 
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\fter the orders are assembled, the export house receives 
the various shipments from American manufacturers and 
then boxes for export. In this case a single invoice an- 
swers 

Some foreign buyers place orders with various American 
rms, and have all packages assembled at one house for 
enclosure. All details of shipment must be followed ex- 
plicitly as described here, with such specific detailed in- 
structions as may be sent by the shipping house 

Shipping Direct. 

When by express, the local agent will indicate what 
copies of invoices are necessary, and that organization will 
carry all details. 


Freight shipments involve special handling. Assum- 
ing that the shipment can be ready and delivered to the 
dock on a specified date and place, the steamer sailings 
are looked up, and reservations made for space If an 
export license is required for the product shipped, it must 
be provided \ shipping or dock permit is secured from 


the steamship company, and the goods delivered to the 
pier. Marine bills of lading must be provided; the ship- 
ver gets the blanks from the steamship company, makes 
he number of copies specified, and also retains copies for 
his own files 

Shipments to certain countries require consular invoices, 
or the certification of the consul of the country of des- 
tination in this country. Fees are involved for this service. 


' 
I 
t 


The dock receipt is presented to the steamship com 
pany and the freight paid. The consular invoices or cer- 
tifications are picked up at the consular office. Insurance 
is arranged according to the customer's specifications. 
This completes the documentation of the shipment 

Customs of Shipping Trade. 

\li documents, including shipping, commercial and con- 
sular are mailed to the customer abroad. 

Few foreign customers ask quotations F. O. B. the 
manufacturer’s plant. The usual practice is F. O. B. ship- 
ping port. Goods sold C. I. F. have been figured to in 
clude cost, insurance and freight to the port of destina- 
tion. Goods sold in buyer’s warehouse must have figured 
in their cost, the duty on the shipment, and cost of trans- 
portation to the warehouse in the foreign port. 

Manufacturers shipping from an interior port can se 
cure a “Through bill of lading” from the railroad com- 
pany. The transportation company selected can furnish 
the details. 

Details of Financing. 

Modern American banking facilities have been extended 
so that shippers can reach practically every port of the 
world for collections. Many banks enable their customers 
to handle the financing of foreign sales through shipping 
port banks which make a specialty of foreign collections. 
Sometimes foreign buyers send remittances with orders, 
or by letters of credit; others confirm bank credits. Either 
amounts to cash with order. In the present state of finance 
abroad credits must be extended to many buyers. Long 
terms are desirable. Some European houses have given a 
year’s credit in the past. But even in this case the seller 
did not actually carry the credit. His prices included the 
interest and a bank discounted the account. Drafts are 
seldom sent to foreign banks for collection now, as banks 
in the United States are organized to handle this detail ot 
the business. 

Terms of payment are arranged with the buyer before 
the order is booked. They may be subject to payment o1 
presentation of marine bill of lading; sight draft attached 
to bill of lading: sight draft of thirty, sixty or 120 days, 
attached to bill of lading, or on open terms. 

When selling on open terms the shipper may send all 
of the original documents covering the shipment to the 
onsignee, and await remittance in accordance with the 
terms agreed upon. 

Shipments subject to payment on presentation of marine 

railroad bill of lading require the shipper to gather the 
various documents and present them to the bank specified 
by the consignee in his order. 

f sight draft attached to bill of lading, the 
shipper prepares his draft, presents it with all the docu- 
ments to his bank, which collects at destination. Shipments 
Oo some countries cannot be made “to order,” in which 
ise the goods are consigned to shipper’s bankers at des- 


tination., 


In case o 


Drafts drawn at thirty. sixty or 120 days’ sight require 
that they be presented with all documents to the bank in 
this country, or one abroad. Whereupon collection will be 
made upon acceptance of the draft, and the proceeds, minus 
collection charges, remitted to the shipper 
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“PACK THEM 
TO THE LIMIT! 





They’re Made to Stand It’’ 


That’s the reason for the abun- 
dant and steady demand for 


MAYVILLE 
FOLDERS 


for Vertical Files 


They are made of strong manilla stock, 
will not break in the fold and will not 
curl on the edges. MAYVILLE Folders 


give the ultimate in filing service. 


Write for our complete catalog of paper specialties. 


MAYVILLE Die Wiping Paper, Adding Machine Rolls and 
MAYVILLE Treated Tympan and Offset Papers are stand- 


ard—ask us about them. 


GEO. W. MILLAR & CO. 


284-290 Lafayette Street New York, N. Y. 


Also makers of 
standard quality 
“ MAYVILLE” 
Die Wiping 
Paper, Adding 
Machine Rolls 
and ‘‘MAY- 
VILLE” Treated 
Tympan and 
Offset Papers. 





The Store 

That Selis 

“MAYVILLE” 
Sells Service 
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Concentrated Production 


on our restricted line enables us 
to offer dealers superior values in 


AURORA 


UPRIGHT FILES 
TRANSFER CASES 
CARD CABINETS 








Aurora Steel Cabinets are made in a modern 
plant, to exacting standards. We build for 
security, convenience, ease of operation and 
“*handsome appearance. 








Aurora Metal Cabinet Works 
Aurora, Ill., U. S. A. 
New York Sales Rooms: 368 Broadway 


Foreign Trade Representatives: Zellers-Stevens, Inc. 
52 Broadway, New York 














Typewriter Mechanics’ Separate National Body. 

The Typewriter and Adding Machine Mechanics’ Aid 
Association of Brooklyn, New York, held a meeting on 
September 8 attended by more than 500 members of the 
association. The purpose of the meeting was to decid 
whether or not the association should seek amalgamatio1 
with the International Machinists’ Union, which is affili 
ated with the American Federation of Labor. The gath 
ering voted unanimously to keep out of the American Fed 
eration of Labor and to lay plans immediately for organ 
izing a national association of their own. President. Wil 
lumsen was instrumental in bringing the body to the de 
cision arrived at. He pointed out that at the present tims 
the Typewriter and Adding Machine Mechanics’ Aid As- 
sociation represents practically the entire industry and 
that any benefits which are now enjoyed or to be here 
after enjoyed by the members can be obtained by th. 
members themselves through concerted action, and for 
that reason he did not think it advisable to join the outside 
organization. He pointed out that at the present time 
300 members of the association come from various parts 
of the country and that the Boston operators to a total 
of 65 stood ready to enter the ranks upon a decision being 
reached on the question presented. He said that many 
typewriter and adding machine mechanics have kept clear 
of membership in the association for the reason that the 
were not in favor of being allied with the American Fed 
eration of Labor. 

The Typewriter and Adding Machine Mechanics’ Aid 
Association, Inc., has heartily endorsed the outlined plans 
of the president of the United States to better the under- 
standing between the employer and employe. The threat 
ened strike of mechanics in Brooklyn and Manhattan a 
few weeks ago was calmed through the medium of th: 
Typewriter and Adding Machine Mechanics’ Aid Associa- 
tion, which did everything possible to bring about a set 
tlement in the plants affected at that time. 

Soon after the meeting above described, the president 
oi the association, G. A. Willumsen, went to Boston, where 
the typewriter mechanics under the leadership of T. H 
Campbell had voted to affiliate with the Typewriter and 
Adding Machine Mechanics’ Aid Association, Inc. \ 
meeting was called, at which Mr. Campbell introduced 
Mr. Willumsen, who was greeted with much applause. The 
meeting resulted in signing up every man present as a 
member of the association, sixty-seven men signing the 
roll. The Boston men assured the president of the prin- 


cipal association that forty more members would be i 
before Christmas. T. H. Campbell was chosen unani 
mously by the Boston typewriter mechanics as associate 
vice-president for members in Boston. This makes him 


chairman of the Boston organization. Mr. Campbell is a 
well known typewriter man who has occasionally con 
tributed to the pages of Office Appliances. 


Returns from Abroad and Starts Typewriter Sales. 

George E. Larrabee, who recently returned from a year 
spent in war welfare work, is once again in business. H¢ 
has organized the firm of George E. Larrabee & Co., and 
has taken rooms 701-701A, No. 7 Water street, Boston, 
Mass., where he has surrounded himself with expert me- 
chanics. The new company follows the business of buy- 
ing, selling, rebuilding and renting typewriters of all 


makes. They also handle typewriter supplies 
Mr. Larrabee for eight years was with the Royal Type 
writer Company, handling the business of the state capitol 


in Boston and other select trades. 


Grandson of Inventor Takes Important Post. 
Henry F. Frasse, formerly connected with and wide 
known in the export machinery and hardware trade, | 
been promoted and placed in full charge of all purchases 
stores and supplies of the Brooklyn Henderson Company, 
Inc., of Brooklyn, N. Y., with which concern he has beet 
associated for the last thirteen years. 

It is interesting to recall that the grandfather of Mr 
Frasse was a collaborator of Robert Fuiton, having made 
the model from which Bolton and Watt of England con 
structed the engine used to drive Fulton’s “Clermont” 
the first steam propelled water craft. 


ly 
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Minneapolis Man Increases Territory. 


V. I. Martin, whose business was formerly known as 
the Stationers’ Supply Company, 416 Palace building, has 
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THE ENTERING WEDGE 


TO BIG BUSINESS 


Your first sale to a new customer is 
the most important—and this is par- 
ticularly true in selling to large cor- 
porations. After the first sale others 
come easy. 
Cutler desks, backed by national ad- 
vertising and Cutler standardized 
quality, are serving Cutler dealers as 
the entering wedge to bigger business 
in all kinds of office equipment. 
One dealer in a middle western manu- 
facturing center secured an initial 
order for the 400 line of Cutler desks 
to a leading motor car manufacturer. 
It was not a big order, but it paved 
the way to an office supply account 
that now runs into thousands of dol- 
larsayear. The standardized line has 
made reorders easy for the customer 
and profitable for the dealer, and has 
brought a great volume of general 
office supply business in its train. 
An eastern dealer has built up an en- 
viable business in office supplies in his 
territory; and Cutler desks have been 
his best medium for securing new 
customers. 
The office supply market among cor- 
porations is big, profitable and well 
worth cultivating. A page adveftise- 
ment in The Literary Digest for No- 
vember is designed to secure inquiries 
and orders from big business houses. 
There are still a few territories open. 
Write for a catalog and proposition. 

The desks here shown are from 300 

and 400 lines—suitable for corpora- 

tion offices. No. 352 is a massive flat- 

top built with true Cutler precision. 

No. 351 has the distinctive Cutler 

roll curtain No. 424 is a 42-inch 


typewriter desk with the extra wide 
typewriter bed. 


CUTLER DESK COMPANY 


20-64 Churchill Street 


Buffalo, New York 
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In Macey Desks 


Only— Will You Find 





REGous ear oft 


EVERYWHERE 





Looking through right pedestal discloses 
adequate knee room. This overcomes en- 
tirely the exasperating annoyance of contin- 
ual “knee-bumping.”” There is a clearance 
of full three inches. Typewriter nests snugly 
against extreme back and near top when 
not in use, and remains level always, and 
need not be bolted to bed. It is protected 
from dust and dirt. 


When typewriter is in use, desk lid may be 
folded down out of way, or used as shown 
as a roomy copy or book holder. This prac- 
tical convenience means greater efficiency 
for every order and bill clerk. 


The TOBEY Horizontal 
Typewriter Attachment 


The TOBEY Typewriter Attachment, de- 
signed and marketed by us exclusively, is 
the only mechanism which keeps the typewriter horizontal when desk is closed without 
sacrificing knee-room. It is not necessary to bolt machine to typewriter bed. It positively 
prevents the damage that every machine receives when suspended at an angle. 


Raising lid brings typewriter carriage for- 
ward, No exertion is required as carriage 
glides smoothly on steel rollers and track. 


Depth of cut-out, being only fourteen and a 
fraction inches, does not weaken desk bed, 
and eliminates warping, Most desks are 
cut out from 21 to 23 inches. Dotted line 
shows that these desks must be cleared 
before typewriter can be used. Ink weils, 
pencils, rulers, etc., need not be moved on 
Macey Desk. Every utility feature of the 
pedestal style typewriter and flat top desk 
is incorporated. 


Raising curtain in front of carriage on its 
own pivoted arms, directly over and back 
of typewriter brings machine to correct 
writing height and automatically locks en 
tire mechanism. The device is entirely of 
metal and is in itself so counterbalanced that 
neither weights nor springs are necessary. 


We guarantee this typewriter attachment to 
sustain 200 pounds. We guarantee it to be 
free from all vibration, and invite compari 
son with any typewriter device on the 
market. 


The past year has proven three things about the TOBEY Horizontal Typewriter Attachment — from a standpoint of 
convenience and utility it is in a class by itself — that its market is world-wide — and that the retailer, keen to 
appreciate its remarkable sales possibilities, will necessarily have to make immediate agency arrangements, as in 
a great many localities selling rights are already granted. 


THE MACEY COMPANY 


Grand Rapids, Michigan 


Manufactured in Canada by Canada Furniture Manufacturers, Ltd., Woodstock, Ontario 
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changed the name of the concern to V. I. Martin, 134 
East Eighteenth street, Minneapolis, Minnesota. 

Mr. Martin is a manufacturer’s agent, representing sev- 
eral important specialties in the office equipment field. 
He has recently taken four additional states, so that his 
territory now includes North and South Dakota, Minne 
sota, Nebraska, Wisconsin, Iowa, Missouri, Kansas, IIli- 
nois and Michigan. He will travel throughout the entire 
year and will cover these states thoroughly. 





















New Advertising Manager for Shaw-Walker. 


C. L. Ozborn is the new advertising manager of the 
Shaw-Walker Company of Muskegon, Michigan, succeed- 
ing J. A. Fitzgerald, who has resigned to accept an im 
portant position with a Chicago house 


Square Waste Baskets 


acceptably meet the demands for a 
practical basket of this tvpe. Metal- 
made insures the maximum of dura- 


Mr. Ozborn, who has been in newspaper and advertis- 
ing work for some years, is also a veteran of the war. He 
s among the first to enlist for service in the war. He 
served with the famous First Division as adjutant, and 
was wounded three times. His brilliant military record 
is an earnest of the energy he will put into peaceful pur- 


VW 


bility, cleanliness, and proof against 


suits. 


fire should contents become ignited— 
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Los Angeles Concern Opens San Francisco Branch. important features exclusive in the 

The Weber Showcase and Fixture Company of Los 
.ngeles, Calif., has organized a San Francisco branch of 
its business under the name of the California Desk Com- 
pany and has opened a store at Second and Mission 
streets, San Francisco. The company will operate and 
maintain this store as a separate unit of their business 
and will conduct it along the same efficient lines which 
have made the Los Angeles business successful. The San 
Francisco branch will be under the personal supervision 
of T. F. Peirce, although Mr. Peirce will still maintain his 
headquarters in Los Angeles, where he will spend the 
greater part of his time. Charles La Fontaine will be 
sales manager of the new company and Thomas E. Lan- 
don will be its credit manager. The new house will carry 
practically the same lines as are carried by the Los An 
geles house and will occupy a very handsome edifice for 
that purpose. 

It will be recalled that the Weber Showcase and Fix 
ture Company issues a unique house organ in the form of 
a blotter, known as the Weber Blottergram. The same 
policy will be pursued for the branch house, which will 
also issue monthly Blottergrams to its cliénts and prospec 
tive clients. The first issue of the new company’s Blotter- 
gram, No. 1, Volume 1, announces the opening of the 
new store at Mission and Second streets. Following the 
announcement is some good busines philosophy and a 
zine etching of the new store. One of Mr. Peirce’s clever 
poems is also given. We take pleasure in quoting this 
poem in another column. 

Office Appliances extends its best wishes to the Cali 
fornia Desk Company and feels sure that its success will 
be both immediate and permanent. 


DAN-DEE. {Their construction gives 
\ the utmost in rigidity, while their 
bend-proof legs, finished with smooth 
riding surface, make injury to floor or 
coverings impossible. {Made in three 
styles, and a choice of finishes, includ- 
ing Grained Mahogany, Grained Oak, 
American Walnut, Olive Green, Oak 
Stain and Mahogany Stain. 


We have a dealer’s proposition 

on DAN-DEE Products worth 

asking for. It will pay you 
to write for tt today. 


Erie Art Metal Co. 


Erie, Pa. 


New Concern in San Francisco. 


W. W. Lamberton & Company is the name of a new of- 
ce furniture and office specialty firm which has just been 
organized to do business in San Francisco. The new com- 
pany will handle steel and wood office furniture, office 
chairs, typewriters, desks, etc. The company consists of 
W. W. Lamberton, formerly with the H. S. Crocker Com 
pany, and G. H. Hildebrand. Mr. Lamberton joined the 
United States Navy and remained in that service two years 
and one month. On his discharge in April last, he at once 
started out to select lines and to perfect the organization 
above mentioned. 

Mr. Lamberton’s partner is G. H. Hildebrand, who was 
formerly with the Rucker-Fuller Desk Company of San 
Francisco. Mr. Hildebrand is an experienced office furni- 
ture man, having been in that business for about fourteen 
years Both partners in the new enterprise are native 
sons of California, Mr. Lamberton having been born in 
San Francisco and Mr. Hildebrand in Oakland. 

Office Appliances extends its. cordial good wishes to 
the new firm and confidently looks for its success. The 
records of these two young men give assurance that our 
expectations will be realized. They have taken on some 
of the strongest lines in the office equipment industry. 

J. H. Meyers, assistant sales manager of the Van Dorn R. ead 
Iron Works Company of Cleveland, O.. will be in San a / 
Francisco about the first of November, when he will assist 


Leenberion & Company in the apeebiisbenent aaieie abu Minn 


enterprise. 
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St. Johns 


Office Tables 


are in the light of 


Publicity 


They dominate in 
business offices from 


coast to coast. 


Why this popular- 
itv? Because the 
three essential items 
that enter into the 
making of a 
serviceable 
table: design, 
constructional 
strength, and 
a deep, hard 
finish, are su- 
perior to those 
in any other 
line of tables 
manufactured. 
\nd they don't 
break the bank 
either. 


Catalog 
Sent on 
Request 


St. Johns 
Table 
Company 


CADILLAC 
MICHIGAN 
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SOME IDEAS ON SELLING 


LOOSE LEAF DEVICES 


A SHEAF OF SUGGESTIONS BY DEALERS WHOS! 

SUCCESS IN PROMOTING THE SALE OF LOOSI! 

LEAF SYSTEMS GIVES WEIGHT TO THEIR E} 
PRESSIONS 


ELLING loose leaf systems follows well-defined lines, 
but it remains for the dealer to work out $s prin 


ciples according to the limitations of his vicinity. Fol 
lowing are suggestions made by two dealers in widely-se] 
arated points, replying to our requests for information ré¢ 
garding their sales methods. 


Louis Cohen, proprietor of the Fort Smith Office Sup 
ply House, Fort Smith, Ark., summarizes his conception 
of the loose leaf business: 

The loose leaf department of a commercial stationery 
store, to my mind, is the most important one in the indus 


try. We carry a well-known line and our sales since we 
opened for business show that there is a big demand for 
loose leaf goods. 

This firm has made it a policy to cater especially to the 
banks, and as a result we have closed a few g orders 
We keep in touch with the local agency which sells book 
keeping machines, and as soon as the sale of a machine 
is made, we immediately get in touch to sell the supplies. 

We have started in with only one line of goods, and in 
our short experience we believe that it is better to have 
one complete line than to try to sell several lines We 
make it a point to keep an assortment, though we admit 
that it is very small, of the line, and have everything in 
that one line, in order that we can give our customers the 


best of service. 
We have our loose leaf department located in the rear 


of the store, where our customer finds more prt cy in 
picking out his goods and is not disturbed by those con 
ing in. 

We do not carry any showcases of any kind in t vhole 
store, but have large shelves and wooden counters We 
find this very convenient, and less expensive than elab 


orate show cases. 
Concerning prices in catalogues, we wish to state em 


phatically that the suggested selling price plan followed 
by one of the large manufacturers is without a doubt th 
best arrangement used. In this way the customer knows 
just exactly what he is to pay-—nothing less and nothing 
niore. 


H. E. Frantz, of Geo. A. Drake & Company, Detroit 
made the following comments on the sale of loose leat 
devices 


Loose leaf sales, and a better understanding of the many 
useful features of loose leaf systems, can best be devel 
oped by circular advertising, including manufacturers 
folders 

Circulars should be concise, and the economies of loose 
leaf should be emphasized. An essential item is the econ 
omy of time, especially in the handling of ledger a unts 

To receive loose leaf catalogues without pr and 
with suggested resale prices in a separate price list, from 


my experience, is preferable. 


Making a Profit on “Trade-Ins.” 


The dealer must charge overhead on selling use: 


furniture taken in on sales of new equipment, is the them: 
of G. D. Crain, Jr., in an article in the Grand Rapids Fut 
niture Record. He refers to the erroneous impressio1 
which prevails in many quarters that whatever the dealer 
gets above the trade-in allowance in selling ( 
turniture is net gain. The difficulty is that dealers wl 
operate on that principle do not allow for the 

furbishing the used equipment, the space it es 
the sales floor and the time consumed in selling l de 
livering. 

Mr. Crain cites an instance where the sale of a n desl 
involves taking in an old one, and making an allowance 
of $25.00 on the price of the new desk. He assumes that 
$1.00 worth of labor and material puts the old desk into 
presentable condition. The overhead expense of the stor 
is twenty-five per cent; a profit of ten per cent will sat 


isfy the dealer. That would make the selling price $40.00, 
based on the original allowance of $25.00, plus the labor 


and material necessary to make the desk serviceable. The 


dealer says he cannot get $40.00 for a used desk Chis 
indicates that his allowance was too liberal, and the desk 
should not have been taken in at $25.00. The dealer 
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ATTENTION! 


“THE CANTON LINE” 


Begs to announce that their new Catalog is now ready 
for distribution to the Trade and they are being mailed as 
rapidly as possible. This new Catalog is the most pre- 
tentious issue we have ever attempted and we believe that 
you will find in it every standard feature that is desir- 
able in the line. 


We have added a complete line of Wide and Half 
Section Units, High Line Units, Light Weight Cabinet 
Safes, Lockers and Shelving, and a complete line of 
Supplies. 


Now that we are prepared to furnish a full and complete 
line of Furniture and Filing Devices in Steel, we ask 
consideration from Dealers’ who are anticipating the 
addition of such a line. We grant exclusive territory and 
full protection, and this includes the Special Construction 
or Built to Order line as well as Stock. 


If you do not receive your copy of our new Catalog 
promptly, just a card will bring one to you, and if interested 
in an Agency proposition we will gladly tell you all about it. 


THE CANTON ART METAL COMPANY 


920 Market Avenue South 


CANTON, OHIO, U. S. A. 
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Mudge & Company 





Raritroad Feonomy Fie aloes 
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Art Metal Construction © 
Republic Building, 





Attention of Mr ormes 










































UNITED STATES Rai Road ADMINIST# ATION 
Drngcv0s Geena, oF #2. 20008 





When I was in Washington last week, | 



















noticed the Southern Rallway Company's building 
which had recently been destroyed by fire, 


In talking to some of the Southern Rail- 
d me that the only thing that 
cords was the steel filing 
ases they were using and, 
to ay found they were the Art Metal 
Conetruction Compa: filles Thie is certainly 
good advertisement for you and a decisive argu- 
ment in favor of steel cases 


Thought you would be interested in get- 


this information 
re very truly, 
RDS-A ‘WODGE AND ABY, 
c@ President. 





Art Metal twice saves 
valuable records of 
Southern R.R. lines 


RT Metal Steel files can’t burn. And they do 


protect their contents from fire. 





Twice within three years, priceless records of the 
Southern Railway were saved from destruction because 
they had the foresight to equip with Art Metal. 

Are your valuable papers, records, correspondence Art Metal-protected > 


ART METAL CONSTRUCTION CO. 
JAMESTOWN NEW YORK 


Agents and branch offices in all principal cities 


—_4 Sourmtas Reson 
SOUTHERN RAILROAD LINES 
AND OA 


ASSOCIATED RAILROADS 









GREENSBORO N C 


® i explained to 3 





Art Metal 


SAE 5S | OWN : 


- Wo) ld'’s | 
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might sell the desk for $30.00, and:congratulate himself 
that he made $4.00 more than the profit on the sale of the 
new desk. This action would ignore the expense of han- 


dling the old desk, and involve recourse to the old excuse 
that the facilities of the store were available, and might 
as well be used, rather than to lose the sale of the new 
cde sk. 

The office equipment dealer faces the used furniture 
situation constantly, and he must adopt a definite policy 
with regard to allowances granted customers. If experi- 
enced, he will make his allowances on a business basis, and 
will not sacrifice his profits merely to make a sale. The 
dealer is entitled to a profit on the sale of second hand ar- 
ticles as well as on new equipment which he sells from 
stock. In justice to his business he cannot content him- 
self on one profit in handling two sales. He is satisfied 
to let his competitors make extravagant allowances on 
used furniture, as he knows that such competition will 
eliminate itself in due course. 


1 
| 
I 


New Orleans House Opens Branch at Shreveport. 

The Dameron-Pierson Company, Ltd., 400 Camp street, 
New Orleans, La., has opened a branch store in Shreve- 
port, La., at 611-613 Market street. The new branch is 
under the management of James M. Colomb, who is one 
of the best known stationers in the South. 

The branch store will carry a full line of office supplies 
and furniture, including iron and steel safes. 

Mr. Colomb has been connected with the Dameron- 
Pierson Company for the last fifteen years. He was for- 
merly manager of the company’s stationery department. 

\ five-year lease has been taken on the Shreveport 
store. This shows the confidence the company has in the 
future of the new branch. The new store has a forty- 
foot front on the most prominent street in Shreveport, 
with a depth of eighty feet. 


New Bill on Third and Fourth Class Mail. 

Congress is considering a bill which will permit post- 
masters to return third and fourth class mail to the sender 
under simple conditions. Under existing laws such mat- 
ter (which includes printed matter and parcel post) can- 
not be forwarded if the addressee has moved or returned 
to the sender at another post office until the postage for 
its forwarding or return is first prepaid. This procedure 
necessitates the holding of such undeliverable matter at 
the office of original address pending notification of the 
addressee or the sender and the receipt of the required 
postage for its transmission to its ultimate destination, 
and the delay which necessarily is involved frequently 
causes inconvenience, loss and hardship to the sender or 
addressee, or both. 

Under the terms of the bill which the House has just 
passed, the sender of third or fourth class mail may in- 
sure its forwarding or return, if undeliverable at the office 
of address, by noting thereon his pledge that the charge 
for forwarding or return will be paid, and the extra post- 
age required for this service will be collected on delivery 


A. E. F. Supplies Returned to Be Limited. 

It is expected that the quantity of office equipment to 
be returned from France will be limited in quantity. The 
understanding is that much of the material to be re- 
turned to this country is needed by governmental offices. 
Only wide carriage typewriters will be sent here from 
France, as that market will absorb much of the regular 
equipment. Among other office equipment which will be 
sent from France is steel filing equipment, adding ma- 
chines and office printing machines and duplicators. 

Philadelphia dealers feel that the uncertainty in the 
filing devices field is largely due to the amounts of steel 
and wood filing devices which the Emergency Fleet Cor- 
poration placed on that market. 


American Relief for Armenia. 

The report of the American Committee for Armenian 
and Syrian Relief for the period ending June 30, 1919, has 
been published. The appropriations totaled $30,251,668.33, 
which served to provide food, clothing, drugs, hospital, 
medical and other general supplies for the homeless and 
the orphans of Armenia and Syria. The work of relief is 
to be continued, and a campaign of repatriation will be 
prosecuted, to bring the survivors of Turkish persecution 
back to their homes. The American Committee for Ar- 
menian and Syrian Relief continues to depend on the 
voluntary contributions of generous Americans. 
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ENGLEWOOD DESKS 


will be displayed at the New York 
Furniture Exhibition, Grand Central 
Palace, October 13th to November 
Ist by our New York Representative 


Eph FEIG, Inc. 


and later at their permanent dis- 
play rooms 


33 East 20th Street, New York, N. Y. 








ENGLEWOOD DESK COMPANY 


5816-20 South Lowe Ave. 
CHICAGO, U.S.A. 


_ 
™ 
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» their Shadows Before” 
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BUSINESS SHOW 
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TENSION 


Mail Containers 


are used in every line of business and 
they cover the mailing needs of any 
and all of your customers. 


"THE TENSION line includes open-end 


tension envelopes, double metal-clasp 
envelopes, single metal-clasp envelopes, 
metal-flap clasp envelopes, document envel- 
opes, photo-mailing envelopes, filing en- 
velopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, in ii Open-End 
Tension Envelope you've seen everywhere and the Metal- 
Clasp Envelopes, one type of which is illustrated. 


Our book, “Envelope Specialties,” is in itself an education in 
mailing containers. Send for the book. It’s yours for the 
asking. 


THE TENSION ENVELOPE CO., Inc. 


33 to 87 34th Street 
Bush Terminal Brooklyn, New York 
Telephone SUNSET 6000 
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Fountain Pen| 


Best American Workmanship | 


This attractive window and display cards will be sent 
with the first order 


The Fountain Pen 
Which Spells Refinement 


and Distinction 


A masterpiece of 
American Workmanship 
—perfectly leak proof. 


An ideal article. 


Made in Sterling Silver, Gold Filled 
and Solid 14 Karat Gold 


WRITE FOR PARTICULARS AND PRICES 


U. S. Victor Fountain Pen Co. 


INCORPORATED 
Makers of High-Class Fountain Pens 
115-117 Worth Street 
NEW YORK 
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Primitive American Bookkeeping Machine. 
The Modern Office, with its Labor-Savi 
Vachine Posting Systems and Other Offi 
Appliances, Represents Mechanical Perf: 
tion. However, Long Before the White Man 
Came, the Peruvians Kept Accounts, and 
Used a Device Which Seems More Highl 
Perfected Than the Chinese Abacus. From 
The Retail Public Ledger. 


KNOUT? No. \ sea-spider? Well, hardly——. 
Just the oldest form of cash register, adding machine 
and computing device known in the world, that’s all. 


Back in the ages when the history of the American 
continent was written only on the cliffs of South Amer- 
ica—and none too legibly, even there-—the Peruvians used 
this method for keeping track of their flocks, figuring 
up the price of their wares and doing the other odd sums 
which were necessary to their extremely cultivated civi 
lization 

Explorers of modern times, finding these strange 
knotted cords in the Peruvian sepulchers, were puzzled as 
to their significance until L. Leland Locks, of Columbia 
University, recently analyzed what is probably the earliest 
known use of the decimal system and announced that 
the “quipu” (or “knotted cord”) was the combination cash 
register and adding machine which the Peruvians used 


upon all occasions. 
In spite of the fact that the Incas were considerably 





more advanced than the other peoples of their times, they 
developed no system of writing, as understood today. 
—— 
PRIMITIVE PERUVIAN BOOKKEEPING MACHINE 
i*hotograph by American Museum of Natural History, Ne¢ York 


However, they kept accurate track of the birth rate of the 


empire, census and tribute statements, crop and _ stock 
records, retail sales and the like. The “quipu” did it all 

This system consisted of a series of knotted cords, 
hanging, fringelike, from a heavier cord in the center 
Each of the knots in the hanging cords represented a 
number, its value dependent upon its position from the 
main cord and the manner in which it was tied. The sec 
tion closest to the main cord represented hundreds, the 
center section the tens and the one furthest away the 
single figures. 

Quipus with different colored cords were used store- 


keepers to designate the accounts of their customers, and, 
from the much-knotted condition in which some these 
have been found, it is evident that the question of prompt 
payment of bills was as much a problem in those days 
as it is right now. 

The Peruvian retailers, however, carried their quipus 
with them, even into the grave, which is further than a 
modern merchant would carry his cash register or adding 
machine, no matter how much he is attached to it. Pos- 
sibly, though, the Peruvian theology taught that debts left 
unpaid in this life might be collected in the next, and the 
storekeeper wanted to be certain of having his records 
handy so that there would be no dispute. 

Liberty, education and similar blessings are important, 
but a man must be alive to enjoy them.—The Murphy 
Chair Man. 
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Chicago Glass Desk Pads 


Preserve 


Desks 


Facilitaet 


Work 





Closed 


Promote Neatness 


You can sell one with every desk, as well as to your 
previous desk customers. Chicago Glass Desk Pads 
afford a convenience for the desk user that he cannot 
obtain in any other way. Under the glass is ample space 
for visible filing of active notes, lists, addresses, telephone 
numbers, prices, etc. Glass makes an ideal, cleanly 
working surface. 


—- Chicago Glass Desk Pads are made in 





two standard sizes: 18x24 and 
20x36 inches. Two 





W here Chicago 
leather corner 
Glass Desk Pads eather corners at 
the back act as 
are used, the writ- ; 
; hinges and sim- 
ing bed of the \ - 

| plify filing or 
desk is preserved, . 
lesk 1s preserve | changing memos 


as the glass takes under the glass. 


the wear. This / The pad is made 
factor makes a a all — of green leather- 
ereat difference in the price which ette. The back is felt, which prevents 
one can obtain for a second-hand desk. scratching the surface of the desk. 


Prices on request. Have them on file, so that 
when you get inquiries you can quote promptly. 


Chicago Mirror & Art Glass Co. 


216 North Clinton St. Established 1890 Chicago, III. 
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When You Sell 


a Piece of 
Filing Equipment— 
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“Built Like a 
Skyscraper” 


one other thing goes with it—your business 
reputation. 


Every sale you make either builds your standing with 
your customers—or else tends to tear it down. 


The success of a Shaw-Walker dealer is proverbial, yet 
the reason is simple—Shaw-Walker quality. It is this quality 
which breeds sales, satisfied customers—and success. 


The Shaw-Walker line is a complete line. It will meet 
all filing requirements. And a complete line saves the dealer 
freightage, bookkeeping and bothers, and assures the user 
uniform quality throughout. It’s the difference between 
concentrated buying and scattered purchasing. 








GHAW-WALKER 


STEEL AND WOOD FILING 


MUSKEGON, MICHIGAN 


‘*Built Like a Skyscraper’’ 


CABINETS INDEXED FOR EVERY LINE OF BUSINESS 
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Free Typewriter Trials Impossible in U. S. 


In the London letter printed in this issue mention is 
casually made of the abolition of free trials of typewriters. 
One of the benefits of the war in England was the aboli 
tion of the practice of allowing a week's free trial to pros- 
pective purchasers. This statement was submitted to the 
Chicago managers of two typewriter companies. 

Mr. McClellan, of the Underwood Typewriter Company, 
that in view of the shortage in machines, there was 
no possibility sparing a machine for trial. In fact, a 
all for a machine to demonstrate is not the important 
matter it might appear to be. Mr. McClellan is much 
more concerned in getting deliveries to fill orders. His 
ambition is to see his company establish a branch factory 

the middle west, so that typewriter users could be af- 
forded prompter deliveries. 


said 


Mr. Lund, manager of the Remington Typewriter Com- 
pany, Chicago branch, said that there was no justification 
for demonstrators these days. The merits of the different 
machines are so well known that demonstrating machines 





are seldom called for. The usual problem is to secure 
machines for customers. 
Typewriter Man Receives Honors. 
Y. Narayan of Madras, India, one of the best known 


office equipment men in Southern India, has recently re 
ceived the warrant of appointment as typewriter supplier 
to His Excellency the Governor of Madras. The warrant 
of Mr. Narayan’s appointment is as follows: 

“Government House, Ootacamund, Ist August, 1919. His 
Excellency, Lord Willingdon, is hereby pleased to appoint 
Mr. Y. Narayan, Esplanado, Madras, to be typewriter 
supplier in ordinary to His Excellency; and Mr. Y. Nar- 
ayan is hereby authorized to style himself typewriter sup 
plier in ordinary to His Excellency, the Governor of Mad- 
ras accordingly, by command of His Excellency the Gov- 
ernor. : , : 

(Signed) “K. O. Goldie, Major, Military Secretary to His 
Excellency, the Governor.” 

Mr. Narayan is sole agent in South India for one of the 
leading typewriters. He is a supplier of typewriters and 
typewriter accessories and government contractor to the 
Madras Government, the Government of His Highness. 
the Maharajah of Mysore; the Government of His High- 
ness, the Maharajah of Travancore; the Government of 
His Highness, Maharajah of Cochin; the South Indian 
Railway and other railways, municipalities, local fund 
boards, district boards, maharajahs, rajahs, zamindars, 
€té., Cte. 

Mr. Narayan has been dealing in typewriters in India 
for the last twenty-one years. He has represented suc- 
cessively the Remington Typewriter Company, The Ham- 
mond Typewriter Company, the Densmore Typewriter 
Company, the Underwood Typewriter Company. He is 
one of the most energetic and successful office machinery 
men in Southern India, and we are interested to recall the 
fact that he is Office Appliances’ oldest subscriber in India, 
having entered his first subscription more than ten years 
ago. 


New Haven Concern Expands. 
The firm of Kramer & Warner, office outfitters, formerly 
E. A. Kramer & Company, have recently moved to larger 
quarters and are now installed in their new store at 320 


State street, New Haven, Conn. This company handles 
metal furniture of a well known make and have made 
during the past two years most excellent progress. They 


have installed metal furniture equipment in the new post 
office, the New York, New Haven and Hartford railroad 
offices, several local banks, the offices of L. Candee & Com- 
pany and a number of other places in New Haven. 

The founder of the house is E. A. Kramer, who has been 
a resident of New Haven all of his life. For twenty-two 
years he was connected with one of the largest office fur- 
niture establishments in New England. 

P. W. Warner, whose partnership with Mr. Kramer was 
announced June 1, has been with the Marlin-Rockwell 
Corporation as purchasing agent for the last three years. 

One of the first moves of the concern since coming to 
their new location was to purchase the entire surplus 
stock of office furniture of the Marlin-Rockwell Corpora- 


tion from both the Willow street and Dixwell avenue 
plants. This furniture they immediately announced for 
sale. Kramer & Warner carry office filing devices, desks, 


chairs, tables, wardrobes, filing supplies, loose leaf sys- 
tems and general office supplies. 
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National Combination Type- 
writers Give Double Service 


IN THE 
OFFICE 


They perform as 
well and as speed- 
ily as $100 Ma- 
chines, and attain 
the ideal of per- 
fect, speedy work 





IN THE 
HOME 


The National 
Combination 
Typewriter halves 
the overtime ef- 
fort, and lessens 
the work of keep- 
ing up correspon- 
dence. 





GUARANTEED FOR ONE YEAR 


The National Combination Typewriter 
affords dual service, because in it we have 
condensed the operating qualities of the big 
machines, and made it light enough to carry 
around (weight without case, 9% pounds). 
We have stripped the typewriter of all un- 
essential weight and mechanism—all with- 
out sacrificing durability or workmanship. 
We have reduced typewriter selling to an 
easy, effective Ten-Minute Sales Demon- 
stration which really sells machines. 


Dealers can add a typewriter department 
to their stocks, and find a profitable line of 
business that brings trade in office supplies 
in addition. 


Write for full details and 
our Dealers Agreement 





National Typewriter Company 


Fond du Lac Wisconsin 
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Competing with Specialty Houses. 

A correspondent in The American Printer recently 
conimented on the difficulties met by the local printer in 
competing with specialty houses in the manufacture of 
loose leat sheets. 

* x x 

The printer is entitled to a fair price every time, but 
when he tries to compete with a specialty house he should 
know what he is doing 

Not long since | noted an article by a small printer who 
complained that the loose-leaf houses “deliberately” made 
sizes that were wasteful in cutting paper. He complained 
that he had a job 7x11 and was obliged to cut it out of 
folio. He did not know that he could have cut 9-out of 
double-folio instead of single folio. 

The loose-leaf houses have their paper made to order 
in enormous quantities and not only can cut to advantage, 
but pay no more for their paper than a paper house does. 
Their sizes run 22'4x22%, cutting 11xll; 22%x28%, cut- 
ting 7xll; 22%x34'%, cutting a full 8%xl1l and allowing 
for trim and gripper edge when rule forms run off of the 
edge of an 84x11 sheet. 

When a printer, running a couple of small jobbers, tries 
to compete with a plant having both jobbers and cylinders 
and having compositors and pressmen who are specialists 
in different lines, of course he can’t make money. 


Pencil Service 


Committee Continues. 

Following the recommendation of 
the Chamber of Commerce of the 
United States, the pencil manufactur- 
ers have arranged to continue their 
War Service Committee as the Pencil 
Manufacturers’ Association. 

The officers of the Association are 
E. Berolzheimer, president; Eberhard 
Faber, vice-president; Edward E. Hu- 


ber, secretary-treasurer. The mem- 
bers of the board of directors are: 
Eberhard Faber, L. J. Reckford, J. H. 


These 
of 


Schermerhorn and M. Moore 
gentlemen formed the personnel 
the War Service Committee. 
Following are the manufacturers 
who hold membership in the associa- 
tion: American Lead Pencil Com- 
pany, Richard Best Pencil Company, 
Inc., Blaisdell Pencil Company, Jos- 
eph Dixon Crucible Company, Eagle 


Pencil Company, Eberhard Faber, 
Pencil Exchange, Standard Pencil 


Crayon 


Company, The American 
Manufac- 


Company (Gordon Brown 
turing Corporation branch). 


The output of gold by the United E 
States in 1918 was $68,493,500. 





EDWARD E. HUBER, SECRETARY-TREASURER. 
PENCIL MANUFACTURERS’ ASSOCIATION. 





BEROLZHEIMER, 
PENCIL MANUFACTU 
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Cash Prizes at Direct Mail Convention. 


the announcement made a tew days ag 


Following 
liberal merchandise prize to be awarded at the Cleveland 
convention of the Direct Mail Advertising Ass ition te 
be held in the Hotel Winton of that city October 29 to 3] 
the headquarters of the convention committe: 


nounce a second prize contest—open to all wh 
to enter, by the way, whether or not they happen to be 
members of the Direct Mail Association—tor the st e 
fective direct-by-mail advertising campaign of 


more pieces. There will be three prizes, totaling $12 
the first prize being $75.00, the second $35.00 and 
$15.00, which prizes will go to the man, won 
submitting the campaign that is so adjudged the most 
effective, by the three judges chosen, Messrs. George | 
ton Hotchkiss of the New York University, Robert | 
Ramsay, president of the Direct Mail Advertising sso 
ciation, and the third judge to be decided upon late: ry 
campaign may either be one that has been mailed in the 
past or which is to be mailed in the future. The pieces 
must be submitted with details as to the mailings, the ri 
sults secured, and other such data as will assist the judges 
in making their decision. 

The award will be made on 


the last day of the 


ind convention, but all entries must be received 
102, Fifth 


le 
] sank building, New York City n or 
before October 27, at 3 p. 
Direct Mail Advertising Associatio1 
announces that it is privileged to offe1 


these generous cash prizes for the i 


National 


provement of and purpose of creating 
interest in direct-by-mail campaigns 
through the generosity of the Addres 
sograph Company of Chicago, Illinois 


It is therefore to be hoped that a lares« 
number will respond even though the 


time is compnarativelv short Hote 
Winton is official headquarters d all 
the sessions, exhibits, etc., will be in 
that hotel, so the Direct Mail Adver- 
tising Association respectfully urges 
all who expect to go to Cleveland to 
its annual convention October 29-31 
to make their reservations promptly 
Address inquiries and reservations to 
Hotel Winton, Cleveland, Ohi 

Memorial Monument to Theo- 

dore Roosevelt. 

\ memorial monument is planned 
for Theodore Roosevelt It is ex- 
pected to finance the monument 
through the voluntary contributions 
of friends and admirers of the former 
president. The headquarters of the 

PRESIDENT. Roosevelt Memorial Acsociation are 
RERS’ ASSOCIATION. at 1 Madison avenue, New York 








EBERHARD FABER, VICE-PRESIDENT 
PENCIL MANUFACTURERS’ ASSOCIATION 














ae BOTTOM prices 
on all styles and sizes of 


filing folders is our message to you 
and other Office Appliance Dealers. 


TY Perens 
oS ee 


Every folder is carefully made and the 
best quality of folder stock is used—folded against 
the grain to give added. strength and stiffness. 


Paar Ts, PPL SR gs 


7 


oe Se 


In addition to complete lines of manila filing folders 


Yt RE, 


in various weights, we are the sole manufacturers of 
the popular Hub Security Folders which cost little 
more than plain folders but endure longer. They 
are equipped with brass fasteners which prevent 
correspondence from slipping out or becoming creased 
or disarranged. Business houses are coming more 
and more to demand these better folders. You can 
supply them at a big profit. 


It is our good fortune and yours that with filing 
transfer time approaching, we can quote you excep- 
tionally low prices now on the best of filing folders, 
with a guarantee of prompt delivery. 


May we prove it by sending you samples and _ prices? 


Write for them now! 


e 


| Se JOfab [se ; 


7. 


aVa Nk-kalo me Olah ioy 











HIS is the first an- 
nouncement of a lower 
price to dealers on Celluloid Tab 

Index Guides. 


Not only is the price lower, but the 

quality is better—both accomplished through a new 
labor saving, patented process that fashions the cellu- 
loid tab from one piece, thus adding remarkably to 
its strength. 


We offer for immediate delivery, all styles of Celluloid 
Insert Guides, which are especially adapted to the 
dealer. The labels are easily and quickly removed from 
the tabs. This feature enables the dealer to supply 
his customers with any desired index from his stock 
without carrying a large assortment of special sub- 
divisions. 


Labels are furnished in alphabetical, numerical or 
geographical sub-divisions or blank. 





We also make the best Metal Tab Guides and Regular 
Printed Sub-Divisions. All of these Guides are made 
from extra high grade stock which is guaranteed in 
every respect. 


It will pay you to know more about Hub Special 
Process Guides. Send today for samples of our 
complete line. 


leveland Ohio. 


The J.C Ftah [sf Ga 
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The Monarch as a 


Typewriter | nvestment 
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HERE is no lighter touch than the 
Monarch touch. The response of the 


machine is instantaneous. 


This light touch makes the purchase 
of a Monarch the highest yielding type~ 
writer investment. Light touch means 
greater speed, and that means a bigger and 
better days work. It also means less jar 
and friction and that means longer life for 


the typewriter. 


The Monarch lasts longer —so does 
the loyalty of Monarch operators. 





The Monarch | ypewriter Company. Ltd. 


LONDON, N. C., ENGLAND 


TTT 0777 
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Hundred Years’ Leadership 


“In every field of human endeavor, he that is first must 
perpetually live in the white light of publicity. Whether 
the leadership be vested in a man or a manufac- 


tured product, emulation and envy are ever at work.”’ 


HEN we reach the year 1925, a short six years hence, 
W we shall have arrived at the century mark. All the 
knowledge, talents, executive ability and energy of 
our organization has been devoted toward one ultimate goal— 
the production of the best possible Writing Fluids and 


Adhesives. 


In our long history, we have been through three wars that 
have greatly disturbed business conditions, especially during 
the last great World War. However, even in the face of 
these troublous times, involving difficult and inadequate raw 
material markets, the quality of our products has remained 
staple and unchanged. Our aim has ever been Quality. 


In all this time the outstanding policy of our Company has 
been “‘our customer first,’”” and to us this means quality and 
service, first, last and all the time. Upon this policy we have 
builded our business and hope to be rewarded with your 


valued and continued patronage. 


THAT WHICH DESERVES TO LIVE—LIVES! 


THADDEUS DAVIDS INK CO., INC. 


Manufacturers of QUALITY INKS AND ADHESIVES 


NEW YORK CHICAGO 
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Some Fish! 


QO. J. Timberman of the Boorum & Pease Company, 
New York, claims that he was a bit peeved when he saw 


in the August issue of Office Appliances the account of 


the fishing trip of his old friend, George Wolcott, and J. B. 
Irving of the Irving-Pitt Manufacturing Company with 
the cut accompanying the article showing Mr. Wolcott 
proudly exhibiting “a few small minnows.” Timberman 
wonders why George Wolcott should be proud of such 
fish as these. George is a good salesman, but Timber- 
man thinks that piscatorially speaking he is outclassed 
by one ©. J. Timberman, who acknowledges that as a 
fisherman he is a pupil of Wolcott, but that in that sport 
he can give Wolcott cards and spades and still beat him. 




















HERE IS MR. TIMBERMAN AND HIS BLUE-FISH.—With 
all due reservation we are obliged to state that there is no evi- 
dence that this is a trick photograph, hence we conclude that 
the nicture is a true and perfect representation of the fish 


To prove his assertion he sends the picture which accom- 
panies this item. 

‘Tim” confesses that he was a landlubber before he 
went east. but since becoming a citizen of the Atlantic 
coast he has learned a few things about fishing. The catch 
shown in the picture is a seven- pound “blue” caught off 
Sandy Hook by Mr. Timberman a weeks ago from the 
deck of the good ship “Cricket.” Captain J. E. Plummer 
is also shown in the photograph. The “Cricket” makes 
“spasmodic” trips from the New York Canoe Club pier at 
Gravesend bay to wherever the fancy of “the boys” may 
dictate. Soon after going to New York Mr. Timberman 
joined the club and. spends his spare time in fishing and 
boating. He says that one day recently they went “weak” 
fishing and that the net result was sixty-nine fish, not 
counting the largest ones that got away. 

‘Tim” says that he will be glad to show his friend, 
Wolcott, some points about fishing any time he may hap- 
pen to be in New York or vicinity. 








Why Did They Stand- 
ardize On Sengbusch ? 


Thousands of Business Houses, Banks, 
Government Offices, etc., have “standardized” 
on “Sengbusch” office appliances. 

They did it because each of the “Sengbusch” 
appliances is the recognized standard in its 
respective field. Each has earned its place 
and reputation by vears of successful 
performance. 

You stand to lose the business of these 


people unless you keep your stock of 
“Sengbusch” complete. 







SENGBUSCH 


M Se/f- Closing 


UCIAGE ApPLIER 


The sensible way to 
use mucilage. Clean, 
convenient, easy to fill. 

Moulded in one piece 
of genuine hard rub- 
ber. Neat and at- 


tractive. 
Seneeuscn Mee IDEAL 
NKSTAND 0 
It’s more than an ink Another time and 


receptacie. It saves ™oney saver. The “Quick 

and Easy Way” to put 
. the right amount of 
temper. Cuts ink bills moisture just where it’s 
75%, and assures clean, needed. For fingers, 
fresh ink at all times. Stamps, labels, envelope 
flaps, etc, etc. Beautiful 
as well as durable and 
material obtainable. useful. 


ink, time, trouble, and 


Made of the _ best 


A good line of “Sengbusch” Office Appli- 
ances is the ear-mark of a live stationer. 
There’s a good margin in them, too. 

Our catalog circulars, display cards, etc., 


with your imprint on them, are free. Get your 
share, now. They help make added sales. 


Sengbusch Self-Closing Inkstand Co. 


Ap 
400 Stroh he a r Milwaukee, 
Bldg. ( 
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Chair Economy 


demonstrates itself vear after year, 
where Nichols & Stone Chairs are 
concerned. A bright finish may cover 
inferior materials, but the deception 
cannot last under daily use. Shortly, 
if the customer has bought for price 
alone, he will realize that he should 
have paid for quality — should have 
bought 


Nichols & Stone Chairs 


They give long wear, are comfort- 
able, and maintain the good appear- 
ance of the office. 

If you would try the quality appeal 
in selling, put a few Nichols & Stone 
Chairs on your floor. Then you need 
not fear the “close” buver, for deep in 
his heart he admits the economy in 
quality products. 


Our new catalog O-1 has just been com- 
pleted. A copy awaits your request. 


Nichols & Stone Company 


Gardner, Mass. 


























How the Typothetae Got Its Name. 

Fifty-four years ago the employing printers of New 
York formed an organization and discussed the name it 
shculd have. Some favored “Employing Printers’ Asso 
ciation.” One member suggested “Society for the Im- 
provement of the Printing Trade.” Peter C. Baker, of the 
firm of Baker & Godwin, who in 1864 had a printing office 
in Printing-House Square, and who was later responsible 
for the erection of the Franklin statue there, suggested 
“Typothetz” and it was approved. 

Mr. Baker was fond of books on the history of the 
craft and it is possible that in a volume by Hausard he 
read of Frederick III of Germany granting coat-armor to 
the “Typothetz,” to perpetuate the honor of the dis- 
covery of printing. The word “Typothetz” comes from 
the Greek typos, meaning “type,” and thetos, verbal ad- 
jective from tithenai, meaning “setting,” “putting” or 
“placing.” 

In Greek the word would be accented on the last 
syllable. American printers, however, accent the second 
syllable, following the custom of our language. 

The proper pronunciation was cleverly set forth by 
Herbert L. Baker some years ago in The American Print- 
er in rhyme: 


Some make it rhyme with all things sweet, 
And bold pronounce it Ty-po-THET® 


On classic grounds some others try 
To make the word Ty-poth-e-T ©. 


Others still, for reasons meaty. 
Insist on saying Ty-po-THE-tz. 


A few will take a sip o’ tea 
And timidly venture TY P-o-the-tz. 


But most of-us are wroth at he 
Who will not say Ty-POTH-e-tz. 


The coat-armor granted the German Typothetz was 
used with modifications by the United Typothetz of 
America as an organization emblem until the recent war, 
when the feeling against Germany was such that a new 
emblem with an American eagle was adopted.—The Amer- 
ican Printer. 


An Old Poem in a New Dress. 


We suspect that the following adaptation of the poem 
“Files on Parade,” was written by T. F. Peirce of the 
California Desk Company and the Weber Showcase and 
Fixture Company. At any rate it is published in the Cali- 
fornia Desk Company’s new “Blottergram” and it is de- 
cidedly worth reproducing in Office Appliances 


“Why is the office force so pleased?” 
Says Squint, the Office Kid. 
“They're cleaning up and clearing out,” 
The head bookkeeper said. 
“Why does the Main Squeeze look relieved?” 
Says Squint, the Office Kid. 
“He gets a brand new roll-top in the morning 
“They've junked his ancient relic, 
“It will never tremble more, 
“Nor drop in little pieces 
“One by one upon the floor. 
“They have t’run it on the ash-heap: 
“It’s been here since ‘84, 
“And he'll get a brand new roll-top in the morning.” 


An Unmelancholic Rhapsody. 

Jentle Reader, didja ever sink your face clean up to the 
ears into a genuine homegrown Homeburg mush melon? 
Didja? Gee! It’s a picture no artist can paint. About 
the size of a peck measure, or, if the gods are kind, maybe 
a peck and a half. All faded and sandy outside, like a 
disappointed pun'kin: but inside. Oh, Boy!—a luscious, 
globular ooze of gay Persian orange, shading away to 
deepest, most enticing sea green at the edges A sym 
phony of color to the eye, a rhapsody to the taste, as 
each festive, melting morsel goes trickling down a sur 
prised and delighted gullet—with a case of cramps lying 
in wait if you go too far. But never mind, Death, where 
is thy sting if we can shuffle off blissfully with our fea- 
tures buried fathoms deep in a homegrown mush melon! 
—Protectograph Bulletin. 
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Card Records and Guides in Your Own or 
the Filing Systems of Your Customers? 





HERE is time and labor wasted in a big percentage of business offices everywhere on the 

one glaringly simple item of Card Record Systems. Men and firms in hundreds of different 

~~ kinds of business are innocent sufferers of such losses because they do not know the ununiform 
grades and qualities of cards and guides that go into their important record files. 

If a Record File has any value at all—that value is too great to be stuffed with cards of un- 
known quality—simply because they appear cheap. Cheap, flimsy, rough-surfaced record cards, 
thoughtlessly bought and used, in many office systems, represent an item of loss that mounts hagh, 
when the cost of time in replacements is considered. 

It is in preventing or eliminating this cost —this waste—that original quality becomes the 
important fa: ‘or in buying supplies. 


“B-M” Quality Card Index @® 


Vertical File Supplies 


ARE OF TOUGH, “SNAPPY” STOCK, CLEAN, 
HARD-SURFACED, EASY TO WRITE UPON. 
FULL COUNT & 100% SERVICE GUARANTEED 


They are made to entirely satisfy the demands of discriminating office managers, executives and 
purchasing agents who realize the saving and low cost of maintenance that results when ‘‘Quality”’ 
Card Records, Guides and Folders are used. Any observant office executive can explain the short- 
comings and disappointments of “cheap” filing supplies and any progressive stationer or office 
supply dealer can demonstrate the genuine economies of ‘‘B-M’’ Quality Supplies. 


To Users: 


The “B-M” Filing Supply Line 
includes every standard size, 
form and character of Card, 
Guide or Folder that is ever 
required in modern business 
practice. 


These are printed, cut, sorted, 
inspected and wrapped in 
bindery rooms that are mod- 
els of cleanliness. 


The trade receives, handles and delivers each pack- 
age in its original wrapping, as inspected and 
sealed in the bindery. 


Any unbroken seal and wrapper guarantees the 
contents to be exactly of the grade and quality 
represented. Short count, soiled or imperfect cards 
or guides will be immediately replaced without 
cost. The packer’s inspection Certificate enclosed 
in each package is any dealer’s authority to thus 
insure entire satisfaction, at our expense. 








To Dealers: 


munity. 


ing reasons: 


“B-M" Card Records, Guides and Folders are of 
uniform grade and quality— 

They are made clean, are perfectly printed, care- 
fully sorted, counted and inspected— 

They are shipped, stocked, handled and sold in their 
original bindery packages 

They remain spoetiess and clean while in stock: are 
handled, sold end delivered to your customers in the 
selfsame packages 

The result is satisfaction—to you as a Dealer and 
to your customers. fo loss of profit. No discards. 
No silage waste. No “come-backs.” If you are 
interested in the “B-M" uniferm profit proposition. 
write today for samples and trade discounts. 


Complete Catalog, describing and illustrating every size and character of Card, Guide and 
Folder, mailed upon request. Address 


BROWNE-MORSE COMPANY > 


Makers of Quality Filing Equipment 


110 McKinney Avenue 


Muskegon, Michigan 


BRANCHES: 


343 Broadway, New York City 005 Liberty Avenue, Piitshburgh 


109 N. Frederick St., Baltimore 


HHNNNUNN00000000000800000000000000000000000000000000008000000000000GOOOOOGOE POOLE 


The “B-M” Filing Supply Line 
is sold by progressive dealers 
in nearly every business com- 


As fast-selling merchandise, 
it has contributed more to the 
standardization of the Office 
Supply Dealer’s profits than 
anything else, for the follow- 


103 E. Jefferson Ave., Detroit 


B 
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Barrett Portable Calculating and 

Adding Machines (of both listing 
and non-listing models) in a single order 
is a fair indication of what live Barrett 
dealers are doing. This lot of machines 
went forward on steamers leaving the port 
of Philadelphia on August 30th and Sep- 
tember 18th, 1919. 


FE peers HUNDRED AND TEN 


The Barrett Portable Model 12 is a calculator that 
lists tts work, a feature ordinarily associated only 
with adding machines. This, with its extra total 
dials and its exclusive calculating device, gives the 
Barrett the unique distinction of being the only 
standard principle calculator that not only auto- 
matically proves its work but PRINTS THE 
PROOF. Which means—that the Barrett Port- 
able is the only machine that furnishes a check on 
the operator without repeating the operation. 


Office appliance dealers and sales agents of established 
reputation and with efficient selling organizations will f 
something of more than ordinary interest in the Barrett 
proposition. 






CALCULATING 
DEVICE 







Barrett Adding Machine Co. 
PHILADELPHIA, U. S. A. 






fe PORTABLE 


(WEIGHS ONLY 24 LBS.) 


Calculating Machine 
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Importance of the Clerk. 


Do you ever realize just how important your sales per- 
sons are? How much thought do you give to it? How 
much time do you give your clerks in helping them keep 
different types of customers? Have you ever thought why 
it was that Mrs. Black or Smith or Jones did not come 
in the store any more? 

An experienced merchandizer wanted to find out why 
it was that people changed from one store to another. 
Here is the result of his investigation 


Indifference of sales people... 47 
Attempts at substitution .. .24 
Oy 6 «isa vara we cee 18 
isicay methods <.. 0. .%.0i5% 18 
Slow deliveries Wate diteas 17 
Over-insistence of sales people .16 
Insolence of sales people..... chara 
Unnecessary delays in service. ot 
Tactless business policies ... me , me 
Bad arrangement of St006 .. «iio 6 do. 5s sees 9 
Ignorance of sales people concerning goods.. 6 
Refusal to exchange purchases. ee, 
POO GUSHty OF BOOGE ti0% 5680 nh orn shacseeens we 


In other words, no less than forty-five per cent of the 
whole people who replied to the questionnaire went else- 
where because of some direct fault of the sales people. 
This condition is prevalent. We all encounter it and the 
progressive retailer is taking more pains in employing 
and educating his clerks. He is conducting weekly meet- 
ings to discuss ways and means to better the customers’ 
service. and to make the clerks realize that they are 
part of the store machinery. 

Are you one of those progressive merchants? \re 
you doing anything to help the clerk be more valuable? 
—Pull-Together, of the Eaton, Crane & Pike Company 


They Plan to Abolish Tobacco. 


Aye, tear the wooden Indians down 
And throw ’em in the lake; 

The humi- and the cuspi-dors 
Unto the garbage take; 

Destroy the twinkling signs that speak 
Of vicious weeds for sale, 

And lynch the birds who've helped to fix 
This habit on the male. 


Ah, winsome Lady Nicotine, 

You’ve been an awful vamp; 
In captivating human hearts 

You’re undisputed champ. 
But now the women folk opine 

They'll soon attend your wake. 

* * * 

Ave, tear the wooden Indians down 

And throw ‘em in the lake. 

Chicago Tribune 


Opportunity Knocks—Same Here. 


The publisher of a book of cartoons originally printed 
in a Chicago newspaper offers a bit of publicity matter to 
help fill this issue. In the same breath he suggests our 
sending him a sample copy, as he knows “a gentlemen who 
is going to subscribe to a publication of your nature.” 
Us, who aspire to be above suspicion, like Calpurnia, dare 
not precipitate a rush in the subscription department at 
the expense of offending the post office through running 
free advertising. So we mention neither name, publisher 
or price—and condole with the cartooner on his unfortu- 
nate selection of a publisher for his collected works. And 
lo, somewhere between sky and earth wanders some un- 
fortunate who was not put in touch with our subscription 
department because the editorial staff wouldn't hear Op- 
portunity knock 


As the Pen Pushers View It. 


The Line-O-Type, of the Chicago Tribune, recently 
commented on one of the tools of the paragrapher’s trade: 

Our blythesome contemporary, F. P. A., is not dis- 
turbed by the steel strike, as he uses a gold pen; and for 
a like reason our withers are unwrung. Eugene Field 
of fragrant memory used a steel pen. A friend of ours was 
speaking of having dropped in on the poet just as he was 
fitting a new pen to the holder. “You can’t write any- 
thing new,” said Field, “unless you have a new pen.” 

Moral: Sell the paragraphers pens by the gross. 





The Handiest Filin: Cabinet Ever Made and All That Its 


Name Implies— 


Aulo-NESK 


OMPANION 


Most complete and compact de- 
vice ever made for office and de- 
partment managers, attorneys, 
bankers and others. 























25% lower cost than any section- 
al cabinet of equal 
grade and capacity. 


Try One 30 Days 
FREE 


Catalog showing all 
kiads of filing de- 
vices, desks, special- 
ties and suppiies sent 
on request. 


The Automatic 
File & Index Co. 
143-159 Pearl Street 


GREEN BAY, WIS. 

















“ROBINSON” Card Cabinets 


The cheapest 
Index Card 
Cabinets on the 
market made in 
all sizes and 1,2, 
4 and 6 drawer 
cabinets, all quar- 


tered, oak and 


brass handles. 


Send for dealer’s 
price list. 





Immediate Deliveries 


LOOSE LEAF SPECIALTY CO. 


69 Canal Street 
BOSTON 


Export Trade Solicited 
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Ravenswood 


Glass Desk Pads 
Widen Your Sales Field 





Ravenswood Glass Desk Pad 


Highly-polished plate glass mounted on a base of 
beavy, well-scasoned board. The glass is retained in 
place by four ornamental, brushed brass corners. Look 
for the finger hole (patented) which makes it easy 
to insert or remove memos under the glass. Furnished 


zs 


with felt backs as an extra. 


You can sell them to practi- 
cally every user of office sup- 
plies. If you handle desks, 
you should be able to sell a 
glass desk pad with every 
desk. Thus you have a chance 
to sell an auxiliary that brings 
a good profit. 


Look for the 
Finger Hole 


have a finger hole (patented) = 
located in the frontedge. The =z 
finger hole makes it easy to = 
raise the glass without injury 
to finger nails,in ordertoslip = 
memos under it—exclusive to = 
our product. = 


Get our printed matter, and 
prepare to carry these quick 
sellers. 


Ravenswood Office Specialties Co. 


Originators of Glass Desk Pads 
1800-2 Newport Avenue CHICAGO 
We also Manufacture Rosco Glass Desk Pads 


z Ravenswood Glass Desk Pads 
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National Conference of State Buyers. 


Organization of the National Conference of State Pur- 
chasing Agents of the United States has been effected 
at a meeting held at Madison, Wis. The organiza- 
tion is to include the purchasing agents of every state 
and territory of the United States. The meeting was 
called on the initiative of Governor Philip, of Wis- 
M. F. Blumenfeld, state 


consin. The officers elected were: 
purchasing agent, Wisconsin, Madison, president; Joseph 
M. Coyle, purchasing agent, New Jersey, secretary; David 


Atwood, editor of public printing, Wisconsin, assistant 
secretary; Charles Stewart, secretary of state, Montana, 
treasurer. 

The following will serve on the executive committee 
for the first year: M. F. Blumenfeld, Wisconsin; W. A. 
Roach, Indiana; C. T. Betts, Michigan; Thomas Hall, 
North Dakota; J. M. Coyle, New Jersey. 

In his acceptance of the office of president, Mr. Blum- 
enfeld cited instances showing the economy effected by 
the state of Wisconsin through centralizing the purchases 
of the state. He narrated some of the economies accom- 
plished in the purchase of office supplies and equipment. 
He mentioned the installation of a power cutter and pur 
chase of all typewriter paper and ribbons used by va 
rious departments at savings of ten to forty-five per cent; 
quantity buying of lead pencils, inks and clips, with the 
profit of the middlemen eliminated; establishment of a 
mimeograph and multigraph department to concentrate 
work formerly done in each of the state offices and the 
multigraphing of all the index and tabulated cards at a 
cost of 150 per cent less than printing, as well as letter- 
heads and envelopes. He also reviewed the work of the 
state printing board which he said by “careful 
methods” had effected a saving of $220,000 in four years. 

The location of the next national meeting was left to 
the executive committee. It will be held in connection 
with a future meeting of the national conference of sec- 
retaries of state. 


business 


What Is Americanism? 


A prize of $50.00 was offered by The Delineator for the 
best interpretation of Americanism. The winner follows 

“My child, remember that the land in which you live 
was bought by the blood of your forefathers, that every 
man might live in freedom and justice. It is being kept 
safe for you by the blood of your fathers and brothers 
today. You—who will inherit this priceless possession— 
are a child of liberty, an American. Walk upright in your 
native land; fear no man; harm no man. Reverence that 
flag beneath which you stand. God grant you may never 
stain its folds by any act of injustice to another littie 
brother whom it protects—it matters not what his color 
or creed. Be honest: be pure; be truthful; that men may 
look into eves and say, ‘Here grows a man for 
America’.” 


your 


To Stationers Selling Fountain Pens. 


Fred Mitchell, secretary of the Connecticut Valley Sta- 
tioners’ Association, has sent out the following warning 
to the members: 

“It has come to the Secretary’s attention that there is 
an epidemic of fountain pen robberies from stationery 
stores, and we would suggest that if any fountain pens 
are offered for sale outside of the regular channels that 
you get in touch with the regular authorities; also take 
the necessary steps to protect your own stock, removing 
same from your showcases and putting pens in your safe 
or some other place where they will not be easily taken. 
About five dozen Conklin pens were taken from the stock 
of the Springfield Office Supply Company of Springfield, 
Mass., on the night of September 22d. Six retailed for 


$1.00 and the balance from $2.50 to $8.00, a few of them 
having gold bands.” 
Knickerbocker’s New Plant. 
It is planned to occupy the new plant of the Knicker- 
bocker Inkstand Company at Lynhurst, N. J.. some time 


this month. The new factory affords greatly increased 
facilities for the manufacture of the company’s line of sta 
tionery specialties. The plant is located just outside of 
New York City, and affords unusually good facilities for 
dispatching out-of-town shipments. An efficient automo- 
bile delivery system will be maintained to care for the 
company’s metropolitan business. 
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Seals, Stamps and Counts 250 
Envelopes per Minute. 


The Mail-O-Meter 


puts mailing on a machine basis. Seals 
stamps and counts envelopes; does neat, 
accurate work. Stamps cannot be pilfered. 
Concerns mailing in large quantities can- 
not get along without the Mail-O-Meter. 
Smaller users prize the Mail-O-Meter be- 
cause they are independent of labor supply 
when work fluctuates. “Life,”’” New York, 
gets out 20,000 letters a day on the 
Mail-O-Meter. The Butterick Publishing 


Company, New York, does 30,000 letters: 


in fifteen minutes, saving $2,100 a vear. 


The Automat Check Endorser 


endorses checks for deposit as listed by 
the adding machine, or separately as de- 
sired. Absolutely automatic in operation. 
Used for years by prominent banks, trust 
companies and large business houses. 


Write for information, and advise.us of 


your experience and selling record. 


Mail-O-Meter Sales Company 


39 South La Salle Street, Chicago, Ill. 


Opportunity | 


for High Grade Salesmen 





We are increasing the number of ] 
our products and are interested in 
obtaining additional sales repre- 
sentatives of 
bility and proven ability, in certain 
eood territory. 
vices in the office appliance line 
make our proposition one that can 
be handled profitably on a full 


time basis. 


We 
National 
York, October 20 to 25, Booth &9; 
and the National Business Show, 


Chicago, 


—— 
SnanaREREEEEEIEnEneeeees 


financial responsi- 


Our various de- 


shall exhibits at the 


have 


Business Show, New 


November 17 to 22, 


300th 61. l 











AUTOMAGoRSER 


Automat Endorser. Saves Time in 
Clearing Checks for Deposit. 
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THE X-RAY LINE BETTER BOOKKEEPING EQUIPMENT 


Each and every sheet in the Rapid-Fire 
Ledger is as easily reached as the first 
sheet in the ordinary ledger. 


ANYONE CAN FIND ANY ACCOUNT 
—INSTANTLY. 





The Rapid-Fire Index in the bookkeeping 
machine ledger saves hours of time every 








day. It insures accuracy, too. You see the 
name on the index page—then open directly 
INSTANT to the right account without leafing. You 
ACCESS TO cannot lose any account in the Rapid-Fire 
ACCOUNTS Ledger. 
Seana” The Rapid-Fire System is equally well 


adapted to the indexing of Stock Records. 








Write for demonstrating sample—gratis 








This large capacity Steel Back Binder, equipped 
with the Hruska Folding Steel Rack, is designed 
especially for use with the bookkeeping machine. 

The Hruska Rack is permanently attached to the 
ledger covers, and always ready for instant use. It 
is simple and easy to operate. A quick pull sets 
the rack to support the ledger in the upright posi- 
tion for posting and referring to the accounts. 
When through with the ledger for the day, it is 
merely necessary to “fold the rack.” 











This ADJUSTO 
Tray - Binder equip- 
ment provides con- 


venience, speed and ADJUSTO Tray-Binder Outfit 


service that cannot 















. The eauipment shown here consists of Jumbo 
be obtained with any Model ADJUSTO Tray-Binder with Rapid-Fire 
other Bookkeeping ledger leaves and index—Wheel Truck Stand and 
Machine Ledéger Steel Filing Case. 

Outfit. The ADJUSTO Tray-Binder provides for con 


venient handling of the ledger leaves in posting 
—it speeds up the book work, and gives a life 
time of satisfactory service. 

The Wheel Truck Stand holds the ADJUSTO 
Tray-Binder and the Steel Filing Case, combin 
ing the complete equipment in one unit—an out 
fit that wi'l harmonize with vour bookkeeping 
machine and give wholly efficient service. 


You are invited to write for particulars. 








Lefebure Ledger Company 


Originators and Manufacturers of 


THE X-RAY LINE 


BETTER BOOKKEEPING EQUIPMENT 
Cedar Rapids, Iowa, U.S.A. 
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The Public School in Americanization Work. 


The board of education of the city of Chicago has is 
sued a-.pretentious book, “A Year of Americanization 
Work.” It sets forth what has been accomplished in 


special classes in educating the foreign-born to the high- 
est ideals of citizenship, and giving rudimentary educa 
tion in the English language. In this work the board 
had the co-operation of many manufacturers. The 
contains portraits of many in industrial life who 
have devoted study and effort to Americanize their for 
eign-born employees. Among the pictures are those of 
Helen M. Walsh and W. L. Ketchion, both of the Ad 
dressograph Company. 


has 


book 


Efficiency Tests for Business Workers. 

The business ability tests used as the basis of the effi- 
ciency employment register of the Federal Government 
have been embodied in a book by Sherwin Cody, “Com- 
mercial Tests and How to Use Them.” It is published 
by the World Book Company. The book shows the tests 
which have been standardized, enabling a teacher to ap- 
ply them to his pupils, and demonstrate how his classes 
compare with those of other schools. The tests apply to 
the mental side of business, and are intended to apply to 
office boys, general clerks, sales people, stenographers and 
bookkeepers 


“Managing for Maximum Production.” 

A series of papers by L. V. Estes on “Managing for 
Maximum Production” has been running in Industrial 
Management. They have since been republished in pam- 
phlet torm divided according to subtitles as follows: Prin- 
ciples and Laws in Industry; The Tested Theory of the 
Functions of Industrial Organization; The Shop Order- 
Propelling Force of Manufacturing Processes; Patroling 
Supervision—a New Foremanship; The Unit Cost Plan 
—The Control Feature Made Possible. 


Manual for Students in Typewriting. 
The Typist, by J. E. Fuller, has been published by the 
Phonographic Institute Company. The author is an ex- 
perienced teacher, who lays down a course of study for 
class work. The book gives full instructions as to the 
student’s position, -fingering and other technical details. 
Each lesson devotes some time to.the mechanism of the 
typewriter. Much space is devoted to advanced work, and 
samples of business papers, legal documents, etc. 
“The Training of a Salesman.” 
William Maxwell, vice president of Thomas A. Edison, 
Inc., has written a book entitled “The Training of a Sales- 
man.” Its chapters contain much helpful information 
along the lines indicated by the title, and should be of 
great assistance to every sales manager. Mr. Maxwell 
has a keen insight into the problems, and presents his 
conclusions in a helpful way. 





The High Cost of Living Problem. 

The United States Council of National Defense has 
published a report, originally intended for submission to 
Congress, covering its investigations into the increased 
cost of living. It is a panoramic view of the national 
situation, and purports to show the need of increased pro- 
duction to remedy the conditons of the day 


Monthly Summary of Foreign Commerce. 


The Monthly Summary of Foreign Commerce of the 
United States has been issued, and is in the hands of the 
Superintendent of Public Documents, Washington, D. C., 
for sale at fifteen cents a copy. It covers imports and 
exports for the month of June, 1919 


Marshfield, Oregon, to Have New Stationery Store. 


W. B. Ogden, for some time buyer for the Norton & 
Hansen Company of Marshfield, Oregon, has resigned 
that position and is about to engage in business for him- 
self in that city. He plans to open his store this month. 
His lines will include stationery, office supplies, toys, etc. 
His establishment will be known as the Factory Store. 
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American Can Company 


Typewriter and Adding Machine Division 
1230 Monroe Bldg. Chicago, III. 


I 
H 


PMONVONONONLULAUUNUAN 


PAA men 
FUUATGNALUAICUL HAUTE 


1) (1ULLU0 UAVS EOLA RA 


E 
— 











OFFICE 


APPLIANCES 











The ADCO A Flexion 


Expansion Binder 


The Stationer’s Supremacy 

in Loose Leaf Systems and 

Devices is Dependent Upon 
Individual Effort 


The first practical improvement in 
loose leaf binders in 20 years. The 
old three-piece back ledgers have gone 
into the discard. The Adco-flexion 
Expansion Binder is the improvement 
you have been looking for: 


Mechanically Perfect 


The mechanism of the ‘‘Adco-Flexion”™ 
embodies new principles in steel con- 
struction with small minimum and 
large maximum expansion. The chain 
posts, anovel idea, are entirely hidden— 
are adapted to limitless contraction 
and expansion and have high tensile 
strength. The ‘“Adco-Flexion’” has 
very few parts—nothing to get out of 
order. Practically indestructible. 
Fully covered by patents. 


MR. DEALER HOOK UP WITH 
THIS WONDERFUL INVENTION. 
GET TO YOUR CUSTOMER FIRST. 





ADCO “‘A’”” FLEXION EXPANSION 
BINDER binds a few leaves or a thou- 
sand. The binder of highest efficiency, 











“ADC” Division 
ACCOUNTING DEVICES COMPANY 


564-570 West Monroe Street 
CHICAGO, U.S.A. 
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October, 1910 


A Double “Tragedy.” 

The August issue of the Skyscraper, the house organ of 
the Shaw-Walker Company of Muskegon, Mich., outlines 
a little play in five acts, but it is not a tragedy, because 
it ends with two marriages—which are happy, not tragic, 
events. Act five, therefore, doesn’t fit at all, at all. But 
here it is as it was printed. We suspect that somebody 
who writes for the Skyscraper must be misogynist. Per 
haps he was just “speaking sarcastic.” At any rate we 
extend our congratulations and good wishes to all the 
parties concerned. 


ACT I—Scene 1. 
Bird’s-eye view of W. H. Randall’s career: Traveled 
Mid-West for Shaw-Walker and is known far and 


wide. Sold “Built Like a Skyscraper” for Ohio Desk 
Company, Cleveland, and helped boost them way over. 
Worked for Uncle Sam, assisting Britain and France, 
et al., to civilize one Kaiser. Is said to have cried “Liberty 
Forever.” 

ACT I—Scene 2. 

Bird’s-eye view of career of W.T. Rudolf: Starred for 
F. L. Turner at Chicago branch. Started the New Orleans 
branch. Served on the border, and modestly admits that 
he ate a Mexican every morning for breakfast. European 
war, almost ditto. 

ACT II. 

The two sons of liberty and freedom start a S.-W. 
branch in Minneapolis, the flour city, the home of “Even- 
tually, Why Not Now?” Business hums. 

ACT III. 
Scenes 1 to 17. 
They read and hear and breathe, “Why Not Now?” 
“Well. why not?” 
ACT IV. 
August 12th Mr. Rudolf took the conjugal vow: Sep- 
tember 3d, Mr. Randall does likewise. 
ACT V. 
Sympathies, condolences, sorrowings. 
Filing by the Mile. 

Statistics regarding the filing equipment required in 
the record keeping of the Bureau of War Risk Insurance 
are interesting to the office equipment dealer. The filing 
equipment of the Bureau cares for 2,000.000 card records. 
It is said that the cabinets containing all these cards and 
records if placed on top of one another would reach more 
than fourteen miles in the air, or twice as high as any 
aviator has flown. 

Another tall fact concerns the particular cabinets hold- 
ing in the order of their serial number, and not by name, 
the original applications for insurance filled out and 
signed by the soldiers and sailors in this country and 
abroad. These cabinets placed on top of one another 
would pierce a cloud a mile and a half above the earth 








Print Writing Making Progress. 

Print writing, which is a return to the “cursive” or 
flowing hand of mediaeval days, is making headway in 
many of the schools of England, and is now being in- 
troduced in this country. It follows the lines of the let- 
ter used in the days of hand-lettered books. Our mod- 
ern vertical writing is based upon it, although the mod- 
ern influence, due to flexible pen points, had introduced 
elaboration of form and shading which do not appear in 
the original. 

Print writing is virtually an italic in which the body of 
the letter is heavily shaded, while the serifs or hair lines 
are fine and thin. It has its counterpart in printing types 
in Satanick, which was a popular job letter twenty years 
ago. Its origin goes back to the cursive letter of the 
fifteenth and sixteenth centuries. 

In “print writing” a stub pen is used. Children learn- 
ing this style are given a blunt pen with a very wide 
point. This makes it possible to secure a heavy line 
without exerting extreme pressure. The broad point gives 
the correct writing position to the pen. The serifs take 
care of themselves, as they are made edgewise of the 
point, thus forming a fine line. The ink used for print- 
writing is heavier in consistency thau the ordinary writ- 
ing fluid. The broad nose of the pen used tends to blur 
and blot with ordinary writing fluid. In many schools 
beginners use India ink thinned a trifle with water 

The advocates of print writing claim greater speed and 
legibility than are obtained where vertical writing is 
practiced. As one advocate of the new plan says, “If one 
wishes to be commercial, one uses a type-writer, but one’s 
Landwriting should be a fine art.” 
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“What's the Greatest Trouble 
You Have with Ink?” 


That’s what we asked ink users. They usually answered “It 
dries up too fast.”” Or else, “Cakes up my pen,” or “Gets thick and 
gummy in the inkwell.”’ 


We've solved that big ink trouble with Stafford’s Commercial’ 
We worked out a special formula which gives the peculiar property 
of absorbing moisture from the atmosphere. 





This absorption of moisture counteracts to a surprising degree 

the usual evaporation of ink in an inkwell. 
* * aK 

By telling the public this big story—this first interesting story 
about ink—through the Saturday Evening Post, we are moving 
Stafford’s Commercial for storekeepers. 

And Stafford’s is doing the rest— 

With its brilliant, strong blue color 


With its Dripless Pour Regulator—a device every user of Stafford's 
is enthusiastic about 


And with its individual cartons on quarts, pints and half pints, 

insuring first class condition at all times. 
* K * 

We are giving 24-hour service on orders. And to take care of 
our Middle Western business we are operating a busy branch in 
Chicago. People want the Stafford products. There’s good business 
in them for you. 


S. S. STAFFORD, INC., Established 1858, 603-609 Washington St., N. Y. 


62 W. Kinzie St., Chicago, Ill. Canadian Factory: Davenport Road, Toronto. 


Staffords 


“Commercial” 
Writing Fluid 


Stafford’s Phasta Liquid Paste 
Stafford’s Carbon Papers 
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STRENGTH 


Strength, is converting more Dealers to Meilink Safes = 
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every day. 
Strength, is the first essential in what Customers ex- 
pect in a Safe. 


Fire Protection Thief Protection Service 


Strength, cannot be had in light metals, therefore 
Meilink “Master Model” Safes have heavy 2x2x%4" 
angular steel frames, 14-gauge inside and outside 
walls, 14-gauge door frames and jambs, 1o-gauge 
door plates. 

Meilink Dealers everywhere are the strongest in their 
location. 
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Some strong territory still open. : 


The Meilink Mfg. Co. 
Toledo, Ohio, U. S. A. = 
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Stationers of 3 States Discuss Market Conditions. 
Several weeks ago a meeting of the leading stationers 
of Kansas, Oklahoma and Missouri was held in Kansas 
City for the purpose of discussing market conditions as 
affecting the stationery and office supply business. 

The important questions before the meeting were 
brought out by J. T. Ward, president of the Ward Office 
Supply Company, Muskogee, Okla.; Herman H. Cast, vice- 
president of the Western Lithographing & Office Supply 
Company, Wichita, Kans.; D. W. Collins, president of the 
Western Bank Note Company, Oklahoma City, Okla.; 
Kellogg Smith, secretary of the Schooley Stationery & 
Printing Company, Kansas City, Mo.; F. H. Gades, man- 
ager of the stationery and office supply department of 
Crane & Company, Topeka, Kans.; Geo. H. Hausam, 
president and manager of the Hutchinson Office Supply 
& Printing Company, Hutchinson, Kans.; Ernest Hazel, 
resident of the Lockwood-Hazel Printing & Stationery 
Company, Atchison, Kans., and Charles L. Mitchell, secre- 
tary and sales manager of Crane & Company, and one of 
the directors of the National Association of Stationers 
and Manufacturers, Topeka, Kans. 

Chairman Mitchell brought out the fact that it was the 
duty of every stationer to attend the meeting of the Na- 
tional Association in Richmond this fall, on account of 
the important changes which are going to be brought up 
and discussed at this meeting, but labor conditions are such 
that many who would like to go will be unable to take 
the trip this year. However, a good representation is 
expected from Missouri, Kansas and Oklahoma at the 
Richmond meeting. 


California Wholesalers Form New Organization. 


new organization among the wholesale stationers 
of the state was recéntlvy formed in San Francisco, known 
as the Wholesale Stationers’ Association of California. 
\ meeting of stationers from various cities in California 
was held in San Francisco on the 16th and 17th of Sep- 
tember at which time the association was brought into 


existence. John L. Garner was elected chairman of the 
Los Angeles unit and Henry: P. Dimond was chosen to 
head the local unit. A luncheoti was given the visiting 


stationers by the San Francisco contingent at the Com- 
mercial Club. 
i + %, 38 


\mong recent additions to the Greeting Card Associa- 
tion in San Francisco are the Edgar Barber Company, 
Oakland, Cal.; Out West Printing & Stationery Company, 
Colorado Springs, Colo.; the Wm. Klumpp Company, 
Portland, Ore.: Bottler Bros.. Houston, Tex.; and the 
Fox Company, San Antonio, Tex. 


Boston Stationers Hold Educational Meeting. 
Sept. 24 was the date and the Greenroom,South Station 


restaurant, was the place of the second educational meet-, 


ing of the Boston Stationers’ Association. The principal 
speaker was I. P. Roe of the Irving-Pitt Manutacturing 
Company. An address was also made, illustrated by war 
pictures. by H. S. Hutchinson of New Bedford. Dinner 
was served at 6:30 p. m., following which the addresses 
above referred to were presented. 


Washington Still Needs Stenographers. 

\ circular distributed by the United States Civil Ser- 
vice Commission indicates that fully 200 new stenograph- 
ers and typists are needed every month in the various 
governmental departments at Washington. There are 
about 20,000 employed in the capital city, and replacements 
make about 200 new employes necessary every month. 
Civil service examinations for the eligible list are held 
in 500 cities throughout the country every Tuesday. At- 
tention is directed to the fact that living conditions have 
improved a great deal, as fully 20,000 persons have left 
Washington since November. A bonus system is in vogue, 
and has been authorized until June 30, 1920, paying a 
bonus of $20.00 a month in all departments save one. The 
Bureau of War Risk Insurance pays $10.00 a month 
] oRmuUSsS, 





STOCK AND DISPLAY 


The “APSGO” Line of Pencil Sharpeners, 
Clips, Paper Fasteners and Office Specialties 


“THE CHICAGO” 


More Popular Than Ever 





Chicago 
Standard Model 
Sharpens Standard 
Pencils 


For full particulars regarding the only 
High Grade Line of Pencil Sharpeners 
on the market write the 


Automatic Pencil Sharpener Co. 


1506 Garland Building CHICAGO, ILL. 

















Assurance of Quality © 


may be urged in selling talk, and the goods per- 
form as promised. What is to refresh the 
memory when new orders are placed? The safe - 
and certain way is to affix a 


Stanley Metal Name Plate 


to the device. That identifies the appliance with 
the store that sold it, and gives the dealer the 
desired assurance that re-orders will go to him. 
Stanley name plates are made in two types— 
gummed thin metal and heavier gauge, to be 
tacked or screwed in place. 


We send samples free, and also submit 
to dealers sketches of suitable name 
plates for approval without obligation. \ 
Write for ideas. 


The Stanley Mfg. Company 


Dept. O. S. Dayton, Ohio 
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IMPRESSIONS 


A Magazine for Progressive People 


§ Baise is no magazine in the 
world just like Impressions. 
It treats business as the most im- 
portant thing in material life and 
shows in a. fascinating manner 
how easy it is to get pleasure and 
a living at the same time. There 
are no_ technical articles in 
Impressions. The great subject 
of business is handled in a way 
which provides inspiration for all, 
whatever their profession or 
trade or calling. Impressions 
stands for better business and 
better living in the highest sense 
of the term. It is the monthly 
mentor of our biggest business 
men, and in its own circle, carries 
an influence more powerful than 
outsiders can understand. It is 
edited by G. E. Whitehouse, who, 
in a remarkably short time, has 
earned for himself an interna- 
tional reputation for being the 
most interesting, yet fearless, 
writer on business subjects. He 
writes a large part of the maga- 
zine each month; says what he 
thinks, and thinks so nearly right 
that big men believe in him and 
applaud his views. Impressions 
is a big magazine, 11x9¥ in., with 
96 pages, full of sound editorials 
and high grade advertising. If 
you believe in progress, you will 
like this magazine, though you 
inay not agree with everything 
it prints. 


FIVE DOLLARS A YEAR 


Send a five dollar bill—you will 
get it back right away if the 
first number fails to satisfy. 


IMPRESSIONS PUBLISHING CO., LTD. 


36 King St., Covent Garden, London, W. C. 2., Ergland 


LOANPANY 

















A VIEW CF THE STORE FRONT OF THE FIELD-PARKER 
COMPANY AT EL PASO. 


Southern Concern’s Successful Sales School. 

The Field-Parker Company of El Paso, ‘Texas, have just 
concluded what they believe to be one of the most success- 
ful schools in salesmanship and in the operation and dis- 
tribution of office furniture and mechanical devices, ever 
conducted in the West. 

The company called in its sales organization from Ari- 
zona, New Mexico and Western Texas and practically) 
closed its doors for a solid week. The school was in ses 
sion from nine o’clock in the morning until ten o'clock in 
the evening throughout the entire period and was attended 
by a one hundred per cent audience at every session. The 
program was carefully laid out into fifteen minute inter- 
vals and unusual interest was exhibited in the work by 
all those in attendance. Those in charge of the school 
were assisted in their work by the able efforts of M. F. 
Beam of St. Louis, southwestern sales manager for the 
Safe-Cabinet Company. Mr. Beam is a gifted teacher and 
a salesman of rare ability, and covered the situation in an 
intelligent and careful manner. 

The Field-Parker Company has been in existence in E} 
Paso a little over two and a half years, during which time 
they have built up a splendid sales organization and have 
achieved an enviable record. The company is now putting 
in, in connection with the other lines which they have 
been handling, a complete line of commercial stationery. 
They have placed M. S. Tredway of California in charge 
of the new department. Mr. Tredway has had a long 
experience in the stationery business on the Pacific Coast. 





THE FIELD-PARKER SALES SCHOOL IN SESSION 
Reading from left to right: M. F. Beam, Southwestern sales 
manager of the Safe-Cabinet Company; John D. Hugh, man- 
ager, furniture department, Field-Parker Company; Miss Blair, 
private secretary to Mr. Field; H. Trogman; A_ Fruthaler; A 
E. Ridell, secretary and treasurer of the Field-Parker Com- 








pany; T. R. Yates; A. B. Miner, manager of mechanical devices 


department, Field-Parker Company; F. E. Clarke; David Gla 
zer: J. M. Rene: R. L. Parker, and H. D. Field, heads of th: 























Field-Parker Company. 
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Well see you at the 
Richmond Convention 


It’s going to be a big pleasure to greet 
our friends at Richmond this year—to 
meet in person the loyal dealers who are 
helping to put Berger Steel Filing Cases 
on the map. The home office will be 
represented. 


You will be glad to learn about all the 
good things we have in store for 1920. 
We hope to meet many of our friends 
for we know we shall both benefit by 
an exchange of ideas. 


Here’s looking forward to the biggest 
and best convention ever. 


The Berger Mfg. Co. 
Canton, Ohio 


Branches: Boston New York Philadelphia Chicago St. Louis 
Kansas City Minneapolis San Francisco 


Export Dept.: Berger Bldg., New York City, U.S. A. 


STEEL FILING CASES-LOCKERS STORAGE BINS AND SHELVING 
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Wire Baskets 


Waste Baskets—Letter Trays—“Built-Up” Trays 





The Barbee trade mark is the guarantee of satisfaction 
to the user. 














BARBEE WIRE & IRON WORKS 


174 North Dearborn Street 
CHICAGO 
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How Not to Export. 
(Continued from page 13.) 
producer. Any manufacturer who receives a letter from 
abroad should acknowledge it promptly, whether he is in 
terested in the proposition or not. If he is not interested 
in the suggestion or request of the dealer on the other 
side, he should tell him so simply and courteously. By no 
means let any letter go by default. A letter is an oppor- 
tunity to establish a point of contact and to keep alive an 
acquaintance which may some time be of value to the 
manufacturer. Few, if any of us, have the prophetic vi 
sion, hence no one can tell in what he may be interested 
a vear or two years hence, or what opportunities may 
coine his way. It is not only discourteous to neglect to 
answer correspondence, but it is the worst possible busi- 
ness policy. Every letter should be answered courteously 
and completely. It is time well spent. 

Andrew Deer of Wellington, New Zealand, who is Aus 
tralasian Director of the Business Science Circle Move- 
ment in that part of the world, in a letter to Office Appli- 
ances recently pointed out a few particularly glaring ex- 
amples of how not to conduct an export business. Mr. 
Deer travels extensively throughout Australasia and is 
closely in touch with business activities. Here are the in- 
cidents he mentioned 

A inan who deals with many American concerns, includ- 
ing office equipment houses, says that almost nine times 
out of ten American companies send the wrong bill of 
lading, causing trouble and expense to get the goods. It 
seems to be a common practice of American concerns to 
send their file copy of the bill of lading and to file the 
signed, negotiable copy. This makes it necessary to pro- 
vide a letter of indemnity on every shipment, the checks 
running to several dollars, to say nothing of time wasted. 

Invoices should be on hand with the goods or before. 
One man in Australasia recently received 300 packages of 
mail from America covering shipments from various 
sources. For some of these shipments he not only had 
to put up a bank letter of indemnity, but in some cases 
to make deposits with the customs to the amount of sev- 
eral thousand dollars. 

\merican houses frequently write for information from 
their agents on the other side of the world and expect a 
reply in the same time one would come from Detroit or 
Kalamazoo. Sometimes a letter threatening suit arrives 
before the goods are received by the dealer. 

“These and other things along the lines of inefficient 
handling of foreign business,” says Mr. Deer, “make 
America very often a joke in the mind of the Australasian, 
who doubtless feels that while big things of themselves 
compel attention, it is really the care of the little things 
that counts.” 

The foregoing is a very brief abridgment of Mr. Deer's 
letter. In a later issue we may have occasion to refer to 
it again 

New Filing Equipment Catalog. 

Catalog No. 19 of the Imperial Methods Company, 
Chicago, contains sixty-four pages and is a remarkably 
handsome piece of printing. It is useful, too, and well 
arranged. The company announces the completion of 
its fine new factory building and presents a picture of it 
on the frontispiece. The full and extensive line of the 
company is shown logically arranged and easily found 





Spencer Returns to U. S. 

George B. Spencer, for many years prominently con- 
nected with advertising interests in this and other fields, 
has recently returned to the United States after having 
spent 18 months in France in Y. M. C. A. service. 

Mr. Spencer wields a trenchant pen. Many of his arti- 
cles on business subjects have appeared from time to time 
in Office Appliances 


Ink Man Has Narrow Escape. 


R. H. Osborne, Southwestern representative of the 
Thaddeus Davids Ink Company, Inc., of New York, was 
in Galveston, Tex., at the time of the recent tidal wave. 
The waves of the Gulf were thrown up against his hotel 
room. Though he met with no serious injury, he had a 
few narrow escapes. Mr. Osborne sent some interesting 
photographs to T. H. Pancoast of the home office of the 
company in New York. 

One swallow does not make a summer, but one swallow 
too much has been known to produce a fall. This is one 
of the jokes which was current prior to June 30, 1919. 
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ESLEECK’S ONION SKIN and 
MANIFOLD PAPERS are just 
right for important business uses. 


Fidelity Onion Skin 


basis 17x22-9, White only, and 
Emco Onion Skin 
basis 17x22-10, White and Colors 


are WATERMARKED 


| 
| Many know by experience that 
| 





If YOU are not intimately acquainted with 
these papers, ask our Dept. O for samples. 


ESLEECK MFG. CO. 


TURNERS FALLS, MASS. 












Esterbrook Pens 


in handy 
Counter Display Cases 


HESE cases enable you to show a customer 
the whole line—almost at a glance. The 
are convenient and made in 7 different sizes—wit 
different completeassortments of Esterbrook Pens. 
Some of the advantages are: 
1st—Less money tied up in stock. 
2d—Save counter space. 
3d—Get maximum display. 
4th—Offer most complete assortment. 
5th—Make it easier for customers to buy. 
Write us today. We'll be glad to help you 
make your pen department more profitable, 
THE ESTERBROOK PEN MFG. CO. 
80-100 DELAWARE AVE, 
CAMDEN, N. J 


Canadian Agents: Brown Bros., Ltd., Toronto, Canads 


Held 1 OLOI Et 


Pens ' Easiest to sell 
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MANUFACTURING EXECUTIVE 
SEEKS CONNECTION 








A FACTORY Organizer of thirty years’ 
experience in printing, manufacturing 
and selling; eighteen years spec‘aliz- 
ing in the development and manufac- 
ture of card index and filing supplies, 
loose leaf binders and systems, cabi- 
nets and furniture, wants position with 
manufacturer in the office equipment 


field. 


CAN place vast fund of information con- 
cerning these lines at disposal of 
employer. Would prefer to locate in 
middle or southern states. 


ADDRESS: BUILDER, care Office Ap- 
pliances, 417 South Dearborn street, 
Chicago, Illinois. 
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A “STAR” IN BUSINESS 


CRISP, thin tissue-weight manifold sheets, excel- 
lent for export business correspondence—this is the 
truth about Star Manifold Linen. For filing, Star 
Brand Papers are perfect, as they have “life” 
enough to stand vertically, are not bulky, and pos- 
sess great strength of fibre. 


Every dealer should stock Star Manifold. The 
office buyer will see in it an excellent cog in the 
wheels of efficiency. 


Made in seven colors and several weights. 
Send for samples. 


C. H. DEXTER & SONS, Inc. 


Windsor Locks Connecticut 
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The Language of Paper. 
(Continued from Page 50.) 

Undoubtedly there should be a greater measure of dis- 
cretion shown in the choice of values. Think, for ex- 
ample, of two groups of colors. On the one hand is light 
pink, light blue, light green and light violet. Onthe other 
hand is dark crimson, dark blue, dark green and deep 
purple. If I am attempting to express masculinity, dig- 
nity, sombreness, weight, old age, sorrow and the like, 
to which group of colors shall | go? If my purpose is 
to stimulate the reaction of femininity, gayety, frivolity, 
cheerfulness, delicacy, youth, joy, buoyancy etc. shall | 
select from the same group or the other? Degrees of 
each of these qualities may be shown by increasing the 
lightness or darkness in each color chosen. 

The quality of intensity or brilliancy however, is the 
one which is least understandingly used and most prof 
ligately wasted. The personal power of a color is found 
largely in its degree of intensity. The grayer or more 
neutral it is the better suited it is for the background use. 
The very term “background” implies its secondary im- 
portance and leaves no choice as to degrees of intensity 
when compared with material used upon it. Attention is 
to be secured not through the background, but through 
a judicious use of intense color shown upon a neutralized 
background. 

In selecting paper stock we need to bear in mind these 
color truths even from the standpoint of making color 
efficiently serviceable as a sales agent. 


Texture. 


Of all the qualities that an object may have probably 
the one called “texture” is the least understood, there- 
fore it is the least traded upon. By texture is meant that 
quality which is recognized through the sense of touch 
and which seems to become a matter of sight by the 
process of association; that is: one knows texture or 
“feel” as a sensation through touch only; that by seeing 
and feeling it in connection with various objects and situ- 
ations one comes instinctively to see it in relation to 
those and similar conditions. For example, sandpaper 
looks rough, glass looks smooth, iron looks hard, while 
chiffon looks Soh. oak resistive and leather flexible 

In the range of paper stocks are expressed not only 
these qualities, but many others, some finer, some coarser, 
some more subtle, others less so, but each quite separate 
from the other and all related perfectly to corresponding 
aualities in objects, situations or events. 

Intuitively some people recognize fine gradations in tex- 
ture as they do in color, sound or the qualities of one’s 
manners. Of course there are always others who see 
only the most obvious in anything, and some are almost 
too obtuse to allow of being penetrated under any cir 
cumstances. The texture sense is capable of cultivation, 
however, like any other sense and should be made to play 
its full part both as a sales agent and as an avenue of 
pleasure or satisfaction in our connection with external 
objects. 

A milliner when designing a hat thinks first of its pur- 
pose. Is it for the golf links, the garden, the street, 
church or a wedding? The answer influences greatly the 
expressive quality of the hat’s material. True in every 
case straw may be the choice, but texture and color must 
be relied upon to clearly mark the lines of choice, and 
texture plays considerably the larger part in determining 
the selection. 

Whatever materials are to be used with the straw are 
taken with a conscious knowledge of common elements 
of texture and color in exactly the same way. This may 
seem commonplace, but the interior decorator, if you 
please, must resort to exactly the same plan to make a 
harmonious room. Take, for instance the walls, ceiling 
and floor. If the wood trim and floor are heavy oak with 
a coarse grain one hardly expects a smooth, satin-like 
paper on the wall, but feels more comfortable at the sug- 
gestion of grass cloth or rough painted plaster instead. 
The decision to use satin-wood furniture decides against 
velvet curtains or burlap portieres. These indeed are 
strong examples; but the principle is none the less im- 
portant in the use of things of the finest grades of dif- 
ference, and of the most subtle relationships. The best 
way to master a subject is to realize its fundamentals 
and practice them, then gradually to see more and use 
what is seen with grcater discrimination until finally a 
subject is seen and mastered in its entirety. 

Do you wonder what these illustrations have to do with 
paper stock? Well, exactly this. The texiure sense is 








October, 1919 OFFICE APPLIANCES 179 


































The Secret of 
Better Bookkeeping 


Good business “tools” help everyone— 
clerk, bookkeeper, auditor, executive— 
to accomplish more and do better work. 


There is something more to the Cesco 
Line than mere sturdily built binding 
devices and beautifully finished covers. 


The dominating feature of the line lies in 
its extensive assortment of Accounting 
Forms—Ready-Made Systems for"prac- 
tically every line of business. 


These up-to-date systems representing 
the last thought in modern accounting — 
are real short-cuts that appeal ‘instantly 
to your customers. 


And with the aid of , instructive pamph- 
lets the average stationery salesman can 
quickly and intelligently install a com- 
plete bookkeeping system from stock. 


The Cesco Catalog containing a vast collection 
of forms and systems may be had on request. 
Discounts will be quoted interested dealers. 


THE C. E. SHEPPARD CO. 


303-311 Hudson Street, NEW YORK 


CHICAGO PHILADELPHIA 
BOSTON 
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Every 2 minutes a National Cash Registerleavesthefactory 


Consider for a moment just what this means 


T MEANS that every two minutes 

a wide-awake merchant some- 

where in the world is installing a 
modern National Cash Register. 


It means that during every ten-hour 
working day, more than three 
hundred merchants are convirced 
that they can conduct their business 
better with a National Cash 


Register. 


It means that every month in the 
year more than seven thousand 
stores are adopting the safe, economi- 
cal, efficient National Cash Register 
System. 


It means that wherever cash is 
handled or merchandise sold, the 
National Cash Register System has 
come to be recognized as the 
quickest, most accurate, most 
economical method of making and 
recording transactions. 


There is a National Cash Register especially adapted for your business. 
Write today for full information. 


The National Cash Register Company 
J Dayton, Ohio 
Offices in all the principal cities of the world 
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one sense. It knows no difference between wood, cloth, 
metal and paper as such. It knows texture quality wher- 
ever it is, and expects to have only texture presented to 
it. This sense, too, like any other sense, grows in effi- 
ciency by use only. To exercise it in cloth and ignore it 
in wood limits and neutralizes it. To exploit it in metals 
and forget it in paper stock, is as inconsistent as is some 
people’s attempt to practice their religion Sundays and 
ignore it during the rest of the week. If such religious 
practice seems inadequate to spiritual growth, so such 
methods in any field will nullify the idea itself. 

I do not wish to be understood as under-estimating 
the questions of finance, or other limitations in the use of 
paper; but simply to open wider the vision of possibili- 
ties in this matter as it relates to consistent commer- 
cial practices. 

As to the language expression of paper stock, the range 
and subtle quality relations in paper now are almost 
infinite. 

It is extraordinary how rapidly public taste is improv- 
ing. People of some worth and culture will not accept 
inferior things now, and even those who will are likely 
to be very glad to get better ones. It is a mistake to 
believe the public is as ignorant as we think it or as some 
of us really are. 

As advertising in all its varied forms is becoming this 
great nation’s most vital medium of expression, paper 
becomes more and still more important, more worthy to 
take its true place as a legitimate medium for the expres- 
sion of ideas and qualities which need not be repeated 
in words nor even in pictures, that those who see may 
understand and use them. 

It is apparent that the successful selection of paper 
stock cannot always be left to one’s own whims of like 
or dislike and can never be safely left to one who bases 
his judgment upon tradition or “common usage,” or who 
is ignorant of values. It is both an art and a science to 
make the best selection. It is an art because art is the 
sensitive realization of subtle relations, or harmonies in 
things and the application of these relations to concrete 
practical usage; it is a science because these relations are 
matters of principle or law, both from the standpoint of 
psychology and from that of the physical phenomenon of 
color and texture. 

Any man who will may develop and use this sense both 
to his own enjoyment and his financial gain. 





A House Organ in the Pay Envelope. 


The J. K. Gill Company of Portland, Oregon, issues 
once a month a little house organ two and one-half inches 
wide by four and a half inches long which is inserted in 
each one of the pay envelopes issued to the employes of the 


company. This house organ carries the company’s mes- 
sage to each employe and always contains something by 
way of good advice or sound inspiration. A recent issue 


of this little house organ carries a splendid article by 


Stanley Charette, the company’s advertising manager, en- 
titled, “Does This Read Like Any One You Know?” This 
is the story of a man who had been a wandering worker, 
or rolling stone, and as a consequence had “gathered no 
moss.” It relates a conversation between the “rolling 
stone” and the young man who had stuck to one job for a 
number of years and had accumulated a farm, a fairly good 
salary and was by way of getting a wife. The moral of 
the story is evident. The opening article quotes a letter 
written by the vice-president of an exceptionally success- 
ful system of chain stores concerning who pays the salary 
of the salesman and employe. We quote: 

“Whom do you suppose pays your salary? Whom do 
you suppose pays the boss’s salary? Whom do you sup- 
pose pays the rent of your store? Whom do you suppose 
pays the rent of your house, or your board bill or your 
grocery bill? 

“It’s the person standing right over there waiting to be 
‘waited’ on—waiting to hand you part of your salary 
Maybe the person is wondering ‘which department’ to 
leave the money in. 


“For goodness sake, look alive! At least make it easy 
to hand you part of your salary. If you want that salary 
to grow, all you’ve got to do is to see that every customer 
coming into your store is so promptly and politely served 
that he or she will never want to go into another store.” 

Have morale, and success is vours. Loyalty, belief and 
determination are its parts—The Peptimist of the Co- 
lumbia Graphophone Company. 
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UNIFORMITY 


Els nore Typewriter Papers 
are Uniform in Quality, Packing and Price. 











A popular line that will pay you to investigate. 






CATALOGVE AND DISCOVNTS ON REQUEST 
Paper COMPANY, Inc. 


FS 131 West 24 STREET NewYork NY. 


POU UU EOE ee 














TUDUPRAUERDSRRLEROSIODTE 


7 


























A Bird 


—indeed it is! 


Every Standard Pencil is a Bird— 
not alone in name, but in Quality 
as well. And every one is a Bird 
of a Seller, too! The Martin is 
no exception—round shape, un- 
tipped, yellow finish, with a splen- 
did grade of smooth writing lead. 
Banded in dozens, 1 gross in box. 
No. 1, 2 or 3 lead. 


STANDARD PENCIL CO. 


Manufacturers 


1822-1828 Locust Street 
Saint Louis U.S.A. 
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SEALOGRAPH 


The Sealer That Leads Them All 








Brass gear driven 


Double sealing rolls 
No pads, wicks or chains 
Perfect sealing 


Hend Power 


Electric and Automatic 


Write us for FREE TRIAL of the 
Sealograph best suited to your needs. 


SEALOGRAPH COMPANY 


1700 Brooklyn Avenue Kansas City, Mo. 
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ADDING MACHINE 





enables 
carry it to the figure work, wherever the 
figure work may be. 


UNDSTRAND small size you to 


SUNDSTRAND has only 10 figure keys. You 
add, multiply, subtract, divide-—easier, faster 
and more accurately. “Touch” system figure 
writing is made a true reality. 

Also 


Ask for demonstration in office. 


for Free Booklet. 


Sundstrand Adding Machine Co. 


General Office and Factory 
2510 Eleventh St. Rockford, Ill. 


Sales and Service Stations in Principal Cities 


TIE 


your 
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New Machines and Devices. 
(Continued from Page 33.) 
A Record-Keeping Outfit for Dentists. 

The modern dentist’s equipment does not stop at a 
pair of forceps and a gold hammer. No, indeed, Dr. 
Dentist has his elaborate sanctum sanctorum fully fitted 
out with Dental Unit, X-Ray and sterilizer, with a gradu 
ate nurse presiding over all. 

By no means the least important part of his parapher- 
nalia is his filing system—of greater or less magnitude, 
according to the size of his business. In this he keeps 
books, instruments, and records, ready at hand in orderly 
array, so that he wastes not a minute of his valuable time 
in searchiny for a desired article. 

A standard stack of horizontal filing cabinet 
has been devised which furnishes the average dentist with 
his exact filing requirements. This stack includes (1) 
top; (2) section for books, etc.; (3) section containing 
15 box drawers for instruments; materials and miscella 
neous articles; (4) section containing four card-record 
drawers for 6x4 inch cards for record of customers and 
ledger; (5) section containing two drawers for 
spondence, other letter-size papers, catalogs, etc.; 
a sanitary base. 

This equipment is fitted out 
dental records, if desired. The records include a set of 
card record guides, 1,000 cards for dental 
sets of pressboard guides, 100 folders for letters of indi 
vidual correspondents, and two sets of alphabetical fold- 
ers for miscellaneous correspondence. Either the se 
tions or the supplies are varied if the user desires 

This equipment for dentists gives an idea of the extent 
of specialization which filing e¢quipment of today has 
reached at the hands of filling equipment experts. Not 
only dentists, but lawyers, doctors, manufacturers and 
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NEW DENTIST'S OUTFIT 


FILING 


all other business and professional men have had theit 
needs studied and special stacks of sections with su 
plies recommended for their use. 

The equipment above described is made by the Yaw 
man & Erbe Manufacturing Company of Rochester, N. \ 
Interesting Index. 

An index system known as the “Ideal” accomplishes 
its results by the use of projecting or tab folders instead 
of hidden or square cuts, and by separation by colors 
and positions. The index guides are printed in two colors 
directiy on the tabs and occupy the two positions at the 
left where they are out of the way and do not cover uy 
the tab folders, and are held securely in place by a ro 
passing through the bottom of the projection in the 
guide. Miscellaneous or group folders take up the center 
position. In these folders are placed all miscellaneous 
correspondence not of sufficient volume from one source 
to warrant a separate or individual folder Individual 
or name tolders—one for each correspondent—are used 
where there are sufficient letters to warrant keeping them 
separate. ‘These folders have projecting tabs, the 
height as the guides, and they are always in plain 
They can be furnished in two positions with short tabs, 
or for long names or titles in wide tabs. The “Ideal” is 
both a numerical and an alphabetical index. The numbers 


same 
view 


printed on the blue and individual name folders corr 
spond to those on the guides and are used for quick 
return of the folders to the files. That is, when finding 


correspondence one refers to the alphabetical arrange- 
ment. When placing folders back in the file one uses the 
number only—thus a folder marked “6” for example, goes 
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Bantam 


ayn nanenit 


Light- 
Weight 


Stocked at Mill: 


Sasis / 


] pound. 


Glazed and Unglazed 


in Six Colors. 


Basis 10 pound. 


Glazed and Unglazedc, 


in White only. 


Also in boxes of 1,000 
cut sheets, 814x11, 814x 
3 M14 


13. and ss + 





Manifold 


Any paper mill can make thin paper, and call it manifold 
paper. 


But real manifold paper is a writing-paper-mill product; 
and most manifold papers made in writing mills are 


high-priced. 


Bantam Manifold is a genuine manifold paper, made in 
a writing-paper mill, on a Fourdrinier machine especially 
developed to make light-weight writing papers. Yet it 
is priced almost in line with book-mill manifolds. 


Bantam Manifold, therefore, occupies a unique position, 
and deserves the purchasing agent’s favor just as it de- 
serves—and gets — the favor of careful paper merchants. 


Large users of manifold papers are especially invited to 
make quality comparisons. Please state quantities pur- 


chased, if convenient. 


The “Bantam Manifold” sheet book is free to interested. 


buvers. 





MADE BY 
PAPER MPG. 
HOLYOKE, MASS 


COMPANY 





CHEMICAL 




















Chemical 
202 Jackson Street 


Paper Manufacturing Co. 


HOLYOKE, MASSACHUSETTS 
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SOU’TH W ORTH 
Typewriter PAPERS 


A Complete Compact Quality Line 


Easy To Buy—Easy To Sell 


Meeting the demand for a high grade typewriter 
paper the Southworth Line is preferred by dealers 








ASSOCIATED 
with | It can be stocked at small expense. 
It includes a grade for every need. 
| sami ee It has real selling points. 
| since It gives the dealer a liberal profit. 
| 1839 


If there is not a Southworth representative in your town we have an inter- 
esting proposition we would like to make to you 


. Send for Sample Book A. 


SOUTHWORTH COMPANY 


Established 1859 


The paper that 


comesinthehandy | MITTINEAGUE 


notched boxes. 





MASSACHUSETTS, U.S. A. 


Oldest Manufacturers of Typewriter Papers in the World 














. ENVEL OPES! Why not sell the Most Durable P 


“THE NATIONAL LINE” 


The highest grade line of Flat and Expanding Envelopes, Folders, 
File Pockets, Files and other Specialties made from our celebrated 


rFiberstoK 





Flat Envelopes 


Expanding Envelopes 


We make by far the most extensive line on the market and will gladly furnish upon 
request our latest catalogue No. 4 showing our line in its entirety. We will also be glad to 
outline our plan as to how we assist the stationer in marketing our goods. 


NATIONAL FiperstoK ENVELOPE Co. Punavevema, Ps 


- PHILADELPHIA, PA. 
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back of the No. 6 guide. In transferring, the blue or mis- 
cellaneous folders, which are indexed the same as the 
guides, take the place of an extra set of guides in the 
transfer. The index above described is manufactured by 
the Shaw-Walker Company. 





Some New Ideas in Filing. 

The accompanying illustrations give only a suggestion 
as to the possibilities of a filing system which, while new 
to America, has been adopted to a wide extent in Euro- 
pean countries. Mr. Soren Ringer of Copenhagen, Den- 
mark, is now in America, making arrangements for the 
manufacture of the equipment covered by his patents. 


Fig | _— A oh 


Fig2|| | Fig 37 | 
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SRINGER FILE 


















































Fig 8 Fig9 Fig 10 


Only a mere outline of the system can be given here. 
Model equipment of the system may be seen at Room 38, 
No. 154 West Randolph street, Chicago, at the office of 
Mr. Ringer. 

Figures 1 to 6 show a cabinet which may be knocked 
down as indicated in figure 1. A frame as in figure 3 
may be assembled in about two minutes without the use 
of any tools with the exception of a wrench. The doors 
which are shown in figure 2 swing back so that they prac- 
tically disappear as in figure 3. 

Figures 4, 5 and 6 show equipment which may be placed 
in a few minutes since all the partitions and parts are 
adjustable. The cabinet may be used in a number of 
ways. In the illustrations are shown a wardrobe, a sta- 
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Perforated Memo Pads | 
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for Ink or Pencil 


Every sheet perforated so that any one 
sheet may be detached without disturbing 


others. 


In lots of 1,000 or more of the same size 
and grade, we can make these pads with 
your name instead of ours at a slight addi- 


tional charge. 


For Pencil 72 Leaves 
No. 23000 .... cae 2 
2 aera 34%x 6% 
Se e needeCbea 3%=x 5% 
i TP acceneoen 4%x 7 

eee Se 
a ee ass vceoes 5%x 9% 
SS Ie eee 6%x11% 
We, BOOT -vicecscno Bee 


We are equipped to manufacture all kinds 
of memo pads—odd sizes, special stocks, or 
anything that your particular trade requires. 


Order Memo Pads by number. Write for 


samples and prices. 


Rockwell-Barnes Company 
700 Munn Building, Chicago, Ill. 





For Ink 80 Leaves 
We, BOG0 sccaeni ody 3 x 6% 
Be. S088... bin nee 3%x 5% 
Mex 3008 swe seen 3%x 8% 
Me, 20GB acscsvcde 4%x 6% 
SMe. 3008 = vs iciewes 5 x8 

Mes. 2008 isiks s gcaas 5%x 9% 
We. WOOO ec sicksaxs 6%x11% 





recent orders sent you.” 


& Co., in Chicago. 


They'll move quickly 
for you, too. All you 
have to do is keep 
them where customers 
can see them. 


All Desk-Workers | 

Need Them ‘ 
The Big Boss 
is glad to buy 
them, they 
are so practi- 
cal and val- 
uable. Make 
good in use; repeat great; 
margin is liberal. 


Among the Big Users 
are Goodrich Tires, U. S. 
Chamber of Commerce, 
more than 2,000 banks. 
Every man who works at a 
desk or has records to keep 


87 Jefferson Ave. 





This Dealer Sells WORK-ORGANIZERS 
Simply By Keeping Them In Sight 


“We have had a window display of Work- 
Organizers, which was very successful as you will 
no doubt note from the two 


That’s how Work-Organizers 
move for Stevens-Maloney 


Work-Organizer Specialties Co. 























.25; . 

P kts. $1.00. 
Letter sise. Ten 
other styles. 


is a prospect for Work- 
Organizers. 

Supply Your Big Customers 
Don’t let big firms send out 
of town for these—let them 
know YOU have them. 


Detroit, Mich. 
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Nemco Products 


These White Enameled Expanded; 
Metal Baskets Cost Less 


—than any other steel baskets of equal 
uality made. NEMCO Expanded Metal 
aste Baskets can be had also in rich 

maroon or olive green to match modern 

office filing equipment. The 


NEMCO 


is a handsome, 
big capacily 
waste basket— 
rustproof and 
very strong. 
Sclid steel bottom 
can not rattle or 
come loose. A big 
seller for office, 
factory and home 
use. Send for 
circular and our 
proposition today. 


NORTHWESTERN 
EXPANDED 
METAL CO. 

983 Old Colony 

Building 
CHICAGO 
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Underwood’s 
EVERLASTING BANK INK 


Writes a beautiful 
brilliant blue, quick- 
ly turning to an in- 
intense, permanent 
black. 


Famous 
For 
Quality 


Convenient pourout 
on each bottle. For 
sale by all reliable 


stationers. 





Manufactured by 


John Underwood & Co. 


New York 


Boston Toronto London Paris 


a 
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tionery cabinet and a combined office desk and filing 
cabinet. The writing surface may be used either as a 
standing desk at any height or as a sitting desk and we 
are informed the writing surface will bear a weight of 
one thousand pounds. In addition to the equipment 
shown, the cabinet may be fitted quickly with combina- 
tions of almost any conceivable kind such as_ kitchen 
cabinet, stationery cabinet, pigeon hole cabinet, cabinets 
for small articles, bookcases, cut files, etc. 

Figure 7 illustrates a system of printed filing guides 
and folders, so that no folder can be placed where it 
should not be without the facts becoming immediately 
evident. <A special coloring system provides for adapta 
tion for special purposes. The Ringer system of mark 
ing filing folders may be used alphabetically, numerically 
or in any other special manner which is desired. 

Figures 8 and 9 show combinations of units such as that 
indicated in figure 7. 

Figure 10 indicates the Ringer file adapted to the verti 
cal filing system with the front of the drawer used as a 
writing surface. 


Stationery Rack for Typists. 


Heavy binders’ board and black cloth are combined to 
make a sturdy rack for stationery, by L. Huffman, New 
York. Its compartments are made to accommodate legal 
and letter sheets and large and small envelopes. 


Remington Agency at Johannesburg, S. A. 
(Continued from Page 70.) 
fronts terminate at each end with granite piers, and gran 
ite is also fitted below the windows. The doorway is 
black and white marble. The pavement, which was spe- 
cially remade, is of special concrete squares. 

Half the frontage downstairs is taken up with a shop 
which the agency meantime let as offices to a grain met 
chant. This shop goes fully half way toward the rear of 
the building. The remainder of the ground floor, which is 
L-shaped, is occupied by the agency. The main reom 
comes forward to the windows, the rear or wide portion of 
the ground floor being occupied by the various offices. 

These offices comprise the manager’s office, demon- 
strating room, general office (having a wide inquiry win 
dow and counter), typist’s office, shipping office, and two 
private copying offices for use by the public. These 
offices are divided by seven-foot partitions which are 
glazed in a tasteful manner at the top to a depth of about 
eighteen inches. The doors are all nicely titled and the 
arrangement in every respect is compact and affords ideal 
conditions for the staff. 

Upstairs are a ladies’ room, a lock-up store for spars 
parts and the mechanics’ shop. The latter stretches 
almost the complete width of the building at the rear and 
is particularly light and airy, each mechanic facing a win 
dow. A long bench runs the whole length of the com- 
partment, divided off for each mechanic, and altogether 
the conditions for this important branch of the work- are 
excellent. A space is left upstairs for unpacking goods 
which are at once placed in the reserve stock room, This 
room takes up the whole width of the building and about 
two-thirds of its depth, and has a floor area of 2.250 feet 

With the exception of the office partitions, the agency 
has furnished the whole building with goods which it rep 
resents. A special “Art Metal” counter was imported as 
well as a siack of shelving of the same make. Likewise 
some easy chairs made by the same company complete 
the permanent fittings downstairs. All of the office furni 
ture which can be had in metal is from the same lines, the 
company following out the rule that it must install what 
it sells. It is hardly necessary to say what make of 
typewriters are used in this building. 

The new building was opened and dedicated on June 26 
by the Mayor of Johannesburg—Councillor T. F. Alle: 
QO. B. E. The Mayor and Mrs. Allen were met on their 
arrival by the general manager and Mrs. A. I. Little and 
were shown over the building. Thereafter the 
manager described the nature of the enterprise and the 
history of the after which the Mayor made a 
speech and declared the premises open, At the Mayor’ 
invitation, the company drank to the prosperity of the 
business, and the ceremony was concluded by three cheers 
to the Mayor and Mayoress. About two hundred busines; 
men attended the opening, which took place between thre: 
and four in the afternoon. From four to six a receptiot 
to the lady typists of Johannesburg was held, tea and 
cakes being served. Over four hundred ladies accepted 
the invitation and to the accompaniment of music the 
store presented a busy appearance up to closing time 


genera 


business, 
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Buy Office Desks 
and Tables 


for quick sales. 


The Winnebago 


Line appeals to close buyers who 


demand good appearance and faith- 


ful performance, without paying 


high prices. 


Winnebago Products 


ewe 


meet the demands of this market— 


and make good. The furniture de- 


partment 


which displays Winne- 


bago Furniture is a busy place. 


Winnebago Furniture Mfg.Co. 
~~ Fond du Lac, Wis., U.S. A. 











PAPER FASTENERS ann PUNCHES 


The AJAX EYELET FASTENER is recognized 
now by leading concerns as remarkably efficient 
in binding correspondence, contracts, legal docu- 
ments, reports, etc., etc 

The AJAX works with one stroke of the lever— 
does the whole job perfectly the first time. The 
hole is punched, and the eyelet inserted and 
clinched in ONE QUICK OPERATION. 

There are three sizes of eyelets (rustproof) which 
may be used in the AJAX—long, medium, and 
short. This is a real fastening advantage, as 
different sizes may be used without adjustment 
of the machine. 


MR. DEALER: 


“The Ajax Eyelet 
Fastener’’ assures you of 
Repeat Orders for Ajax 
Eyelets. 


Long 


“4 s ‘os 





“THE SAMSON 
NO. 1 HAND 
PUNCH” 


Handles 7 sizes of 
punches and dies 
1/16 to 1/4 inch 
in diameter, easily 
interchanged. 


Will punch thru 


1/4 inch of paper 

or cardboard or 

thru soft metal up 
to 20 gauge. 





Samson 
No, 1 
Punch 

For Hole Sizes 






Write for Catalogue and Price List at once 


MACHINE APPLIANCE CORPORATION, 351-353 Jay Street, BROOKLYN,.N. Y. 
lich dimiandntnn 


“THE SAMSON 
EYELET TOOL” 


A Combination 
Punch and Eyelet 
Set. 


Only device on the 

market that has 

the patent spring 

collet feature for 

holding the eyelet 
in place. 


Strong and 
Handsomely 
Nickeled. 





Samson 
Eyelet 
Tool 
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OLLE TYPEWRITER 


Announcement to the foreign trade 


A remarkable new feature has been added 


to the “MOLLE”. 


Now equipped with from one to five dead 
keys especially adapted to all foreign languages. 





Foreign characters and dead keys do not interfere with standard keyboard. 


Molle Typewriter Company 
Oshkosh, Wis., U. S. A. 
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The New Amfil 
Non=Blooming Platen 


IGHT years ago we offered the dealers a 
platen material which we guaranteed not 
to harden. 


We are now ready to furnish not only a non-hardening 
platen, but also the AMFIL Non-Blooming Platen, 
which will go a long ways toward eliminating paper 
feed difficulties. It grips the paper. 
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While the AMFIL platen has 
given good service, there has 
been a glazing feature that 
we have wanted to eliminate. 
Sulphur is the ingredient in 
all rubber compounds that 
blooms and sparkles and will 
turn the blackest and cheap- 
est compound into a new 
white rubber. This bloom of 


the sulphur has also heen the 
cause of glazing and con- 
sequent paper slipping on 
many makes of typewriters. 
The newest AMFIL platen 
positively does not bloom. 
It has already been sold to 
dealers who have been quick 
to recognize the new feature 
as a valuable improvement. 
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The house of AMES stands for quality, improvement 
and service. We are located in four large centers for 
convenience and prompt service to the trade. Let us 
serve you. 


Ames Supply Company 
607 So. Dearborn St., Chicago 82 Duane St., New York 
507 Mission St., San Francisco 1627 Champe St. Denver 


A Little Bit 
Added to 
Our Tale 
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American Executive Appraises Europe. 
(Continued from Page 15.) 


watering place for the Belgians. It was under contro! 
of the Germans during a large part of the war. 


After half an hour’s auto ride from Ostend we came to 
Zeebrugge, where we saw the British ships which had 
been sunk by their own men in order to block the channel 


On the Battle Fronts of Belgium. 


We spent two days on the battle fronts of Belgium. It 
is impossible to conceive of the destruction of this coun 
try without being on the ground. Nieuport, with a former 
population of about 4,000, today has not one habitable 
house except the few temporary sheds which are used 
as restaurants for tourists. 

Almost every house in Ypres was totally destroyed 
The magnificent Cloth Hall, which for centuries had 
been the center for the exchange of cloth in that part of 
Europe, will remain as a monument to the 200 British 
engineers buried beneath its ruins. 

We found the same type of devastation of country and 
cities as in France, and some progress being made in 
reclaiming the land and rebuilding the cities. 

From Ostend we crossed the English Channel to Dover 
and by rail to London, While in London we had the 
pleasure of meeting many prominent men from whom 
we learred much concerning our mission, and we thank 
them all for their time, courtesy, and information. 

Among them were John W. Davis, American am- 
bassador to England; Mr. Hollis, consul general; Sir Wm 
Plender, member of parliament; the Honorable Reginald 
McKenna, head of the largest bank of England; Will 
Crooks, a member of parliament and labor representative 
Mr. Crooks is a model politician, working in the true 
interests of his constituents. To tell the good that he 
has done would take many pages. 

The English people are confident that they will come 
out of their troubles and regain their place as a great 
financial, industrial and commercial power 

Europe’s eyes are turned toward America for assistance 
in ‘he way of credits and materials. America’s war record, 
alike on the battle front, in her wonderful achievements 
at home, and in her shipping of soldiers and supplies, has 
raised the American nation and Americans as individuals 
in the esteem of Europe. Americans are now recognized 
as a race of business and fighting men. We are recog- 
nized also as a nation of the highest ideals, willing to 
stand for the right no matter what the cost 


America Proved Her Unselfishness, 


America’s exhibition of its powers of organization and 
administration, its ability to plan and execute on a big 
scale and with wonderful speed, combined with our giving 
hundreds of millions of dollars for Red Cross and other 
humanitarian purposes, showed America and Americans 
to be unselfish in aim. 

On leaving Germany and entering Belgium, this same 
regard for Americans was everywhere manifested. We 
are looked upon by the Belgians as the great nation that 
helped to save them and nearly all Europe from starva 
tion. 

On the boat coming home we met a delegation of 200 
Swiss business and professional men on their way over 
here to study American business methods. This is a 
striking illustration of the fact that hundreds of dis 
tinguished Europeans will visit America in the next few 
years to learn what they can of American methods. They 
are coming because America’s part in the war has given 
them a different idea of Americans and American methods 
ot doing business. 

We met many other prominent people on the way home. 
Associate Justice Louis D. Brandeis, of the United States 
Supreme Court, told us many interesting things about 
Palestine and General Allenby’s wonderful campaign in 
the Holy Land. We also met J. F. Whelan, president of 
the United Stores Company, one of the biggest retail 
merchants in America. 

Tourists Already Throng Battlefields, 

European tourists already are visiting the devastated 
regions by the thousands. The number will increase every 
day. At the present time American tourists cannot easily 
visit these regions because of the difficulty in securing 
passports. Nevertheless, as soon as possible, a great 
number of Americans will flock to Europe to visit the 
spots made historic by the war. 

This means much added revenue to France and Belgium, 
which will help these two countries in recovering from 











No. 3 Riveto No. 3 Punch 
Eyelet Machines Black Enamel! Finish 
Furnished with 200 Eyelets 22” gauge only 
with each Machine 


Dehance A Clips No Miss Stapling Machines 
Six sizes, 1}” to 6” Made of Stamped Steel 
Handsome in appearance 


Defiance Manufacturing Co. 
384 Broadway 
New York 


Manufacturers of 


Stationery Specialties 














Adding Machine Rolls 


For Burroughs, Wales and 
Dalton Machines 


2% and 33 in. widths. Rolls 34 in. diam- 
eter. Wound on White Hardwood Spools. 


WE CAN MAKE PROMPT SHIPMENT 


Write for Prices 


Menasha Printing & Carton Co. 
MENASHA, WIS. 
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Note that the adjust- 
able shelves are lead- 
ed with miscellaneous 
articles. 

Here, is a steel cabinet of unmatched storage facilities 
And its price is no more than a four drawer filing case. 


Most cabinets and vertical filing cases accommodate let- 
ters, and little else. The adjustable shelving of the 
steel cabinet shown here, enables it to care for stationery, 
books, catalogs, transfer files and articles of miscellane- 
ous sizes. You can “build” its interior to suit yourself. 
Shelf adjustment based on i-in. centers. Shelves can 
be divided into pigeon holes by vertical partitions spaced 
on 2-in. centers 


TERRELL’S EQUIPMENT CO. 


Hilton Street 
GRAND RAPIDS, MICH. 











As strong and rigid 
as a heavy table, 
yet fully and easily 
portable. 





No. 3 
Combination #¥L 
Typewriter 
Stand 


Made in a wide variety of styles, for sup- 
porting practically any kind of office ma- 


STANDS chine. A crank raises the castors off the 
floor, and permits the rigid legs to take 


the load. Mount a typewriter, a duplicating machine, & 
roller copier, an envelope sealer, an adding machine or & 
card index cabinet on an Ideal Tubular Stand, and it can be 
rolled to any position, lowered to operating position and used. 


FOWLER -MANSON- SHERMAN CYCLE MFG. CO. 


1445-1455 W. AUSTIN AVE., CHICAGO 
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the etfects of the war. Not only will it benefit Frauce 
and Belgium, but it will also benefit America. It will 
inean a better education for thousands of Americans who 
go over. ‘These people will come back and tell others 
what they have seen and heard, so that hundreds of 
thousands of pecple will be benefitted in many ways 
Travel educates. 

The United States has a selfish interest in the rehabilita- 
tion of all European countries because our prosperity is 
interlinked with theirs. At the bottom of all prosperity 
and civilization is Peace, and the cornerstone is a League 
of Nations 

League of Nations Forms Commandments. 

The present form of the League of Nations is not 
perfect. Nothing human is, but, if it does nothing else 
it will furnish a moral code for nations; it will set inte 
national commandments. 

Even were no military forces provided to enforce its 
rulings no nation will court being branded and cast out 
side the pale of the world’s civilized nations. We should 
have a League of Nations as soon as possible. 

The many business men we met said that the most im 
portant thing for the United States to do was to settle 
the question of the League of Nations and sign the treaty 
of peace as soon as possible. They said it was the only 
hope of the people of Europe. 

But the greatest impression I received was that America 
and civilization owe the Allies a debt of gratitude that 
they can never pay, for the sacrifices which they made in 
blood and treasure. 


Tax on Fountain Pens. 


Meyer D. Rothschild, chairman of the Jewelers’ War 
Revenue Tax Committee of New York City, calls the 
attention of stationers to the following ruling of the 
Bureau of Internal Revenue: 

“A fountain pen ornamented with precious metals or 
imitations thereof, or even a fountain pen consisting of a 
plain rubber holder containing a gold pen point is subject 
to the jewelry tax. Dealers who fail to collect and truly 
account for the tax are liable to a fine of $1,000.” 

This was the statement of the Bureau of Internal Rev- 
enue relative to complaints from jewelers that fountain 
pens, cigar and cigarette holders and other articles tax 
able under the Revenue Act of 1918 are being sold in 
tobacco, stationery and like establishments without col 
lection and return of the tax. 

Section 905 of the act imposes a tax of 5 per cent on 
the selling price of jewelry, whether real or imitation, 
and on articles ornamented or fitted with precious metals 
or imitations thereof, wherever sold. Such articles include 
cigar and cigarette cases, eyeglass cases, pencils, pens, 
garter buckles, purses and hand bags, watches 
opera glasses, marine glasses, lorgnettes and binoculars 
This list, the bureau states, is not exhaustive, but merely 
illustrative. 

Investigation is being made of the jewelers’ 
with a view to the imposition of penalties. 
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Change in Decatur Firm. 

Paul B. Wilder has bought the interest of W. A. Wal 
lender in the firm of Wallender & Wilder, printers and 
office furniture and supplies, located in the Lincoln Square 
theater building, Decatur, III. 

The new firm name will be Wilder & Wilder and 


business will be continued at the same location where 
the firm occupies one room on the ground floor and the 
entire second floor of the building. The firm is 


the largest in Illinois devoted to office equipment, 
supplies, office furniture, safe cabinets and desks 

Mr. Wallender will remain in Decatur until the first 
the year, when it is likely that he will-go to Springfeld, 
Mo., where he has interests to which he expects to giv: 
his attention. 

Mr. Wilder has been for years the active inside mai 
ager of the business and he will have with him about 
Nov. 1 H. H. Chumley, of the office standardization 
partment of the Western Electric Company and formerly 
manager of the stationery and office supply department 
of one of the important houses in Atlanta, Ga 

Mr. Wallender is one of the best known men in De 
catur. He has been active there for twenty-seven years 
and has always been one of the best and most consistent 
Decatur boosters in the city. He was a member of th¢ 
first board of governors of the City Club. 


} 


He is also a charter member of the “live wire” club ot 
Decatur. 
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| FURNAS | 
QL LINE ' 








FOR MANY REASONS 


at this time, thousands of business 
men and corporations are purchas- 





ing additional office furniture. 


FOR MANY REASONS 


you will profit most by being served 


best—by 

(THE \ 

| FURNAS 
LINE 


— ——E 








Write for our hardsome new catalog 


and PRICE GUARANTEE 


Furnas 
Office Furniture Company, Inc. 


Indianapolis, Ind. 
Chicago Display 511-515 S. Wabash Ave. 











Bentley & Gerwig Desks 


SOL I. the problem of 
“ efficient office arrange- 
ments. They facilitate the 
convenient placing of desks 
to advance work in a 
straight ling Comfort fac- 
tors are embodied in Bent- 
ley & Gerwig Desks, so 


that a full day’s work in- 
_ 


and impress the visitor 
with the character of the 
business. You build for 
the future when you sell 
our product. Our catalog 
will convince you that 
Bentley & Gerwig Desks 
are good business builders. 
You know how satisfac- 
tory desk service brings 
business to the other de- 
partments of the office 
outfitter’s store. 


volves no fatigue. 


Bentley X& Gerwig Desks 
“dress the office.” Design 





and finish typifv “class,” 





4 


BENTLEY & GERWIG FURNITURE CO., Parkersburg, W. Va. 
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HERE IT IS!! 


The ADDING and LIST- 
ING MACHINE you have 
been waiting for—at a 
price you are willing to pay 


Zam  1|HE DUCO 
$450.00 


DUCO Features: Adding capacity 99,999.999.99, ‘“‘Clear’’ Signal. Red totals and sub-totals. Items indexed appear in a 
straight line exactly as they will be printed. Entire list instantly visible. Symbol printing non-add key. Split device for 
listing and adding two columns (cost and selling price, etc.), simultaneously. Separate column correction buttons. Four- 
inch handle pull. Absolutely accurate. Well made and fully guaranteed. Quarter, eighth or twelfth fractions—$15.00 extra. 


CHOICE TERRITORY AVAILABLE. SALES AGENTS AND DEALERS HAVING 
SELLING ORGANIZATIONS WRITE OR WIRE 


THE DUCO ADDING MACHINE Co., ST. LOUIS, Mo. 


























Notice of Move to Larger Quarters 


We have moved our General Offices and Re-Manufacturing Plant from 
the old location where we have held forth for several years at 316 
Broadway, to the new location 


326-330 BROADWAY, NEW YORK CITY 


Here we will have more than double the floor space previously avail- 
able for turning out the famous 


Ramer Re-Manufactured Typewriters 


We fully appreciate the fact that the future will constantly demand 
more and more of typewriter rebuilders, and we are prepared to take 
care of the increased trade. Dealers are looking to us to supply them 
with machines in greater quantity, and we are making a heavy invest- 
ment in space and new equipment because we have complete faith in 
the business future. 

We invite vou to visit our new place and we solicit your inquiries for 
prices. 


WHOLESALE TYPEWRITER COMPANY 


W. W. RAMER, President 
326 Broadway New York City, U.S. A. | 
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Company Dinners and Conferences 


Burroughs Office Managers Hold Convention. 


Late in August the Burroughs Adding Machine inaugu- 
rated a series of conventions of office managers of the 
various districts and agencies. This innovation gives due 
weight to the value of office appliances in modern branch 
operation and the mutual interchange of ideas should re- 
veal ‘unusual opportunities of increasing office efficiency. 

Representatives of twenty Burroughs offices met at the 
home office in Detroit, and the subjects for discussion 
were selected by the office managers. They selected their 
own chairman. It was an open session. Any individual 
brought up a topic for discussion, and made suggestions 
for improvements over existing conditions. Department 
heads were available, and at the call of the convention, to 
answer any questions that might come up. 

Social courtesies were extended to the office managers 
on the same plane as is granted to conventions of the sell- 
ing organization. 

The presence of women in the group of office managers 
prompted an inquiry as to the company policy in advanc- 
ing women to executive positions. Practically ever since 
“Burroughs began to count” women have served as office 
managers in different branches. One of the intents of the 
convention of office managers was to help them brush up 
on company rules, policies, etc., and to enable the women 
to get better acquainted with the home office force. 

In recognition of the outburst of speed put forth by the 
“A” department of the Chicago office of the Burroughs 
Adding Machine Company, C. E. Knotts, their chief, 
tendered the men an outing. Two days were spent at 
Lake Petite in Northern Illinois, and many a fish was 
forced to desert his native element. Rowing and swim- 
ming contests added to the entertainment. 

About twenty-five of the members of the sales and ser- 
vice department of the Burroughs Adding Machine Com- 
pany at Washington were entertained some weeks ago 
by Managers Newman and Reeder. The outing was at 
West Hatton Farm on the Wicomico river in Maryland. 
Ol’ Cap. Gastro Nomic monopolized a part of the time 
and attention of the men, but they also devoted them- 
selves to swimming, fishing, baseball, trap shooting and 
pool 


L. C. Smith Auditors in Convention. 


The auditors of the L. C. Smith Typewriter Company 
met in annual convention at Alexandria Bay at the Thou- 
sand Islands. The trip to the islands was made by auto- 
mobile from Syracuse, it being an afternoon run. The 
business sessions were held at the Marsden hotel. A shore 
dinner was served about five miles from Alexandria Bay, 
on the St. Lawrence river. A feature of the dinner was 
a surprise for Mr. H. W. Smith, the treasurer. The party 
was about to sit down at dinner when Mrs. Smith and a 
party of friends joined the company. 

Those in attendance at the business sessions, including 
Mr. Smith, were Messrs. Guth, Vernon, Brier, Huller, 
Eiler, Filsinger, of the auditor’s staff; General Auditor 
Haun; former auditor Chaplin, now with the Smith-Lee 
Company at Oneida, N. Y.; Advertising Manager Brews- 
ter. 


N. C. R. Picnic Catertsine 26,000. 

What is said to have been the largest picnic of any 
industrial organization was held by the employes of the 
National Cash Register Company, Dayton, Ohio, late in 
September. The event was staged at Hills and Dales 
park, which was thronged with 26,000 people. The ar- 
rangements were in the hands of the employes, and the 
company financed the picnic. 

The park was devoted to a barbeque, circus, vaudeville, 
motion picture show, track meet, side show, county fair, 
amusement park and old-fashioned dance. The picnickers 
paraded two miles from the factory to the park, every- 
body carrying American flags, marching to the music of 
six bands, President John H. Patterson was one of the 
picnic enthusiasts, having returned to Dayton from an 
European trip in time to join the merrymakers. 

The hours were crowded with games and contests of 
various kinds. Included were races, polo match, ball 
games, kite flying, baby show, daylight fireworks, airplane 
flights, band concerts, clowning, side shows, golf, tennis, 
quoits, dancing and many other diversions. Rest tents 
were provided for the women and children, as well as a 


PP LIANCGBS 193 











MR. DEALER: 


No matter in what part of the United States you are 
located, YOU caa sell “SECURITY’’ SAFE DEPOSIT 
BOXES to the Banks in your territory. 


















The above illustrates only one of our many stock units ready for 
mmediate shipment. Built with heavy 14” steel plate doors. 
different finishes to match present equipment. 


ASK THE BANKSIN ¥ i! Row TOWN ABOUT SAFE DEPOSIT 


BOXES—THEN WRITE FOR DEALER PROPOSITION. 
cava ee 























Every Bank 
Every Theater 
Every Factory Pay Roll 
Every Bill Collector 


Is an opportunity for you to sell 





They save counting money, for the capac- 
ity in coins of certain denom‘nations is 
predetermined. The bags are stout and 
secure. 


Write for prices, catalog, and 
special information to dealers 


BEMIS BRO. BAG-CO. 
Cupples Station St. Louis, Mo. 
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Morden Swivel Rings 
Made on Scientific Principles 


HE vital point to de- 

termine in selecting a 

loose leaf ring is its de- 

pendability to remain 

closed. Loose leaf sheets 

exert a certain amount of 

strain; tending to force 

rings open unexpectedly, 

especially when leaves are 

crowded or turned in 

bunches. Modern Swivel 

rings are scientifically con- 

structed to counteract this 

strain. Instead of opening 

by a pull in the same di- 

rection as the strain exert- 

ed by the contents, they 

open by a side-wise pus 

at right angles to this strain. In addition, Morden rings 

have no enlarged, clumsy joints to mar furniture, nor 
sharp projections to mutilate sheets. 


The Perfect School Note Book Ring 


Used for student note books, stenographers’ note books, 
eyelettered covers, metre reader books, band books, cata- 
logs, swatch books, every conceivable variety of loose 
leaf books; and all loose sheets, charts, drawings, blue 
prints, maps, fashion plates, clippings, pictures, post 
ecards, fabrics, in fact, for any classified matter, in loose 
leaf form. 

Loose leaf sheets need not be held in expensive bind- 
ers. Heavy manila, or other material cut to proper size 
to form outside protection covers, with Morden Swivel 
Rings inserted through such covers and sheets, make a 
flat-opening book, costing but a few cents, yet as dur- 
able and conveniert as the most expensively bound book. 

Supplied in ten sizes: % in. to 2 in. Price $5 up per 
box. Liberal discount to the trade. Samples free. Cuts 
for catalogs furnished. 


THE MorDEN MANUFACTURING CORPORATION 


WATERBURY, CONNECTICUT 


























The name of “CROWN”, as applied to Typewriter 
Ribbons and Carbon Papers, stands for the best and 
ighest grade o goods made. 
he material used in their manufacture is the finest 
obtainable; the colors strong and brilliant; both ribbons 
and carbon paper are non-drying and non-fading, and 
capable of sharp, clean work from beginning to end. 

“CROWN” ribbons and carbon papers are made in a completely 
equipped and up-to-date factory, by men whose experience cover- 
ing many years ensures a product of perfett and uniform. quality. 
Neat and attractive boxes and packing assist in the ready sale of 
Crown goods by the dealer. 

Dealers wishing a line of Typewriter Ribbons and Carbon Paper 
that is COMPLETE and of irreproachaPt€ quality are irivited to 
write for sarples, prices and terms. Correspondence and catalogues 
in Enali b Spanish. French and Portuguese. 


CROWN RIBBON & CARBON MFG. CO. 
782-790 ST. PAUL STREET ROCHESTER, N. Y., U.S. A, 
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nursery for the babies. A first aid detachment, including 
physician, nurses and a motor ambulance, was provided 
for emergencies. The information bureau located nearly 
200 lost children, and restored them to their families. 

The day had been magnificent for the picnic, but a 
rain storm blew up in the evening. The company’s auto- 
mobiles took home those who wished to end the day’s 
pleasures, while thousands of others refused to recognize 
Jupiter Pluvius, and danced until a late hour. The ac- 
complishments of the commissary read like the record of 
a quartermaster in the army. The preparation and serv- 
ing of nearly 50,000 meals was an interesting feature. The 
equipment included one 3,000-gallon water tank, two 800- 
gallon coffce vats, three 380-gallon cauldrons and steam 
kettles with a capacity of 2,500 gallons. The meals were 
prepared by 110 cooks, and 650 attendants served the food 
from 80 serving tables. The cafeteria plan was used. 
Both lunch and dinner were provided for everybody. 
Eight thousand pounds of beef, 91,000 sandwiches, 10,000 
gallons of lemonade, 1,400 gallons of ice cream, 7,500 
pounds of crackers, and 3,000 pounds of candy were some 
of the good things consumed by the picnickers. 


I-P Leather Workers Frolic in Open. 
September 13 the workers in the leather department of 
the Irving-Pitt Manufacturing Company, Kansas City, 
Mo., held a wienie roast at a secluded spot within motor 
distance from the city. Barbecued meat and roasting 
ears done over an open fire were the main attractions of 
the dinner. 





Elliott-Fisher Dinner in Chicago. 

September 17 the sales, office and service departments 
of the Chicago office of the Elliott-Fisher Company held 
a get-together dinner at the Terrace Garden. A section of 
the terrace near the stage was engaged for the dinner, and 
all enjoyed the entertainment as well as the repast 

Foreman-Bassett Salesmen Meet. 

Salesmen of the Foreman-Bassett Company, Cleveland, 
Ohio, recently held a symposium at which the house 
policies were outlined and discussed. 

Cincinnati Furniture Exchange Meets. 

At the September meeting of the Cincinnati Furniture 
Exchange, President Froelich reviewed the fall and win- 
ter campaigns of business, sketched the work of the board 
of directors during the summer vacation and announced 
the passing of one of the oldesi retired members of the 
Exchange, Egidius Kuhlmann, Sr., one of the staunchest 
supporters of the organization. Mr. Kuhlmann, Sr., had 
reached the age of seventy-two, had been employed in a 
hardware store at the age of thirteen, Afterwards he be- 
came the proprietor of the store, remaining on duty con 
stantly until the time of his death. The chair stated that 
conditions in the manufacturing business were excellent 
but that there is a great lack of labor, especially of cabinet 
‘makers. After routine business was finished, the president 
introduced A. L. Behymer, secretary of the executive 
comtnittee of the division of manufacturers of the Cin 
cinnati Chamber of Commerce, who had recently returned 
from Grand Rapids, where he had obtained valuable in 
formation regarding the Grand Rapids furniture workers’ 
payroll, their association employment bureau, etc. 

After discussing the merits of the matter, the Ex 
change ordered that the subject be placed in the hands of 
the executive committee with authority to draft a letter to 
local manufacturers to be forwarded to them by the secre 
tary. Mr. Behymer was then given a vote of thanks for 
his work. After the election of several new members the 
meeting adjourned to a luncheon which was served in the 
meeting hall. 

A circular has been issued by the Exchange to its mem 
bership appealing for aid on behalf of the sufferers from 
the recent disaster at Corpus Christi, Texas 

Japanese Typewriter Coming into Use in Japan. 

It will be recalled that some months ago we published a 
description with illustrations of the keyboard of a Japanese 
tvpewriter invented by a mechanical engineer of Tokio. 
From a letter recently received from F, Mamiya of the 
house of Teijira Kurosawi of Tokio, we were interested 
to learn that at the present time the foremost business 
houses and government offices of Japan are using the 
new Japanese typewriter for their daily correspondence 
Mr. Mamiya believes that this is one of the most wonder- 
ful inventions extant for modern business correspondence 
in Japan. 
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DORNETTE DESKS 


Extremely 
Popular 
With 
Office 
Furniture 
Dealers 


Made as fine as 
the best kiln- 
dried hardwoods 
and skilled work- 
manship canmake 
them. 





Write for 
Catalog New Dornette Typewriter Desks 


THE J. DORNETTE & BRO. CO., Cincinnati, Ohio 
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WIDESPREAD EDIT SPN SMOLIN 





Known Everywhere 


Our Factory Produces Quality 


Standard Rebuilt Typewriters 


- REMINGTON-—ROYAL—L. C. SMITH & BROS.—MONARCH 
SMITH-PREMIER—OLIVER 


UNDERWOOD SPECIALIZED 


MANUFACTURING WHOLESALE EXCLUSIVELY 


EXPORT---Spanish, French, Italian, 


Scandinavian,Portuguese, Dutch, Russian 
ALL LANGUAGES FOR ALL COUNTRIES 


GENERAL TYPEWRITER EXCHANGE, Inc. 


=I 35 Yérk Street, Brooklyn, N. Y., U.S. A. 
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Desks for — Day Demand 


Furniture of the quality that sells best, and in largest quantity. 


Imperial Desks 


are made on a production basis, with exacting regard to the integrity of the 
product. Frankly, you can buy more expensive desks, but you cannot make 
sales so often or in such quantities. Imperial Desks meet the general demand; 
supply the market that buys often and generally. 

Write for Catalog No. 18 


Imperial Desk Company 
Main Office and Factory 
{ ; Florida and Devon Sts., Evansville, ind. 
i 56 - ve Export Oficed gg <i -—<<5 
25 Whitehall Street, New York City 


TUTTI HINT 





























For Safety and Efficiency 


every business needs a 


DIEBOLD FILING SAFE 


Write for Information 


Diebold Safe & Lock Co. 


CANTON, OHIO 
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(Visitors from Abroad.—Continued from Page 31.) 


York. They will leave for home on November Ist, after 
visiting Canada at the invitation of the Canadian govern 
ment. 

The house of Ruegg, Naegeli & Cie. are stationery and 
office equipment dealers, ‘printers and bookbinders. The 
business was established in 1869 and is situated at 27 Bahn- 
hofstrasse in the building occupied by the bank known 
as the Société de Crédit Suisse. The department for print 
ing and surplus stock is at 7 Manegzplatz, both places be 
ing within the main business section of Zurich. The com 
pany employs about sixty people and sends salesmen to 
all parts of Switzerland. Mr. Ruegg says that conditions 
are rapidly changing and it is impossible to make plans 
far ahead for importation from the United States into 
Switzerland. On his return, Mr. Ruegg will set about the 
work of establishing a special department ior handling 
office machines. Preparations for this department, estab 
lishment of agency connections and the procuring of sup 
plies formed part of the object of his visit to the United 
States 


Russian Expert Studies American Systems. 

R. Bachem, M. E., manager of the machine tool divisio1 
of C. Schinz, Engineer, of Petrograd, Russia, called r« 
cently on Office Appliances. Mr. Bachem has spent sev- 
eral months in the United States looking over the ma 
chine tool situation and making some investigations of 
office appliance articles. The house of C. Schinz was es 
tablished in 1870 by the father of the present proprietor 
The senior Schinz was for forty years Swiss Consul Gen 
eral at Petrograd. 

Several years ago the house dealt in American type 
writers, but with the great development of the machine 


tool business the typewriters were discontinued. This 
division of the business is, however, to be revived and ex 
tended to include other office machines. Any American 


manufacturer desiring to get in touch with this houses 
may do so by addressing them in care of Office Appliances 


Underwood London Director Visits U. S. A. 

\. L. Claftin, managing director of the Underwood 
[Typewriter Company, Ltd., London, England, made a brief 
visit to the United States in September. He spent a few 
days in Chicago, his old home, but lack of time forbade ; 
session around the mason jar. 





Cuban Stationer Passes Away. 

Ralph E. Nix, head ef the firm of Nix Brothers, Obispo 
street, Havana, Cuba, died on Sunday morning, September 
7, as a result of injuries sustained the previous night 
when a street car collided with his automobile. Mrs. Nix 
and their six children who accompanied Mr. Nix escaped 
with but slight injuries. The funeral took place on Mon- 
day afternoon, September 8, from the American Club, un- 
der the auspices of the Masonic Order. 

Mr. Nix and his family had been riding and were near 
ing their home in the Almendares subdivision when cross 
ing the double tracks near their home on Fifth avenue th¢ 
automobile engine went dead as they reached the middle 
of the track and Mr. Nix got out to crank up. Before he 
could get back to the wheel a street car appeared at a 
high rate of speed and ran into the automobile, throwing 
it from the track and pinioning Mr. Nix between the ma 
chine and one of the electric poles in the center space be 
tween the double tracks sefore he died Mr. Nix was 
able to make a declaration regarding the accident. He 
blamed the motorman of the street car, stating that his 
car had suddenly stopped and that he was helpless to 
get out of the way. 

Mr. Nix was well known in the United States. He and 
his brothers went to Cuba with the American forces dur- 
ing the Spanish-American war, remaining in Havana after 
the war and going into business, where they have been 
very successful as dealers in office equipment and sup- 
plies. The firm of Nix Brothers represented several of the 
most prominent office equipment manufacturers in the 
United States. They lived in Cuba so many years that 
they had absorbed the Cuban viewpoint. 

Mr. Nix is survived by his wife and six children, the 
youngest of whom is about six years old. He is also sur- 
vived by his mother and two brothers, and leaves a large 
circle of friends. He was a member of the Masonic Order 
and also a member of Havana Camp Number One of the 
United Spanish War Veterans, being chaplain of that 
camp 
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Crane Ladies Stationery 
Sold by all Stationers and Booksellers 


These goods are suited to the tastes of the 
most seject trade. Their merits are known 
the world over, and they yield a profit to 
the dealer. Once tried, the purchaser be- 
comes a regular customer. f 


Presented in the following Styles and Qualities: 


SUPERFINE QUALITY. In Light Blue Boxes, 
containing } ream of Note paper each, and in separate 
boxes } thcusand rnvelopes corresponding. 


&XTRA SUPERFINE QUALITY. In_ Lavender 
Colored Boxes, containing } ream of Extra Fine 
Caper each: in like Boxes are Envelopes to match. 


Our papers are supplied in 
Bordered Goods and other spe- 
sialties by EATON, CRANE 
& PIKE CoO., Pittsfield, Mass., 
and 225 Fifth Ave., New York, 
whose boxes bear the word 
“CRANE’S” containing our 
goods 





every box 


ALL THIS STATIONERY CAN BE RELIED ON 
AS REPRESENTED. MANUFACTURED BY 


Z. & W. M. CRANE wrxss: 











a Ne 








om: 
("GET IN { 
\ / 
Jin a 
of CARRIB DEALERS 

















Sell clean, clear carbons that 
give the maximum of durability 
—make sharp and permanent 
impressions. 


Carrib Carbons 


Assure satisfaction to the trade 
and to the consumer. 


A Paper for Every Purpose 


Dealers’ prices on request 


Carrib Mfg. Corporation 


CHICAGO, ILL. ROCHESTER, N. Y. 
202 S. State St. 46 Stone St. 


“‘Carrib means quality” 
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(Continued from Page 12.) 


. ward Europe. To begin with, after they had received 

Make Your Telephoning a Pleasure their primary education at home, the young South Ameri 

cans were sent to Europe for academic training. Being 

in the formative stage, they absorbed European customs 

Pi ips: as! and, naturally, when they returned home, their first 
thought was to buy European goods. They did. 








Guar- Will ‘ ° 
anteed | ont- Because of the inadequacy of the steamship service be 
for last tween the United States and South America, European 
five the merchants were able to make quicker deliveries than 
years Phone America, the difference being from ten to fifteen days 
: Then the war came to America’s aid. The South Ameri 
can finding it impossible to travel to Europe, came to 
America and, when he came, his eyes were open and he 
was surprised to see what he could buy in this country 
He was put in touch for the first time with the one price 
system of our retail stores. He realized what it meant 
to come to America. His trip was made pleasant for him 
with the result that we are in a position to get all of the 
business from South America that we desire, provided we 
go after it in an intelligent way. It is important to note 
here that at last efficient steamship service has been 
established between the United States and South America. 
. . . +s As | said before, the stage is set in Europe and in 
and at the same time enjoy maximum efficiency South America for American made goods. The fortunes 
: of war have made us the fortunate commercial producer 
The Sperry Arm holds your telephone just of the world. Although this is so, it does not aa that 
where you want it. we are to take things easy, because if we do, some day 
ie there will be an awakening and we will find that the bird 

Always j Within reach in our hand has flown away . 

{Out of the way The general trend of thought in Europe at this time 
: is reflected in the idea: “We have just emerged from four 
To be the best, it must be a Sperry. vears of laborious war. We need a vacation, let’s rest.” 
Write for the name of your nesrest dealer During the war over 80 per cent of European industrial 
. life was devoted to war work. In England alone more 
than 5,000,000 men were under arms. When the armistice 
Please Address to Dept. 37 was signed, 80 per cent of this country’s business was 


immediately shut down because of the loss of its biggest 


KELLOGG SWITCHBOARD & SUPPLY co. customer and, in addition, there were approximately 


000,000 > > ride rj y : “-haos resulted 
Exclusive General Distributors 4,01 ,000 men to be provided with work. Chaos re ulte d 
[To offset unemployment problems as much as possible, 


CcrIicaGco, iLL. England passed an out-of-employment wage law, wher 

by every man out of employment received a certain sum ; 
each week—a salary, so to speak, for being out of a job. 
\ ludicrous side of this effort to help the unemployed is 
evinced by the desire of many of the employed to get rid 
of the jobs they had, feeling that they would rather be 


paid for being out of a job than to work for a competence 
This condition even went so far that in Scotland a certain 
element receiving the unemployed wage struck for time 


and a half on Sundays and holidays. 











LC onliaieteniitsomemmeal Because of the foregoing, the inability to obtain efficient 
labor, strikes, etc., the cost of production became enor 


mous. In proof of this, I cite the instance of an American 
} 


. 7 steel corporation which went to Birmingham, secured a 

ew rice o& contract for $5,000,000 worth of steel rails and sold them 

cheaper in Birmingham than the local Birmingham mills 

could do. And this was accomplished at a time when 

es American labor costs were also high, and to which cost, as 

well as the general cost of production, there had to be 
added the cost of shipping to Europe 

Everything at this time is in favor of the American busi- 

A miniature sample of our ness man holding foreign business. While this condition will 

be true for some time to come, it will not last for ever, and, 

green enameled steel cus- after several years, if we maintain our foreign trade, tt will 

depend on our sales ability. The lesson to be learned at 

pidor—suitable for an ash this time ts Train your export sales forces in such a way 

that when conditions become less favorable, they will be abl 

receiver— to maintain a leading position hi cause of their sales abilit 


their sales sagacity. 





: McCormack Heads Underwood St. Louis Office. 
All yours for the asking Just before going to press we received a letter from 


J. A. McCormack stating he had again been made mana 
ger of the St. Louis office of the Underwood Typewritet 


Company. Friend McCormack is one of the old guard in 
typewriterdom. We shall have more to say about him in 


our November issue 


DETROIT, MICHIGAN A Message of Good Will. 


The Weis Manufacturing Company of Monroe, Mich., 





Makers of “Quality” Cuspidors in brass has sent a letter to the trade bespeaking good will and 
good wishes for E. E. Blankemeyer, who recently re 
and stee! signed, as noted in our last issue. They refer to his 

long and faithful service and express their feeling of = 








obligation 
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Pad those Hard-Seated Chairs | 


There are hundreds of office chairs within “‘hol- 
lerin’ distance” of your front door, 








hteee 





—chairs that are putting a shine on their users’ 
clothes and an ache into their backs. 

Pad them — with Miss Comfort Widney’s Felt 
Seatpad ! 


A Tonic for Your Pocketbook 


Miss Comfort Widney not only has a remedy that prevents 
shine and stops backache, but it’s a fine tonic for your pocketbook 

She’s well known—our advertising attends to that Put our 
“Silent Salesman” on the job and pad those hard-seated chairs! 

Our snappily illustrated folders will do a let to increase your 
sales. How many will vou use? They’re free 










This is the seatpad that’s anchored toa the chair 

the only pad that scientifically prevents the 
hine, and saves the wear, because it “moves as you move, but never leaves the chair.” 

No unsightly straps—just a neat, trim-looking, high quality felt pad that stays put, 
and looks like a part of the chair, not something tied on. Outwears any old-style strap- 
pad four to ten times. Users swear by the Widney. 





The Widney Company 


5 rama 310-M So. Jefferson Street 
< Yas Comfort Weabrsi CHICAGO, U. S. A. 























THE CLIMAX LINE DATER and Suma muerute mma = A SERIES of CLIMAXES 
NAME PLATE DATER can also be fur- The Greatest TIME SAVERS on the MARKET 


i - »e Vheels for all langua res. These Machines are ALL METAL (with the exz- 
nished with \ : : 6 ception of the Rosewood handle) with metal 
THE TRAUT & HINE M’F’G CO. also type and figures, giving neat, clear-cut impres- 
make thumb tacks, pencil clips and the 


sions They are self-inking, dust and rust 
proof, absolutely accurate, compact, neat and 
well-known “Kon Kave Kut” Pencil 


of exceptional appearance. The Climax ma- 
chines do identically the same work and in 
just as satisfactory a manner as the highest 
priced Our guarantee is given with every 


Sharpener. machine. Prompt deliveries. 


CLIMAX LINE DATER 


CLIMAX NUWBERING MACHINE Palented, other Patents Pending 


Patented. other Patent» Pending 


Six Wheels Our proposition for 


1 to 999,999 
Three 


Movements: ; 
: world is an attractive 


Consecutive, ANSWERED — one. Write for ou 


Repeat, 


Duplicate. JUL 1 5 20 illustrated catalog. 


Facsimile of /mprint 


dealers and agents in 


all countries of the 





“CunMax® 





THE TRAUT & HINE M’F’G. CO. 


1 UNION SQUARE, NEW YORK CITY, U.S.A. : 
123456 FACTORY, NEW BRITAN, CONN., U.S. A. JUL 15°20 


Facsimile of Imprint 


Focoimils of Imprint Expert Department for Eurepe and the British Empire, 9 and 10 Cheapside, Lerden, EF. C 
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The Machine With a Future 


ICTOR 
Adding and Calculating Machine 















¥ Offers bet- 
ter value for 
the price than 
any machine ever 
built. It is light, 
portable and compact, 
and is every inch an adding and calculating 
machine. Ask any user what they think of the 
Victor Adding and Calculating Machine 


We offer unusual opportunities 
to high class representatives. 


Victor Adding Machine Company 


817-825 W. Washington Blvd., Chicago, U.S. A. 





[f your requirements are 


Speed 


Quality 
Convenience 






and 
Economy 


Whether in form letter work, imprinting lit- 
erature, printing letter heads, envelopes, office 
forms, leaflets, etc.— 


If you are interested in properly equipping 
yourself for such work—investigate— 


The Multicolor Press 


The most practical office printing device on 
the market. 
Lisenby Manufacturing Company 
Factory: Fresno, Cal. 


Address all correspondence to General Sales Department 


417 So. Dearborn St., Chicago, Ill. 











You will be well repaid 
in extra sales if you will 
display 





It is a valuable book for 
every man with a reasonable 
income; not particularly for 
the wealthy man. Many men 
are careless about keeping a 
record of their personal af- 
fairs. My Finances makes it 
easy to do so. A few fig- 
ures and a few words of ex- 
planation in spaces provided 
for the purpose—that’s all. 


A larger size of My 
Finances has been published 
to meet many requests— 
wider columns and more 
writing space. 

My Finances is already an 
established, steady selling 
stock item in most good sta- 
tionery stores; it is advertised; and profitable to sell. 





Quality Quality 

JF KF 

Size 6%x3%—No. 308 ........... $2.75 $3.50 
Size 8%x5%—No. 311 .........+.- 3.50 4.50 


Both JF and KF are made with Trussell one-piece Covers; 
all leather, no lining, levant grain outside and fine grain 
inside These covers are handsome and long lasting. 


Send for samples on approval. 
and dealers’ discount. Window 
ecards and mail enclosures supplied. 


TRUSSELL MFG. CO., Publisher 


3 No. Cherry Street Poughkeepsie, N. Y. 
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Soluble Ink 


in tablet or powder form was orig- 
inated by us. The convenience of 
our product has led to its use and 
recommendation by the United 
States Government, as well as by 
large industrial concerns. 


AMAA 


Tablet or 
Powder 


wn Mil 


Biscs PREST-()-IN 
For Inkwell or Fountain Pen 


Prest-O-Ink makes a permanent, 
non-corrosive record ink. 


Write for prices and descriptive 
matter. Sent free on request. 


Preston Chemical Company, Inc. 


182 Fourth Ave., Brooklyn, N. Y. 
The Originators of Ink Tablets 
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PASSED AWAY 





L. W. Jared. 


With deep sorrow and regret we record the death on 
September 16 of L. W. Jared, who for many years has 
been prominent in the office equipment world. For some 
years Mr. Jared was connected with the Smith Premier 
Typewriter Company and for some time was branch man- 
ager for that company in Chicago. In August, 1905, he 
resigned that position to take the Chicago agency for the 
American Multigraph Sales Compariy. In those days the 
Chicago territory comprised about all of three states and 
occasionally was stretched or condensed as Mr. Jared or 
a neighborly agent saw a chance for a sale. Mr. Jared 
remained in this position for three years, resigning in 
1908 to form and promote the Universal Folding Machine 
Company. 

Early in 1909 the Universal Folding Machine Company 
was bought by the Multigraph and Mr. Jared was again 
placed in Chicago as manager of the combined interests 





THE 


LATE L. W. JARED 

Ile remained in this position, however, only about six 
months, for on December 1, 1909, he was brought to 
Cleveland and made assistant general sales manager, to 
be followed a year later with the appointment as general 
sales manager. He remained in this position, achieving 
signal success and honor until June, 1918, when he re- 
signed and took up other activities. His death occurred 


at his home in Cleveland and the funeral was held on 
Friday, September 19. 

Mr. Jared was one of the strong men of the office 
equipment field. His ability was generally recognized. 


He was one of the charter members of the National Asso- 
ciation of Office Appliance Manufacturers, which named 


him vice-president and director. The National Salesman- 
ship Research Association also gave signal recognition 
to his ability. 

The news of his death struck sorrow to the entire 


organization of The American Multigraph Company. In 
a current issue of the company’s house publication, Ad- 
vertising Manager Tim Thrift penned a touching and elo- 
quent appreciation of his old associate and friend. 

Mr. Jared was twice married. Two sons were born of 
the first marriage, one of whom, the youngest, died some 
months ago. The other son survives. Mr. Jared is sur 
vived by his widow, mother, several brothers and a sister 
Office Appliances deeply feels the loss of Mr. Jared, who 
was one of our oldest and closest friends. It extends its 
profound sympathy to other friends and to the surviving 
family. 

- & } 
Mrs. J. F. Gillen. 

Mrs. J. F. Gillen passed away in Chicago early in Sep- 
tember. Her husband was formerly a district managet 
for the Burroughs Adding Machine Company 
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VET-O 
HANDY OFFICE PUNCHES 


For Punching Holes and Fastening Papers 











OUBLE Hole Binder Punch is only one made punch- 
ing two standard (3-16 in. and % in.) holes for loose 
leaf binder sheets. 


Eyelet Punch fastens heavy or light thicknesses of 


paper with neat, easy-squeeze eyelets; permanent fast- 
ening or instantly with same punch, 

Cutter Punch pierces heavy thicknesses of paper for Prong Fasteners. 
Deep throats, long handles, easy leverage. Retail for $2.00 each in 
factory sealed packages Supply of fasteners goes with Byelet 
aaa Cutter Punches. 


punches and 
maroon, 
removable 


Dealers! Write for Big Offer. 


RIVET-O MFG. CO., Dept. P, Orange, Mass. 


Stationery Specialties Developed and Marketed 





-just pins! 


















Perfect pins — that 
perform as they 
should—bank pins, 
pyramid pins—and 
a service behind 
them such as only 
good intent can 











make possible. 


Crescent Brass & Pin Company- 


DETROIT, MICHIGAN 


Western Representatives: Southern Representatives; 


Ts Pai. F. WEBSTER 
BERT M. MORRIS COMPANY 1 
444 Market St., San Francisco Box 873, San Antonio, Texas 
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HE STRENGTH and serv- 

ice of a bank cannot be 
estimated from its furniture or 
decoration —- of course not -— 
93.7 per cent of us do it, all the 
same. 

The first impression is a deep one 
—Stow-Davis Furniture makes it a 
good one. The Stow-Davis dealer 
is in best position to fit out banks, 
public service companies, etc. Write 
for particulars. 


STOW-DAVIS FURNITURE COMPANY 
80 Front Avenue Grand Rapids, Michigan 
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Milwaukee Chairs 


Support your claims for selling office 


equipment of reliability, comfort and 
taste. 

We concentrate on designing and prc- 
ducing superior chairs. 

We specialize oa chairs of _ sterling 
quality. 

You can find in the Milwaukee Line 
chairs to match the best desks you carry. 


We tnvite inquirtes 


Milwaukee Chair Company 


Milwaukee Chicage New York Seattle 
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A. F. Mitchell. 


A. F. Mitchell, a partner in the firm of E. H. Sell & 
Company, Columbus, O., died on September 20th as a re- 
sult of an attack of the influenza last fall. Mr. Mitchell 
was thirty-eight years old at the time of his death. About 
twenty-one years ago he became an employe of Mr. Sell 
and three years ago, after seventeen years of continuous 
service, he was taken into partnership, the company con- 
sisting at Mr. Mitchell’s death of himself, E. H. Sell and 
C. M. Sell. 

E. H. Sell, head of the firm, says that the death of Mr 
Mitchell is the most grievous loss he has had. 

E. H. Sell, head of the firm and partner and friend of 
the deceased, says that Mr. Mitchell was one of the most 
conscientious, industrious and reliable men he ever knew. 
He passed away while sitting at his desk engaged in some 
detail work. He was a man of pleasing disposition, with 
always a smile for everyone. Since his death his asso- 
ciates have received from traveling men and others many 
telegrams and letters expressing sorrow over his passing. 

Mr. Mitchell’s father died when the son was eight years 
old and for a number of years he supported his widowed 
mother and a sister. His early life was one of many 





THE LATE A. F. MITCHELL 


hardships and only in the last few years has he been able 


to taste some of the joys of living. 


He is survived by his wife, three sisters and a brother. 


Louis M. Speer. 

Yielding his own Life to save his sweetheart from drown- 
ing, Louis M. Speer passed away September 1 They 
were canoeing on Symmes Creek and the craft capsized 
He was an expert swimmer, but could not sustain the 


effort of raising his companion to the surface four times, 


and, exhausted, he succumbed. His companion was saved 
Mr. Speer was connected with the Burroughs Adding 
Machine Company at Huntington, W. Va 


An Inexpensive Substitute for Leather. 


“Yawmanote” expanding envelopes are suggested as an 
inexpensive substitute for the leather portfolio Che 
“Yawmanote” is a special product consisting of a tough 
rope stock, lighter and thinner than press board, but re 
sembling in some ways a thin leather. The envelopes are 
made with expansion up to five and one-fourth inches and 
are heavily reinforced to withstand wear. They are made 
in various sizes according to use and fit exactly into the 
vertical file These envelopes are made by Yawman & 
Erbe Manufacturing Company of Rochester, N. Y 


American Typewriter Man Goes to Manila. 


James Ramus, who is widely known as an efficient 
typewriter salesman in this country, sailed recently from 
San Francisco bound for Manila, P. I., where he will spe 
cialize on typewriters for Frank & Co., of that city 
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Real Transfer Cases You Need for Stock Now 


Light 


and binder 





A single drawer case with legs 
for papers : 
51ZeS 


We sell 
thru the 
ter cla 





clusive dea Main Sa 


A two double drawer case 
without legs for cards. tion 


Citi 





Hi 


MA 





Finding New 
Markets 


You have to meet compe- 


tition in every staple line 





wherever your held may 

. The ome Desk Reminder, made in 
he he thing to do to 2 sizes, oak or mahogany. 
keep ahead competi- 


tion is to get some good, 


live specialties. By watch- 


ing your. customers’ 





needs, you can 


devel »p 
Combined Paper Weight, 


ind fill new Tablet Holder and Blotter. 


th 


new markets ; 


requirements ereby 






giving service to your 
customer and profit 
to yourself. 


for 


Send new 
catalog of our com 
plete line It describes 





several brandnew articles. 


POLAR 


Manufacturing Company 
101-107 No. Marshall Street 
PHILADELPHIA, PA. 


Member of National Association of pocket Index Card Case, 
Stationers and Manufacturers Single—Double. 








standard 
roller bearing, 


Hi 








Letter Size Retail for $3.00 
You Make a Handsome Profit 


finish, 
sectional style, 
panels 


Made in all card, vertical and 


Order a sample and secure our prices 
for New Year orders. 


The Wabash Cabinet Co. shes: qual 


sro 


oms, Exec utive Office CABINETS, 

and Factories SYSTEMS 

- u ‘ and Filing 
WABASH, IND. Supplies 


Established 1883 


hardware, 
wood frame 


brass 


locument 


“FIL ING 








"Ct" tt 





UU 


pS 




































































Pn ma 










Roll Top Desks 
Flat Top Desks 
Standing Desks 


Typewriter Cabinets 
Office Tables 





Variety of Designs 
Quality 


Service 


0. C. S. Olsen Co., 2521 Moffat St., Chicago 
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A Great Campaign 
to Push American 
Office Appliances 
in India. 


Pre-eminence in 
Reconstruction 


Pre-eminence in typewriter reconstruction can 
only be obtained by careful, painstaking exami 
“INDIAN BUSINESS” is a magazine that is read nation of all parts and the elimination of thos¢ 
throughout every office in India. A great compaign which through excessive wear have become bro- 
: : . ken or unfit for further use. 
is about to be started to popularize American Labor 
Saving Devices by publishing a special Office Ap- Lincoln Re built Typewriters 
pliance number about September or October next. 

of All Makes 


This will be in conjunction with the opening of an 





Exhibition of Labor Saving Machines) American 3ecause of their thoroughgoing “from frame 
manufacturers can get full particulars of the scheme to type” reconstruction have gained for them- 
from Messrs. Roland Kay Co., Conway Building, selves a pre-eminent position in the world of 
Chicago, or from the Editor of ‘‘Office Appliances.” ee eee ae a se aa 
ne Lincoln trade-mark is your guarantee of 
We want photographs from every manufacturer for uniformity in quality, ease in action and ability 
illustrating a special article dealing with this sub- to render good service under the hardest kind 
ject. Photographs should be forwarded to Messrs. of conditions. P : 
Roland Kay Co. The future for this business in a ee stock of select “roughs” always on 
India, Burma, and Ceylon is tremendous and When can we send our “Bulletin”? 








“BUSINESS” is out to secure the business for you. 


“BUSINESS” COSTS FIVE DOLLARS A YEAR. ‘ ‘ 
This Company have been appointed Sole Repre- Lincoln Typewriter Company 


sentatives in India, Burma and Ceylon for “‘Thomas’ 298-F Broadway New York, U.S. A. 
Register. Lincoln Rebuilt Typewriters—of All 
T. H. CAMPBELL-HOWES PUBLISHING CO. Makes—Guarantee Satisfaction 


167-8, Grand Hotel Building 
CALCUTTA 
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STOCK CERTIFICATES 
MORTGAGE NOTES, DIPLOMAS, 
BONDS 


STOCK CERTIFICATE BINDERS 
— 
PERFECT ATTENDANCE CERTS. 


INSURANCE POLICIES 
CERTIFICATES OF AWARD 


—— 
BOUND AND LOOSE-LEAF 
CORPORATION RECORD BOOKS 
QUALITY ART BLOTTERS 


CALENDAR CARDS 
MAILING CARDS 


RIBBONS 


Do you use them? If 
not, write us and we 
will give you proof 
that you should. 
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DU-RA-BUL CARBON & RIBBON ‘CO 


Douglas Street and Third Avenue 
BROOKLYN - NEW YORK 
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DIGEST OF FOREIGN PRESS 


[he Empire Number of Impressions, published by the 
Impressions Publishing Company in London, England, 
and edited by G. E. Whitehouse, is an imposing issue. It 
contains, in addition to Mr. Whitehouse’s editorials, an 
inspiring song of the Empire, a poem on Canada and a 
number of articles from authorities in various parts of 
the British Empire. Lloyd Harris of the Canadian Trade 
Mission, contributes the leading article entitled “The Busi- 
ness Mind of Canada.” A vigorous article by Sir Charles 
C. Wakefield, Baronet, gives timely suggestions, which are 
applicable not only to Britishers but to Americans as well. 
He suggests that readjustment can only be achieved by 
hard work and that whatever advantages are obtained must 
be earned. Problems of industrial reconstruction are ably 
covered by Sir Herbert Morgan, K. B. E. Some inter- 
esting information on the industries of Australia is given 
in an article concerning Australian manufacturing enter- 


October, IQgIQ. 





prises, whiie the Indian market is described by another 
writer as the key-stone of the British Empire. George 
Lange contributes an article, 3ritish Possibilities in 


information concerning 
Sir Charles W. Macara, 
Outfitting Shop of the 
Fowler describes 


France.” ‘To those interested in 
industrial Britain, the article of 
Baronet, on ‘Manchester, the 

World,” will be found valuable. J. A. 


the industries of Aberdeen, while other authors touch on 
developments in other portions of Britain. One of the 
most interesting articles is by Sidney Walton, C. B. E., 
describing a new World-Canada. The entire magazine is 
filled with informative material concerning the British 


Empire, and all told is one of the most instructive maga- 
zines which has ever come to our desk. Mr. Whitehouse 
is to be congratulated upon this impressive issue. 

x * x 


Nordisk. Tidskrift I Organisation (Stockholm).—The 
June issue of the magazine has for leading articles another 
one of the entitled “Northern Organizers.” The 
subject of the sketch in this number is August Ramsay, 
Finnish industrialist. Another article deals with post- 
war industrial problems. The graphic representation of 
costs is represented by another article in the series of arti- 


series 


cles on that subject which have been running in the 
Nordisk Tidskrift I Organisation. 
* * * 

Kl Escritorio The question is one of interest to busi- 

ness men universally. The September number of E) 

Escritorio gives the South American stationery dealer 


information as to gross profits and their 
Under the heading “New 
Merchant” is a department 


some valuable 
relationship to actual profit. 
Ideas for the Progressive 


which gives to the Latin-American dealer the benefit of 
some ideas which have appealed to American dealers. 
The inculcation of ideals which will help the morale of 
the sales force is the burden of another article. Four 
pages of type and illustrations are devoted to the Car- 
negie library at Pittsburgh and its influence upon the com- 
munity. The mutual interest in Spanish and English 


which has found evidence in various ways during the last 
few years is given recognition in several pages of Eng- 
lish lessens for the Spanish-speaking people. 

* * * 


Ons Bedrijf is the name of the house organ which is 
published hy Blikman & Sartorius, whose main office is at 
Amsterdam. “Our Doings,” which is the translation of 
the name, it seems to us is an ideal one for a house 
organ and the practical manner in which Blikman & Sar- 
torius combine interesting reading with sales propaganda 
is worthy of compliment. 

ois & 
Bureau (Paris).—One of the strong points of the 
15th number is the contest for commercial su- 
in which are engaged those nations which only 
a short time ago bent all their efforts towards war. A 
full-page cartoon epitomizes this struggle as a boat race 
in which Italy, the United States, Great Britain and France 
are matched. “Ten Principal Causes of Failure in Indus- 
try” is the title of one of the articles. Several pages 
are devoted to a careful study of scientific record-keeping 
and the subject of advertising with appropriate illustra- 
tions of specimens has its usual prominent place. “The 
Letter as an Advertising Medium” is dealt with by 
Etienne Damour, professor of advertising in the Young 
ladies commercial high school. A discussion of the Tay- 
lor system and a further treatment of the subject of 
housing workers are subjects which are also treated. 
Several mechanical devices well known to the American 
office equipment man are described and illustrated in the 


Mon 
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Nationally Advertised 


Half a Million Sold! 














Stock Up 
Now For 
XMAS 























Each 
Memo 
Separate 





Live Notes | 
Only 


ROBINSON REMINDER 


TEAR OUT WHEN ATTENDED TO 
When a memo is taken care of, it is torn out. The 


book is always “live” and clean. No data lost 
an r d- 
Reminder with extra filler and handy ont Guana 


pocket in cover. 
Retail Price List 3”x5” 3% "’x7” 


excuse for for- 
getting. Used 


Handsome Black Leather....$1.00 $1.50 by half a mil- 
Cowhide me 2 S04 dette 1.75 2.00 lion people and 
ang co teteeeees 2.25 8.00 the business is 
n Imite ation Le ather. .50 76 j t tti 

In Cloth (without extra filler) -25 -50 es getting 
Ladies’ Shopping Reminder, 2 3-4x3 3-4, U2 der way! 
with pencil and extra filler, $1.00; in pat- Advertised in 
ent leather, $1.25. over a dozen 


big magazines. 


Extra Fillers Good profits, 





Size B, 3x5 in. (4 coupons to easy sales, 
meg’ pas a aT aes beta Fe 75e per doz. plenty of store 
§ A, 4x7 5 6co 
to the page) .  iibalbncdasal aie te $1.00 per doz. advertising. 
Size L. 2%x3% in. (3 ‘coupons Write for 
to Riese ee Pee rr: fer 70c per doz. liberal dealer 
ame in gold on cover—25c extra offer! 


ROBINSON MFG. CO., 23 Elm St., Westfield, Mass. 





Wright Desks are carefully 
and thoroughly built for 
that long term of useful- 
ness which steady conser- 
vative American Business 
is likely to need. 


Wright Desk Company 


Rockford, Illinois 
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department set aside for that purpose. A reproduction 
of a photograph taken at a recent banquet of the La 
C RING BOARDS Chambre Syndicale de l’Organisation Commerciale is re- 
produced in the section devoted to general trade news. In 

addition to a number of the friends of Office Appliances 

in France, the illustration shows Charles S. Biernatzki, 








Heavy Tar Board, covered with Artificial who represents the editorial department of Office Appli- 
Leather, Black Cloth Back, Rings set 23 inches ances in a tour ol European countries. 
Centre o Centre, to fit Arch File Punching. The August number of Organisation et Outillage du 


Bureau gives prominence to the speech of welcome de 
livered by Mr. M. C. Mamet to Capt. Chas. S. Biernatzki 
at a recent banquet of the Chambre Syndicale d’ Organi 
sation Commerciale at Paris. Mr. Mamett’s speech is 
reproduced verbatim. An entire page is given to a repro 
duction of the photograph of those who attended the 
banquet and the names given under that photograph 








Each would appear to be a “Who’s Who” of the French office 
equipment field. The fact that Organisation et Outillage 
Note, $1.15 du Bureau concerns itself with the stenographer and 
Letter, 1.25 typist as well as with the office equipment held, enables 
it to present a great number of items of interest to those 
who earn their living by means of the typewriter An 

Cap, 1.35 : . e t ° 6 . es - yi ; 1 
interesting side-light on European business men is the 
fact that on pages facing each other are a translation of 


Special sizes Mr. Mamet’s speech to which we have referred and an 

article on the use of Esperanto in large French business 
to order houses. Our visitors from abroad with their linguisti 
abilities, not infrequently bring home to us the fact tha 


t 


: American business men have much to learn from thei 

Discount to confréres on the other side of the Atlantic. The Euro 
the trade pean business man who comes to America almost in- 
variably speaks English in addition to his own languag: 

and often, when occasion demands, we discover that he 

can converse in several other languages with equal facility 


We have a suspicion that the gentleman who delivered 
the speech of welcome to Mr. Biernatzki was the man who 


furnished the excellent English translation of that speech 











as it has appeared in the French Office Equipment maga 

McMillan Book C zn | 
Cc an oO O. \ copy of the French edition of the London Times has 
509-511-513-515 E. Water St., Syracuse, N. Y.,U.S.A been sent us through the courtesy of one of our good 
r friends in London. The issue contains fifty-two pages 
which for a newspaper represents an extraordinarily large 
issue. Although, for the greater part the newspaper is 





printed in English, it contains some advertisements in 
French and the entire number is gotten up with France 


& tt and the Frenchmen as the main theme 
U ers Lewis Takes Chicago Territory for International. 


1 


FE. E. Lewis, one of the best-known men in the adding 


For cutting Paper, Card machine field, has taken charge of the Chicago territory 
Board, Veneer, Cloth, " 

Rubber and Thin Leather 
etc., to a thickness up to 
3 inches. Witha 


Golding Cutter 
—Zip it is done in an in- 
stant and the edge is 
clean and straight. 








The Pearl! Cutter 


Made of iron with steel knives. Very durable— 
easy to operate. Sizes 
are varied, 13 in. up to 
42 inches. 

These cutters in large 
use by printers, multi- 
graph users, bankers 
and offices of all kinds. 

We make also a line of 
Power Cutters, Small Table 
Card Cutters, Printing 


Presses, Tableting Presses 
and Printers’ Tools. 


Dealers Wanted 


Golding Mfg. Co. pe 
Franklin, M_ss. The Golding Cutter 














E. E. LEWIS. 





for the International Money Machine Company of Read- 
ing, Penna, 
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OUR CUSHION SPEED KEYS made of black, white or green rubber for all 


Typewriters remove this glare, preserve the eyesight, increase speed and save repairs. Ours are the 
original and guaranteed for one year. 


SALESMEN 
AND 
REPAIRMEN 


Increase your in- 


oe De. oak 
oy 9 ay aay: plek i a5 come by handling 
era a ie these keys without 
financial risk. 
———— Write us for propo- 


sition. 





QUOTATIONS TO DEALERS. $1.50 single keyboard set. Lots of one dozen $1.35 per set. 
Rubber platen twirlers mounted on Display Card $1.00 per dozen. F. O. B. Factory. 


Imperial Manufacturing Co., 301 Washington St., Newark, N. J. 





~ 


= THE STANDARD ENVELOPE SEALER 


Try it at Our Expense 


The Standard Envelope Sealers are the most widely distributed 
sealing machines yet manufactured. They are simple in con- 
struction, automatic, noiseless, and built to last a lifetime. 


MODEL F.—(hand-operated)— 
Capacity 100-150 per minute. ..... 
MODEL H.—(hand-operated)shown at left oa 
Capacity 200 per minute......... 
MODEL M.—(motor-driven)— 5 
Capacity 250 per minute......... $9 





THE STANDARD 
STAMP AFFIXER 





, : This is the lightest, speed- 
y, Ses jest and most efficient 
—— ‘oa stamping device on the 
t market. It protects you 
against loss and imperfect 
adhesion of stamps. 
bp = aun ne your mailing pesos wa Ly une ee ee Free Trial Offer 
ey have been selected as the most efficient by almost every 

Department, Bell Telephone System, Standard Oil Co., General Electric Co., A request on your business 





Goodyear Tire Co. and Thousands of others. stationery will bring the 

A few more competent general agents wanted machines desired for a Free 

STANDARD ENVELOPE SEALER MFG. CO. Trial without any obliga- 
Everett, Mass., U. S. A. tion to purchase. 








SOLVE THIS PROBLEM 


10 Executives 
30 Minutes Wait for Mail 


300 Minutes--5 Hours--Wasted 


Not exaggerated. The time lost by busy executives, department heads, and correspondents waiting for the mail 
to be opened is appalling, when you stop to figure it up. And time is not the only element, for that thirty 
minutes may be just long enough"to delay action on some important communication. With the 


ms = LIGHTNING Letter Opener 


~, mail is opened thirty minutes sooner than it can be opened with a knife. It 
naturally follows that mail distributed thirty minutes earlier means thirty 
minutes earlier start in takirg care of it. Multiply that time saved by the 
number of persons in your office that take action on the mail and you 
have the time you're ahead—or, as in the case of the example above, the 
time you're out. 








*, 





The illustration shows the motor driven Lightning Letter Opener for hea 
mails. Opens more than 200 letters a minute. Hand operated model for lighter 
mails almost as speedy. In instaliing either you are fully otected by our. sales 
slogan: ““The Lightning Letter Opener must pay for itself in six months.” 


THE BIRCHER CO., INC., ROCHESTER, N.Y. 


Model H—Opens two hundred letters per minute Some very desirable territory open for experienced office appliance salesmen 
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“DUO” itn. Fastener 


For Standard 23-inch Punching 


He TUTE ALT MUMU I UI TIMI ALLL 





2. 
a Will Bind from Two to 1,000 or More Sheets into 2 


Book —Just Build Them Up. 


Wire Shield Allows Every Word on Top Sheet to Be 
Seen —Nothing Obscured. 














Packed in Boxes of 50 Fasteners 
No. 1 (12 in. Prongs)........... $11.25 per M. 
Ne. 2 (23 in. Promgs)........:.. $12.75 per M. 











Write for Samples and Trade Prices 


CUSHMAN & DENISON MFG. COMPANY 
240 West 23rd Street NEW YORK 


i 
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Every Feature of This Table 
Is a Real Selling Point 


Here is an all steel table so simple in con- 
struction, so obviously useful and practical 
that it is quickly recognized wherever dis- 
played, as a genuinely good buy.. One of 
its startling features is its low price. 
Folds Quickly or Stands Rigid 

Combines absolute rigidity, when in use, 
with a quick “fold-up” feature which makes 


this table one of the handiest and most in 
dispensable pieces of furniture in an office. 


Write for our catalogue and mention No. 16 


PREMIER BED COMPANY 


Mishawaka Indiana 








P. & M. Metal Tip Vertical File Guides 


Better Guides for Less Money Means for You 
More Profit and Better Satisfied Customers 








The most important development ever made in guides for ve 
filing. Practically indestructible, they are easily the cheapest 
the end 

Metal Tip Guides are practically as rigid and durable as a 
guides, without their weight and clumsiness, and folders or paper 
supported perfectly in file, erect, compact and in perfect alignment 

The Metal Tips wiil not rust or tarnish and are strong and firm 


riveted so that they cannot break or come off These metal tips are 
provided with celluloid faced inserts having the advantages of a ¢ d 
tab but of greater durability. Guides are extra heavy, made from 

point Genuine Red or Gray Pressboard and have bottom projection 


through which rod passes, reinforced by a brass eyelet 

These guides are made complete in our own plant, from the best raw 
materials available and are manufactured under the supervision of I 
of long experience 


Write for latest Price List and Samples 


THE PLEW & MOTTER DEPARTMENT 


. ‘THE W KMAN MANUFACTUR'NG CO. 
Capital and Surplus $250,000.00 z —— Racine Ave. and Monroe Street, CHIGAGO, ILLINOIS 
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Boston, Mass. 


The Trimont Supply Company, Wm. Sorenson, pro 
prietor, has onvened offices at 131 Bromfield street. He 
carries a line of ribbons and carbons. Mr. Sorenson was 
formerly associated with the A. R. Andrews Company. 


Chicago, IIl. 


fhe Chicago Carbon Paper Company, 226, 323 West 
Ontario street, has incorporated with capital of $10,000. 
The incorporators are William J. Lindsay, H. M. Cun 
ningham, George L. Pilkington. 


San Francisco, Calif. 


The bid of the Oakland Stationery & Toy Company 
for carbons to be used by Oakland schools was accepted 
by the board of education in that city. 


2's 


H. G. Speed was recently taken on the staff of the H 
& M. C. Company, Call building, San Francisco, as rep- 
resentative of the firm in the southern part of the state 
Porter Danforth was recently appointed Fresno agent 
and Fred M. Guy has a similar position in Oakland, Calif. 
Mr. Coultus is now on the city sales force 


x * * 


\. M. Heck, of the Columbia Carbon Company of Day 
ton, Ohio, arrived in San Francisco a short time ago 
from Los Angeles, where he has been attending to mat- 
ters at the branch office, opened in the southern city sev- 
eral months ago. It is located at 428 San Fernando 
building. While in this city, Mr. Heck will arrange the 
newly arrived stock in the local office in the Merchants 
National Bank building, which he states is now sufficient 
to take care of the demands of the Northern California 
section. H. M. Tinsley, representing the firm in the 
Northwest, expects to open an office in Seattle, within 
the next ntonth He has charge of all business out of 
Oregon and Washington. 


Seattle, Wash. 


Seattle now has a typewriter ribbon factory, the Sol- 
rite Process Company, located in the Epler building. 
Their product seems to be giving good satisfaction. 


Returns to Carbon Field After Military Service. 


Lester A. Faber, who recently returned to 7 service of 
the Manifold Supply Company of Brooklyn, N. Y., after 
serving as a purchasing officer of the United States navy, 
says that he is happy to be back in the old organization. 
Mr. Faber prepared himself for sea service at the naval 
academy at Annapolis, but before his period of instruc 
tion was completed he was made a purchasing officer to 
buy all kinds of office supplies and appliances because 0: 
his experience in this field. His services were found to 
be of such value that the Navy Department retained him 
in this work, 

It is interesting to note that the Manifold Supplies Com 
pany has obtained a sufficient supply of special papers and 
cloths used in the manufacture of its goods to enable it 
to furnish sufficient quantities of its products for all pur- 
poses. During the war there was a shortage of these sup- 
plies. In view of this fact, the company decided to reduce 
its output and to maintain its grades rather than to employ 
inferior materials. 

Mr. Faber has been placed in charge of the company’s 
export department, where it will be his pleasure to give 
advice and suggestion to all dealers who may wish to 
confer with him, especially those from abroad. 


No Pencil Making by Cigar Company. 


Early this month an unconfirmed report from Cleveland, 
Ohio, stated that the American Cigar Company planned 
the manufacture of paper-covered pencils. Investigation 
at the home office of the company in New York revealed 
that the item was incorrect. The company confines its 
manufactures to cigars exclusively. 








Old Town 


Standards Assure 
Satisfactory Quality 


whatever the require- 
ments for service or 
cost. The basic mate- 
rials are selected as the 
result of extended ex- 
perience in the develop- 
ment and manufacture 
of Typewriter Ribbons 
and Carbon Papers un- 
der our formula. 
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Old Town Carbon Paper 
—— is made in twelve brands 
for typewriter, pen and pencil, in various weights, 
finishes, in the usual colors. 


Old Town Typewriter Ribbons are marketed un- 
der two brands and each is inked for light, me- 
dium or heavy duty. 


Performance and permanence guaranteed. Our 
Brands are packed in handsome lithographed boxes. 


Manufacturers of Carbon Paper and Typewriter Ribbons, 
Old Town and *‘Crowfcot" brands, 


Old Town Ribbon & Carbon 


Co., Inc. 
245-47-49 Centre Street 
NEW YORK CITY .~.*. U.S.A. 
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| Agents wanted | 


| to sell a new | 
Self-Feeding 
| Duplicator 


This duplicator will make 50 to 75 
copies of handwriting or typewriting 
in 3to 5 minutes. The required num- 
ber of blank sheets are placed in the 
paper tray, from which they are fed 
one at a time to the duplicating film, 
by drawing this paper tray down and 
depressing a spring bar. 


Complete outfit, printing surface 
9x15 inches, $40.00. 


Liberal discounts to the trade. | 
THE O. BECK DUPLICATOR CO. | 
474 BROADWAY NEW YORK 
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How could we make good STATIONERY 


if we did not make good —————— 


Filing Containers? 
ALESMANSHIP can win initial orders, 


but it takes merit to insure repeats. 


With Bushnell’s ‘‘Paperoid Filing Contain- 
ers, repeat orders are usually for new de- 
mands of growing concerns, not to replace. 
Sell them to the Filing Department of an 
organization, and soon every other depart- 
ment will call for them. 


“Paperoid” Filing Containers are com- 
“wiggd listed in Price List No. 37. Write 


or a copy. 


Alvah Bushnell Company 


925-927 Filbert Street, Philadelphia, Penna. 


Mr. Stationer: 


We Are Manufacturers of 











Striped boards—striped 
board clips—tar board 
clips—arches—perfora- 
tors—desk perforators 
—indexes and com- 
pressor covers for arch 
files—transfer binding 
cases with arch or post 
—stamp pads—box let- 
ter files—(all kinds) 
brass spiral pen racks 
—rocker hand blotters 
—Universal expansion 
files in paper or cloth 
—etc., etc. 


Forty thousand square 
feet, expert workman- 
ship and best material 
devoted towards this 
exclusive production. 


All of our specialties 
guaranteed—prices are 
always right--and WE 
SELL TO THE TRADE 
ONLY. 


WALBUT MANUFACTURING COMPANY, Inc. 
Salesroom and Office—230 Fifth Avenue, N. Y. 


Factory—Brooklyn, New York 
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Bloomington, III. 

The interests of John J. Condon in the Pantagraph 
Printing & Stationery Company have been sold to Alonzo 
Dolan. Both men had been associated in the 
for many years. 


business 


Boston, Mass. 


E.. L. DeForest has been appointed manager and pur 
chasing agent of L. E. Muran, stationer, 51 Franklin 
street. 

* < 
Will P. Hunt, formerly with the Hammond Stationery 


Company, is now purchasing agent of W. S. Greenough & 
Company. 
x *« x 

Rupert S. Austin has taken a traveler’s position with 
the Boston Specialty Company. Previously he had been 
connected with the Polhemus Stationery Company, New 
York, N. Y. 

Detroit, Mich. 

Tames S. Cleghorn, who has been for some time buyer 
and manager of the book and stationery department of 
Crowley, Milner & Company of this city, has resigned his 
position. His plans for the future are not at present 
known, but it is said they will be announced shortly 

Hattiesburg, Miss. 

J. C. Taylor has purchased the stationery and 
stock of the Southern Book Company. He will operate 
it independently of the Taylor Office Supply Company 

Little Rock, Ark. 

The Allsopp & Chappelle Book Company, of this place, 
has been incorporated for $50,000. George O. Wirtz is 
president of the company, James Foster is vice president 
and Wm. A. Wirtz is the secretary and treasurer. 

Long Island City, L. L, N. Y. 

Clips and koh-i-noor fasteners for apparel will be man- 
ufactured in the Kindel Bed building, Anable avenue and 
Creek street. The buildine will be altered and suitable 
machines installed. Henry Wales leased the building for a 
long term, the aggregate rental being $350,000. 

Lyndhurst, N. J. 

The Knickerbocker Inkstand Company, New York, 
plans to move into its new factory here during October. 
The building just erected will greatly increase the pro 
duction capacity of the company. 

Marlboro, Mass. 

A newspaper report says that the Dennison Manufac 
turing Company may erect a plant here. The other fac 
tories are overloaded. and there seems to be a good pros- 
pect of a new plant being erected here. 

Middletown, Conn. 

John D. Steel, a member of the Ambassador Stationery 
Company of this place, has sold his interests to Ellis 
Hamburger. of New York City. Fred Strong, Jr., a part 
ner of Mr. Steel in the founding of the Ambassador Sta- 
tionery Company, will now become manager of the con- 
cern Mr. Hamburger, the new partner, plans to take 
no active part in the business. 

Meriden, Conn. 

The stationery and book store of Miss Louise J. Jen 
son has been moved from the Colony street side of the 
new Derecktor building to the Main street side of the 
same block. The change includes some new fixtures, 
and the arrangement of a stock room in the basement. 

New York, N. Y. 

Roy Springer, of the local office of the Carter’s Ink 

Company, has returned from his vacation. 
a a 


book 


Joseph H. Coyle, of Coyle & Gilmore. Inc., has re 
turned from a business trip to Europe. Mr. Coyle found 
time for a trip of five days by motor through some of the 
French battlefields. 

* * * 

Rupert S. Austin has been assigned a traveling terri 
tory with the Boston Specialty Company. Before taking 
up this work he was connected with the Polhemus Print- 
ing Company. 

* + * 

The stationery firm of Chas. Goldmann & Son, who 
have been at West Broadway and Warren street since 
1894, are enlarging their store and will occupy the entire 
corner. Albert Ressner, who has recently returned from 
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Chair 
Comfort 


Cook “‘Quality’’ Spring 
Back Typewriter Chairs 
are made to give the 
highest degree of com- 
fort. The seat is care- 
fully shaped and the back 
is adjustable to a posi- 
tion so as to properly 
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“The — rade Mark of Satisfaction” 


Our Purpose: 


O manufac- 
ture only 
durable and 
satistactory car- 
bon papers and 
inked _ ribbons, 
to the end that 
the user may re- 
ceive the ulti- 
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FLEXIBLE 
STEEL RULERS 


Supplied with two steel or 





and celluloid edges 


Made of two plates of 
watch spring steel, 15 
inches long and is cut- 
proof, dent-proof and 
break-proof. Bends eas- 
ily so lines can be drawn 
on any curved surface 
such as account books, 
etc. In fact, it is so flex- 
ible that it is imma- 





terial how uneven the 
surface to be ruled may 
be. The upper plate be- 
ing wider than the lower 
forms the ruling edge. 
Between the two plates 
of steel are sheets of 
blotting paper and all is 
held together by seven 
small round headed studs 
which cannot be dis- 
placed. The ruling edges 
are so thin that ink can- 
not stick to them, and 
the change from black 
to red can be made 
without wiping the edge. 
Will last a lifetime. 


mate in service. 


PULAU DUDA AAUA DUAL ALL 


(CA FU VA ca 


Toco-operate with 
: both domestic and 
5 foreign dealers in 
: every possible way 
= so that they may 
pass on to their 
trade that belief 
in product which 
is experienced only 
through _ satisfac- 
tory trade rela- 
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support the back of the 
user. They are not espe- 





cially adapted to loung- tions. 
ing, but are especially 
ited f 1 th No. 95-27 (as illustrated), one steel 
suite or those who and one transparent celluloid ruling 
have work to do and To insure our purpose, edge. Retails, $1.10, 
want it done quickly. we have established No, 95-25, double steel edges. Re- 
this standard of tails, 90.06, 
. service: 
These chairs are used . : . 
American Manufacturing 


throughout the country 
and in the numerous 
cities abroad. Thereason 
for their wide sale is 
found in their merit. 


MU TE UTD an TU PLL TOLL ELTA MOTL PED MUTED TTT TTT TTT 


Concern 


Falconer (near Jamestown,) N. Y., U.S.A. 
Established 1807 
Ruler makers since 1888 


“Columbia—D. H. & D.” 


TA 


More impressions from 
the sheet of carbon 
paper; better results 
from the inked ribbcn. 


CATV ELLEPOREAL ECAH CHAAR 


Handle this line and 
watch your profit grow. 
A Catalog will be mailed 
upon request. 


Columbia Ribbon and 
Carbon Manufacturing 
Company 


Executive Office and Factory ( 
69-71 Wooster Street 
New York, N. Y. 


Branches: Philadelphia, Chicago, 
Minneapolis, Detroit, London, 
> Kansas City, Mo, 


TUTTE 


C. A. COOK CO. 
MANUFACTURERS 
16-28 Osborne Street 
Cambridge, Mass. 
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Oked Filing Supplies 


A complete line of 589 items, manu- 
factured up to a high standard. 

Put up in strong, neat containers. 

Prices moderate. 

Exceptional facilities 
work. 

Full information with samples sent 
on request. 


Resor G>-(O, 


541 Pearl St., New York, N. Y 


Philadelphia Office: Hartford Office: 
939 Drexel Building 720 Main Street 


for special 
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CONSPICUOUS PEN VALUE 
SALZ ‘‘666’’ SELF - FILLER 


Born at $1.00. 

Six years old. 

Never lowered in quality 
Not yet raised in price 


Millions sold. 
Increasingly popular. 


This conspicuous two-colored display easel in 
your window leads to conspicuous profits. 


SALZ BROS. 


Manufacturers, High Grade Fountain Pens, 
Pencils, Tablet and Powdered Inks 


71 West 35th Street, New York 
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BUXTON 


KEY KASE 


Saves the Pockets 
Everybody Buys It 


Fits vest, hip pocket or handbag 
without “bulging’’—-flat, smooth, 
neat. Keys easy on, eas) off, 
easy to locate, even in the dark 
Each hook he ‘lds two Can’t get 
lost off. 


NATIONALLY 
ADVERTISED 


in System, Association Men, In- 
dependent and in other maga- 
zines. Wherever there’s a 























pocket, there's a prospect ind 
women buy them almost as 
readily as men Made in all 


leathers, to retail from 25e¢ to 

$1.50. Retail prices are: 
Genuine Cowhide 

SEG Koeswoctess 6008 $5e 






© BOG Shee ccecesce cio cel 
DEE Bak cyee &0ebeoee T5e 
Real Pis Skin 
4 Hooks --- 5O0Ce 
i I -  o'ncaew due aie . T5ec 
Ri scadesdiiavsnea ‘$1. 00 
Goat Morocco Lined 
Sn shaaeksses ead T5e 
6 Hooks .... a $1.00 
25¢ 8 Hooks »» 1.25 
Good Profit 
We fill orders dire ct only wh 
$1.50 have to. We want dealers and 
allow an extra good profit to get 
RETAIL them Write for our proposit 
. Write for Big iiiien Offer 
Made in L. A. W. NOVELTY CO., 


Dept. P, 


All Leathers 


MMM A aH 


You'll Say So 
_ Yourself — 


Perhaps you aren’t satisfied with 
the typewriter ribbons and carbon 
paper you’re handling—good, but 
5 you thnk there ought to be some- 

thing better. Well, just send for our 

proposition. We have been devel- 
. oping manufacturing methods for 
z fifteen years and our product now 
meets a high standard. We believe 
you'll like to handle our goods. We 
won't say here that we have the 
best qual'ty and the best service. 
but we will gladly send you sam- 
ples and prices—and we have faith 
that you'll say so yourself. 


(UVUNAUUOAEOUUOUR AAU 


NULL 


- The Mercury Manufacturing Co. 


Manufacturers of Carbon Papers 
and Typewriter Ribbons 


ROCHESTER, N. Y. 
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Springfield, Mass. 
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18 months’ service in France, will be in charge of the 


printing department. Benjamin Lapper will manage the 
engraving department 


Norfolk, Va. 


l. A. C. Groner has retired from the R. P. Andrews 
Paper Company to devote his time to the automobile 
business. His interests in the paper company have been 
taken over by R. P. Andrews, the president. W. H. De- 
laney succeeds Mr. Groner as secretary and treasurer 


Oklahoma City, Okla. 


Raymond Marks, Lee R. Marks and Wm. P. Canavan 
of Oklahoma City have incorporated the Standard Office 
Supply Company with a capital stock of $50,000. 


Palm Beach, California. 


The Office Specialty Company has recently been in 
corporated with a capital stock of $25,000.00. W. B. Can- 
non, I. N. Whealton and E. M. Stevens are the incorpor- 
até re 


Philadelphia, Penna. 


Edward H. Rapp has been appointed manager of the 
stationery department of A. Pomerantz & Company, suc- 
ceeding Charles R. Harrison, who resigned. Mr. Harri- 
son’s plans have not been announced 


Portland, Maine. 


William S. Roberts has sold his stationery business at 
233 Middle street to Frost & Compatriy, who operate 
stores at Worcester and Springfield, Mass. The store, 
which will be continued, was established after the Civil 
Wal 

San Francisco, Calif. 

Harry Freeman, of the Sanford Ink Company, was in 
San Francisco the middle of September calling on the 
trade 

x ok x 

Bill Reid, of the local firm of Reid & Gilmartin. 444 
Market street. recently completed a trip through the west- 
ern states. 

x ok 

Hart Palmer, representing the Boorum & Pease Com- 
pany, is once more greeting his San Francisco friends 
afte: completing an extended eastern trip. 

x ok x 

News has been received of the recent marriage of Geo. 
Randall, of the H. S. Crocker Company, to Miss Nellie 
Hunt of San Jose, Calif. 

* ok x 

The J. B. Woodworth Company, 324 Rialto building, 
San Francisco, now has on display a new line of index 
tabs manufactured by a well known house in Boston. 

x ot 

William Brown, manufacturers’ agent for the Marcus 
Ward Company, with offices in the Claus Spreckles build- 
ing, returned a short time ago from a trip through the 
southern part of the state 

x x 

Walter J. Willoughby, local branch manager of Eaton, 
Crane & Pike Company, has been on the vacation list. 
Mr. Willoughby spent. several weeks hunting and fishing 
in the Tuolumne country. 

x x x 


\. C. Lengtat is now employed in the fountain pen de- 


partment of the local firm of Payot, Stratford & Kerr. 
Mr. Lengtat was formerly in charge of the repair dé 
partment of the Bert M. Morris Company 
* * 
Charles Gowdy. western agent for Richard Best & 
Company, is expected in San Francisco soon, on his first 
western visit since the beginning of the war. Local mem 


] 


bers of the trade have not seen Mr. Gowdy for almost 


five vears 


x * Ok 

\ number of California stationers journeyed to San 
Francisco during Fleet Week to take part in the cele 
bration of that memorable event. Among them were F 


J. Young and Sylvian Cahen, of Los Angeles, and W. F 
Purnell, of Sacramento. 
* * * 

Salesmen traveling in various parts of California for 
the Cardinell-Vincent Company of this city report pros- 
perous conditions in the interior towns, where the agri- 
cultural districts have just completed an unusually good 

(Continued on Page 226.) 























Think of Ink 


ND then of the water you pay for 
44 instead when you buy ordinary ink. 
The water in your office pipes costs 
practically nothing in comparison, Why 
not add to it 


The Perfect Ink Tablets 


and have splendid ink—clear, clean, and 
intense—at a great saving of money? 











INKLETS are ink, pure ink, and noth- 
ing but ink. The water is added after 
you buy them. Neat, clean, convenient, 
and economical, they dispense with 
clumsy ink bottles and do not subject 
papers, books, and rugs to disaster as 
do ink bottles by spilling, falling, and 
breaking. 

INKLETS will please you and reduce 
your ink bills. 

SAMPLES FREE. 
75e for Blue-black - - - - - (32 tablets) 
$1 for Red, Green, or Violet - (32 tablets) 

Packed in air-tight vest-pocket size tin box. 


Catalog sent free on request 


General Eclipse Co., Dept. A., Danielson, Conn. 

















Sell Live Merchandise 


Keep the dust off your shelves by carrying 


quick sellers. Diemer Products are used in 
many lines of business, so you will find the 
demand continuous and good, 


DIEMER PRODUCTS 


are made of substantial stock that stands 
rough handling, and carry their contents to 
destination safely. We use all the proven 
methods of fastening, and are keen to make 
our containers convenient to use as well as 
Sate in transit. 


Write for our catalog 
of quick sellers 


JOHN F. DIEMER COMPANY 
107-109 Lafayette St. New York, N. Y. 
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Typewriter Men 


can add substantially to their 
profits by selling 


AZORA AIR CUSHIONS 


TYPEWRITER SUP- 
PLY AND REPAIR 
MEN, in their calls 
upon the trade or 
waiting upon custom- 
ers have many oppor- 
tunities of showing 
these cushions to 
men who are real 
prospects. 

You can attach Azoras in a few seconds, while 
asking the customer whether he has ever used 
them. The beneficial effect is so immediately evi- 
dent that the rest is simple. 

Azora Air Cushions are built on the same success- 
ful principle as the automobile tire, a combination 
of air chamber and rubber—of the _ greatest 
resiliency. 

Azora Air Cushions would work in with your busi- 
ness excellently. We'll be glad to tell you more 
about their sales possibilities—their nerve-saving, 
typewriter-saving, sanitary features. 


Let Us Hear from You 


AZORA RUBBER COMPANY 
1945 South 54th Ave. CICERO, ILL. 
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More Work—Less Fatigue 
With the “SATELLITE” 


It is not so long since 
office efficiency ex- 
perts sought to attain 
greater comfort for 
typists through adjust- 
able chairs. Com- 
plete efficiency is 
now attained with 


the 
“SATELLITE” 
Typewriter Stand 
Its adjustability to height and 
position enables typists to 
turn out more work with least 
fatigue. The ‘‘Satellite”’ is fire- 
proof, saves space and is easily 
rolled on its casters from 
place to place. 














EASY TO SELL 
PROFITS GOOD 


Send for our dealers’ 
proposition. Where we 
are open to representa- 
tion our agency is a 
profitable one. 


ADJUSTABLE TABLE COMPANY 
GRAND RAPIDS, MICHIGAN 


Condon & Co., Inc., Fifth Ave. at 23rd St., New York, N. Y. 
Eastern Representatives 





This is Model 2X 
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TYPEWRITERS 





Chicago, III. 

Webb Hunt has been placed in charge of bookkeeping 

machine sales of the Underwood Typewriter Company. 
* *~ * 

Underwood sales in the neighboring cities of Rockford, 
Elgin and Aurora have been placed under the jurisdiction 
of the Chicago office. 

ok * ok 

R. G. MacGuffin, head of the sales staff and factory 
division of the Elliott-Fisher Company, spent a few days 
in the office here in September. 

Halifax, N. S. 

W. R. Eckersley, for the last nine years manager of 
the United Typewriter Company’s branch at Halifax, re- 
cently severed his connection with that company. Mr. 
Eckersley has taken the agency for the Fox portable 
typewriter for the Maritime Provinces of Canada, also 
for Newfoundland. He will likewise carry a few rebuilt 
machines, with some typewriter accessories, office furni- 
ture, etc. He is an experienced, clear-headed man, and 
Office Appliances wishes him all the success he hopes for. 

New York, N. Y. 

George G. Rimington, head of the Blick Typewriter 

Company and affiliated interests abroad, has been in New 


York. It was his second trip this year. 
: Pendleton, Oregon. 
L. E. McDonnell, for several years with the Rebuilt 


Typewriter Company, Portland, as salesman and repair- 
man, has taken the Woodstock agency here, handling 
surrounding country. 

Portland, Ore. 

Joe Cole is back with the Underwood in Portland as a 
city salesman. 

* * * 

Jack Doan, for many years a city salesman for the Un- 
derwood in Portland, is now manager for the Noiseless 
here 

* * * 

“Gill” Stineau, formerly conducting the Northwest 
Typewriter Exchange at Portland, later handling southern 
Oregon for the Underwood out of Eugene, Ore., has 
moved to Cincinnati, Ohio, his old home. 

. +3 

James V. Westervelt, representative of the L. C. Smith 
Bros. Typewriter Company, was a visitor in San Fran- 
cisco during the early part of September. 

San Francisco, Calif. 

Frank Dougherty, formerly foreman for the Noiseless 
Typewriter Company, now has a similar position with the 
Stone Typewriter Company, 104 Bush street. 

x * * 


Tom Gilmore, foreman for the San Jose Typewriter 
Company of San Jose, Calif., was in San Francisco re- 
cently. He reports exceptionally prosperous conditions 
during the last few months in the Santa Clara valley 
metropolis. ° 

Seattle, Wash. 

J. E. Geissinger, Pacific Coast representative for the 
Oliver, recently visited Seattle, Portland and Vancouver. 
* * * 

J. W. Pettinger, who recently resigned the Oliver 
agency in Seattle, is now engaged in the real estate busi- 
ness in that city. 

* * * 

B. B. (Bert) Warren, an old time typewriter man, for 
years in the Ojiver service, has taken the Oliver agency 
for the city of Seattle. 

o* * * 

George C. Crago, formerly with the Oliver at Port- 
land, subsequently manager of the L. C. Smith sub- 
office at Spokane, is now a resident of Seattle, where he 
is selling the Woodstock. 

x ok * 

Seattle typewriter dealers all report a good business, 
and rebuilding concerns mention a shortage of stock. The 
phenomenal development of the Pacific Northwest in 
every line has put all manufacturers behind with orders 

x * * 

J. C. Young, manager of the Spokane office of the El- 

liott-Fisher Company, attended the convention of the 
(Continued on page 234.) 
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PRESTIGE 


You have it only in the 
100% quality brand that 
bears your own name, 
Typewriter Ribbons and 
Carbon Paper ought to 
give the dealer every pos- 
sible advantage—not only 
in profit but in reputa- 
tion. That is why our 
selling proposition is 
uniquely superior to all 
others; it adds SUM TO- 
TAL VALUE to your en- 
tire line—at an ascending 
profit scale. 


The right line yields a 
profit that you can’t keep 
down, or merely station- 
ary. It grows —because 
the buyer himself adver- 
tises it, and its own qual- 
ity supplies the clincher. 
You require the “U. S. 
LINES” under your own 
firm imprint to make your 
business what it should 


be, 








Fite 















Why not/fat Once?) 


We share our pronts with you, 
and in addition we give you 
all the publicity advantage of 
the name on the brand. We 
are placing this proposition 
before the trade because our 
only interest in business is 
to serve the dealer. Only so 
can we serve ourselves. Your 
interest is to hold your cus- 
tomers—and increase them— 
with the same kind of service. 








Write today for samples. 


Typewriter 
Ribbon 
ehJe Mfg. Co. 


Sansom and 8th Sts., 
Philadelphia, Pa. 


Cable Address 
MUSTR. 
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“CLIMAX”’ 


Square-Top 


PAPER CLIPS 


Are you using “CLI- 
MAX” Square-Top 
Paper Clips? If not 
—let us send you sam- 
Pat, Dec.12,,16 ples. They will con- 
vince you that the “CLIMAX” 
Square-Top is by far the best 
all-purpose paper clip. 
Prices below will satisfy you 
that besides being the Best, 
they are also the Most Eco- 
nomical. 


Send us your next order. It 
will receive our prompt and 
careful attention. 


Prices F. O. B. Buffalo 
Packed 10,000 to the Box 


3O,B08 nc cccseus 15c per 1,000 
XX Saree 10c per 1,000 
ROD BOP vc cccves 8c per 1,000 
600,000......... 7c per 1,000 
3,006, 008... cccvdss 64%c per 1,000 
Packed 1,000 to the Box 
W088 oc ct ccees 17c per 1,600 
Ree 12c per 1,000 
100,000......... 10c per 1,000 
500,000.......4. 9c per 1,000 
1,006,006 22 cccceces 8%c per 1,000 


Buffalo Automatic Mfg. Co. 


457 Washington St. BUFFALO, N. Y. 











TYPEWRITER 


TYPE 


The Typewriter Industry has 
been waiting for just this thing. 


1—A complete stock for all ma- 
chines, under one roof! 


2—Perfect Type, accurate in 
motion, stems and slots! 


3—Fair prices based on quan- 
tity by a sliding scale! 


4—An extensive illustrated type 
catalog showing all regulars 
and specials! 


We have taken over the entire 
sale of the product of the New 
York Stencil Works, the larg- 
est manufacturers of type- 
writer type in the world, who 
were pioneers in the industry. 
This means an investment of 
approximately $15,000. 


We ask the Typewriter Dealer 
to support us in this under- 
taking. 





¥@ Queen &t., BOSTON 


LONDON, EB. ©. Mass., U. 8. A. 











VUL-COT 

Features 
that Mean 
Big Profits to 


You. 

It hardly seems 
possible that one 
basket can have so 
many really 
good features 
—but that’s just 
what makes VUL- 
COT the _ biggest 
selling basket on 
the market. 






















i 
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Are these six 
sales making 
features ring- 
ing up profits 
for you? They 
LT’, will if you'll only 
iy give them a chance. 
Den’t wait. No matter 
LF whether you have VUL- 
COTS ia stock or not, 
we want to give you some 
brand new selling dope 
about them. 


American Vulcanized 
Fibre Company 


525 Equitable Bldg. 
Wilmington - Delaware 







f 
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ELDON ROBE 





RUBBER ERASERS | = 


When we affirm the unrivalled fine quality of WELDON 
ROBERTS’ erasers we mean exactly that—vnrivalled. The only way 
to put this statement to the test is to tes the erasers. We mail 
free samples to stationers anywhere. There are 88 styles. 









WELDON-ROBERTS RUBBER-CO_NEWARK-N 


Ask for [GS ai €5 


SUPERIOR WRITING 
FLUID 


It has that pleas- 
ing blue color 
you always 

















“BUMP” 


If one machine does 
the work, why two? 


The New Stand 
Model Bump 
Paper Fastener 
and Punch is a 
paper fastener 
at one end—a 
punch at the 
other, taking a 
4 in. binder. 


Service i 
ciency —E.con- D liked SO well 
Write N. ; 
oe a ee Then there’s 7 
the Hand Changes to a 
“ 99 
Model “BUMP dense black. 
a _ Insist on 


A paper fastener 
that'll never cause 
you a moment’s worry. A steady producer for 
the trade. Display these models. They will do 
the rest. 


BUMP PAPER FASTENER COMPANY 
La Crosse, Wis. 


SEYMOUR CONOVER, Eastern Representative 
350 Broadway, New York 


KELLER’S 


The Robert Keller 


Ink Co. 
Detroit, Mich. 

















A STANDARD ARTICLE 
WITH NEW, ATTRACTIVE FEATURES 


Stationers and Specialty Men: This graduated steel rule 
is a business tool that every bookkeeper, accountant and 
bank clerk has need of. Being made of steel it is practi- 
cally indestructible. Its features of flexibility and non- 
slipping (effected by the red rubber tread) are winners with 
bookkeepers whether they work with bound or loose leaf 


Looks. 


DEALERS ABROAD will find National Rulers sell read 
ily, as they are graduated both in inches and centimeters, 
thus filling the reauirement of every civilized country in the 
Unexcelled world. Write for catalog and price list today. 


<<. THE NATIONAL RULE COMPANY, ROCHESTER, NEW YORK | 







Standard - m7 
andar Or FB 


or Metric 
Measurements 
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Chicago, Il. 

O. F. Hammer, of the Felt & Tarrant Manufacturing 
Company, has been elected president of the new Illinois 
Automobile Clul 

Detroit, Mich. 

St. Clair G. Bromfield has been assigned to the rail 
road sales division of the Burroughs Adding Machine 
Company He came from the St. Louis jurisdiction 

Fresno, Calif. 

Walter Cooley, recently with the Cash Mercantile 
Company of San Francisco, is now in charge of the Fresno 
office of the Monroe Calculating Machine Company 

Madrid, Spain. 

The Monroe Calculating Machine Company is now rep- 
resented in Spain by the Remington Typewriter Company 
of that country This organization, with Mr. Lavallett 
as its head, has twenty offices throughout Spain Pre- 
vious to the war this organization handled some German 
machines, but under the present arrangement the Monroe 
will be the only calculating machine distributed by this 
company in Spair 

Milan, Italy. 

The Monroe Calculating Machine Company is now 
represented in Milan by A. Banchieri, 4 Via San Maurilio 
Prospects for business in the northern manufacturing dis 
trict of Italy are exceedingly good. 

Huntington, W. Va. 

On September 1 C. E. Dwight took charge of the Mon 
roe office here. Mr. Dwight has headquarters at the First 
National Bank building. 

New York, N. Y. 

The annual outing of the employees of the Monroe 
factory was held this year September 13, on the north 
shore of Staten Island. The attendance was large and 
the day was kept lively by a baseball game between the 
married and single men and various other athletic events. 

x ok * 

L.. V. Britt is now assistant to District Manager C. H. 
Staubach in the local office of the Burroughs Adding Ma 
chine Company Prior to this assignment he had been 
in the sales department at Detroit since July 1. He has 
served in various offices of the Burroughs organization, 
including San Francisco, Pittsburgh, Erie, Penna., and 
Baltimor« 

x ok 

The Teetor Adding Machine Company of Des Moines, 
Iowa, has appointed H. A. Montgomery its local repre- 
sentative Mr. Montgomery was formerly a salesman 


for the Garlock-Stutz Company. 
Oakland, Calif. 
\W. R. Brown, Pacific states division manager of the 
Monroe Calculating Machine Company, recently estab- 
lished an office at Oakland, with W. E. Smith in charge 


Spokane, Wash. 


D. I. Bigley, who for some time has represented the 


Monroe Calculating Machine Company here, resigned 
his position as local manager September 1 in order to 
take up the duties as a bank president. Mr. Bigley is 
succceded by C. P. Greenwood, who was a member of 


the Burroughs organization in San Francisco for a num 
ber of vears. 
Toledo, O. 
\.G Radebaugh, 504 Bank of Commerce building, now 
represents the Monroe Calculating Machine Company in 


Wilkes-Barre, Penna. 

Chirty-three members of the sales organization of the 
Wales Adding Machine Company won the “Distinguished 
Service Button” for having reached or exceeded quota 
during the months of May, June, July and August. 

War Activities of New York Association. 

[The various war activities of the Merchants’ Associa 


tion of New York have been presented in a history of 


forty-eight pages. The pamphlet covers the period oi 


preparation, of war and of reconstruction The list of 


achie vements is impre ssive 


ADDING MACHINES 


4 


SUUUEUEEEEEEDEEEEOUECECEEUOUECOEEECOCCCEEECEEO ECO TEE EEE 


MORE PROFIT TO YOU— 
SELL “MULBERRY BRAND” 


INDEX CARDS 


FULL WEIGHT PURE WHITE HORIZONTAL RULED 


We sell by mail only and have no commis- 
sions to pay. We are not afraid to publish 


These Unbeatable Prices 


3x5 8Oc per M banded & boxed 
4x6 $1.20 am *''@ = 
5x8 $2.35 rerM “ & “ 


FULLY GUARANTEED 


We accept orders for 25,000 or more, 
which may be assorted as desired, at 
these prices. For handling orders 
less than 25,000, we charge ten per 
cent additional. 

ORDER NOW BEFORE THE ADVANCE. WE ADVISE IT. 


HANO-WEINKRANTZ CO., INC. 
133 Mulberry Street New York, N. Y. 


Manufacturers of Index Cards, Second Sheets, 
Folders, Guides Loose Leaf Sheets, Binders 
Manifolding Forms, Stock and Special Sizes. 


Ask About Our Special Lot o {Ruled Pads 


STUPPEEGEDEUEEEREEREEEEEERCCEEREEDEEECE EDTA 








ZELLERS-STEVENS 


INCORPORATED 
52 Broadway, New York, U. S.A. 
Cable Address: Zellsteven, New York 
Depository: Atlantic National Bank 


Foreign Trade Representatives for Manufac- 
turers of Office Equipment and Supplies 


EXPORTERS OF 


Adding Machines Inks, Writing and 
Addressing Machines Printing, Ink Tablets 
Carbon Papers Metal Office Furniture 


Card Index Systems . 

Desks and Chairs —_ Fons one 

Duplicating Machines 

Duplicator Supplies 

Filing Cabinets 

Filing Envelopes and 
Supplies 


Time Recorders 
Typewriters (new and 


rebuilt) 
Typewriter Ribbons 
Writing and Printing Papers 
Quotations cheerfully furnished on 
any goods obtainable 


Also act as Purchasing Agents for 
Dealers Abroad. 


CORRESPONDENCE INVITED. 





— 


N 
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PEET’S 


Patent Improved 


TRIANGLE PAPER CLIPS 


HOLDS PAPERS SECURELY 
Patenied May 22, 1917 


Only after trying this new paper 
clip can you appreciate its superi- 
ority. It is so easy to slip on, and 
it holds the papers, etc., absolutely 
firm. The patented crimp does the 
work. It will be worth your while 
to send for samples and prices. 


If your stationer does not carry them, 
write us direct. 


PEET BROTHERS 
618-20 Cherry St., Philadelphia, Pa. 











The Tenacity Line 


Represents Known Values 
You can sell our loose leaf devices with full 
assurance that they will please the bookkeeper, 
and make the manager happy. The bookkeeper 
finds Tenacity Accounting Devices easy to 
handle through his day’s work. The manager 
takes satisfaction in knowing that his books are 
in good physical shape. 
One item in the Tenacity Line is 


THE C. L. 
STEEL BACK LEDGER 


ae 








Service durability is assured by electrically welding the metal 
parts. Makes solid construction that stands up under severe 
usage. The C. L. is made in five capacities. Each is capable of 
100 per cent expansion. — : ; : 

Use our e capacity binder in connection with a ledger rack and 
obtain an ideal combination for machine-posting. : 
Turn prospects into sales, and assure yourself of the supply busi- 
ness in the future. Our catalogue demonstrates Tenacity Quality. 
Write for the book. 


The TENACITY MFG. CO., Inc. 
Reading CINCINNATI, OHIO 
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The fountain pen plant of The George J. Cross Com- 
pany, 104-06 Vernon avenue, suffered a $5,000 fire damage 
in August, The insurance on the plant amounted to $3,600. 

New York, N. Y. 

Fountain pen workers of New York, to the number 
of 300 went out on strike in September. They were mem- 
bers of Local Union No. 16440, hard rubber _turners, 
American Federation of Labor, and demanded recognition 
of the union, a forty-four hour week, and an increase of 
forty per cent on time or piece work. 


W. O. English, who for two years has been associated 
with the selling force of the Blaisdell Pencil Company, 
recently resigned and has taken a position with the Atlas 
Stationery Corporation, of New York, in the purchasing 
department. At one time Mr. English was connected with 
the Tower Manufacturing and Novelty Company, remain- 
ing with them for twenty years. He started as errand 
boy and at the time he left he was the company’s pur- 
chasing agent. 

Philadelphia, Penna. 

Maurice Greenspur, easterr representative of the Stan 
dard Pencil Company, has moved from 2240 North Camac 
street, to 246 Chestnut street. 

Sandusky, Ohio. 

The American Crayon Company has commenced the 
construction of an addition in which paper-covered pencils 
will be manufactured. 

San Francisco, Calif. 

The Montebello Pencil Company has opened a factory 
at 630 Clay street and is ready to start operating. It 
is stated that the capacity of the plant is now seventy-five 
gross of pencils a day, but that it is intended to increase 
its output to 250 gross a day as soon as conditions war- 
rant. 

* * 

John S. Stephens, western representative of the Amer- 
ican Lead Pencil Company, recently returned to this city 
after an Eastern trip. His assistant, L. G. Shafer, is now 
in Southern California, recuperating from a recent op- 
eration at the St. Francis hospital in this city, after an 
illness of three years. 

se 8 

Ernest Wallace, Pacific Coast representative of the 
Paramount gravity stylo pen and self-filling fountain pen 
manufactured by the Farrell & Hosinger Company of 
Jersey City, N. J., is now out on his Fall trip to the North 
west. He will return to headquarters after covering that 
territory and the Southwest, including Denver, El Paso 
and Los Angeles. 


i‘ 


\n informal dinner was held recently by employes of 
the L. E. Waterman Company and a number of the local 
trade in honor of E. P. Sparks, western manager of the 
company, commemorating his twenty-first year of service 
with the organization. A meeting was held at the store 
in Stockton street the afternoon prior to the dinner at 
which Mr. Sparks was presented with a $1,000 check from 
the company and a leather wallet, a gift from the em 
ployes. The presentation speech was made by Arthur 
Dunne, representing Henry P. Dimond, chairman of the 
Stationers’ Association of California, and the entire 
gathering, nineteen in all, then adjourned to the Gianduja 
restaurant, where they enjoyed one of the famous Italian 
dinners 

i * * 

\ most successful dinner party was given on September 
15 to a number of local stationers and visiting members 
of the trade from Los Angeles and Sacramento, by Al. W. 
Williams. sales manager of the house @ Eberhard Faber 
The affair was staged at the Poodle Dog restaurant and 
from the enthusiastic reports of the diners, it must have 
been a real party. Among those present were Arthur 
Moench, manager of the H. S. Crocker Company; Sylvan 
Cahen and Fred Young, both of Los Angeles: Geo. Rein- 
del, of the Eagle Pencil Company: Hart Palmer, with 
Boorvm & Pease: George Fassel, Floyd Holcomb of Sac- 
ramento; A. B. Thomas, local representative of Eberhard 
Faber, and John Gilmartin, of Reid & Gilmartin. 

Springfield, Mass. 

Johnson’s Book Store was robbed of nine ¢ 

tain pens late in August. 


lozen foun- 
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THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKET 


Here’s a simple device that enables the office 
boy to bind into book form “in a jiffy” any kind 
of loose leaf records. 


The “F-B” Loose Leaf Holder 


PEBREESS 
MASTERGAUSE 


THE DOMINANT CARBON PAPER 


Mastergause is a Carbon Paper 
Revelation! It is the stenog- 
raphers’ delight! It answers 
the Carbon Paper question as 
it has never before been 





answered. 


For your own satisfaction com- 
pare Mastergause with any 
other sheet of Carbon paper. 








Pat. May 13, 1913 


is adjustable to any distances between runch 
holes and to any size of paper. 
Advantages acknowledged in numerous testimonials. 
The retail price is $3.00 a dozen with liberal 
discounts to dealers. 


F. B. MANUFACTURING CO. 


Peerless Carbon & Ribbon Mfg. Co. 


UNITED STATES: 113 West Broadway, New York, N. Y. 














BU 


EUROPE CANADA, Toront = 
39-40 Shoe Lane 176 Richmond Se., Weet = 1228 Intervaie Avenue NEW YORK, N. Y. 
London, England = ain es hesntieneiida ns 
; = (Chicago Office, Frank Z. Woods, M@gr., 180 No. Market St. 
= = 
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About three-quarters actual size Pat. April 8, 1919, No, 1,299,576 


A NEW STYLO | OF REAL MERIT 





The Lever Self Filling PARAMOUNT GRAVITY STYLO. The first and only Lever Stylo made and a 
valuable development in this type of pen. 

PARAMOUNT GRAVITY STYLO PENS are made in three styles :—Slip Cap, Safety and the Lever type 
referred above. 

We also manufacture the PARAMOUNT SELF-FILLING FOUNTAIN PEN, an excellent pen, splendidly 
made and allowing a liberal margin of profit. 


PROMPT DELIVERIES ASSURED 


carry J.FARRELL FFA RRELL & HOSINGER CO. <eo.n.xosincer 


63-65 Irving St., Jersey City, N. J., U. S.A. 


Western Union Code ‘‘Paramount’”’ 
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POSTAL SCALES : 















“PELOUZE” 


are scientifically made. They show 
exact weight in ounces, also cost in 
cents on all classes of mail matter. 


National......... 4 lbs. Mail and Exp... . 16 lbs a) 
nion. c <— « =e 4 lbs 
Columbian ....... Ibs Standard 2 Ibs 


b 
Parcel Post Scales 


Banks and business houses use ‘“Pelouze’’ 
Scales because of their accuracy, reliability 
ard durability. 


ASK FOR A “PELOUZE” SCALE 
PELOUZE MANUFACTURING COMPANY 
232-242 East Ohio Street Chicago, Iilinois 
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“STANDARD” 





IIASA 
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Acquaint Yourself 


With Our Line of 


“ADVANCE” 
FILING CASES 
and SPECIA™ TIES 





RIBBONS AND CARBONS 
“Symbols of Quality’’ 
The kind of quality that demonstrates itself 


in immediately increasing distribution is in 
these products, as proved by the continued 


In order to know 
what our line is 












and immense stimulus to their sales. We 
have more dealers today than ever before, and 
by our larger and better facilities are able to 
care for them more adequately. Careful pro- 
ductive methods assure satisfaction at all 


order our sample 
assortment of good sellers specially se- 
lected so that you may have one each of 
many numbers and also a small stock to 


stages of the transaction. 


The call for BUCKI Ribbons 
and Carbons is unending. In 
a majority of heavy- 
buying territories 
all over America 
today our dealers 
are profiting by 
this demand. Write 
us now for the op- 
+1 gee in your 
eld. 









sellfrom. Write us about this assortment. 


Catalogue sent on request 











oF 

Hey PLAIN AND FANCY @ 
PAPER BOXES 

FILING CASES 


no 






The Buckeye . nd 
Ribbon & Carbon Co. 

Manufacturers : 
1466-68 E. 55th St., Cleveland, Ohie 


Pine St. at 21st, St. Louis, U. S. A. 


In replying kindly mention this ad. 























Self-Filliing FOUNTAIN PENS in Large Variety 


ALL SIZES— ALL KINDS— ALL PRICES 


Catalogues cheerfully sent upon application 


NEW DIAMOND POINT PEN COMPANY 


=> 129-135 LAFAYETTE STREET 
Cor. Howard St. NEW YORK 


Samples to rated concerns only 


On account of greatly increased Business, we have just 
removed our Factory and Offices to large new quarters at 





4 
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“DIAMOND POINT PENCO. 
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OTHER MACHINES 





Dayton, Ohio. 

The suggestion contests of the National Cash Regis 
ter Company cover six-month periods. Awards were 
made recently in the January-June contest, and 848 men 
and women participated in the prize distribution. The 
presentation was held at the country home of President 


Patterson, and was preceded by a dinner. A total of 
$3.344 was distributed. In addition to the money prizes, 
each winner also received a suitable medal. 

Denver, Colo. 

\s a recognition of whole-hearted support by the sales 
men, L. R. Lynch, sales agent of the National Cash Reg 
ister Company here entertained the salesmen of his ter- 
ritory with their wives at a dinner. An individual prize 
of $10.00 went to each of the wives of the salesmen as a 
token of appreciation for their encouraging the sales 
force to secure 200 per cent of quota during a recent sales 
contest. 

Indianapolis, Ind. 

The factory of the Stenotype Company has been pur- 
chased by automobile men and will be converted into a 
factory for producing automobiles. 


New York, N. Y. 


\s soon as alterations have been completed the Hooven 
Automatic Typewriter Company will move to 117 West 
46th street. 

* * * 

The Polar Manufacturing Company will exhibit ‘its 
varied lines of goods at the New York Business Show 
which will be held October 20th to 25th. Their exhibit 
will include their entire line. They will not solicit orders 
at the show except from dealers, their policy being to 
sell at wholesale only to the trade, but they will pass out 
during the show attractive literature which will illustrate 
and explain each item. The company has a new catalog 
which is now ready for distribution 


Rochester, N. Y. 


So much class has been developed by the office girls’ 
baseball nine, and demonstrated at a recent picnic, that 
the Protectograph crew is planning to back the aggre- 


gation against the world—or rather, that part of this 


nundane sphe re that knows the fine points of the game 


Check Sketch Went Through Bank. 


\rtist’s sketches are a mystery to many laymen. So 
story from a recent issue of The Protectograph Bul 
letin is not at all improbable. It is reproduced in the 


Homeburg vernacular, which belies the theory that slang 
is the product of the crowded slums: 

You know those little sketches the Litho Dept. sub- 
mits to Protod customers, for approval of the design, 
drawn by hand on heavy cardboard with a tissue flap to 
indicate corrections on, etc.? Well, a gent named Fein 
stein, in Jersey, was so pleased with the sketch he filled 
it out for $1,100 in payment for a crop of onions, mailed 


it to a toiling agriculturist, and wrote the Check Div. that 
the sample of his check was fine and to rush the rest of 
the 5,000 P. D. Q It took some time to get the sketch 
back from the bank, which had canceled it in due course. 
Meenwhile, Bro. Feinstein is yelling for the rest of them 
cardboard chex 


Beating the Game. 

these days of labor unrest, it is interesting to learn 
that in at least one instance the office equipment field 
has enabled a publisher—the Business Chronicle, of Se 
attle. Wash.—to issue. even though - his printers had 
struck, and the gas works were shut down by strike, and 
he couldn’t get gas to heat the metal pots of the linotypes. 
So he did the obvious, and had his paper multigraphed. 


In 


Midsummer production of pennies at the Philadelphia 
mint totaled 38,931,000 in one month During the same 
period there were 950,000 dimes and 9,306,000 nickles 
coined. 


For 
All 
Around 


af 
“Penart”’ 


Combined Writing 
Fluid and Fountain Pen 
Ink meets every need 
for a blue-black fluid. 
The most fastidious 
bc okkeeper en j Oys 
writing with “Penart” 
and the road salesman 
has good words for 
“Penart” when he gets 
back from a trip, and 
calls for a drink for his 
fountain pen. 





“Penart” is a blue-black ink with gallo-ferric 
base It writes blue, and quickly turns to a 
permanent, intense black. Writes easily and 
smoothly with steady fiow, and does not 
corrode the pen. 


Write for our new catalog, describing a superior and 
complete line of Inks and Adhesives. 


The Commercial Paste Company 
Columbus, Ohio U.S.A. 




















Ribbons and Carbons 
of Quality 


We are supplying dealers the world 
over with goods which give perma- 
nent satisfaction. You can add con- 
siderably to your ribbon and carbon 
business by handling 
**XTRAGOOD” 
‘*“SUMMIT”’ ‘*‘APEX”’ 


brands of carbon paper and type- 
writer ribbons which are held in es- 
teem wherever ribbon and carbon 
qualities are understood. Give us a 
trial. Let us show you how our prod- 
ucts help to make more money— 
something important in every busi- 
ness. 


UNION RIBBON & CARBON CO. 


Main Office and Factory: 
Froat and Laurel Sts. Philadelphia, Pa. 
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Why You Should Carry 


CENTURY 
PORTFOLIOS 


ever before has there been 
uch a great demand for 
Goop Portfolios. 
Accountants, Lawyers, Salesmen— 
all persons who carry papers, 
books, catalogs, samples, etc., are 
prospective customers. 
CENTURY PORTFOLIOS, because 
of their well-arranged interiors, 
richness of leather and fine work- 
manship, will produce quick turn- 
overs. net you substantial profits and add to your repu- 
tation for carrying high-grade goods 
The CENTURY Line of Portfolios, Brief Cases, Secretary 
Cases, ete., {s worth your investigation. Write for “Cata- 
log D” and Dealers’ proprsition 


CENTURY LEATHER CRAFTS COMPANY 
350 Broadway New York City 
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DESK PADS 


GOOD MERCHANDISE — FAIR PRICES 
rjronkoneicaaiaadat GUARANTEED 


ON ALL 





Leather and Brass Corner 
Desk Pads 
Flexible and Stiff—60 Styles 
Glass Desk Pads 
2 Styles—2 Sizes 
Cloth Covered Card Index 


Cabinets 
Standard Sizes 


L. SAINBERG,, 65-7 W. Houston St., New York 

















~ Why Is the 
‘PEERLESS the 
BEST moistener? 


Ask any user—Marshall Field & Co., 
John M. Smyth & Co. and thousands 
of others—and they will tell you that 
we have the BEST article of $425 
its kind on the market to-day. 

We make also a large moistener suit- 
Pate: ov. 22. 1904 able for large offices and shipping 
Patented June 16.1915 rooms. Pride, $2.75 each. 


Simple, Useful and Economical 


Usedf or moistening stamps, envelopes, labelsand fing::s in handling 
currency. Foreign business given careful attention. Advertising matter 
sent in Spanish if desired. 





Write for particulars. Samples sent on approval. 
PEERLESS MOISTENER COMPANY 
826 S. Claremont Avenue Chicago, Ill. 
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ADDING MACHINES: 


Burroughs, Wales, Dalton, American 


CALCULATING MACHINES: 


Comptometer, Brunsviga, Triumphator, 
Millionaire and others 

Rebuilt and fully guaranteed. 

All makes bought, sold and 

exchanged. 

REPAIRING at reasonable 

rates. Write for estimate. 
Representatives Wanted 

Adding Machine Corporation 
Write for free booklet 

323 S. La Salle St. CHICAGO 





= 
Sanvnennnvwennnvensnnenseeevontanensenensnny 





TIM 


ATO Ea 


EOOoOSt LEAF 





Kansas City, Mo. 

William Pitt, of the Irving-Pitt Manufacturing Com 
pany, recently delivered an address before the Rotary 
Club on the relation of employer and employee. 

* * * 


Space is being prepared in the plant of the Irving-Pitt 
Manuiacturing Company to accommodate the assembling 
department of the machine posting devices which are to 
be added to the J-P line. 


New York, N. Y. 


The Superior Binder Company, Inc., has established 
an office and factory for the production of loose leaf de- 
vices. Herman Rubin is active in the new organization. 
He was formerly with the Elbe File & Binder Company 


Philadelphia, Penna. 


Williams & Marcus Company, manufacturers of loose 
leaf devices and stationers, have started a campaign of 
painted bulletins in prominent sections of the city. 

Poughkeepsie, N. Y. 

The Trussell Manufacturing Company recently en- 
larged their factory and have also added a new electro- 
plating equipment. 

San Francisco, Calif. 

Mr. Davidson, representative for the Wilson-Jones 
Loose Leaf Company, is back in San Francisco after a 
trip to the factory. 

* * * 

The recent sales class for local representatives which 
was held at the Irving-Pitt Manufacturing Company’s 
headquarters in Kansas City, Mo., was attended by R. 
W. Tredway, of Tredway Bros., of Stockton, Calif., and 
E. C. Patton, of Patton Bros., of Salem, Ore. 

* * * 

Chas. H. Hyatt, who recently resumed connections with 
the trade after a term of naval service, as western repre- 
sentative of the American Clip Company, has opened an 
office and sample room at 589 Market street in this city 
as headquarters for the entire western division, includ- 
ing Alberta and British Columbia. 


Stationers Study Loose Leaf. 


A number of stationers studied loose leaf in the educa- 
tional department of the Irving-Pitt Manufacturing Com 
pany, Kansas City, Mo., the week of September 13. The 
class included: Russell M. Rhode, The Falconer Com- 
pany, Baltimore, Md.; J. F. Sheean, W. B. Read & Com- 
pany, Bloomington, IIl.; E. M. Baxter, Star Printery, 
Muskogee, Okla.; J. P. Davis, H. & W. B. Drew Com- 
pany, Jacksonville, Fla.; J. W. Latimer and Ernest A. 
Dahlin, both representing Shields Stationery Company, 
Sale Lake City, Utah; Fred Zopfi, Skinner & Kennedy 
Stationery Company, St. Louis, Mo.; R. H. Tutting, B. F. 
Wade & Sons, Toledo, Ohio; S. A. Wilson, Prompt Print- 
ery, Grand Island, Nebr. 


Change in Export Trade Concern. 


The Mercator Trading Company, 2 and 4 Stone street, 


New York, N. Y., has succeeded the Mundial Corporation 
of New York, Inc. The change is one of name only, and 
was made to avoid possible confusion with another New 
York concern of the same name. The officers of the Mer- 
cator Trading Company are the same as those who for- 
merly served in the same capacity with the Mundial Cor- 
poration of New York, Inc.: Luis Pelleya, president; Rob- 
erto O. Perdigo and Armand Caicedo, vice presidents; 
Pedro M. Ortoll, secretary. 


Daylight Saving Ends October 26. 


Official notice has been given that daylight saving, re- 
pealed at the current session of Congress, terminates Oc- 
tober 26. Clocks must be turned back one hour at 1 a. m. 

In many of the manufacturing sections of the country 
it is planned to arrange a local daylight saving practice. 
In some places the plan is to have daylight saving in ef- 
fect the year around. 
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cut copies. 











constitute a perfect sanitary system of letter 
press copies. The impregnated stone composi- 
tion bath affords an absolutely even distribu- 
tion of moisture to the cloth, at the same time 
precluding bad odor, mustiness or mildew. The 
wire net in the composition makes the bath 
practically unbreakable. in 
all sizes from correspondence to waybill. 


The patent chemical surface cloth which we 
furnish with non-raveling edge, insures clean 


They are furnished 


There are more Eureka baths in use than 
all others combined. 


Sold Exclusively Through Dealers 
Write for the Eureka Booklet 


| THE EUREKA BLOTTER BATH COMPANY, 6215-17-19 Wentworth Ave. CHICAGO, ILL, U. S.A. 


fT tHe EUREKA BLOTTER BATH and THE EUREKA SANITARY COPYING CLOTH 














THE NEW IMPROVED “EVEREADY” 


IS ALL THAT ITS NAME IMPLIES 


THE PAPER 
FASTENER 
THAT IS ALWAYS 
READY WHEN 
YOU NEED IT 


RAPID ard POSI- 
TIVE IN ACTION 


CANNOT CLOG 





An efficient little machine, making its own staples as required, 
from a roil of specially prepared metal tape. One operation 
forms the staple and fastens together your coriespcndence, 
invoices, specifications, etc. A'so handles post cards, blotters, 
etc. Used by many concerns for sealing pay envelopes. Light 
in weight, attractively finished in japan and nickel—an ornament 
to any desk. 

CHEAPER THAN CLIPS 

Staples made the “Eveready’’ way cost you but |}%c. per 100, 
and, as each roll of tape makes 5)00 staples, you are saved the 
annoyance of constantly refilling the machine. Carried by lead- 
ing stationers everywhere. 

DEALERS, WRITE US 
For our Big Five Point Proposition outlining five distinct 


ways in which we help you sell Eveready Fasteners. List 
price $7.50, including one roll of Eveready Staple Tape. Ad- 
ditional rolls of tape, 75ic. 5000 staples per roll. 


EVEREADY MFG. CO. ¢ BOSTON 
80 Boylston Street BOSTON, MASS. 

















To:—The Dealer who is 
always looking for a 
good seller. 

From:—The Manufac- 

turer who Supplies 

the dealer’s wants. 



























“Economy” 
Vertical Files 


Have you seen 
the latest in our 
new economy 
letter files built 
in two, three, 
and four drawers, solid 
cabinets, and ycu can add 
on to these drawers if you 
need them. Something the 
trade has looked for and 
you did not have it. Now 
is your chance, the prices 


are right. Write today. 
“BENTSON’”’ 


Transfer Files 
Get full dope on our transfer 
files before placing your 
orders. 


The Bentson nite. Co- 
Aurora t8 


Chicago mapequanncives 
and Display Rooms 


Associated Stationers Supply Ce. 
E. E. Biankemeyer, Gen’! Mer. 
201-215 N. Franklin St. 














Jobbers and Dealers only. 





The Filing Folder Corporation 


NIAGARA FALLS, N. Y. 
Specialists in the Manufacture of Filing Folders 


We manufacture nothing but Folders and Guides and Sell to 
Write for Price List and Samples. 


OUR QUALITY + OUR SERVICE = YOUR SATISFACTION 


Pacific Coast Representative: Chas. H. Hyatt, 579 Market Street, San Francisco, California 

















224 OFFICE 


APPLIANCES 





October, 19109. 








ADDRESS 
ALDRICH MFG. CO., Inc. 
BUFFALO, N. Y. 


BRASS CUSPIDORS 


OF EVERY DESCRIPTION 
BACKED BY 


FIFTY YEARS OF 
KNOWING HOW 











Puts the “Race” 
in Eraser 


the RUSH-FRASER 





is the best ink and 


typewriter eraser 


Uncle Sam uses it in the Army 
and Navy and in other depart- 
ments at Washington, because 
it is the best. 


You use it like 
a pencil—just a 
stroke and the er- 
ror is instantly 
and completely re- 
moved — just a 
stroke and _ 10,000 
tiny shavings curl 
off, for this flexi- 
ble diamond brush 
has over 10,000 dia- 
mond points. 


Sells at Sight! Made in 14-k 
gold plated. Sample 
prepaid, insured, for 50c 


RUSH-ERASER CO. 
820} Rush B'dg. | SYRACUSE,N. Y. 

















Agencies | |x © 
FW | W a fh t C d a ra ‘ 


By a firm estab- 
lished five years 
which has effi- 
cient organization 
for handling a 
direct by mail 
proposition. 


igen MANHATTAN J [o3ct® “tenets rae ces 
SALES SERVICE rs 
434 Manhattan Bldg. 

Chicago STORE: 108 N. DEARBORN ST. CHICAGO 





CORPORATE 


POCKET NOTARY 
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om 
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SEALS, 
STENCILS, 
BADGES, KEY CHECKS 


‘aoe Fubber « Steel 
m STAMPS, 


METAL CHECKS 
pooneT COINS fe 
- BRASS SIGNS fl 


HICAE 








BASGAGE CHECKS 









FOR SALE 
MEYER & WENTHE 
| toe L. ppraecenpampeeh st | 


MEYER & WENTHE 





FACTORY: 24 to 30 S. JEFFERSON ST. 














of resources and opportuni 
ties results in more than or 
dinary success. In many 


Intensive : 
Development #22 2 


successful man and one 
whose achievements are mediocre. A careful reading of trade litera- 
ture, of advertisements, sales plans, and other subjects which are 
met every day by menin positions very similar to your own, 
will increase your power to earn. OFFICE APPLIANCES prints 
each month such material as we have just referred to. And if 
you will read it monthly, you will find that in some way it will in- 
crease your capacity for work and your earning power. 


Subscription price te $1.50 a year 


THE OFFICE APPLIANCE COMPANY 


417 S. Dearborn Street, Chicago 














RELIABLE TYPEWRITERS 


Thoroughly Rebuilt Typ 
writers of all othe Lat 
makes at as low prices a 
consistent with hone 

and good quality. 

All machines guarante¢ 
against defect. 

Courteous and prompt at 
tenticn te correspondence. 
Special terms and in- 
ducements to reliable 
merchants and agents. 
We respectiully solicit your inquiry 


HARRY A. SMITH TYPEWRITER CO. 


MANUFACTURERS—REBUILDERS 
Special Export Dept., 231 N. Fifth Avenue, Chicago, IIl., U. S. A. 
































Aberdeen, Wash. 


the Benson Office 
operated in the name of 
Boston, Mass. 
Construction Company 
street to larger quarters at 


Che business of Supply 


John B 


(Company 


will hereafter be Benson 
The Art Metal 
from 20 Federal 


street 


remove d 
Federal 


has 
6HY 


Charlotte, N. C. 
\ retail business in office furniture, typewriters, files, 
office machines and phonographs has been organized by 
H. S. Brown and R. H. Page. The concern : 
Brown & Page 


operates as 


Daytona, Fla. 
Book & Stationery Company has ta 
of filing equipment, desks, etc., made by a 
firm located at Rochester, N. Y. 


East Rutherford, mM x 


s been assigned the counties of P: 


ken on 


prom- 


lhe Daytona 
the line 
inent 


R. W. Huff ha 


issalc 


and Morris, in New Jersey, selling the steel desks, office 
furniture, vault and bank equipment made by the Steel 
Equipment Corporation, Avenel, N For fifteen years 
Mr. Huff had been retail stationery manager of several 


metropolitan stores 


New Bedford, Penna. 


The Keystone Office Furniture Company has moved 

into a new location at 235 Union street. 
Sacramento, Calif. 

S. C. Smith, who was formerly connected with F. W. 
Wentworth & Company of San Francisco, has opened a 
store at 510 J street, where he is agent for the Library 
Bureau and other office furniture and equipment lines. 

San Francisco, Calif. 

E. W. Prenti head of the Phoenix Desk & Chair 

Company of San Francisco, is back after an extended east- 


ern trip, during which he visited a number of the factories 


associated with the firm. 
* * 

S. C. Smith, formerly connected with the sales force of 
FW. Wentworth & Cos. of this city, has opened a store 
it 510 J street, Sacramento, Calif., where he carries a 
general stock of furniture and office equipment 

« 2 K 
The offices of T. M. Hughes, district representative of 


Quilkin 
now lo 


the General Fireproofing 


Company, and J. C. M« 


local contract agent for the same company, are 

cated in Room 409 of the Board of Trade building, 444 
Market street, having moved from the third floor of the 
same buildin 


Spokane, Wash. 


R. A. Waltz, manager of the stationery and office furni 


department of the John W, Graham Company of this 
city, was recently in the East on a buying trip. During 
his journey he visited desk and chair factories of that sec- 
tion of the country 
Waterbury, Conn. 
The Mattatuck Press, stationers and printers, at 59 
Grand street, will open a branch at 59 Bank street, de 


the sale of office furniture 


Crops and Credit. 


\ high refinement of the map system in plotting bus 


ness conditions is maintained in the credit department ot 
the Simmons Hardware Company, St. Louis, Mo. The 
traveling men report on crop conditions, as well as cer- 
tain special correspondents. These reports are indicated 
on maps according to a scheme of ong map tacks 
This gives the credit men a graphic idea of crop condi 
tions, and in case of a reduction or1 fatness in crops, the 
credit ordinarily allowed is reduced ording to the cir 


umstances 


New Secretary of ‘Manufacturers’ 


Zobert F. Volentine has been appointed secretary of 
the American Manufacturers’ Export Association. He 
succeeds Stanley J. Quinn, who resigned to enter the for- 


eign department of the Remington 


Canada Discontinues Money Orders to U. S. 
ause of the high rate of exchange New 
the Canadian Post Office Department has stop 


of postal notes covering remittan 


Dec on 


City 
ces to 


issue 


A P 


| » 


L | 


Golden Hours in the Office 


saved if you have all your loose-~ 


, ledgers, etc., indexed with 


Grajj/¢c2 Index Tabs 


me se tabs are true efficiency experts. They show the 
right place immediately, prevent fumbling over pages, and 
help immensely at the very time quick findiag of data is 
imperative 
Made 


sever tyles, plain or printed. Will not fall 
off Fa cS ar< 


W ashabl -—take either pen or pencil. 
Write for details. 


GEORGE B. ‘GRAFF COMPANY 


Manufacturers of TIME-SAVING OFFICE DEVICES 
294 Washington Street BOSTON, MASS. 














The Banker's Clasp 


Holds 
















a necessity in every of 
firmly; yet lets go re adily ‘without 
mutilating papers. Ideal for hold- 
ing check books open when writ- 
ing for use by book- 
keepers, holding papers 
and countless other uses. 

The quick seller, 
Nic kele d 


} L 
checks 


tor 


Banker's Clasp 


attractive it appear ance, 

or japanned finish. We pack in an 
attractive unter display that sells 
Banker's Clasps readil 


Send your inquiries to our new address: 
The Banker’s Clasp Company 
1 Shaw Place St. Louis, M>. 











The Aigner Way 


Saves Half the Time 


nt Cut Index 
turn sepa 


as they 


in strips 
rates the tabs— 
come in alpha- 
letter is always at 
Tabs are muslin lined 
for use. 
come to 


Tabs come 





cle gummed ready 


static r m 


ana 
nufacturers 
index Tabs of all kinds 
index Shields for reinforcing 
Name,Law and Number Labels for Law Work 
Gold Stamping and Embossing 
Special Die Cutting 
Cloth for reinforcing Index Sheet 
Index Sheets with Tabs attached ‘te Sheets 


Write for inf and catalogue. It’s free. 


G. J. Aigner & Co. 


Sele Manufacturers of Patent Cut Index Tabs 


Dept. B, 552 W. Adams St. CHICAGO, ILL. 


us for 


rmation 





Pat’d Aug. 8, 1916: Mar. 27, 1917. Re-issued Nov. 19, 1918 





Export Assn. 


Typewriter Company. 


York 
ved the 
this country. 
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SFECIAL OFFER —To Introduce Our 
Stationery Line 












































We have a stock of 500,000 Loose Leaf 
Ledger sheets, size 9%x11%, Debit and Credit 
Ruling, made up of a 29c per lb. Ledger 
stock We will imprint your name and offer 
them for $5.85 per 1000. Your name appears 
on the sheet 

MANILA FOLDERS 
1,000 in 125-lb. stock, $4.25 175-Ib. stock, 
$7.00 
These prices are F. O. B. New York, Order 





now, before price goes up. 
ACCURATE OFFICE SUPPLY COMPANY 
Manufacturing Stationers 112 E. 23rd + New York, N. Y. 


Et He —— 
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The Handy Portfolio 


is a live seller in many stores. Put 
in a representative assortment, sell 
them, and get the satisfaction that 
goes with delivering portfolios that 
stand up under hard usage, that 
give the users convenience and easy 
reference. 
Made for Salesmen 

Thousands of successful knights 
of the road carry their sales ammuni- 
tion in ‘‘Handy”’ Portfolios and are 
satistied with the ‘‘Handy”’ service. 

Write for detailed informaticn. 


The Cleveland Leather Goods Company 
26-28 Noble Court, N. W. Cleveland, Ohio, U.S.A 











M. M. INKSPOON 


Stops Constant Dipping 





One size fits any pen. 


fountain — 
a P 


Makes every pen a 
pen. Writes over 3,000 figures 
with one dip of ink. Simple, 
durable, practical. Millions in 
use. Silver plated over brass. 
for sample and quotations. 


H. MARUI & CO., Dept. 0, 154 Nassau St., New York, N. Y., U.S. A- 





(Actual Size ) 
Jobbers and dealers send 











‘THE BEST ENVELOPE SEALER 
| ig the one that is most simple and will give the longest service without 
| cost for supplies or repairs. 


| sealers have been used in hun- 
dreds of offices for five years or 
more without a cent of expense. 


Ask the 
man who 
has one 


PRICE 


$38 


Size 7x8x14 
inches. 


Weight 21 
pounds 





No ad- 
justments. 





Reynolds Envelope Sealer Co. 
111 N. Market Street, Chicago 











ATTENTION! DEALERS 


IN |YPEWRITERS! 


Are you having difficulty in ob- 
taining rough and rebuilt type- 
writers? 

National signifies nation- 
wide—Rebuilt and Rough type- 
writers of all standard makes. 

This Month Specia!—Our stock 
on Royals and L.C. Smiths unlimited. 

Prices given on request and all in- 
quiries will receive our courteous and 
prompt attention. Ask others! 





REGISTERED 
Wholesale and Export 


National Typewriter Exchange Co. 


110 Broad Street Boston, Mass. 
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(Stationery—Continued from page 213.) 
manager of the company, return 


scason. Stanley Piltz, 
a two weeks’ vacation. 


z short time ago from 


2 
W. L. Reid, of Reid & Gilmartin, left the latter part of 
the week on a Northwestern trip. John T. Gilmartin, his 
partner, will meet him in Denver, Colo., about October 
10 and together they will spend several weeks in the 
east, visiting particularly in New York City and Phila- 
delphia. 
* © ¢ 
W. P. Harriman, sales manager for the Signet Ink 


Products and Le Page’s glue, stopped in San Francisco 


during the middle of September on a tour of the Western 


territory. The Pacific coast representative of the com 
pany, J. R. Richards, is contemplating a trip to the fac- 
tory in the near future. 
* * * 
H. D. Corbett and Mrs. Corbett were scheduled to 
arrive from the Hawaiian Islands on the “Enterprise” 


the latter part of September. Mr. Corbett recently dis 
posed of his interests in the Hilo Stationery Company, of 
Hilo, T. H., which were taken over by a new corporation 
composed of a number of Hilo business men. 

x * * 

Representing the Atlas Stationery Company in 
west is J. M. Kleff, formerly associated with the Tower 
Manufacturing Company. Headquarters for the Atlas 
company’s interests in the western states are maintained 
at Denver, Colo., where Mr. Kleff makes his home. He 
called on the local trade during the middle of September: 


the 


2 
James H. Smith of the Cardinell-Vincent Company, 
after a period of time devoted to the interests of the com 
pany in the Sacramento valley district, has been trans 
ferred to the downtown sections of San Francisco, Oak 
land and Berkeley, a sales district formerly taken care of 
by H. F. Danforth, who resigned from the firm in order 
to try out his selling ability in the automobile field. The 
Sacramento valley territory has been turned over to 
Norris Parent. 
Springfield, Mass. 
The J. H. Bordeaux Company has been consolidated 
with the Roll Stationery Company. 


St. Louis, Mo. 
3anker’s Clasp Company has located in new quart 
The previous location was 3671 La 


The 
ters at 1 Shaw place. 
Fayette avenue. 

Fred S. Skeen has been appointed to the sales promo 
tion and advertising staff of the Ross-Gould List and Let 
ter Company. He was formerly secretary of the Becker 
Moore Paint Company of this city 


West Scranton, Penna. 


Settling of the surface under the store of E. B. Houser, 


North Main avenue, made it necessary to build a new 
structure. The stock was moved across the street tem- 
wii 

rida 


porarily, pending the completion of a modern store b 
ing on the old site. 


Co-operative Buying of Army Foods. 

The Samuel Ward Manufacturing Company, 
Mass., concentrated the purchases of its employees of 
army surplus food supplies. Over a ton of peas, corn, 
tomatoes and bacon was purchased and delivered to the 
factory. Here it was distributed, thus saving the em 
ployees the added cost of parcel post or cartage deliveries 


Boston, 


New Manager for Aurora Concern. 


H. Earl Sweitzer has been made sales manager of the 
Allsteelegrip Company of Aurora, Illinois. For the last 
Mr. Sweitzer has been assistant sales man 


year or so 
ager, and before that he spent several years with the 
pleton Manufacturing Company of Batavia, III, as a¢ 
tising manager. 


Ap 


Iver 


Weldon Roberts Rubber Company in New Plant. 

The Weldon Roberts Rubber Company has moved into 
its new plant at Jersey City, N. J., and is now 
all departments in the new building. 


operating 
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NEVER LOSE 


Typewriter Eraser 


An Improved Rubber Disc 
Eraser. Fits the Frame of 
any machine. 





Sample and dealers’ 
prices on application 


Smith & Stearns Co. @) 


202 S. State St., Chicago, III. 


TO THE TYPEWRITER TRADE 


Have you any typewriters 
for sale? 


We will buy for cash any 
surplus stock of machines 
you have on hand. 


Now is the time to turn 
your machines into money. 


Mail us today list of what 

you have on hand. 

Morse Typewriter Exchange Co., 
407 Broadway, New York 


Reference: Corn Exchange Bank, Washington Branch, 
New York City. 



















Byron Typewriter Cabinets 


occupy little floor space, and are we 
for speedy work. At least thirty different 
working needs of the typ- 
ist and stenographer are 
given sface—erasers, car- 
bon paper, letter heads, 
second sheets, forms, en- 
velopes, etc. Note 
book holder regu- 
larly included. 

Write for booklet, tell- 
ing all about our inno- 
vations to secure sten- 
ographic efficiency. _ 
Byron Typewriter 

Cabinet Co. 
33 Washington Ave. 

Mt. Clemons, Mich., U S. A. 






Comfortable and Convenient 








AN OPEN LETTER 
Department of the Interior 
UNITED STATES PATENT OFFICE 

_ Washington, D. C., June 18, 1919. 

Mr. Robert H. Sedgwick, 720 10th St. N. W., Washington, DBa 
Sir—If you will call at. room 265, Patent Office, you may se- 
cure the model Cipherwriting Machine, which you s0 kindly 
loaned the Patent Office for exhibition at the Interior Depart- 
ment Exposition. The loan of this machine was very much 
appreciated, and I desire to express to you the thanks of the 
Commissioner of Patents and of the other officials concerned 
with the Exposition. The machine attracted the attention of 
many visitors and added materially to the success of the Ex- 
position. Respectfully (Signed) M. H. Conlaton, Chief Clerk. 


THE INTERNATIONAL CIPHERWRITING MACHINE. 


It writes in a secure cipher, and translates the cipher under any 
one of millions of combinations, Dial setting, choose your work- 
ing combination with your correspondent, and your letters, tele- 
grams, etc., are absolutely secure from unauthorized persons. 


International Cipherwriting Machine Co. 
Address office, 709 Reaper Block, Chicago, 
or 720 10th St. N. W., Washington, D. C. 








| 

















The 
Daisy 
Wire Basket 


Daisy Wire Baskets—all the same—built for rough usage 
—good to look at—easy to use, as the flaring top makes 
a wide target that is hard to miss. 


Users like Daisy Baskets. They “‘dress’’ an office, keep 
it neat, and outlast most others. 


Write for prices 
The Massillon Wire Basket Co. .*. Massillon, Ohio 





























EXTRA DOLLARS 


are added to the profits of the dealer who 
handles HEYER’S REFILLING COMPOSITION, 
for use in filling hektograph pans and gela- 
tine duplicators of all makes. 


The Heyer Duplicator Company manufactures 
Hektographs, Gelatine Duplicators, Film Dupli- 
eators, and Supplies. We also furnish the 
trade with Hektograph carbon paper and Hek- 
tograph typewriter 
bons at lowest prices. 





Write for literature. Domestic and 
foreign inquiries given prompt at- 
tention 


The Heyer Duplicator Co. 
160 N. Wells St., Chicago, Ill. 








PAPER CLIPS 


“Cyclone” 


OLOGGGGUGCRORRRR GRR eaas 


“Superior” 


Comme 


Nos. 1, 2 and 3 





Write us for samples and quotations 


Midland Steel Products Company 
3132-36 South Canal Street, Chicago, Il. 


COCOOOUOOORGLEOOREGEEEEEROEROLEGOEROEOGOGGOOGCERCERCREREROOORSEROEREREEESO OLS 


The Stenographer’s 








Friend 














*‘Doc”’ Hanson’s PLATN PEP, an entirely new prepa- 
ration, guaranteed to stop immediately all paper feed 
trouble. IT IS NOT A LIQUID. No matter how f 
bad the platen is, ‘“‘PLATN PEP” will make the 
paper feed just as good as when the platen was new. 
If you are a live wire, send for sample and proposition. 


The Hanson Typewriter Service Company 


‘“*The Typewriter Doctors”’ 
201-3-4-2-5-11 Columbia Bldg., Cleveland, Ohio 
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i Howard Hunt Pen | on 








Dependable Typewriters 
r You can depend on “UTECO” re- 
builts because they are guaranteed 
“REBUILT.” 
Our ‘“‘select rough” machines can be 
put in saleable condition with just a 
little adjusting and save you the cost 
of “rebuilding.’’ These same machines 
can be used “AS IS” for RENTALS. 
We also make a specialty of Recovering Platens, send 
them along and give us a trial. 
OUR motto:—He profits most who serves best. 


Eig 





Send for price list 


United Typewriter Exchange Co. 


WHOLESALERS 
31 Hartford St. and 137 High Street BOSTON, MASS. 


APPLIANCES Octob 


Write for Catalogue 


DESK PADS 


(Over 60 styles and sizes) 
and 
| Cloth Covered Cabinets 


Boxes, Binders, Etc. 





Manufactured by 


L. HOFFMAN 


45 Lafayette Street NEW YORK 





























STATIONERY 
DRAWER 
CABINETS 


These convenient 
pace and time savers 
have become _ staple 
articles in the station- 
er’s stock. An excel- 
lent little cabinet at low cost. Write for deal 
ers’ prices and complete catalog. 
KNICKERBOCKER INKSTAND CO., INC. 
312 East 75th Street New York, N. Y. 
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THE ONLY CARD CASE THAT HOLDS 
CARDS PERFECTLY 


A sure seller when once 
it is shown a customer 
-because it is the only 
ease that will hold any 
kind or number of cards 

-folded or detached— 
scoring or perforating 
unnecessary. Keeps 
ecards clean 


HOLDS ONE 
CARD AS 
WELL AS 







The prices are right and 
the profits are right 
3end for full particulars. 





i TAUDER ENGRAVING CO. 


233 N. Wells Street 
CHICAGO, ILL, 





% CARBON .<* 
% PAPER < 


my oY 
Standard Carbon & Ribbon Co. 


& 114 Liberty Street a 
& NEW YORK, N.Y. & 


== TYPEWRITER “%, 
é RIBBONS Z 











| SI SIGN _PRINTING OUTHITS | 























For printing signs, show cards, price tickets, etc. 


HANS H. HELLESO 


2444 Ainslie Street 
CHICAGO ILLINOIS 























HUNT'S No. 24 Ledger Pen 

Famous for its Round Point, its Large Ink-holding 
Capacity, its Durability, its Grace and Beauty, its 
Fine Point and Easy Action. 
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\ new issue of the “U-Need-Me” line of office special- 
ties booklet has appeared. It lists the products of Geo. E. 
Fox & Company, 33 West Kinzie street, Chicago, and is 
copiously illustrated. 


os ee 2 


“A Business Man’s Personal Equipment” suggests to 
the modern office man how he can add security and ap- 
pearance by the use of the All-Steel equipment of the 
General Fireproofing Company. 

x * * 

The Century Leather Crafts Company, 350 Broadway, 
New York, has issued a comprehensive booklet on its 
line of portfolios. The various types are described in de 
tail, and illustrated. The line also includes music cases, 
bankers’ wallets and imitation leather envelopes 


* * * 


The Diamond Line of Steel Office Specialties is the 
subject of a flyer issued by the Penn Art Steel Works, 
Erie, Penna. The line includes waste baskets, letter trays, 
hampers, large square waste baskets and large towel bas 
kets. Diamond specialties are made to harmonize with 
steel office furniture. 

* * * 

“Where Your Business Meets the Customer” is being 
distributed by the General Fireproofing Company, 
Youngstown, Ohio, to advertise its counter-height sec 
tions in the Allsteel line. The job is printed on heavy 
stock, in three colors, and a return card for requesting de 
tailed information about the line is included. 


* * Kk 


Catalogue No. 19 of the Imperial Methods Company, 
Chicago, announces the completion of its new factory, 


and shows a view of the building. The catalogue is de- 
voted to a full line of filing cabinets and supplies, as well 
as various novelties in desk equipment. Many colored 


illustrations add to the effectiveness of the book 
x * * 


Duff's College issues a publication showing the ad 
vantages of a commercial education. The institution has 
schools at Pittsburgh, McKeesport, Beaver Falls and 
Beaver, all in Pennsylvania. The list of students placed 
within a few months is impressive, while a list of re 
quests for office workers which could not be filled is con 
clusive of the possibilities of students securing positions 
upon graduation 

x ok * 


The Ireland & Matthews Manufacturing Company of 
Detroit has issued in colors a handsome new folder of 
steel and brass cuspidors. The lines are illustrated in 
ictual colors, with descriptive text giving features, di- 
mensions, etc. Twenty different items are shown, aside 
from a line of white porcelain enameled cuspidors for 
hospitals and other places fitted with white trims 

x ok x 

\ comprehensive line of Victor fountain pens is listed 
in the catalogue of The U. S. Victor Fountain Pen Com- 
pany, 115-17 Worth street, New York, N. Y. The com 


pany is successor to the United States Fountain Pen Com- 


pany. The booklet shows a variety of finishes in lever 
filler and drop-filler type fountain pens, as well as sev 
eral vest pocket fountain’ pens A characteristic 


of the line is the elaborate chasing and carving of the 
barrels. A number of solid 14 and 18 karat gold fountain 
pens is shown 

x * * 

From the Wabash Cabinet Company, Wabash, Ind., 
come two new catalogues which are a delight to the eye, 
as well as a complete exposition of the company’s manu- 
factures. One is devoted to Cabinets; the other to Sup 
plies. The books are characterized by a complete state 
ment of essential details, and if translated, with dimen 
sions, etc., rendered in the metric system, would readily 
answer for export catalogues. The typographical treat- 
ment is excellent, and a credit to the compiler, as well 

the printer. 





A Private Secretary and 
Office Tickler 
Made from 
Cold Rolled Steel, 
Enameled Black 


Note these important features: 





1. A phone directory alphabeti- 4. Spindle in back to file ’phone 
cally arranged with celluloid calls. 
tips, closed by an invisible 5 pen or pencil holder for quicB 
spring. service. 


2. Card calendar in two colors 
for two years, 6. Rubber feet, 


3. Daily memo, calendar pad. 7. Message and memo. pad. 
Made 10 inches long and 4 inches wide, weight 1 lb. Put up & 
separate cartons suitable for mailing. Sample sent postpai 
receipt of $2 in U. S. A Attractive prices in quantities to agents 
and dealers 


TELEFO-DESK CO., 219 So. Dearborn St., Chicago 


1/so Manufacturers of the ** Pecrless’’ Daily Reminder 








| Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
Pens Attended to Promptly. 


—_ EXPORT TRADE SOLICITED 
Acme Gold Pen Co., 17-27 VandewaterSt., New York 


Manufacturers of Fine Geld Pens Established 1884 














Hotel 


Charlevoix 
Detroit, Mich. 


A 209 room hotel, 
completely furnished 
and equipped. 150 
rooms with private 
bath. An Ideal Loca- 
tion. Absolutely Fire 
Proof. 

Rates, $1 and $1.50 
without bath, $1.50 
up with bath. 


GRINNELL BROS., 








PURUURUUOUEEER EUR OCUEDEEEUORDREEEEEREECEE NORE 
PUOUEDOUREODEREESEREGUEEEOERDEREEOEREDERDOOEEE 








ADDING MACHINE ROLLS 


For all makes of machines 
THE PERFECT ROLL—guaranteed to con- 
tain 250 linear feet. Edges free from lint or dust. 
Stock white wove, hard-sized Writing 18 pound 
folio basis. 

We make all size rolls. 

Write for prices, giving detailed specifications, 


GEORGE IRISH PAPER CO., Manufacturers 
BUFFALO, N. Y. 














Make Ten oon Windows Pay Your 


Many Sales are made on the Sidewalk 
Window Display Fixtures 


\ Wonderful set of Patented Interchangeable Window Display Fixtures 
i 1¢ Books, Stationery, Office Supplies and Sundries. Set will give 10 





FIXTURES FOR 





id ‘Se rvice in effecnve trade pulling window trims, 


5 @) (e) The Fixtures you see above are only a very few of the designe that can be 
WINDOW DISPLAYS = et up with the full set, besides hundreds of standard fixtures can be set up. 
IN THIS CHEST Made of Oak, either Golden, Antique or Weathered Finish. Set is put up 
2 Hardwood Hinged Lid Storage Chest, a good place to keep the exure 
Younits not ia use. There are thowands ol sets in daily ase. 
No. 20 Set has 89 Inter geable Younits For Large Store Windows, 830.26 








No. 20% Set has 50 Interchangeable Younits For Small Store Windows, 918.18 
Send for catalog. Established 39 Years. Order direct or thru your Jobber. 


The Oscar Onken Co. 2450 Fourth Street Cincinnati, Ohio, U. S. A, 
Fixtures set up without the aid of a too'. 
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Forty thousand dealers are 
finding it profitable to feature 


Moore 
Push-Pins 


as astapleline. Are you sharing 
in the profit? The Style L cabinet 
shown here makes every o— 
and every home a pect. 

#} ecilal assortment of quick mt. 
l¢rsin an attractive display that 
wilidouble your sales. Get one. 


Costs $10 
Sells 1s 


Let us tell you about our complete line. It puts the 
right “push” in your business. Write 


Moore Push Pin Co. 


113 Berkley St., Philadelphia, Penna. 


























The Improved University 
BOOK RING 


The Ring with the Deep Locking Joints—A Deep, 
Steel-Jawed Feature which adds longer life to 
“y Binder. 










meets every requirement for the temporary 
binding of student's and stenographer’s note 

ks, and various loose leaves. Simple, strong 
and noe. aT in four 
sizes 1, 1} inches 
diameter, light wei ht; 
No. |, heavy weight, if 
inches; No. 2. 1} inches 
diameter, light weight; 





—s ring, Patented 
ov. 24, 1908, 1} inches 
diameter. Write for par- 
té 


OTTO KELLNER, Jr. 
4028 State St., CHICAGO 





Fully Prote-:ted 
Patented Feb. 4, 1902 








*“U NIQ”’’ VULCANIZED FIBRE 
WASTE BASKETS 


THE BEST BASKET BUY 
IN THE WORLD 


Guaranteed for five years and will 
last twenty-five. 

Made with solid wood bottoms which 
prevent them from tipping over easily 
as do fibre-bottom baskets. 

Always neat in appearance. 

Made in round or square shapes. 
Our large output enables us to quote 
low prices. 

Write for particulars. 


The C. Spiro Mfg. Co. 


68-72 East 131st St. New York City 


Manufacturers of *“‘UNIQ" 
Improved Office Accessories 











For JOBBERS and EXPORTERS ONLY 
Guaranteed Fountain Pens 


AT LOWEST PRICES 
PROMPT DELIVERIES 


OUR CAPACITY: 


300,000 
Monthly 












We are in 
a Position to 
Accept Contract 
Orders. 


Large Fountain Pen 
Dealers and Importers 
Should Get In Touch With Us 


New York Fountain Pen Company 
137-139 GRAND STREET NEW YORK, N. Y., U.S. A. 











X-L-All and Comfort Cushions are described and illus- 
trated in a folder issued by the Economy Seat Company, 
3132-36 South Canal street, Chicago. The E. Z. Back 
automobile cushion is made tapering, to afford a sloping 
back, enabling the driver to maintain a comfortable re- 
clining position. This is restful in a long drive, and also 
enables the driver to reach the pedals easier, and helps 
him to apply maximum pressure to the pedals. Comfort 
Cushions are for the passengers, and comprise good pad- 
ding and imitation leather. The Comfort Cushions are 
made with or without handles. 

* * * 


The Henry T. Adams Manufacturing Company, 6796-98 
South Chicago avenue, Chicago, has issued catalogue No. 
19. It is appropriately bound in a deep gray mottled cover 
stock, similar to the standard press board used in Adams 
loose leaf binders. The merchandise featured includes 
Ideal book and key rings, Adams economical and flexible 
post binders, Adams post binder and ring book, Adams 
semi-loose leaf note books, Adams economical perforated 
ring note book, Adams legal and contract cover, Adams 
perfection blotter pads, the Adams daily desk reminder, 
telephone registers and in-and-out clocks. 

* * * 


In this column last month we mentioned the Kalamazoo 
Loose Leaf Company’s new house organ, the “Kalamazoo 
Police Kalagazette.” Our friend, Bud Proctor, advertising 
manager of the Kalamazoo Loose Leaf Company, ad- 
vised us that the Kalagazette is a special organ gotten 
out to take care of the sales contest in the Kalamazoo 
sales organization. Its regular house organ, it should be 
pointed out, is still on the job. This is the Kalagraph 
which is edited and published by the sales department of 
the company. The September number of the Kalagraph 
contains several interesting articles. The leading article 
is entitled “The Necessity of Proper Instruction on Rapid 
Mechanism.” The Kalagraph is a well printed publication 
in magazine form. It contains much interesting material 
for loose leaf men. J. A. Sweeney contributes an article 
on the selling viewpoint on light binders. Then there is 
various news matter, including something about the 
“KOTA Kontest,” the third advertising campaign which 
starts on October 14, and a description of a new posting 
stand. R. J. Pickett writes on the personal side of 
Southern Selling, while P, H. Otto gives a demonstration 
of the Kalamazoo binder. 


A Useful Export Catalogue. 


The Lincoln Typewriter Company of New York 
City, New York, has recently issued something new 


in export catalogues. This is a coat-pocket size 
booklet containing sixteen pages bound in_ buckeye 
covers. The catalogue is handsomely illustrated 


with half-tone plates of the company’s rebuilt type- 
writers, but one of the things which makes it distinc- 
tive from the export point of view is that it is printed in 
four languages, English, French, Spanish and Portuguese. 
This arrangement holds throughout. In the descriptive 
matter underneath the illustration of each machine, we find 
first the English, next the French, third the Spanish and 
finally the Portuguese. The catalogue covers in this man- 
ner all the leading makes of American typewriters. The 
last page of the body of the book contains a list of ship- 
ping weights and sizes, packed, in pounds and cubic feet, 
and the inside back cover page gives weights and sizes 
packed in kilos and cubic millimeters. 

It is not often that we see a catalogue that contains the 
four languages which are so extensively used in the com- 
mercial world. Readers will recall that Portuguese is the 
language of Brazil as well as of Portugal and that many 
millions of people in the world speak this language. Por- 
tuguese and Spanish have many words in common, in fact 
one speaking either language can make himself under- 
stood to a person speaking the other, but correct Spanish 
is not correct Portuguese and vice versa, although the 
languages are derived from the same root. It is a dis- 
tinct advantage to have a catalogue printed in Portuguese 
as well as in English. French and Spanish, since such a 
large number of people speak the Portuguese language 
a tongue which charms with its musical flexibility and its 
richness of expression. 





The Department of Labor says the United States has 
about four million fewer people than if the war had not 
restricted immigration. 
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October, 1919. 


OFFICE APPLIANCES 231 





Complete Line 
of Wire Baskets 


Waste paper baskets, wire 


or tin bottom. Space bas- 
kets, 1-2-3-4-5-6 spaces, 
Mail and envelope baskets. 
Special baskets made to 
order. Prompt attention on 
all orders. 

PEERLESS SAMITARY LINE Siuend Goo. eotniees walk web 


list O. 


PEERLESS WIRE GOODS CO. 


20 East Jackson Blvd. CHICAGO, ILL. 


TRADE MARK 


PERFECTION 


REG. U. S. PATENT OFFICE 


Desk Memorandum Calendars 
MEMO RECORD AND DATE COMBINATION 


Perfection bases made of Cast 
Iron, Steel and Wood 


Order 1920 stock now 


Write for Crtalog showing complete line 
English or Spanish. 


Hale Specialty Co., Inc. 





No. 50 


3 designs of bases Sole Manufacturers 
7 finishes 128 N. Jefferson St., Chicago, Ill. 








Drawing Inks, Biacks and Colors 
Eternal Writing Ink 

Engrossing In 

Taurine Mucilage 

Photo Mounter Paste 

one Board and Library Mucilage 
Office Paste 

Liquid Paste 


Vegetable Glue, etc., ete, 
Strictly Original Goods of the Highest Grade Only. 


Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Prices give 
good profits. 

Consumers, emancipate yourselves from the use of 
eorrosive and Ill-smelling ‘inks and adhesives and 
adopt the Higgins’ Inks and Adhesives. They will 
be a revelation to you. 


We protect the trade by referring 
all orders and inquiries thereto. 


CHAS. M. HIGGINS & CO., Qiiginstors.an¢ Manutacturer 
Mais Office and Factory, Brooklyn, N-Y.,U-S.A. New York-Chicage-Lendes 











New Martinsville 
Ink Wells—Sponge Cups 
Pen Trays 


Ash Trays, Match Holders, Star 
Photo Frames, and Specialties 
of all sorts. We specialize on 
special mold work, and protect 
your ideas. 

New Martinsville Designs are 
good sellers. You can give pur- 
chasers good values and net 
generous profits. 


Write for Catalog. 
New Martinsville 


Class Manufacturing Co. 
New Martinsville, W. Va. 














That 
Magic Tip 


Goodline “Metal 
Tip” Guides outlast 
any other Press Board 
Guides on the mar- 
ket. The Metal Tip 
reinforces the guide 
immediately below 
the printed tabs. All 
liability to crack and 
tear is removed. 
Nothing like it! 





Prices and full information on request. 


Goodline Manufacturing Company 
368 BROADWAY, NEW YORK 





Y PEWRITERS 


Rebuilt--Rough 
WHOLESALE 
Any Quantity———Anywhere 


Our name may be new to you, but QUALITY is 
our slogan. We do not use the unit system of RE- 
BUILDING. Each machineis put up by mechanics 


of long experience. 
Established 1902 


Guarantee Typewriter Co., Inc. 
47 N. 10th Street and 
Salesroom-Shop—N. E. Corner Chestnut and 10th Streets 
PHILADELPHIA, PENNA., U.S.A. 








Manufacturers of 
ANCHOR BRAND 
Adding Machine Paper 


and other small roll specialties. 


Write for prices giving 
specifications. 


All goods guaranteed 
ANCHOR PAPER SPECIALTY CO. 


927 E. Ave. Kalamazoo, Mich. 











TRINER 


Peerless Automatic 
Parcels Post Scale 


Speed and accuracy are as- 
sured where it is used. 

Weighs and computes simul- 
taneously up to 70 lbs. All steel 
construction; dial in front of op- 
erator; full double lever 
system supports plat- 
form. 96,060 Triner Scales 
in use by Post Office De- 
partment alone. 








Write for booklet 


Triner Sales Co. 
190 N. State St. 
CHICAGO, ILL. 
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TO THOSE WHO EMPLOY HELP 
it is vital that every hour paid for 
Send shall yield a full hour’s production. 


ieee | Rowe THE AUTOMATIC 


nd 
=~ ea" TIME STAMP 
Finished will enable employers to at- 


: tain this result. It accounts 
Shipped for every minute spent on. va- 
rious jobs Tells when work is begun, 
stopped, finished An incentive to good 


workers—a stimulant to slowpokes and 
loafers. Also checks up shipments, re- 
ceipts, ete 

Handsome, absolutely accurate, dust- 


proof. Very durable and lasts a busi- 
ness lifetime In use many years. 


The Automatic Time Stamp Co. 


a 159 Congress St. Boston, Mass. 


“Originators of the Art of Printing Time Automatically.” 


























Barrett EaseELs 


Larger — STRONGER — Cheaper 





Manufactured and Sold Direct by 


THE BARRETT 
BINDERY CO. 


725 FEDERAL STREET, CHICAGO 





Fa 
Be te MANUFACTURERS Write for Prices 
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DON’T LICK Postage Stamps 


OR ENVELOPE FLAPS. MOISTEN THEM THE NEW WAY WITH 


The ARGUS MOISTENER 


The 20th century little wonder. Sanitary, 
quick and clean. Doesn’t smear up your 
fingers or soil stationery. Smaller, handier 
than anything on the market and 
CHEAPER—Price only 


Argus clasps are neat. Made of spring brass 
with lasting nickel finish. Model C for pen- 
cils. Model D for fountain pens. Retail at 
leading stationers, 5c. Sent prepaid for 8c, % of actual size, 


ARGUS MANUFACTURING CO. Dept. 12B 


402-406 N. Paulina Street, Chicago, U. S. A. 








HERE IT IS AT LAST 
Stenographer’s Typewriter Cleaning Outfit 


This outfit consists of all the neces- 
sary Brushes to clean your Type- 
writer; it also consists of a Bottle of fi ~-— 
Perfect Typewriter Oil and Oil Droper, nosy 
and a pair of the latest improved pt Teen 
Twirler3 for Platen Knobs and a Book 
of instructions telling you how to 
clean and oil your typewriter. This 
Outfit is put up in a nice pasteboard = 
box Price - 
Com plete 
$1.75. 

DEALERS : 
Here is what 
you have 
been waiting 
for. This is 
a live spe- 
cialtyand 
sells onsight 
Send $1.25 
for sample 
outfit and 
Write for Dealers’ Prices. 


LAFAYETTE TYPEWRITER SHOP 








pat 








Lafayette, Indiana 











Adding Machine Rolls 


2 5] Always in Stock 3uN 
16 


in Two Grades 


Special Rolls for all Automatic Machines 


Write for Prices and Samples 


H. P. O'Neill, srooxtyn, n'y 


MILL AGENT 

















EXTRA QUALITY 


TYPEWRITER RIBBONS | 


Manufactured in a Modern Factory devoted 
exclusively to Inked Ribbons 


Concentrated—Brilliant—Non-Drying—Inks | 


combined with the finest of fabrics by our special 
process, produce the extra quality so much in 
demand since the war, together with attractive 
boxes and packing should prompt you to write 
for our prices and samples. 


PHILLIPS RIBBON & CARBON CO. 


Rochester, N. Y., U. S. A. 

















A New Writing Instrument 


The B-B Self-Filling Stylo 
The Stylograph Modernized 


Capillary Ink Channel Send 
Modern Filling Device for Samples 
Safety Screw Cap and Discounts 

Fully Guaranteed 


RETAIL PRICES: 
Self-Filler $2.00 Regular $1.50 


“We have put the Style in Stylo” 


BIRD BILL PEN CO. 
Dept. B. 892 De Kalb Ave., Brooklyn, N. Y. 
























BARRETT GUMMED SEALS 


Barrett Gummed Seals are 
made of non-curling fish 
dummed stock of fast colors, 
especially prepared for this 
purpose. Carried in stock in 


BLUE--RED--GREEN--GOLD 


Shipped immediately in any 
quantity and shape desired. Packed in bulk only. 


THIS IS THE 
POPULAR 


N° 261 


ACTUAL SIZE 
AND SHAPE 


Write today for our price list. 


THE BARRETT BINDERY C2 


STATIONERY AND LOOSELEAF MANUFACTURERS 
72S FEDERAL ST., CHICAGO 


FREE—ASK FOR COLOR AND SHAPE CHART 


Renin ga 








2 ere e cen rene 
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HOUSE ORGANS 





\ recent cover design of the Corona Bulletin, in colors, 
was an insert in The Inland Printer for September. It 
was characterized as “a decidedly striking house organ 
co\ er.” 


* * 
“Health vs. Salesmanship” is a preachment on physical 
igor which was the opening article of the August issue 

of the Standard, published by the Boorum & Pease Com- 

pany. 
a * 

Historical matter of general interest in the September: 
issue of Diebold News is printed under the heading, “The 
Development of Time Locks.” The development of the 
time lock is sketched in considerable detail. 


x * * 

The cover design of a recent issue of The N. C. R 
showed a dreadnaught at target practice, the good ship 
being labeled “American Selling Force.” The floating 


target was all “shot full of holes,” indicating the sales 


record month by month. 
: . = s 
\ Philippine Island installation of Barrett adding ma 
chines is featured on the cover of a recent issue of the 
Barrett Pepper Box and Ginger Jar News. One of the 


offices of the Census Bureau at Manila is shown. The in 
stallation comprises thirty-seven machines. 
* *'« * 


“Stricken Europe—Her Financing,” is an important a1 
ticle in the September issue of the Burroughs Clearing 
House. It is an analysis of the situation with regard to 
European exchange and credit, and suggests how the 
United States can co-operate in lightening the burden 

x ok x 

Ward’s Service, published by John Ward & Son, New 
York, N.. Y., pu ilished in the September issue a little 
sketch abe Bh. the futility of shopping around for com- 
petitive bids. The “money saver” spent ten dollars’ 
worth of time to get a saving of five or six dollars on a 
printing job—and as usual the lowest man skimped on the 
job 

k ok * 

“Five Generations Crowded Into Five Years,” is the 
opening article of The National for September, pub 
lished by the National Blank Book Company, Holyoke, 


Mass. The article is a condensed survey of what hap- 
pened during the war, and the effects on the present. It 
shows that we are on a new level of prices aad that one 
cannot expect to do business at pre-war prices. Con 
cluding, the article savs: “Stop thinking about it Do 


business.” 
* * 

One of the most effective employees’ house organs that 
comes to this desk is the “Art Metal Welder,” printed 
for and by employees of the Art Metal Construction Com 
pany, Jamestown, N. Y. It is a newsy periodical, that 
fully justifies the title of “Welder.” Judging by the ap 
pearance and the character of the news matter the publi 
cation is very effective in creating a spirit of co-operation 
and interdependence among the workers in shop, office 
and field. 

* * « 

Win Merriam, artist extraordinary of the Protectograph 
Bulletin, recently drew a cover design featuring the eter 
nal question. It showed a salesman opening a purchaser’s 
door, in the shadow of a big question mark. The scheme 
lies in the fact that the artist wrote to the selling force 
for comments on their experiences. Merriam said that 
when he was trying to land a job as an artist, frequently 
the name on the door would fade away into a big aues 
tion mark. Now, how about the saicoenan? The Pro- 
tectcgraphers have a crafty way of sicking the whole 
office force on the salesmen, one at a time, and thus get- 
ting new angles to bear on the selling force 

* * * 

The Guide Post is the name of a comparatively new 
house organ issued by the J.C. Hub Manufacturing Com 
pany, of Cleveland, Ohio. We have before us No. 3 of 
Volume 1, which is an interesting little issue printed in 
red and black. It is illustrated with pen and ink sketches, 
cartoons, etc. The cover of the book is ornamented with 
what is called a perspiratory portrait of Mr. Humpty Hub. 
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The Standard Line 


Watermanis/{dea) Fountain Pen 


Self-Filling, Safety and Regular Types. 


L. E. Waterman Company, 191 Broadway, New York 
Montreal 





_ San Francisco 


Boston Chicago 











TYPORIUM Rebuilt 
UNDERWOODS 


Owing to the scarcity of Underwoods. we advise 
alldealers to order their stock at once. Hun- 
dreds of dealers handle our Underwoods and 
are making money through our co-operation. We 
can help youstart right—solve your rent or collec- 
tion problems. Write for our New Price List No. 1 


TYPEWRIT R EMPORIUM 
Established a Quarter Century 34-36 Lake St. Chicago, Ill, 














- 


% New York 


THE FAULTLESS LINE 
of Loose Leaf Devices 


Manufactured by 


STATIONERS LOOSE LEAF CO. 
“Sells to the Trade Only” 
Milwaukee Chicago 








The manufacturer with an article to be exploited 
among the office equipment trade finds 


“OFFICE APPLIANCES” 


a publication which brings satisfactory results. 
Advertising rates furnished upon request. 


THE OFFICE APPLIANCE COMPANY 
417 So. Dearborn Street, Chicago 








TYPEWRITER RIBBONS AND CARBON PAPER 


We have more than doubled our capacity in the last 60 
days in putting in additional equipment for making 
typewriter ribbons and Carbon Paper. 

Naturally we are looking for more accounts and will make mighty 


liberal proposition to dealers 
Write us TODAY, for samples and prices. 


APTER BROS. MFG. CO., 552 W. Harrison St., CHICAGO 























| 


| PutYour Desk on aWar-Efficiency Basis 





with the Price, $6.00 


BRISTOW RADIAL DISTRIBUTOR 


An indispensable feature of every well-equipped office 


Dispatching papers quickly is great ¢conomy. Clear your 
desk of the baskets and trays which litter it up, and ina- 
stall a distributor which eliminates waste thought and 
motion. You can make the Distributor just as adaptable 
as you like; leave out partitions you do not need. It is 
all metal; will not wear out, is finely finished and looks 
well on the desk. 


Dealers will appreciate this universally useful product 
put up on the most liberal sales basis. It makes good, 
because it creates a demand at sight. 


Write for Our Circular describing various Models of Desk 
and Portable Distributors 


FREDERICK BRISTOW 
45 Lawrence St. Newark, N. J. 

















234 OFFICE 


= 


et 


TODD PROTECTOGRAPH CO. 


(ESTABLISHED 1899) 
Manufacturers of the 


Protectograph and 
Protectograph Check Writer 


PeerlessCheck Writer 


(Todd Patents) 


PROTOD Registered Checks 


World’s Largest Makers of 
Check Protecting Devices. 


1129 UNIVERSITY AVE. 
Rochester, N. Y. 


VELELEGHEUOEAUELGEAECSEURCOOUELCOGOEAOSOGEOUDOREGESOCOSUGEUONSOUOUEOOSOONSEOONOEROGROOHOURUODEOOUOOREOENS 





Typewriter Ribbons and Carbon Paper 
For the Typewriter, Addi g Machines, 
Time Clocks. Put up for the trade. 
Official and Empire Brands, or in plain boxes with imprint if desired 
SNELLING & SON ™=™fagturers,Buah Tomine 


Exclusive Territory Rights Not Entertained 


APPLIANCES 








FOR COIN BAGS AND 
DEPOSIT BAGS 


Save Money by Asking for Our Prices and Samples 
STRAYER COIN BAG CO. 


Manufacturers of Coin Bags and Cloth Specialties 
NEW BRIGHTON, PA. 











D. W. Beaumel @ Co., Inc. 


E,,tablished 1334 
OFFICE AND FACTORY 


17-27 Vandewater St. 
NEW YORK, N. Y. 


Manufacturers of fountain 

















pens for the trade; We 
all modern styles make 
of fountain pen a spe- 


cialt y of im- 
print work and 
our line includes 
all thelatest designs 
in self-filling fountain 
pens and non-leakable 
screw cap holders. Our re- 
pair department is a promi- 
nent feature of our service. 


ESPECIAL ATTENTION 
GIVEN to FOREIGN TRADE 


holders and 
fountain 
pens com- 
plete. 
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October, 


From the portrait we judge that Mr. Humphy Hub is a 
squarely built gentleman who resides on Happy avenue. 
The house organ contains a description of the company’s 
new and enlarged pliant, then follows a valuable and sug- 
gestive article entitled “Hiring and Firing New Help.” A 
few intelligence-test questions are given in this article and 
the company ofiers to supply the entire list to any one 
who is especially interested. These questions are intended 
to test the intelligence and information of the applicant for 
employment. These tests follow along the lines adopted 
by the United States Government during the war, enabling 
Uncle Sam to build, in a hurry, competent organizations 
in a good many lines of work. In order that the house 
organ may not be all seriousness and no fun, there is some 
very good humor as well as some excellent philosophy to 
be found in its pages. 





(Typewriters—Continued from page 214.) 
organization at Harrisburg, Pa., and reports having had 
the time of his young life. 

“ 

A. F. Jaksha, of Rebuilt Typewriter Company, Port- 
land, recently visited a few days at Seattle, the guest of 
Tay Dee Welch at his home on Alki Beach. 

eS 

Jay Dee Welch, division superintendent for the Wood 
stock Typewriter Company in the Northwest, has pur- 
chased a suburban home on Alki Beach Drive, in the 
suburbs of Seattle, and when not engaged in distributing 
typewriters, searches the waters of the Sound for salmon 
trout and retrieves wood for the fireplace from abundant 
flotsam. He says it’s the life! 

Rockford, Ill. 

Glenn D. Lawless has been placed in charge of the Rock- 
ford office of the Royal Typewriter Company. He re- 
cently was relieved of his Army duties. A. C. Metcalfe, 
who was in charge until recently, has resigned. 

Spokane, Wash. 

“Billy” Murphy is now on the road for the 

Typewriter Sales Company, of Spokane. 
* * * 

H. D. Danforth, Woodstock agent at Spokane, has 
opened an office at 613 First avenue, and will conduct a 
general typewriter and supply business. 

Woodstock, IIl. 

The Woodstock Typewriter Company has recently com 
pleted a new building. Two additional buildings are to be 
erected at the factory here. 


New Burroughs Publication. 


The family of publications by the Burroughs Adding 
Machine Company announces an addition. “Business,” 
which had its initial issue with the October number, is to 
be to the general commercial field what the “Burroughs 
Clearing House” is to the banking field. Typographically, 
it maintains the familiar quality of the Burroughs pub- 
icity matter. A high standard of editorial contributions 
has been set in the first number, the matter being prac 
tical and full of interest. The monthly circulation was 
set at 100,000, but already the demand from the field forces 
prophesies an increase in the quantity printed. 


Corona 


New Company at Montgomery, Alabama. 

On September 15 the Fowler-Thompson Company was 
incorporated and has purchased the book, stationery and 
office supply business which has been for several years 
owned and conducted by F. C. Fowler. Mr. Fowler is 
president of the new corporation and H. M. Thompson, 
for two years manager of the Fowler business, is secre 
tary and treasurer. He will continue as manager of the 
store. 


Col. Arthur Woods Leaves Employment Service. 


Col. Arthur Woods, special assistant to the Secretary oi 
War, has resigned his position. The work of the general 
supervisor of employment facilities, operated for the bene 
fit of returning soldiers, has eased off lately, and permitted 
Col. Woods to carry out plans which he had in contem 
plation for some time. Lieut.-Col. C. M. Smith succeeds 
Col. Woods in the supervision of employment service 





Commercial Secretaries Meet at Indianapolis. 
The National Association of Commercial Organization 
Secretaries will hold its fifth annual convention in the 


Claypool hotel, Indianapolis, October 27 to 29, inclusive. 
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KIPCO BRAND 


DUPLICATOR INK 


FOR ROTARY STENCIL MACHINES 








The quality of this ink is 
guaranteed by nearly half 
a century of practical ink 
manufacturing experience. 


Samples and Prices Sent on Request. 


KRUSE dasa INK COMPANY 






















437 Pearl Street, - - NEW YORK 
> eS TT 
, TY PE WP LLE be , 
Retails | ‘ EWR ~ rar Retails 
25e —_ ee 3 25¢ 
Each Each 
The only brush that will clean all parts of machines. Small 
end cleans type, large end cleans in between keys, under 
carriage, the type rods and all hard-to-get-at places. Total 


length 14 inches All bristles. 

Adapted by Business and Public Schools, Public Institutions, Hospitals, U. S. 
ernment and City Departments and the Largest Concerns in the Country 

OLEANALL TYPEWRITER BRUSH CO., Mfg. of Wire Twisted Brushes, 7 DOMINICK ST., NEW YORK 











DEALERS AND SALESMEN! 


Thisis the new typewriter twirler that is having 
such a tremendous sale Made with a aouble 
flange and guaranteed nevertocomeoff Retails 


50c. Write quick for Agency 
Typewriter rubber twirler ring 
Typewriter rubber cushion feet 
Nielson’s rubber pneumatic speed keys 
Typewriter felt pads and chair pads 
Peerless rubber key caps 


Nielson Supply Co., 810 First Nat. Bk. Bidg., Chicago 








SIMONSON 


Patented Metal Tip Guides 


For Vertical Letter Fil Card 
Systems and Ch es, Are 
Indestructible 




















None genuine un- 

less stamped VU. S. 

Patent No. 794,749 
on Metal Tip. 





FREE Samples Sent on Request. 
Discounts to Dealers. 

R. A. SIMONSON & CO. 

122 8. Miehigan Ave. CHICAGO 











Rither Agency or Price Protection Proposition 
KEYSTONE CARBONS 


AMITY RIBBONS 
For All Purposes. 
R.A. BECK, GENERAL SALES AGENT 


727 Sent Dearborn Street, CHICAGO 


New York, New Orleans, 


Pins 














ALSO MAKERS OF inxs* 
FOR OFFICE DUPLICAT- 
ING AND PRINTING 
MACHINES. 


if WL PAY You To 


PRINTING & LITHOGRAPHIC INKS BUY DIRECT FROM Us. ‘ 


NEWARK. WN. J. 





EXTRA STRONG BILL STRAPS 


Steel-Strong Sanitary ag 
»%ked white fibre, testing 3 
increased strength. ja tive color 


sizes including those ceiieed for Fed kd 
SAMPLES FREE SOLD BY nes pe halel, | a. 


The C L Downey Co 121-23 E Eight! 


Straps ¢ 


lai lly co 








GOLD PENS--au Shapes and Styles 








Imprint Prompt 
Work a Repair 
Specialty Service 


All makes Gold, Fountain, Sustenstiie Pens. Pencil Cases gute ee 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Inc., 56 John &t., New York 








The “Anco” Pen and Pencil Clip 





Big? aust a2 pred price. Made in one piece of spring steel, ball point, heavily 
eled = 3 highly polished. Write for prices 
Co., 


The Ansonia Novelty Ansonia, Conn 


HEADQUARTERS FOR ALL STANDARD MAKES OF 


CHECK WRITERS AND 


CHECK PROTECTORS 
NEW AND REBUILT 


Catalogue and Discount Sent to the Trade 


CHECKWRITER MFRS. 


Suite 316 200 Broadway, New York, N. Y. 











MORTON’S ODORLESS 
TYPEWRITER OIL 


In use 
everywhere 


The world’s best lubricant for 
Typewriters, Adding Machines 
and all delicate machinery. Chemi- 
cally pure, gumless and colorless. 


Write teday for free sample and prices. 
MORTON MFG. CO. 
Louisville, Ky- 
U.S.A. 


Export orders 
given careful 
attention. 

















ANALYSIS PAPER 


Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 


Send for price list and samples 


L. H. BIGLOW & COMPARY, Inc. 
62 BROAD STREET NEW YORK 
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Copies of any one of these patents can be obtained by 
sending 15 cents in stamps to E. G. Siggers, patent lawyer, 
Suite 33, N. U. Building, Washington, D. C., and mention- 
ing Office Appliances. 


1,292,537. Calculating-machine. Otto Thieme, St. Louis, 
Mo., assignor to Moon-Hopkins Billing Machine Com- 
pany, St. Louis, Mo. 

1,292,538. Combined typewriting and computing ma- 
chine. Edward Thomas, New York, N. Y., and Burnham 
C. Stickney, Elizabeth, N. J., assignors, by mesne assign- 
ments to Underwood Computing Machine Company, New 
York, N. Y. 

1,292,724. Combined typewriting and printing machine. 
Trimble de Roode, New York, N. Y. 

1,292,736. Fountain-pen. August G. Elser, Chicago, IIl., 
assignor to Clarence E. Barrett, Chicago, III. 

1,292,762. Penholder. Harold Joseph Green, Auckland, 
New Zealand. 

1,292,786. Typewriting machine. Ward S. Ireland, St. 
Louis, Mo., assignor to National Shorthand Machine 
Company, St. Louis, Mo. 

1,292,787. Typewriting machine. Ward S. Ireland, St. 
Louis, Mo., assignor to National Shorthand Machine 
Company, St. Louis, Mo. 

1,292,788. Typewriting machine. Ward S. Ireland, St. 
Louis, Mo., assignor to National Shorthand Machine 
Company, St. Louis, Mo. 









































1,314,616 


No. 1,304,682.—iInvention relating to typewriting machines and 
having more particularly reference to a new margin con- 
trolling device; patented May 27, 1919, by Edward B. Hess 
of New York and Lewis C. Myers of Brooklyn, assignors to 
Royal Typewriter Company, Inc., of New York, N. Y. 

No. 1,314,616.—Invention relating to improvement of typewriting 
machines, particularly to a collating device for assisting in 
assembling work-sheets on the platen; patented September 
2, 1919, by Edward Thomas of New York, N. Y., assignor to 
Underwood Typewriter Company of New York, N. Y. 





1,292,893. Collapsible lead-pencil housing. Aaron Shat- 
kin, Brooklyn, N. Y. 

1,292,915. Loose-leaf binder. Ervin FE. Strawn, Des 
Moines, Iowa. 

1,292,946. Unit metal transfer-cabinet. Philip H. Yaw 
man, Rochester, N. Y., assignor to Yawman and Erbe 
Manufacturing Company, Rochester, N. Y. 

1,293,002. Pen-rack. David W. Benton, Clay, W. Va. 

1,293,001. Manifolding book. Archie M. Bovier, EI! 
mira, N. Y., assignor to American Sales Book Company, 
Toronto, Canada. 

1,293,013. Advertising memorandum-calendar. William 
H. Brady, Eau Claire, Wis. 

1,293,019. Ink-well holder. Minnie H. Brown, Hayden 
\riz., assignor of one-fourth to Albert R. Gwynn and 
one-fourth to May B. Gwynn, Phoenix, Ariz. 

1,293,057.  Typewriting machine. Judson Dunlop, Floral 
Park, N. Y., assignor of one-half to Walter S. Barnes 
New York, N. Y 

1,293,077. Typewriter stencil. William G. Fuerth, New 
ark, N. J., assignor to Equilibrator Company, Newark, N 
J., 2 corporation of New Jersey. 

1,293,091. Typewriting machine. Frederick A. Hart, 
Newark, N. J., assignor to Underwood Computing Ma- 
chine Company, New York, N. Y., a corporation of New 
York. 

1,293,094. Adding machine. Robert Herbst, Mount 
Vernon, N. Y. 

1,293,165. Spring key for typewriters. Charles H. Jan 
sen, Brooklyn, N. Y., assignor to Speed Key Manufac 
turing Company, Inc., a corporation of New York. 

1,293,219. Combined typewriting and computing ma 
chine. William Garfield Sheldon, Brooklyn, N. Y., as- 
signor to Remington Typewriter Company, Ilion, N. Y., a 
corporation of New York. 
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No. 1,312,760.—iInvention relating to typewriting machines and 
particularly to the means for mounting the hangers and 
type-bars in front stroke visibie machines; patented August 
12, 1919, by Frank W. Stahl of Denver, Colo. 

No. 1,313,240.—-Loose leaf bookbinder; patented August 19, 1919, 
by Henry T. Adams of Chicago, Ill., assignor to Henry T. 
Adams Manufacturing Company of the same place. 

No. 1,313,951.—Typewriting carriage and platen actuator; pat- 
ented August 26, 1919, by Edward A. Pfefferie of Burley, 
idaho. 
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LIBERTY 


POSTAL SCALES 


CONVERTED 





Now computing FOREIGN 
POSTAGE instead of 3c rates. 

Made in three sizes—1-lb., 
2-lb., 4-lb. capacity. 

Also equipped with up-to- 
date charts, showing the 
amount of — on all 
classes of U. A. mail 
matter. 


Order through your Jobber 
TRINER SCALE & MFG. CO. 


2714 W. 21st St. Chicago, III. 











Mention 
Office 
Appliances 


and show it to all your friends 
who are connected with the 
office equipment industry. 
Perhaps some of them are not 
subscribers. To show them 
OFFICE APPLIANCES will 
be to do a good turn which 
will be appreciated by them 
and by us. 

Read each number of OFFICE 
APPLIANCES carefully—read 
the advertising pages — read 


the special articles—take time 
to look thru ‘‘New Machines 
and Devices."" By doing this 
you will be enabled to secure a 
full measure of the service the 
magazine offers. 


Subscription rate is $1.50 a 
year, United States; $1.75 
Canada; $2.00 Foreign. 


THE OFFICE 
APPLIANCE COMPANY 
417 S. Dearborn St. 
Chicago, III. 




















FEATHER WEIGHT EYESHADE 


The shade that takes your eye 

and keeps it in good health. 
Light Weight, Adjustable, Durable, Hygienic, 
Healthful. No metal or elastic band to press or 
bind the head. Opaque for artificial light. 
Transparent for natu- 
rallight. Lies flat when 
not in use, thus 
venting being crushed 
out of shape by acci- 
dent; can be carried in 





hat or rolled up in a 
small package to carry 
in the pocket. Visor 
wider than other shades. 
We recommend the 
Opaque for those wear- 
ing glasses. 





The Featherweight 
Eyeshade Co. 











Merchantville, N. J. 











rademarks and Copyrights 


Difiics bang rejected casee epecially solic 
ited No inducements made to 
secure es ceineee Over 30 — active prac 
tice rienced, perso conscientious 
ll tite for terms. Bock free. Addresa 


Soectalty-—Trpewriting and Addins Mochines 
Address E. G. SIGGERS 


Suite 33 N. U. Bidg., Washington, D. C. 














WRITE US FOR PRICES 


On adding, listing and calculating ma- 
chines, typewriters, multigraphs, dicta- 
phones, checkwriters, duplicating ma- 
chines, mail-om-eters, time clocks, safes 
and steel lockers, new and second-hand 
office furniture, and all office devices. 


We are the largest dealers of the kind 
east of the Rocky Mountains and will 
save you half on your office needs. 


Everything first-class; nothing cheap 
but the price. 


Write Today and Save Money. 


Chicago Safe & Merchandise Co. 


73 and 75 West Lake Street, Chicago, Ill. 








MULTIGRAPHS 


REBUILT 


AT ONE-THIRD COST 


Thoroughly rebuilt, new type, bear- 
ings, platen, ete. Guaranteed two 
years Absolute satisfaction guaran- 
teed or money refunded in full. 


RUSSELL EARNEST BAUM 


33 South Broad Street, Philadelphia, Pa. 
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“FAULTLESS” | 
Pen and Pencil Clips 


QUARANTEED 








Pen sizes. Mounted three dozen on 4 card in any 
assortment desired. 

Finished in Ebony biack, which is new and e- 
ceedingly durable. Heavy bright nik Kei Electro 
gold piate. For neatness and pra ability this 
clip has no equal 


L. D. VAN VALKENBURG, Manalactarer 
HOLYOKE, MASS., U. 8. A. 


AA RRS eee 


} 
Made tn three sizes—Pencil, Medium and Large | 











Last Minute Rushes 


lose their importance when 
the mail is sealed in an 


ACORN - THEXTON 
SEALER 


It seals letters quickly and 
neatly, and makes every 
mail. Write for particu- 
lars to dealers. 


Acorn Brass Mfg. Company 


465 S. Clinton Street 
CHICAGO, ILL. 











EQUIPMENT 
FOR BUSINESS 


Ww AT would you think !f a man 
handed you a piece of brown pa- 
per with his name written on it, as 
his business card? You’d be rather 
nonplussed, wouldn’t you? At least 
you would have serious doubt as to 
his desirability as a business con- 
nection. In other words, his equip- 
ment for business does have an effect 
on you. You do judge him by his 
equipment—and every man is judg- 
ing you in the same way. Just re- 
member that. 

Just as a card is an advance over 
a piece of brown paper with written 
name, so the 


Peerless Patent 
Book Form 
Card 





is an advance over the printed, loose 
ecard. You need this peerless card in 
your business equipment —and you 
need it because it is the best and 
cheapest. Cheapest because every 
card can be used—none to throw 
away because they have become soiled 
in the pocket or case—none lost. 
Every card you pay for is available 
for the use for which it is intended. 
Send today for a sample of tab and see 
what the card is, and how it is detached from 
the book form with a smooth edge. You 
be surprised and pleased. 


The John B. Wiggins Company 
Eagrevers Die Embossers Plate Printers 
1104 So. Wabash Av 


705 ath a Gas Bldg. CHICAGO 
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SEVEN COLORS 


VERTICAL COUBLE PULING 


BLANK AND RULED CARDS. 


i? 








CUT ABOVE SHOWS VARIOUS STYLES OF 
PUNCHING. 


Imperial CARDS—INDEXES (Giicago 
A CARDS , 


FOUR RULINGS 
THREE WEIGHTS 


- GUIDES 


BLANK AND PRINTED 
THREE COLORS 


Made also with Celluloid and Metal 
Tips and Press Board. 


Get our new Catalog and Price List. 


oo | Write Today. 
: 2, |) MmwectalMeltrods oy 


312 West Madison St. 
CHICAGO, ILL. 





THREE GRADES 


THREE GRADES 


“%. __ eee eee aaintony 
SCF JANUARY — 


MONTHLY GUIDES 


ARAADCL Pi Seeeasilie | 
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“yOU ARE NOT BUYING RIGHT IF YOU NEVER 
HAD SAMPLES OF IMPERIAL SUPPLIES. 
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SITUATIONS WANTED. 





ANTED—Young man twenty-nine years old with eight years’ experi- 

ence in office furniture, supplies and commercial] stationery desires 
position. Have worked as salesman, assistant manager and manager. 
Address N. T., care Office Appliances, Chicago. 





YOUNG MAN with seven years’ experience as salesman and buyer 

of a large western stationery and office supply house would like to 
hear from any concern desiring the services of a man who will work 
for their interest. Am married and can furnish excellent references. 
Address C 20, care Office Appliances, Chicago. 





A SPECIALIST in the manufacture of loose leaf binders and systems, 

ecard index and filing supplies, filing cabinets and furniture of thirty 
years’ experience in printing and manufacturing wants position super- 
vising manufacture of office equipment. Prefers central west or south. 
Address D 25, care Office Appliances, Chicago. 





FFICE FURNITURE manager and buyer, familiar with desks, chairs 

and all makes steel and wood filing cabinets, particularly the G-W 
products. Open for an engagement on drawing account and bonus on 
department. Address E 21, care Office Appliances, Chicago. 








HELP WANTED. 





ANTED—An experienced stationery salesman for city work in Detroit, 
with big pregressive company. Excellent opportunity. Address Y 17, 
eare Office Appliances, Chicago. 





ANTED—Experienced stationery man for inside selling position in 
Detroit. Excellent opportunity, Address A 19, care Office Appliances, 
Chicago. 


We HAVE several excellent positions open for experienced stationery, 

printing, furniture and specialty salesmen for both inside and outside 
work. The firm is one of the livest stationery and office appliance 
organizations iy the middle west. Give as much information as possible 
in first letter to save time. Address G eare Office Appliances, Chicago. 














GOOD floor salesman wanted by large stationery house in Chicago. 
A good proposition for a good man. Address F 26, care Office 
Appliances, Chicago, 








FOR SALE. 





ULTIGRAPHS, Dictaphones, Edison dictating machines, Writerpresses, 

Mimeographs bought, sold and rebuilt like new. Multigraph and 
Multicolor ribbons, ink and platens. We save you money. Price, Ine., 
440 South Dearborn street, Chicago. 








DDRESSOGRAPHS, cabinets and frames, multigraphs, duplicating 
machines, envelone sealers, letter folders. Office Device Company, 
222-B North Wabash avenue, Chicago. 


OR SALE—One Elliott-Fisher billing machine with adding attachment 
and table complete, at a low figure. The Merrill & Broer Co., Dime 
Bank building, Toledo, Ohio. 


OR SALE—Hand-operated Graphotype machine for setting type in 
connection with Addressograph work. In first-class operating con 

dition. Will sell at sacrifice. Purchasing Department, Public Service 

Co., 72 West Adams street, Chicago. III. 

HECK PROTECTORS, all makes. Factory rebuilt, just like new. 

Write for catalog and prices. Cate’s, 231 South Sixth, Springfield, Il, 














AGENCIES WANED. 











ALESMAN—Opportunity to control ‘1S Karat,’’ the 100% repeat office 

specialty; good for $60 weekly; consumer, agents, dealer, mail busi- 
ness; only few dollars needed; permanent business for live man every 
city. 18 Karat Products Co., Dept. A, Rochester, N. Y. 





W ANTED— Typewriter and adding machine repairmen and mechanics 

for membership in the Typewriter & Adding Machine Mechanics’ Aid 
Association, Inc. Sick benefits, free employment bureau. Purpose: 
Nation-wide organization. Address 8-12 Nevins street, Brooklyn, N. Y., 
at once for detailed information. This is your opportunity! Six hundred 
joined in ten months. 





M ECHANICS AND REPAIRMEN on typewriters, adding machines, 
Dictaphones, Multigraphs, Multicolor presses or Addressographs: In 
order to co-operate in preparing a reliable list and to receive free litera- 
ture and information, should send name and home address, and state 
with what firm employed, to H. R. Langham, 2033 Gates avenue, Brook- 
lyn, N. Y, Just say ‘Office Appliances’’ and receive the best consideration. 














WANTED— Office furniture salesman capable of handling inside and 
outside work with knowledge of steel office equipment. Good oppor- 
tunity for a hustler. Apply Geo. A. Drake & Co., Detroit, Mich. 








W ANTED—High-grade inside salesman who thoroughly understands 

office furniture, filing systems, and commercial stationery, for loca- 
tion in largest and most progressive southern city. Address, giving past 
experience, BX, care Office Appliances, Chicago, 








ANTED—By adding and calculating machine manufacturer, a man 
who has had experience in designing adding machine parts for 
economical and rapid production. Prefer a middle-aged man. Suitable 
salary for a competent man. Address J 23, care Office Appliances, Chicago. 





BRANCH MANAGER wanted to sell a high-class office specialty in a 
New England city. An excellent opportunity for a man of ability. 
Address B 24, care Office Aypliances, Chicago. 


XCLUSIVE agency for office appliances and specialties wanted for 
Indianspolis and vicinity. Better Business Appliance Company, 31 
North Pennsylvania, Indianapolis. 





M A BUYER of portable typewriters, cash registers, American roll 

top desks, flat top desks, vertical files, files with roll front, swivel 
chairs; simple, readily marketable typewriter tables; all office novelties, 
stylographic pencils, all advertising articles, white typewriter paper, 
duplicators. Payment by check against documents at New York, through 
the National City Bank, delivery by American Express Company. Refer 
ences: Harry A. Smith Typewriter Company, Chicago; Crown Ribbon and 
Carbon Company, Rochester. Correspondence only in French. Preference 
will be given to houses quoting price F. O. B., dock Algiers, including 
packing, freight and French duty. Failing this, payment F, 0. B. New 
York will be accepted. Henry Stackler, furnisher to the French Army 
and Navy, the Algierien and Tunisien Governments, 3 Rue Zola, Algiers, 
North Africa. 


ALESMAN—Experienced office furniture man desires agency for office 

furniture or kindred lines in New York City and the New England 
states. Well known in trade. Address H 27, care Office Appliances, 
New York City. 





BUSINESS OPPORTUNITIES. 











OR SALE—Old established New York typewriter exchange doing good 
business; reason, retiring. Address ZB 19, care Office Appliances, 
Chicago. 








N OLD established business wanted. Retail, manufacturing or mail 
order. Whole or part interest. Address P. O. Box 354, Dayton, Ohio. 


W* ARE manufacturing under contract sheet metal, bond boxes, cash 
boxes and other sheet metal parts involving quantity production. 
Have facilities for making dies as well as spotwelding, japanning, and 
completely finishing work of this character. We solicit your inquiries 
The Waverly Company, 139 Seuth East street, Indianapolis, Ind, 
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CONTROLLED KEY 











ADDING AND CALCULATING MACHINE 





Adds as fast as you can strike the keys. 


Multiplies faster than you can write 


down the factors. 


Divides in one-third the time required to 


do it mentally. 
Subtracts as easily as it adds. 


Short or tmperfect keystrokes from 


ier carelessness or inexpertence 

cannot affect the accuracy of your 

; result. 1 he Controlled-key  auto- 

; matically takes care of that. It posi- 
tively blocks such errors. 


You take no chances in the purchase of 
1 Comptometer. You are not asked to ac- 
cept anybody’s estimate of its time and 
labor-saving value on your work. It can 
all be demonstrated in a practical test that 


if 





leaves no room for doubt. 
If not made by rot & Tarrant, Felt & Tarrant Mfg. Co. 
it’s not a COMPTOMETER 1713-1735 N. Paulina St., Chicago 


‘ COTTE 






































hen we de- 


cided to elim- 
inate wasteful selling 
methods and cut the 
price of Oliver Type- 
writers from $100 to 
$57 we were confident 
of far greater sales. This 
opinion justified. 
Oliver 
has now been sold. 










The Olider Typewriter Company, Chicago 





500, O00 
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